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Welcome to the 2015 edition of Deloitte’s predictions 
for the technology, media and telecommunications 
(TMT) sectors.

The Technology, Media & Telecommunications (TMT) 
Predictions report reveals the latest trends and emerging 
issues shaping the TMT industries across the region in 
the year ahead and beyond.

While the Global Predictions are currently in their 14th 
edition, this year for the 3rd time, Deloitte has launched 
a version of the predictions with specific relevance to 
the Middle East region.

Our endeavor is to provide a considered point of view 
on key industry trends. In some cases we seek to 
identify the drivers behind major inflection points and 
milestones, such as the first billion-unit year for the 
smartphone sector, the take-off of contactless mobile 
payments or Digital Islamic Services.

In others our intent is to explain why we are not 
expecting fundamental change, such as in the use of 
drones for home deliveries, or in smartphone battery 
technology or the deployment of miniature satellites, 
known as nanosats.

We also consider it critical to examine sub-trends. 
For instance, broadband speeds are, on average, 
increasing at a double-digit pace, but in many markets 
the average is being lifted by significant performance 
improvements among the fastest connections, while 
slower connections remain sluggish.

Deloitte’s TMT predictions are built around hundreds 
of discussions with industry executives, analysts and 
commentators, along with tens of thousands of 
consumer interviews. The predictions are also tested 
with clients, industry analysts, conference attendees 
and leverage Deloitte’s international and regional TMT 
project experience in the months leading up to their 
release.

The Middle East report consists of predictions covering 
the technology, media and telecommunications 
industries across the region. A summary of this year’s 
TMT predictions to impact the marketplace in 2015 
includes:

Technology
• The Internet of Things really is things, not people
• Drones: high-profile and niche
• 3D printing is a revolution: just not the revolution you 

think
• Smartphone batteries: better but no breakthrough
• Nanosats take off, but they don’t take over
• Data opens up in the GCC
• Smart cities…not just the sum of its parts
• The re-enterprization of IT

Media
• Islamic Digital Services: set for take off
• Short form video: a future, but not the future, of 

television
• The ‘generation that won’t spend’ is spending a lot on 

media content
• Print is alive and well – at least for books

Telecommunications
• One billion smartphone upgrades
• Mobile government: a new mode of public 

engagement
• The connectivity chasms deepen: the growing gap in 

broadband speeds
• Contactless mobile payments (finally) gain momentum

We would like to express, once again, our gratitude to 
Dubai Media City (DMC) for its support in the launch 
of the TMT Predictions in the Middle East for the third 
year. The TMT Predictions are a part of DMC’s untiring 
commitment to support the research and study into the 
future of the sector and its implications for the region in 
the year ahead and beyond.

We wish you all the best for 2015 and trust that you 
and your colleagues will find this year’s predictions a 
useful stimulant in your strategic thinking. We look 
forward to discussing them with you.

The Technology, Media & Telecommunications 
(TMT) Predictions report reveals the latest trends and 
emerging issues shaping the TMT industries across 
the region in the year ahead and beyond.

2



Technology

The Internet of Things really is things, not people
Deloitte predicts that in 2015 one billion wireless 
Internet of Things (IoT) devices will be shipped, up 60 
percent from 2014, and leading to an installed base 
of 2.8 billion devices. The IoT-specific hardware (which 
could be a more expensive cellular modem, or a much 
cheaper Wi-Fi chip) is likely to be worth $10 billion, and 
the associated services enabled by the devices worth 
about $70 billion.

In the Middle East, IoT adoption is still relatively nascent, 
but we are already seeing some enterprise applications 
take hold. We estimate the Middle East region to 
currently represent about 2-3 percent of the global 
enterprise IoT market. As such, Deloitte predicts that 
around 25 million IoT devices will be shipped to the 
Middle East region in 2015, leading to an installed base 
of around 70 million IoT devices. This would likely be 
worth around $250 million in IoT-specific hardware, 
with revenues of around $1.7 billion in associated IoT 
services.

Drones: high-profile and niche
Deloitte predicts that in 2015, the active base of non-
military drones costing $200 or more should exceed one 
million units for the first time. We expect sales of non-
military drones (also known as unmanned aerial vehicles 
or UAVs), to be about 300,000 units in 2015, with the 
majority being bought by consumers or prosumers. We 
expect total industry revenues to be $200-$400 million 
dollars in 2015 (equivalent to the list price of a single, 
mid-sized passenger jet). While we believe that UAVs 
have a tremendous range of applications, particularly 
for enterprise and government, we are not foreseeing a 
breakthrough year for drones in 2015.

3D printing is a revolution: just not the revolution 
you think
Deloitte predicts, in line with the industry consensus, 
that in 2015 nearly 220,000 3D printers will be 
sold worldwide, with a dollar value of $1.6 billion, 
representing 100 percent unit growth and no more 
than 80 percent growth in dollars versus 2014. But 
there won’t be a ‘factory in every home’: although 3D 
printing can be seen as ‘the next Industrial Revolution’ 
the real revolution is for the enterprise market, not the 
consumer.

The revolution of 3D printing extends into the Middle 
East, a much smaller market, but rising to the occasion. 
The Middle East region represents a small fraction of 
the global 3D printing market, as a relatively immature 
market with a limited design and manufacturing 
industry, with China and the Unites States driving the 
growth globally. However, the Middle East is expected 
to follow the global growth trend with an expected 
increase of almost 60 percent per annum in 3D printer 
units and almost 30 percent per annum in 3D printing 
revenues until 2017, albeit off a low base.

Smartphone batteries: better but no 
breakthrough
Deloitte predicts that the rechargeable, lithium ion 
(Li-Ion) battery technology used in all smartphones will 
improve only modestly in 2015. We expect a 2015 Li-ion 
battery to have no more than five percent greater unit 
charge or milliampere hours (mAh) compared to a 2014 
model of the same dimensions and voltage. Longer 
battery life is likely to remain a key factor for those 
choosing their next smartphone.
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Nanosats take off, but they don’t take over
Deloitte predicts that by the end of 2015 over 500 
nanosatellites (nanosats) will be in orbit. Nanosats have 
a mass of between one and ten kilograms compared 
to hundreds or even thousands of kilograms for the 
average commercial satellite. They also tend to be sized 
in increments of ten centimeters (cm), with a 30 cm x 
10 cm x 10 cm configuration being the most common, 
whereas most commercial satellites measure at least one 
meter or more in every dimension. Prior to November 
2013, only 75 nanosats had ever been launched, and 
another 94 were put in orbit in the three months ending 
January 2014, for a total of nearly 170. Our prediction 
calls for a nearly 300 percent increase in the installed 
base.

Data opens up in the GCC
Monitor Deloitte predicts that GCC countries in 
the Middle East will make significant open data 
advancements in 2015, and within the next three to five 
years, break into the top half of countries ranked the 
most ‘open’ in the world. Although the Gulf countries 
will take some time to match the level of leading 
‘open’ countries to reap the benefits of open data, and 
despite the split in their degrees of ‘openness’, 2015 will 
represent a key milestone of actions implementing major 
national open data announcements made in 2014. GCC 
countries that have not yet outlined open data initiatives 
will begin to do so in 2015, while those that already 
have will embark on their journey towards open data 
implementation.

Smart cities…not just the sum of its parts
Monitor Deloitte predicts that in 2015 and beyond, the 
number and value of smart city initiatives will expand 
substantially. The majority of new smart city projects 
globally will continue to be led by a few European cities.

However, as smart city projects developed over the last 
few years are further tested and scaled up, other cities 
will adopt pre-tested solutions and drive smart cities 
growth. Much of the expansion will occur in North 
American and advanced East Asian cities, followed 
by cities in the GCC. Although industry estimates as 
to the market value of smart cities vary greatly, there 
is no doubt that the smart cities market will increase 
significantly over the next five years to be anywhere 
from over $400 billion to over $1.5 trillion by 2020.

Monitor Deloitte predicts that the number of new 
smart city greenfield developments in the GCC will 
double within the next two to three years. This follows 
the launch of six entirely new, master-planned smart 
city developments in the GCC over the past decade. 
Going forward we also expect the majority of new 
city sub-developments will incorporate at least some 
element of “smart” infrastructure. The region’s smart 
city growth will largely be driven by developments 
in the government planning, administration, and 
operations area, backed by significant GCC government 
investments in e-government and mobile services.

The re-enterprization of IT
Deloitte predicts that in 2015 the impetus for IT 
adoption will swing back to the enterprise market 
following a decade of consumer-led technological 
change.

In the Middle East, Deloitte predicts that in 2015 the 
pendulum of IT adoption will not only swing back 
towards the reenterprization of IT, but will move faster 
and deeper than the rest of the world. Consumerization 
has been rapid, and will coexist with enterprization as a 
driver to the region’s technological development, even 
leading in certain areas. But the scale of development 
in the enterprise space, backed by large corporate and 
government expenditure, will be the region’s biggest 
driver.
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Media

Digital Islamic Services: set for take off
Deloitte predicts that 2015 will be the year that Digital 
Islamic Services start to take off across the Middle East 
region and the world. If global and regional online 
benchmarks are used, we estimate within the next 
three to four years the region’s Digital Islamic Economy 
to nearly double in size in terms of online Muslim 
consumer spend on lifestyle products and services, 
from around $15 billion currently to touching and 
probably crossing $30 billion by 2018. Muslim consumer 
spend on Digital Islamic Services in the region, driven 
by already high digital media consumption, will likely 
expand by as much as 25 to 30 percent across most 
areas of the Islamic economy in 2015 and beyond.

Short form video: a future, but not the future, of 
television
Deloitte predicts that in 2015 total time spent watching 
short-form (under 20 minutes’ duration) video online 
will represent under three percent of all video watched 
on all screens. Short-form revenues will be about 
$5 billion: by comparison long-form TV content will 
generate over $400 billion from advertising and 
subscription revenues alone.

Deloitte predicts that in 2015 total time spent watching 
short-form video online in the Middle East will also 
represent under three percent of all video watched 
locally on all screens, in line with its global sub-three 
percent share. On average, the region’s viewers will 
consume an estimated 545 million hours per month, 
of short-form video (5.5 percent of global short-form 
estimates) in addition to watching over 23 billion hours 
per month of traditional long-form television (about 5 
percent of global long-form viewership).

The ‘generation that won’t spend’ is spending a 
lot on media content
Deloitte predicts that US and Canadian millennials will 
spend over $62 billion on media content in 2015. This 
is greater than the total spend on Internet advertising in 
the US and Canada, and as such represents a significant 
contribution to the media sector from the generation of 
18-34 year-olds often accused of defaulting to unpaid 
sources of content. There are 83 million millennials in 
the US and Canada, and $62 billion of spending on 
media content equates to $750 each.

Deloitte predicts that millennials in the Middle East 
will spend up to $15 billion on media content in 2015 
($120 per millennial, in purchasing power parity terms). 
Millennials in the Middle East represent over 37 percent 
of the total regional population, a total of around 
123 million millennials. They are the most influential 
age group as they make up a significant portion of 
the population. High rates of smartphone adoption, 
broadband, technological advancements and increasing 
literacy rates play a key role in the growth of media 
consumption in the Middle East in 2015 and beyond. 
Despite these advancements however, media spending 
by millennials in the region is quite low in comparison to 
more developed markets such as North America.

Print is alive and well – at least for books
Deloitte predicts that in 2015 print will represent more 
than 80 percent of all book sales in dollars worldwide. 
In the US, the world’s largest book market, the figure is 
lower at just under 80 percent, but the percentage of 
print is higher in other developed world countries, and 
even more so in the developing world.
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Telecommunications

One billion smartphone upgrades
Deloitte predicts that one billion smartphones will 
be purchased as upgrades for the first time in 2015, 
generating over $300 billion in sales. We expect 
smartphone upgrade volumes to continue increasing 
through 2018, and possibly beyond.

Deloitte predicts that in 2015, Middle East region sales 
from smartphone upgrades will surpass 70-100 million 
units for the first time, generating over $18-28 billion 
in revenues. In line with our global expectations, we 
foresee regional upgrade volumes to grow further, 
as penetration rates continue to rise in the years to 
come. The majority of upgrades will take place in 
the GCC, which has the highest penetration levels, 
whereas in large parts of North Africa, with much lower 
smartphone penetration, many will be new adopters, 
buying a smartphone for the first time.

Mobile government: a new mode of public 
engagement
Deloitte predicts that the number of mobile government 
(m-gov) smartphone applications across the Middle 
East region will surpass 500 apps by 2016. This follows 
a sharp increase in m-gov services development in the 
region, which saw the number of m-gov smartphone 
applications increase from close to 200 apps in 2013 to 
over 400 apps in 2014.

The connectivity chasms deepen: the growing 
gap in broadband speeds
We expect the global number of broadband homes to 
have grown by about two percent to 715 million by 
the end of 2015. Average broadband speed obtained 
in most markets should increase by between 15 and 
25 percent. This average, however, obscures significant 
differences between households. In many markets the 
top decile of homes are likely to enjoy ten times or 
greater the average speed of those in the bottom decile. 
Countries with ubiquitous fiber to the premise (FTTP) are 
likely to have the most consistent broadband speeds.

Deloitte predicts that in 2015, total internet penetration 
in the Middle East will reach around 38 percent, over 
approximately 25 million homes. Fixed broadband 
penetration however, is expected to reach over 21-22 
percent of all Middle East households (around 14 million 
households). Fixed broadband penetration rates vary 
significantly across the region due to high economic 
disparity – particularly when comparing GCC countries 
with significantly higher penetration rates to those 
in North Africa where dial-up connections are more 
common.

Contactless mobile payments (finally) gain 
momentum
Deloitte predicts that by end-2015, five percent of the 
base of 600-650 million near-field communication (NFC) 
equipped phones will be used at least once a month 
to make contactless in-store payments at retail outlets. 
This compares with monthly usage by less than 0.5 
percent of the 450-500 million NFC-phone owners as 
of mid-2014. Contactless mobile payment will not be 
mainstream by end-2015, but niche adoption will be a 
major progression from near nil in prior years.
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ME Regional office
Gefinor Center, Block D 
Clemenceau Street
P.O. Box 113-5144
Beirut, Lebanon
Phone +961 (0) 1 748 444
Fax +961 (0) 1 748 999

Consulting
Regional office 
Deloitte & Touche (M.E.)
Building 3, Emaar Square
Downtown Dubai
P.O. Box 4254 Dubai, 
United Arab Emirates
Phone +971 (0) 4 376 8888
Fax +971 (0) 4 376 8899

Enterprise Risk Services
Regional office
Deloitte & Touche (M.E.)
Building 3, Emaar Square
Downtown Dubai
P.O. Box 4254 Dubai, 
United Arab Emirates
Phone +971 (0) 4 376 8888
Fax +971 (0) 4 376 8899

Financial Advisory Services
Regional office
DIFC, Currency House
Building 1 
P.O. Box 112865
Dubai, United Arab Emirates
Phone +971 (0) 4 506 4700
Fax +971 (0) 4 327 3637

Tax Services
Regional office 
Currency House
Building 1
P.O. Box 282056
Dubai, United Arab Emirates
Phone +971 (0) 4 506 4700
Fax +971 (0) 4 327 3637

The Deloitte ME Islamic Finance 
Knowledge Center (IFKC)
Al Zamil Tower. Government Avenue, 
Manama, Kingdom of Bahrain
Phone +973 (0) 1 721 4490 Ext 2018
Fax +973 (0) 1 721 4550 

Bahrain 
Manama
Al Zamil Tower
Government Avenue
P.O. Box 421
Manama, Kingdom of Bahrain
Phone +973 (0) 1 721 4490
Fax +973 (0) 1 721 4550

Egypt
Cairo
95 C, Merghany Street, 
Heliopolis 11341, Cairo, Egypt
Phone +20 (0) 2 2290 3278
Fax +20 (0) 2 2290 3276

Alexandria 
Madinet El Sayadla
Building No 10,
Smouha, Alexandria
Phone +20 (0) 3 426 4975
Fax +20 (0) 3 426 4975

Iraq
Erbil
Vital Village, No. 42
Erbil, Iraq
Phone +964 (0) 66 257 6200

Jordan
Amman
Jabal Amman, 
190 Zahran Street
P.O. Box 248
Amman 11118, Jordan
Phone +962 (0) 6 550 2200
Fax +962 (0) 6 550 2210

Kuwait
Deloitte & Touche Al-Fahad 
Al-Wazzan & Co.
Kuwait City
Dar Al-Awadi Complex
Ahmed Al-Jaber Street, Sharq 
P.O. Box 20174 
Safat 13062, Kuwait 
Phone +965 2240 8844
Fax +965 2240 8855

Lebanon
Beirut
Arabia House,
131 Phoenicia Street
P.O. Box 11-961 
Riad El-Solh, Beirut 
1107 2060 Lebanon
Phone +961 (0) 1 364 700
Fax +961 (0) 1 367 087

Libya 
Tripoli
Tripoli Tower
P.O. Box 93645
Tripoli, Libya
Phone +218 (0) 92 370 1049 

Oman
Muscat
MBD Area
Muscat International Center
P.O. Box 258, Ruwi
Postal Code 112 
Sultanate of Oman
Phone +968 (0) 2481 7775
Fax +968 (0) 2481 5581

Palestinian Territories 
Ramallah
Al Mashreq, Insurance Building
P.O. Box 447 
Ramallah, Palestinian 
Controlled Territories
Phone +970 (0) 2 295 4714
Fax +970 (0) 2 298 4703

Qatar
Doha
Al Ahli Bank Building 
Sheikh Suhaim Bin Hamad Street 
P.O. Box 431 Doha, Qatar
Phone +974 (0) 4434 1112
Fax +974 (0) 4442 2131

Saudi Arabia
Deloitte & Touche 
Bakr Abulkhair & Co.
Riyadh
Prince Turki Bin Abdullah 
Al-Saud Street
Sulaimania Area
P.O. Box 213 
Riyadh 11411, Saudi Arabia
Phone +966 1 282 8400
Fax +966 1 282 8428

Al Khobar
ABT Building, Al Khobar 
P.O. Box 182
Dammam 31411, Saudi Arabia
Phone +966 (0) 3 887 3937 
Fax +966 (0) 3 887 3931

Jeddah
Saudi Business Center
Madinah Road
P.O. Box 442
Jeddah 21411, Saudi Arabia
Phone +966 (0)1 2 657 2725
Fax +966 (0)1 2 657 2722

South Sudan
Juba
Deloitte Complex, Plot No.160, 
Block 3K-South
2nd Class Thong Ping 
Residential Area
P.O Box 511, Juba, 
Republic of South Sudan
Phone +211 92 000 1024 

Syria
Damascus
9 Fardos Street
P.O. Box 12487
Damascus, Syria
Phone +963 (0) 11 221 5990
Fax +963 (0) 11 222 1878

Rawda
38 Rawda Street
P.O. Box 12487
Damascus, Syria
Phone +963 (0) 11 331 1212
Fax +963 (0) 11 332 2304

United Arab Emirates
Abu Dhabi
Al Sila Tower
Abu Dhabi Global Market Square
Al Maryah Island, P.O. Box 990 
Abu Dhabi, 
United Arab Emirates
Phone +971 (0) 2 408 2424
Fax +971 (0) 2 408 2525

Dubai
Deloitte & Touche (M.E.)
Building 3, Emaar Square
Downtown Dubai
P.O. Box 4254 
Dubai, United Arab Emirates
Phone +971(0) 4 376 8888
Fax +971(0) 4 376 8899

Fujairah
Al-Fujairah 
Insurance Co. Building
P.O. Box 462 
Fujairah, United Arab Emirates
Phone +971 (0) 9 222 2320
Fax +971 (0) 9 222 5202

Ras Al-Khaimah
Ras Al-Khaimah, Insurance 
Building, Al-Nakheel, 
Ras Al-Khaimah, UAE
P.O. Box 435 
Ras Al-Khaimah, 
United Arab Emirates
Phone +971 (0) 7 227 8892
Fax +971 (0) 6 574 1053

Sharjah
Corniche Plaza 2, 
Al Buhairah Corniche
P.O. Box 5470
Sharjah, United Arab Emirates
Phone +971 (0) 6 574 1052
Fax +971 (0) 6 574 1053

Yemen
Sana’a
Sana’a Trade Center Eastern 
Tower, Algeria Street
P.O. Box 15655
Sana’a, Yemen
Phone +967 (0) 1 448 374
Fax +967 (0) 1 448 378

For inquiries on Mauritania, please 
contact the ME regional office.

Deloitte in the Middle East

Quick links

deloitte.com/middleeast

Blog: deloittemiddleeast 
matters.com

Twitter:  @DeloitteME 
@DeloitteMEjobs

Facebook: Deloitte Middle East

Linkedin: Deloitte Middle East 
         company profile
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