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Deloitte has surveyed senior finance executives of major Australian listed companies since 2009.  
This CFO Sentiment survey covers the first half of 2020, and took place between 1 July and 17 July 2020. 

Please note: where graphs do not add up to 100%, this is due to respondents being able to select multiple responses. 



Executive summary

A COVID induced reality has hit hard  
at CFOs, with net optimism falling 
drastically, uncertainty at an all time 
high, revenues expected to fall and 
working pressures rising. But despite 
the clear challenges faced by CFOs over 
half remain optimistic about the future 
of their companies and only 20% are 
pessimistic. Reality has bitten but CFOs 
are up for the fight.  

Reality bites
Compared to six months ago when a global 
pandemic and its resulting devastation may 
have been unimaginable, CFOs are a lot more 
cautious about the financial prospects of their 
companies. Net optimism is down 30%, while 
uncertainty has reached a record high 92%,  
as Australia entered its first recession in almost 
three decades. More positively, more than half 
of CFOs still remain optimistic about the future.

Those challenges are numerous and  
far-reaching, and include supply chain issues, 
cyber risks and keeping both their employees 
and customers engaged. But while businesses 
have prioritised many immediate actions to 
manage COVID challenges, that doesn’t mean 
they’re not also looking further down the track 
to the opportunities that can be created out of 
terrible circumstances.

Mergers and acquisitions, supply chain 
reform, long-term flexible working provisions, 
reductions in physical workplace footprints and 
increased use of new technologies and AI are 
all on the table as businesses look to not just 
survive through COVID-19 but also thrive on 
the other side of it.
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Global conditions are poor, but the 
Australian economy is a major concern
As COVID-19 has spread worldwide, so have 
global and local economic pressures. But even 
as infection rates and economic conditions 
have been much worse in the US and Europe 
than in Australia, the economic hit at home 
is having the most negative impact on 
confidence among CFOs. Domestic financial 
conditions, such as the Australian share 
market, have also detracted from confidence, 
but record low interest rates have helped 
provide relief for some – contributing 39%  
in net terms to CFO optimism.

More than just revenues are changing
Three out of four of CFOs expect their 
companies’ revenues to fall, relative to  
pre-COVID-19 forecasts, in the second half of 
2020, and more than half (57%) are expecting 
more revenue falls in 2021. This is taking a toll; 
72% of CFOs are working longer hours, and 
71% are experiencing greater stress levels 
than before the pandemic. But the changes 
prompted by COVID-19 aren’t all bad. Many 
CFOs expect that, as their businesses emerge 
from virus-induced downturn, their finance 
teams will be equipped with greater digital 
literacy and planning, scenario modelling  
and forecasting capabilities on the other  
side of the crisis.

Offshore supply chains posing challenges
During the pandemic, 43% of CFOs have  
found offshore suppliers to be the biggest 
challenge facing their supply chains and 
procurement management. There have 
been far fewer challenges when it comes to 
local suppliers not affected by international 
border closures. Many CFOs are using these 
challenges as motivation to make value-adding 
supply chain and procurement improvements.

Doing deals to grow and diversify
More than one in three CFOs are  
increasing the number of deals their  
company pursues, with priorities for 2020-21 
across acquisitions, opportunistic deals,  
and partnerships/alliances. There is minimal 
focus on divestitures for now, revealing 
the current M&A focus on growth and 
diversification as part of strategies for  
making it through COVID-19.
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Access to funding remains
Fortunately, most CFOs are not expecting 
their access to funding to suffer through 
2020-21, and about one third (32%) think their 
company’s funding access will actually increase. 
This is good news for liquidity, although one 
in four CFOs still expect their organisation’s 
liquidity will deteriorate in 2020-21. Additionally, 
one in three expect their funded debt levels to 
be higher than before COVID-19.

Opening minds to flexible working
COVID-19 has challenged the thinking  
of many when it comes to flexible ways of 
working. 70% of CFOs have changed their  
mind during COVID-19 about physical proximity 
being important to getting finance function 
work done – and this is expected to lead to 
ongoing change beyond COVID-19. 41% of 
CFOs expect their employees will be given 
more freedom of choice about how much of 
their work they do from home, and many also 
believe their approaches to flexible working 
will impact their physical workplaces, with 
53% expecting to either decrease their office 
footprint or repurpose workplace spaces.  

Coming out the other side
CFOs see navigating uncertainty,  
accelerated transformation and cutting  
costs out of operating margins as the main 
issues they need to deal with to make it 
through the current crisis. Actions prioritised 
to help them do this include spending 
reductions, and establishing credit lines from 
both existing and new lenders. But it hasn’t 
all been about just coping, or dealing with 
current issues. CFOs are also keeping an eye 
on the post-COVID-19 future, and taking hold 
of opportunities that will help them not only 
survive through the pandemic, but also  
thrive on the other side of it.

...one third (32%) think their 
company’s funding access 
will actually increase
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The COVID-19 pandemic has hit hard 
and fast, and Australia has not been 
immune. Within weeks of the virus 
reaching Australia, our economy was 
sent into hibernation, impacting every 
business and household. There has 
been relative success in suppressing the 
virus, and this has allowed parts of the 
economy to recover to varying extents, 
but more restrictions from renewed 
outbreaks, and delayed economic 
impacts as cash reserves are depleted, 
are providing further challenges. 

The Australian economy entered a recession 
in the June quarter, with economic activity 
expected to have plunged by 6.4%, following 
the 0.3% fall in the March quarter.

Current circumstances remain very challenging, 
but it may be that the worst economic hit is 
now behind the country (Deloitte expects a 
partial rebound for GDP of 2.4% growth in 
the September quarter). Already in June there 
was significant re-hiring, with employment 
rising by 211,000. The unemployment rate also 
rose from 7.1% to 7.4% as many people were 
classified as re-entering the labour market.

More broadly, financial markets continue  
a slow but steady upward trend. In late  
June, consumer sentiment had almost 
returned to pre-COVID-19 restriction 
levels. However, in recent weeks, 
confidence has slipped alongside  
the increase in virus cases in Victoria, 
and threats of an outbreak in New 
South Wales.

The biggest risk to this economic recovery 
path is the latest outbreak in Victoria. Not only 
has this resulted in tighter restrictions, it has 
rocked confidence and there are fears labour 
market gains will be lost in coming months. 
Victoria was already the worst performing state 
in terms of labour market pain, and the recent 
outbreak is likely to cement that spot for the 
state for the near future. The next two months 
will be important to understanding what level 
of restrictions are needed to contain ongoing 
community transmission. 

Macroeconomic  
update
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Fiscal measures have been key to supporting 
the economy over recent months, with 
JobKeeper and JobSeeker payments providing 
much needed income to workers in affected 
sectors. Over 30% of businesses in Australia 
were receiving JobKeeper payments to retain 
staff. The Federal government has laid out a 
pathway of continued support over the next 
six months, while tightening the rules so that 
it can only continue to be accessed by those 
businesses experiencing ongoing financial 
hardship. This is a welcome development for 
many parts of the economy, where restrictions 
on normal activity are set to continue (primarily 
through the closure of international and many 
interstate borders). 

Australia’s track record in managing the  
virus so far still stands up well compared to 
most countries. The same is true for many  
of our key trading partners. This includes  
New Zealand, which has seen outstanding 
success on the public health front, allowing  
an extensive economic re-opening. And China 
is the exemplar for economic recovery, with 
GDP growth surging 11.5% between the  
first and second quarters of 2020 – already 
above pre-COVID levels, and a true  
V-shaped recovery.

As a result, the Australian economy is 
positioned to potentially benefit from the 
faster economic rebound seen in the  
Asia-Pacific region.

That doesn’t mean the road ahead doesn’t 
still look bumpy. Most states and territories 
have maintained low virus numbers and will 
continue to benefit from looser restrictions, 
but Victoria’s outbreak has delivered a public 
health and economic setback.

Australia’s economy will also be hurt by  
a series of delayed and lingering effects as 
pre-COVID pipelines of activity dry up and 
fiscal support tapers off. Unemployment is not 
expected to peak until later in the year, while 
a return to previous levels isn’t forecast until 
2024. Tourism, international education and 
more broadly, population growth, a key driver 
of Australia’s economic growth, will also be 
limited by strict border controls.
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“ Australian CFOs are now 
managing very different local 
restrictions and economic 
conditions across the country – 
again heightening the need for 
flexibility and quick responses.”

  David Rumbens  
 Partner, Deloitte Access Economics 
 Deloitte Australia
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The global economy is deep in recession, and the spread of COVID-19  
is continuing. More than 300 million jobs across the world have been  
lost, and millions of small businesses have shut up shop. The best leading 
indicator of how an individual economy will perform is how that nation is  
going in its fight against the virus. That means the Asia-Pacific region looks  
set to shrink the least, with the Americas and Europe the hardest hit. 

Europe (Page 8) 

The Eurozone is having a horrific year. It’s  
deep in recession, on the cusp of deflation,  
and looks likely to have a slow recovery,  
although one aided by €750 billion of fiscal 
support, equivalent to 5.5% of the EU  
economy, as well as quantitative easing 
assistance by the European Central Bank.

United Kingdom (Page 8) 

The United Kingdom has performed poorly  
in its COVID response. Over the three months  
to May, its economy lost almost one fifth of  
its value, falling 19.1%. Despite parts of the 
economy reopening, the UK is expected to be 
hampered by more outbreaks and lockdowns,  
not to mention a lack of progress on a Brexit deal. 

United States (US)
Impacts of the China trade war on the  
US economy were quickly overshadowed  
by the spread of COVID-19. Compared 
to other countries, the US moved slowly 
to contain the virus, and case and death 
numbers have continued to grow. Although 
the US economy appeared to be recovering, 
with unemployment falling from a 14.7% 
high in April to 11.1% in June, states are 
increasingly reintroducing restrictions in 
response to growing numbers of cases. 

Global update

East Asia – Malaysia, Indonesia,  
Thailand (Page 8) 

For reasons not yet certain, the number 
of COVID-19 cases in East Asian countries 
has stayed relatively low, at least on a 
per capita basis. However, many of Asia’s 
smaller tiger economies have been struck 
hard by the global decline of tourism, trade 
and discretionary spending amidst a global 
pandemic. Indeed, COVID-19 has added to 
existing US/China trade war concerns, with 
many of East Asian countries integral to 
electronic goods supply chains. 
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India
India’s economic growth reached its 
lowest rate in more than a decade in 
2020 – before COVID-19 hit. Fiscal support, 
equivalent to about 10% of national 
income, and expansionary monetary policy 
are helping, but major challenges remain.

New Zealand (NZ)
In contrast to suppression, New Zealand  
pursued an aggressive COVID-19 eradication 
strategy – and so far, it’s proven successful. 
On 9 June, New Zealand lifted all restrictions 
and didn’t see any subsequent outbreaks. The 
economy recovered rapidly, but the future is 
still problematic. Closed borders will continue 
to devastate critical industries such as tourism, 
education and agriculture, while other parts of the 
country try to bounce back. Government forecasts 
predict that, like Australia, New Zealand will have 
been in recession for the first half of 2020. 

Japan
COVID-19 dragged Japan back into a deep 
recession. Social distancing restrictions were 
largely voluntary, but compliance was strong, 
leading to a decline in accommodation, 
leisure and department store spending. 
Tourism and trade also suffered, epitomised 
by the deferral of the Tokyo Olympics until 
2021. A recent rise in cases, particularly in 
Tokyo, could also constrain confidence and 
future spending. 

China 
COVID-19 hit the Chinese economy first,  
with GDP sinking by a huge 6.8% across 
the March quarter. As the virus peaked, the 
economy reopened and quickly begun to 
recover, albeit with US$500 billion in fiscal 
support. To the envy of other economies, 
China has bounced back quickly, recording 
3.2% year to GDP growth in the June quarter, 
driven in large part by its relatively fast 
virus containment. However, it appears that 
the economy’s strength derives from the 
industrial sector, largely driven by government 
investment in infrastructure as well as a 
strengthening of exports. Consumer spending 
has remained weaker, with consumers still 
wary of social interaction given the virus  
has not been eradicated.
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Compared to six months ago when  
the idea, let alone the reality, of a global 
pandemic was impossible to imagine, 
CFOs are a lot more cautious about the 
financial prospects of their companies. 
Net optimism has fallen to negative 30% 
while uncertainty has reached a record 
high of 92% as Australia entered its first 
recession in almost 30 years. Amidst  
so much uncertainty, it’s encouraging 
that more than half of CFOs still remain 
optimistic about the future.

When asked to reflect on how optimistic  
they feel compared to six months ago, 53%  
of CFOs were either ‘somewhat’ or ‘significantly ’ 
less optimistic. 

 

Compared to six months ago, how do you 
feelabout the financial prospects of your company?

Chart 1

Optimism compared to 6 months ago

This has produced the biggest fall in net 
optimism in the history of this survey, with  
a net 30% of CFOs less optimistic than they 
were six months ago. 

But six months ago, they weren’t operating in 
the middle a global pandemic, and the largest 
global economic downturn since the Great 
Depression, so the result also points to a 
certain resilience amongst Australia’s  
business community.
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How do you feel about the financial  
prospects of your company going forward? 

Chart 2

Business confidence

While many CFOs see business conditions  
as worse than six months ago, they’re also not 
pulling down the shutters. Indeed, it’s quite the 
opposite. A significant number are optimistic, 
or even ‘highly optimistic’ about the future – 
with 53% of those surveyed in one of these 
categories. For some, this may reflect a view 
that the worst of the current challenges has 
now passed. 

Highly optimistic

Optimistic
43%

Pessimistic
12%

Neutral
37%

8%

While many CFOs see 
business conditions  
as worse than six 
months ago, they’re  
also not pulling down 
the shutters.
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How would you rate the general level of  
external financial and economic uncertainty 
facing your company?

Chart 3

Uncertainty rating
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Less surprisingly will be that CFO uncertainty  
is at a high – indeed, a record high for this 
survey. Just 8% believe the general level of 
external financial and economic uncertainty 
currently facing their company is ‘normal’.  
That leaves the remaining 92% seeing 
uncertainty as being at least some degree 
higher than normal.

Just 8% believe the general level  
of external financial and economic 
uncertainty currently facing their 
company is ‘normal’.
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Local factors and revenue  
pressures weigh on confidence

Despite faring better than most  
of the rest of the world, the Australian 
economy is weighing on CFO 
confidence more than any other  
factor. Three quarters are expecting 
revenue falls through the rest of 2020, 
compared to their pre-pandemic 
expectations. And current pressures 
have been taking a toll when it  
comes to working longer hours  
and experiencing stress. 

How has your level of optimism been 
impacted by the following factors?

Chart 4

Optimism impact globally 

But the current crisis has prompted some 
capability improvements in many finance 
teams, which will hopefully remain beyond the 
pandemic and provide for even more resilient 
corporate finance functions.

As the pandemic has spread worldwide,  
so have the associated economic pressures.  
But even as infection rates and economic 
conditions appear to be much worse in the US 
and Europe than domestically, the Australian 
economy is still having the most negative 
impact on the confidence of local CFOs.
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Domestic financial conditions, such as the 
performance of the Australian share market, 
have also detracted from confidence, but 
record low interest rates have helped provide 
relief for some – contributing 39% in net terms 
to CFO optimism.

Low interest rates, however, are by no means 
enough to save revenues. 76% of CFOs expect 
to see some level of decrease due to COVID-19 
in the second half of 2020 and, looking further 
ahead to 2021, 57% still expect revenues to be 
lower than their pre-pandemic expectations. 
Of the CFOs expecting revenue falls through 
the rest of 2020, about one in three think  
their revenues will fall by more than 10%.

Interestingly, 11% are expecting to see an 
increase in revenues both in late 2020 and 
in 2021. Of these, most are operating in the 
consumer business or manufacturing sectors.

As well as revenues, companies’ staff and 
operations have, of course, been affected by 
COVID-19, and this includes CFOs themselves. 
72% of CFOs we surveyed said they are working 
more hours than before the crisis, and 71%  
say their stress levels have increased.

The crisis has also revealed some shortcomings 
in the capabilities of finance teams that CFOs 
are now working to improve, and maintain even 
beyond the pandemic. More than 80% believe 
that, in a year from now, their finance team 
will have improved planning, scenario 
modelling and forecasting capabilities. 
70% also expect to have more digital 
literacy in their finance workforce, 
and 67% plan on utilising more 
cloud-based technologies across 
the finance function.

72% of CFOs we 
surveyed said they  
are working more hours 
than before the crisis, 
and 71% say their stress 
levels have increased.
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Before COVID-19 hit Australia, businesses  
were already feeling the impacts offshore of 
foreign outbreaks. The interconnectedness 
of global trade was suddenly exposed, as 
worldwide production was hit by supply  
chain delays and uncertainty. 

While Australia has achieved relative success  
in containing the virus (current challenges 
aside) compared to many other countries, 
many businesses still remain exposed. 

Over the last six months, businesses 
have faced production delays as 
COVID-19 revealed global supply chain 
vulnerabilities. With virus numbers still 
growing, and likely to persist until at 
least 2021, businesses are increasingly 
looking to improve supply chain 
resilience, efficiency and transparency. 

In contrast to only 7% of CFOs expressing 
concerns regarding local suppliers, 43%  
listed issues with offshore suppliers as the 
biggest challenge facing their supply chain  
and procurement management. Businesses 
are also facing other strategy and operational 
concerns, namely social distancing in the 
workplace (33%), unreliable demand signals 
(29%), and long supply chain and integrated 
planning processes (30%).

In response to these challenges, CFOs are 
looking to make supply chain improvements 
over the next 12 to 18 months. 42% hope to 
reduce supply chain vulnerabilities and related 
risks, while 41% hope to improve supply chain 
resilience and efficiency, reducing business 
disruption arising from overseas suppliers. 
Almost one third also plan on increasing supply 
chain transparency, which should help to 
improve complex planning processes.

Offshore supply 
chain challenges

What supply chain and procurement 
opportunities are you considering in  
the next 12-18 months? (Share of CFOs)

Chart 5

Supply chain and procurement  
opportunities in future 

0%

Improve supply chain resilience and efficiency

Improve supply chain vulnerabilities and related risks

Improve demand and production decisions

Improve supply chain transparency

Improve supply chain resilience

5% 10% 15% 20% 25% 30% 35% 40% 45%
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43% of CFOs said one of the main 
opportunities they’re considering to assist  
their COVID-19 recovery is M&A. While just 
over half (52%) expect the number of deals 
their organisation pursues to remain stable, 
39% expect an increase.

Priority deal types for 2020-21 will be 
acquisitions (32%), opportunistic deals (26%) 
and partnerships/alliances (28%). 

Many CFOs are using M&A as part of 
their COVID-19 recovery strategy and 
pursuing growth and diversification  
are deal-making priorities for 2020-21. 

 Acquisitions (%)
 Divestitures (%)
 Partnerships/Alliances (%)
  Opportunistic (%)
  Other (%)

Which deals will be a priority rating for your 
organisiation over the next 12 months?  
(% of CFOs)

Chart 6

Priority deals in next 12 months 

Doing deals to  
grow and diversify 
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Businesses are increasingly confident in 
their ability to obtain funding, which 
could prove crucial for firms expecting 
liquidity to deteriorate and funded debt 
levels to rise. 

However, on a more positive note, 
organisations remain optimistic regarding  
their ability to obtain funding, perhaps 
reflecting ultra-low interest rates and resilient 
financial markets. 

Almost one third of CFOs expect funding to 
become easier to obtain in 2020-21, while 86% 
expect that their ability to access funding will 
at least remain stable. 23% also believe their 
liquidity would improve. 

Amidst an economic recession, and with  
low confidence and other economic anchors 
expected to persist, 27% of CFOs expect their 
firm’s liquidity will deteriorate in 2020-21. 
Similarly, one in three expect their firm to  
have higher levels of funded debt. 

Access to funding 
during tough times 

By the end of June, how do you expect your company’s  
funded debt level to compare to pre-crisis?C

Chart 7

Expected level of funded debt level in June 2021 compare to 2020
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It’s unclear whether COVID-driven working 
from home represents a temporary step 
change or an accelerated trend. Some 
pre-existing barriers and misconceptions 
have been overcome in working from home. 
Indeed, 70% of CFOs said that COVID-19 has 
challenged their prior belief that physical 
proximity was important for finance work. 

However, while there’s been a large uptake 
of flexible working arrangements, and many 
of which may stick after the crisis, CFOs 
aren’t keen to completely abandon the office. 
None said their business planned to make 
employees work from home full time, once 
social distancing restrictions ease. Instead, 
their most common response was that their 
organisation would allow each employee to 
decide their own home-workplace split.

COVID-19 has forced a lot of businesses, 
and their people, to change how they 
work. Many have openly welcomed a 
shift to flexible working, but all CFOs 
surveyed remain keen to return to the 
office, at least in some capacity. At the 
same time, most also expect their 
future workplace to either be smaller  
or repurposed.

How will your organisation be approaching 
work flex in the forseeable future? (% of CEOs)

Chart 8

Future approaches to flexible work   

Opening minds  
to flexible working

  Employee choice as to precentage  
of time worked from home (%)

  Organisational mandated work  
from home a percentage of time (%)

  To return to normal in compliance  
with social distancing policies (%)

  Other (%)

9

41
38

12
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Still, 33% expect their physical workplace 
footprint to decrease in size as more people 
work from home, at least some of the time. 
Another 20% expect their existing workplace 
spaces to be repurposed as, for example,  
collaborative hubs (and even for other 
businesses), and places offering escapes  
from at home distractions. 

In any case, effective flexible working requires 
suitable technologies, and many CFOs have 
found the systems and technologies they 
had in place before COVID-19 have not been 
fully sufficient for flexible working. However, 
those that were already using cloud-based 
as opposed to on-premise systems were 
more likely to be satisfied with technology 
performance during COVID-19.

What is the strategy your organisation is  
taking to support your workforce through 
technology and what type of IT are you 
adapting to support business operations?

Chart 9

Sufficiency of pre-COVID systems, share of 
CFOs split by pre-COVID-19 system types
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CFOs have already prioritised 
numerous actions to deal with the  
key issues imposed on them by the 
pandemic. These include reducing 
spending to improve operating margins 
and reviewing communications to 
improve culture and engagement. But 
they are also keeping an eye on the 
post-COVID future, and taking hold of 
opportunities that will help them not 
only survive, but also thrive on the 
other side of the crisis.

The current public health and economic 
environment has only increased the wide range 
of issues corporate CFOs have to confront and 
manage. Of 24 key issues put to them, every 
one was deemed ‘most important’ by at least 
some respondents.  

Issues considered to be of greatest importance 
over the next one to two years are:

1. Navigating uncertainty (58%)
2. Accelerated transformation (57%)
3. Cutting costs out of operating margins (53%)
4. Cyber risk (49%)
5. Culture and engagement (45%) 

It’s no surprise that in this time of record high 
economic and financial uncertainty, ‘navigating 
uncertainty’ is at the top of many CFO lists. 
Dealing with accelerated transformation and 
cutting costs out of operating margins have 
also been deemed key factors for the survival 
of many businesses. This is reflected in 72%  
of CFO prioritising spending reductions to help 
deal with the impacts of COVID-19.

Coming out of COVID-19
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While increased use of technology has  
enabled many businesses to adapt to  
new styles of working, it has also increased  
cyber-security fears. Additionally, uncertainty 
and social unrest, at home and abroad,  
have renewed a focus on culture and 
engagement. 51% of CFOs have prioritised 
reviews and changes to their internal and 
external stakeholder communications  
plans as they strive for greater engagement  
of their people and their customers.

Fortunately, many CFOs aren’t just thinking 
about coping or dealing with current issues, 
they are also keeping a firm eye on the post-
COVID-19 future. More than one in every three 
are using a time horizon of two to five years in 
their current scenario planning to inform their 
strategic decision making.

And they’re also taking hold of opportunities 
that will help them not only survive COVID-19, 
but also thrive on the other side of it. More 
than half (54%) are making changes to their 
operations, 53% are increasing their use of 
technology and AI, and 37% are increasing  
their online presence.

To which horizon is your organisation using scenario planning to make strategic decisions?

Chart 11

Time horizon currently used for scenario planning to make strategic decisions (% of CFOs)

0% 10% 20% 30% 40% 100%70% 90%60% 80%50%
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2–5 years

34%
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What actions have you prioritised in strategy for recovery from the impact of COVID-19?  
Which of the following actions is your organisation likely to take?

Chart 10

Rank Issue % CFOs

1 Enact new/alternative working arrangement e.g. split work, remote working, flexible arrangements 84%

2 Reduce spending 72%

3 Review of communications plans with relevant internal and external stakeholder 51%

4 Establish credit lines from existing or new lenders 36%

5 Development of new products or services 32%

6 Deferment of long term investments 24%

7 Build up of special financial reserves 20%

8 Diversification of suppliers and distribution routes 13%

9 Increase parts and supplies inventories 11%

10 Increase local procurement 8%

CFO Sentiment  Coming out of COVID-19
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More publications for Australian CFOs

The Virtual Office Hub: 
Welcome to the ‘Phy-gital’ 
new normal 

Almost overnight, we  
find ourselves pushed 
into a race to re-establish 
where and how we 
work. In the wake of the 
COVID-19 epidemic, many 
organisations will be 
reconsidering the interplay 
between work, worker  
and workplace.

 

M&A: The deal in  
focus 2020 

In the third instalment 
of our annual survey, we 
sat down with almost 60 
Australian corporate heads 
of M&A to discuss deal 
activity in the face of an 
economic and health crisis.

 

 

COVID-19: Work from 
anywhere. Cyber 
everywhere.

As organisations begin to 
plan for a post-pandemic 
world, they must ask 
themselves, ’how can we 
make new ways of work 
productive, sustainable, 
secure, and safe?’ 
especially in the  
cyber space.

 

COVID-19 Recovery 
Planning Your road to 
recovery to thrive in the 
‘new normal’ 
Deloitte has designed 
accelerators to help 
organisations work 
through their key issues 
and create a plan to 
execute a set of recovery 
initiatives across priority 
business areas as Australia 
enters the recovery  
phase from the  
COVID-19 pandemic

 

COVID-19 response  
and recovery centre
Our COVID-19 response 
and recovery centre will 
help you operate at pace 
and get in front of the 
crisis. Mobilise in days and 
pull from the Deloitte suite 
of tools and platforms 
depending on your needs, 
drawn from expertise 
across the globe.
 

RESPOND

RECO
VER

THRIVE

RESPOND

RECO
VER

THRIVE
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