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Today’s world is fast-paced, ever-changing and often 
unpredictable. We face many big challenges – including climate 
change, health, education, skills shortages, poverty, and poor 
social outcomes affecting our First Peoples. We believe people 
increasingly expect business leaders to play their part and 
influence policymakers in seeking solutions to these vital local, 
national and global challenges. 

Deloitte Australia’s depth and range of expertise exists to 
help drive prosperity for our entire nation. This 2019 Social 
Impact Report presents leading-edge thinking as well as 
evidence-based, design-focused and purpose-led examples of 
the tangible ways we are turning problems into opportunities 
for our clients, our people and our communities. We were 
especially proud to have taken a market-leading position 
working on the impact of the Financial Services Royal 
Commission, performing a constructive role in helping our 
clients and customers re-engage, reconnect and rebuild trust 
for all Australians.

Our outstanding Responsible Business program has  
achieved much over the past decade, improving many 
thousands of disadvantaged lives through our pro bono 
work, skilled volunteering and financial contributions to 
charitable causes. In 2018, aligned with Deloitte globally, 
Deloitte Australia joined WorldClass, our global commitment 
to prepare 50 million futures for a world of opportunity by 
2030. WorldClass resonates with our own deep sense of 
social responsibility. As the CEO and Chair of Deloitte Australia 
(respectively), we want our firm to take a leadership role 
within Deloitte to make WorldClass a reality. Locally, we are 
committed to positively impact one million people by 2030. 
In FY19, Deloitte Australia’s WorldClass initiatives helped 
nearly 60,000 lives, almost double the prior year’s number. 
We already have an award-winning pro bono program that’s 
aligned to many WorldClass objectives. Mentoring and our 
workplace-giving program are other well-established ways  
we make a positive impact on our communities. 

Our social  
impact matters

Stories of Impact demonstrates how Deloitte Australia makes  
a significant and distinctive contribution to our economy and  
to our nation. We take seriously our mission to make a positive  
social impact in Australia and beyond. 

Richard Deutsch

Tom Imbesi

Richard Deutsch  
Chief Executive Officer, 
Deloitte Australia

Tom Imbesi 
Chairman,  
Deloitte Australia

As we build meaningfully on our firm’s purpose to make an 
impact that matters – and on our achievements over the past 
decade – we thank Dennis Goldner AM, the outgoing Chair of 
The Deloitte Foundation, for guiding this important work for 
our firm. As the former leader of our Responsible Business 
program, Dennis played a wonderful role for Deloitte. His 
legacy will endure for a long time to come. As we farewell 
Dennis, we warmly welcome Rob Collie, the new Responsible 
Business Leader and Chair of The Deloitte Foundation. Rob 
has worked extensively with not for profit and for purpose 
entities throughout his career, ensuring strong governance 
practices, transparency in reporting and the best use of 
resources. His passion to see Deloitte lead change, give back  
to the community and improve outcomes generated by the  
not for profit sector makes him an excellent choice to take  
our purpose agenda – closely aligned with our global 
WorldClass commitment – into its next exciting phase. 
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in donations
and support,

WPG matched
$686,607

$1.87m

champions for
The Deloitte
Foundation

266

Impact Day
participants at

412 events

4,013

Winner for
Community

Contribution in
the Australian

Business
Awards

WorldClass
lives impacted 

59,952

+30,849 
FROM
FY18

pro bono
services

$13.83m

+18% 
FROM
FY18

volunteering including
skilled ($7.10m) and

traditional
($6.43m)

$13.57m
+22% 
FROM
FY18

total investment
in our communities

$30.58m

+18% 
FROM
FY18

Work
Place
Giving

Introduction

I am deeply honoured by my appointment as Chair of  
The Deloitte Foundation. I have long admired The Deloitte 
Foundation for its contributions to charitable organisations 
and to the nation’s wellbeing on behalf of our firm. I thank  
my predecessor, Dennis Goldner AM, for the wonderful  
legacy he built at The Deloitte Foundation. 

We are privileged to work for a firm with strong vision and a 
purpose that transcends profits. These things set our culture 
apart. Our deep national community partnerships, including 
with Oxfam Australia and regional business microfinance 
provider Many Rivers, enable us to understand deeply the 
complex problems we face – as a nation and a planet. 

The Deloitte Foundation’s special partnerships – combined 
with the further 29 charities that form such a valued part of 
Deloitte Australia’s extended family – enable us to connect 
and contribute to not for profit organisations working in fields 
such as humanitarian aid, support for disadvantaged women, 
cutting-edge cancer research, Indigenous education, food and 
wage poverty, and animal welfare, among many others. These 
connections provide an array of opportunities to broaden 
our people’s thinking, leadership, ethical understanding 
and problem-solving abilities. Exposure to diverse ideas, 
experiences and challenges helps create the very dynamics 
that spark innovation and help our firm fulfil its purpose.  
I look forward to working with our clients, our people and  
our communities to further advance this agenda, which  
has never been more important.

Message from  
Rob Collie

Rob Collie  
Responsible Business Leader  
& Chair of The Deloitte Foundation

Exposure to diverse 
ideas, experiences  
and challenges  
helps create the  
very dynamics that 
spark innovation  
and help our firm  
fulfil its purpose.

FY19 Highlights
1 June 2018–31 May 2019
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Introduction

Deloitte Australia recognises that there is no greater 
challenge – and opportunity – facing our nation than 
coming to terms with the history and treatment of 
Australia’s First Peoples, and working together towards 
better outcomes for the descendants of one of the 
world’s oldest cultures. 

In 2018, Deloitte Australia achieved a breakthrough – and a 
completely new depth of engagement – when we established  
a Deloitte Indigenous Leadership Group, comprising 
Indigenous Deloitte Partners Dr Deen Sanders OAM,  
Rick Shaw and Angela Robinson. This passionate group has 
worked to help the firm develop a holistic Indigenous Strategy 
with a strong focus on truth, authenticity and reconciliation.  
The team’s goal is to help and to challenge Deloitte to be an 
undisputed leader in – and to contribute meaningfully to – 
making Australia a more spiritually generous and inclusive 
country that is truly at peace with itself and its history.

Reconciliation Australia has supported the Deloitte Indigenous 
Leadership Group’s proactive initiative to include an explicit 
focus on truth in the firm’s next Reconciliation Action Plan 
(RAP). By including truth in the processes and dialogue 
surrounding reconciliation in Australia, Deloitte acknowledges 
that we must hear and know the truth of the past before we 
can address it. Deloitte’s newly named Truth and Reconciliation 
Action Plan (TaRAP) will be released publicly in late 2019.

Walking together  
with Australia’s  
First Peoples

Artwork: KNOWLEDGE AND CULTURE  
Artist: Shantelle McCormack, Aranda/Amatyerre  
artist and Worawa Aboriginal College student
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Working with the nation’s top business and government groups,  
we combine our professional expertise and intellectual assets with  
our firm’s social purpose, which is to make an impact that matters. 

We focus where our skills make the greatest impact, raising awareness,  
taking clear action to improve lives, and driving reform towards a more 
prosperous and sustainable society. We seek to do the right work with  
the right clients for the right reasons – working with people who share  

our values and our purpose. 

Examples of our work profiled here in the key sectors of employment,  
health, environment, Indigenous, urban planning and corporate  
consulting – among others – are tangible evidence of the way our  

purpose is enshrined in our business.

Clients
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Why the future of work 
is human: Building The 
Lucky Country #7
The future of work isn’t scary, but it is 
misunderstood. Our ground-breaking 
research tells us how human skills are 
hugely under supplied and as a result 
– skills, rather than occupations or 
qualifications – are the job currency of  
the future. These trends in job markets 
aren’t alarming, they’re liberating, as the 
boring, repetitive work will be done by 
robots, leaving the more challenging  
and interesting work for humans.

In the seventh edition of our Building 
the Lucky Country series, developed to 
prompt debate and conversations on 
the biggest issues facing the Australian 
economy, we take a different look at the 
future of work and explore how what we 
do at work is changing, as are the skills we 
need to succeed. Launched in June 2019, 
we dispel the myths about robots, work, 
casual jobs, skills, and much more, so we 
can clearly see how the future is actually 
full of opportunity.

Today’s jobs are increasingly likely to 
require the cognitive skills of the head 
rather than the manual skills of the hands. 
Yet something new is also happening:  
Jobs increasingly need us to use our 
hearts – the interpersonal and creative 
roles, with uniquely human skills like 
creativity, customer service, care for 
others and collaboration. 

Our market leading pro  
bono program

Deloitte Australia won an ABA100 award 
at the Australian Business Awards 2018 
for our leading role as a provider of pro 
bono services. The awards recognise 
Australia’s business, innovation and 
technology leaders. 

In FY19, Deloitte provided $13.83 million 
in pro bono or ‘low bono’ services to 
clients, an 18% increase on the previous 
year. This further cements our role as  
a leading provider of pro bono services 
in Australia.

Announcing the award, Deloitte’s 
Gerry Wilde, Director of Responsible 
Business and The Deloitte Foundation, 
said: “Our firm’s reputation for clear, 
honest and different thinking means 
our pro bono support is highly sought 
after and regarded by not for profit and 
community organisations throughout 
Australia. Our pro bono commitment  
is an activation of our purpose, which  
is to make an impact that matters in  
our communities.”

The award coincided with our major 
role in delivering the incredible Invictus 
Games, held in Sydney in October 2018. 
The Games represented our biggest pro 
bono undertaking to date.

As Rob Hillard, our Chief Strategy and 
Innovation Officer says, “Maintaining 
our prosperity as a nation needs to 
include fostering creativity, innovation 
and productivity in the workplace. This 
new research presents a view that the 
future of work in Australia will very 
much be about people and their unique 
interpersonal and creative skills.”

However, our research shows that the 
average worker is missing around two 
of the 18 critical skills employers need 
to fill a position. So how we structure 
the future of work will say a lot about us 
as a society, and the decisions we make 
now will be a key driver of our economic 
success. The opportunity is large. If we 
make better choices about our work, our 
workers and our workplaces, we could 
boost the nation’s economic welfare by 
$36 billion annually, to pave the path to 
prosperity for all Australians. 

How we structure  
the future of work 
will say a lot about us 
as a society, and the 
decisions we make now 
will be a key driver of 
our economic success.

$13.8m
In FY19, Deloitte provided $13.83  
million in pro bono or ‘low bono’  
services to clients, an 18% increase  
on the previous year.
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Counting the real cost of 
cancer in young people
Each year more than 1,000 adolescents 
and young adults (AYAs) are diagnosed 
with cancer in Australia. Deloitte Access 
Economics worked on a low bono 
project for CanTeen to calculate the 
cost to the economy of cancer in young 
Australians. For those diagnosed each 
year, it was estimated to be $1.3 million 
per person over a lifetime. 

In December 2018, Deloitte presented 
its findings to the Third Global 
Adolescent and Young Adult Cancer 
Congress in Sydney. CanTeen’s CEO, 
Peter Orchard, said Deloitte’s research 
had been incredibly important in helping 
convince governments to fund clinical 
trials and provide better services for 
young people affected by cancer. 

Building capacity among NSW 
regional disability services

During FY19, Deloitte’s Social Impact 
Consulting team worked with 
Westhaven, a NSW-based disability 
service provider, to adapt to the National 
Disability Insurance Scheme (NDIS) and 
achieve operational excellence and long-
term commercial sustainability. 

Through a strategic transformation 
program, Deloitte supported Westhaven 
and its CEO, Andrew Everett, to pursue 
a number of operational improvements, 
across people, process and technology. 
This included:

• Optimising client management, 
rostering, revenue assurance and 
human capital systems to deliver 
operational excellence 

Supporting home ownership 
through Project Independence 

Deloitte worked on Project 
Independence (PI), an innovative social 
housing development for people with 
an intellectual disability. PI represents 
a model of home ownership that is 
the first of its kind in the world. It gives 
people with an intellectual disability 
the opportunity to acquire equity in 
a property using just their federal 
government Disability Support Pension 
(DSP), while learning the life skills and 
decision-making abilities they need to 
live as independently as possible. It 
empowers clients to use PI as a stepping 
stone to move to truly independent 
living in the broader community, and 
to grow beyond social housing as they 
move up the ladder of home ownership. 

A key way Deloitte makes a social impact for our  
nation is through our leading edge work with the 
public sector. We work closely with our clients across 
all governments to imagine and realise complex reform 
programs that have an impact on citizens, businesses 
and the communities we live in.

Ellen Derrick 
National Lead Partner for Public Sector and Public Policy 

Other countries are talking 
to us about the [Deloitte] 
report and saying, ‘Wow, 
we need that right here  
in our country’, so [it’s a]  
huge benefit to us.

Peter Orchard 
CanTeen CEO

Presenting the research at the Congress, 
Deloitte Partner Lynne Pezzullo said  
it “shows policy makers the magnitude  
of the problem for young people and  
their families”.

Peter Orchard said the research had 
attracted significant interest internationally. 

• Building a digital first and innovation 
culture that put client outcomes at the 
centre of everything 

• Implementing a Google environment 
to streamline and re-design business 
processes, and free up staff to focus 
on delivering better client experiences

• Formulating a strategy to realise 
the value of Westhaven’s property 
portfolio and reimagine how property 
can be leveraged to deliver better 
client outcomes

• Conducting financial modelling to 
inform commercial sustainability and 
help secure new business

• Coaching and mentoring leadership 
potential.

Through this transformation program, 
Westhaven was able to grow its impact, 
build organisational capabilities and 
better serve its clients into the future. 

Deloitte’s Social Impact Consulting 
Practice, led by Consulting Partner, 
Tharani Jegatheeswaran, supports 
social sector organisations, government 
agencies and businesses to deliver 
greater social impact aligned to 
their vision and mission. The team is 
passionate about bringing the latest 
trends in strategy, technology and 
innovation from adjacent industries and 
global players to support our clients to 
be ‘future fit’ in an increasingly complex, 
disrupted and competitive market.

1,000
Each year more than 1,000 adolescents and  
young adults (AYAs) are diagnosed with cancer  
in Australia.
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Valuing Kakadu National Park
Kakadu National Park is one of Australia’s most iconic natural 
and cultural assets and is known around the world. Since 
Crocodile Dundee was filmed there in the 1980s, while the 
Park’s natural and cultural values have remained, the tourism 
infrastructure has become dated.

The task for the Deloitte Access Economics team and the 
Darwin office was to value Kakadu National Park, the iconic 
site that is dual-listed on the UNESCO World Heritage List for 
its outstanding natural and cultural values. The valuation is 
happening at the same time as a $351.7 million government 
investment program for the area.

The nine-month research project involved conducting  
three types of economic modelling, surveying people  
from four continents, and working with local Aboriginal 
representatives and environmental scientists to provide  
the most comprehensive assessment of Kakadu in decades.  
The findings of the work are due to be published in late 2019.

Kakadu National Park, Northern Territory, Australia.
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Helping the Tiwi Islands 
achieve a big dream
The Tiwi Islands, north of Darwin,  
have been home to the Tiwi people  
for thousands of years. In recent times, 
the local Indigenous community has 
struggled to establish an independent 
economy that offers real opportunities 
and jobs for locals. Protecting natural 
resources, local customs and values  
was also a growing concern.

In 2009, the Tiwi Plantations Corporation 
(TPC) on Melville Island took over a 
collapsed forestry plantation, hoping 
to resurrect it and create local jobs, 
increasing the financial security of 
the Tiwi Islands people. Almost 10 
years later – and with a lot of work and 
patience, including help from Deloitte 
– this independent Indigenous-owned 
company is now progressing well.

In November 2016, TPC was able to 
demonstrate that it had the funding  
it required to meet its operational 
targets, and that the business case  
to harvest the existing plantation had 
been validated. However, given TPC’s 
financial position, it was not able to  
move forward. Deloitte formulated  
a proposal to enable TPC to continue 
trading. This involved senior lenders 
placing their due debts on hold and 
agreeing to be repaid over a seven- 
year period. 

Assisting clients to  
mitigate climate change 

One of the major ways Deloitte  
Australia helps address climate  
change is by advising our clients how  
to manage the business risks arising 
from it. We provide our clients with  
a range services focused on assisting 
them to manage and thrive in the  
low carbon world. This includes:

• Climate change risk assessments

• Net zero emissions strategy

• Energy management strategy 
(including sustainable energy  
and clean-tech)

• Energy and climate change  
policy analysis

• Sustainability and integrated  
reporting and assurance.

We have helped some of Australia’s  
largest and most complex  
organisations including those in the  
mining, infrastructure and banking  
sectors to understand the impacts  
of climate change under different 
emission scenarios and to develop 
emission reduction targets using the 
Science-based Targets Initiative and 
develop net zero pathways. 

We also want to ensure our clients know  
we are ‘walking the talk’, and Deloitte 
Australia seeks to be a model of good 
practice in the market. This is a renewed 
area of focus for our firm.

Driving success  
for disadvantaged 
Victorian youth
Victoria’s Learner Driver Mentor Program 
(L2P) gives disadvantaged young people 
the opportunity to spend up to 120 hours 
in a car with an adult who is not a parent 
or family member, encouraging the 
development of a meaningful relationship 
between the young person and their 
mentor. In FY19, Deloitte undertook an 
evaluation of L2P to discover how well  
it was performing.

Working with the client, the Deloitte 
team delivered robust economic analysis 
to demonstrate a compelling case that 
directly contributed to the successful 
continuation of the L2P program. 

Supervised driving, which helps 
learners obtain a licence, naturally 
increases other opportunities such as 
access to employment and education, 
and increased social and community 
engagement. The Deloitte team’s analysis 
found that a learner driver mentor 
program with 2,800 places would enable: 

Innovating with technology  
to fight dementia

An estimated 447,115 Australians are 
living with dementia. Without a medical 
breakthrough, that number is projected 
to increase to 589,807 by 2028.

Following a competitive tender in  
the health-tech industry, Deloitte  
was engaged to deliver two innovation 
events (one in Sydney and another  
in Melbourne) for Dementia Australia  
in August 2019.

View of Tiwi Islands across the Timor Sea, Darwin, Northern Territory, Australia.

We feel incredibly privileged to be working with Dementia 
Australia to explore how technological innovations can 
support people with dementia. Personally, I can think 
of few other areas in which [we could] have a greater 
impact that matters.

Michael Kitts 
Deloitte Partner and National Human Services Leader

This solution enabled TPC to reduce 
debt and secure much-needed time to 
explore partnerships and commercial 
opportunities to help put the business  
on a sustainable footing. 

Partner Sal Algeri will be Deloitte’s 
representative on a newly formed 
advisory board set up for the plantation 
business and several other Indigenous 
businesses on the Tiwi Islands. The board 
will give advice, provide counselling and 
deliver pro bono services as required.

162
Access to part or full-time employment for 
162 young people who would otherwise 
have been unemployed.

605
Access to part or full-time education for 
605 young people who would otherwise  
not have been able to attend education.
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Helping clients improve 
business practices
Deloitte is dedicated to helping our 
clients improve their business practices 
to become more socially responsible  
and ethically aware, and to meet 
community expectations. 

As Australia’s leading remediation 
practice, we helped restore millions  
of dollars to financial services  
consumers in FY19. We are also 
Australia’s leading practice in Conduct. 
In FY19, we restored lost wages and 
employee entitlements for many 
Australians in a number of high-profile 
wage cases and workplace disputes.

A key feature of our work involved 
responding to and implementing 
changes that resulted from the  
Financial Services Royal Commission,  
to bring community confidence and  
trust into this vital economic sector.

Delivering these services requires a 
team of dedicated social responsibility, 
ethics and business experts. A number 
of market leaders joined Deloitte in FY19, 
including Professor Deen Sanders OAM, 
Natalie James and Victoria Whitaker.

Showing the impact of services 
to Morwell’s underprivileged 

The Deloitte Foundation Board’s Young 
Voice, Sally Hartmanis, is passionate 
about working with health and life science 
clients to bring an evidence-based 
approach to determining which services 
and interventions bring the greatest 
benefit to people most in need. “There  
is a strong intersection between my role 
at Deloitte and my interest in giving back 
to the community,” explains Sally. 

Learning the value of societal 
impact among consumer 
products businesses

Fast-moving consumer goods (FMCG) 
and food retail businesses want to 
champion their societal impacts, but 
are concerned about the return on their 
investment in doing so. According to new 
Deloitte research – our Societal Impact 
and Purpose: Unlocking Value for FMCGs 
and Food Retailers report – a return does 
exist, and this should give confidence  
to leaders in the sectors. 

As Vanessa Matthijssen, Deloitte 
Australia’s National Consumer Products 
Leader, said: “Australian business 
leaders agree that they have a significant 
role to play in addressing challenges that 
range from climate change to plastics, 
and from health and wellness to ethical 
sourcing and supply chains. 

In a thought leadership piece published 
in March 2019, Michael Williams, 
Partner and Deloitte Financial Services 
Human Capital Leader, said: “A key 
observation in the Royal Commission’s 
final report into misconduct in banking, 
superannuation and financial services 
is the connection between culture, 
conduct and reward.

“The reality is that a strong and ethical 
culture not only prevents misconduct  
– it enables the organisation to thrive. 
Such a culture requires a clear and 
consistent tone at every level. It builds 
capability in good decision making, and 
provides the whole organisation with  
the courage and responsibility to speak 
up and challenge.”

“And they are taking action.  
According to global research by  
Deloitte and Forbes Insights, they 
increasingly care about their impact, 
with one in four ranking a positive 
societal impact as the most important 
success measure in evaluating annual 
performance, notably higher than  
pure financial performance metrics.”

Vanessa explained that the return 
on societal impact investment is 
multifaceted. “Operating with societal 
purpose is becoming a talent imperative 
for businesses,” she said. “People are 
keen to work for socially responsible 
companies. Engaged and committed 
employees can lower the costs of 
attracting and retaining talent, and  
are generally more creative and  
more productive.”

A recent example was the Social Impact 
Analysis Sally and her team developed 
for Morwell Neighbourhood House 
(MNH). MNH provides services to 
underprivileged people in Morwell  
and surrounding suburbs in the  
Latrobe Valley. This project involved  
the development of a framework to 
identify the social impact of MNH, 
followed by a defensible quantified 
estimate (including monetization)  
of MNH’s current social impact. 

It also included a qualitative discussion 
of any impacts unable to be quantified, 
and advice on future impact 
measurement including data collection. 
Partially funded by Deloitte’s Pro Bono 
Program, the work has helped MNH to 
communicate its value to funders and 
other key stakeholders.

Operating with societal purpose is becoming a talent 
imperative for businesses...People are keen to work for 
socially responsible companies.
Vanessa Matthijssen 
Deloitte Australia National Consumer Product Leader

The reality is that a strong and ethical culture not only 
prevents misconduct – it enables the organisation to 
thrive. Such a culture requires a clear and consistent 
tone at every level. It builds capability in good decision 
making, and provides the whole organisation with the 
courage and responsibility to speak up and challenge.

Michael Williams 
Deloitte Australia Partner and Deloitte Financial Services Human Capital Leader
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Deloitte Australia continues its impact in vital areas including health, wage and 
food poverty, and the environment. In 2019, we marked the 20th anniversary  

of Oxfam Australia and Deloitte’s deep and special partnership. 

Since 2009, Deloitte has raised millions of dollars for many causes to help  
Oxfam in its quest for a just world without poverty. We celebrated the milestone 
with a series of thought-provoking speaker events about important global issues. 

We also continued to build on our national community partnership with Many 
Rivers, which empowers disadvantaged people and communities in regional and 
remote areas of Australia by providing business advice and microfinance. We are 
delighted to announce that in FY20, we are welcoming The Smith Family as our 

third national community partner, with a specific focus on creating opportunities 
for disadvantaged children using education as a key tool. 

In FY19, we fondly farewelled CanTeen following our successful nine-year  
national community partnership through which we made a positive impact for 
young people affected by cancer by fundraising, pro bono work and mentoring, 

among other activities.

Community

21

Community
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What She Makes Is Keeping Her In Poverty 
was the first speaker event to mark 
Oxfam and Deloitte’s 20th anniversary. 
Oxfam’s Advocacy and Campaigns 
Manager, Joy Kyriacou, addressed a 
standing-room-only event in our Sydney 
office about the plight of female garment 
workers within Australia’s clothing 
supply chains. Joy spoke of the drastic 
impact that being paid poverty wages 
has on the lives of the women who make 
our clothes, and shared the powerful 
stories of a number of women including 
Chameli, one of the 384 workers Oxfam 
spoke to for its research in Bangladesh.

“One afternoon, while Chameli was at 
work at the garment factory, her young 
son drowned in an open gutter at a 
construction site. Not long after, her 
husband suffered a heart attack and 
was hospitalised. With both funeral 
and hospital expenses looming over 
her, began a spiral of debt,” Joy said. 

Cramped, overcrowded housing  
without sanitation, illness, family 
separation and sexual harassment in  
the workplace were among the many 
other issues faced by the garment 
workers interviewed.

Research conducted for Oxfam by 
Deloitte Access Economics – ‘A Living 
Wage in the Australia’s Clothing 
Supply Chain’ was the first of its kind 
in Australia. It shows that on average, 
just four per cent of the price of a 
piece of clothing sold in Australia goes 
to workers’ wages in Asian garment 
factories. Deloitte estimates that even  
if big companies passed the entire cost 
of paying living wages to all workers 
on to consumers, this would increase 
the price of a piece of clothing sold 
in Australia by just one per cent. This 
report provided critical information to 
support the What She Makes campaign.

Anju, Bangladesh. Image supplied by Akash Panos / Oxfam.

Community

A joint Deloitte–Oxfam quest  
in Sri Lanka

In June 2018, a team of young Deloitte 
leaders including Lily Burt, Melody 
McAllister and Jean-Marie Voon joined 
Oxfam Sri Lanka on a field trip to visit 
three different communities, each of 
which receives much-needed support 
from Oxfam. 

The trip was part of Deloitte Australia’s 
National Impact Mission, a six-month, 
multidisciplinary pro bono project  
aimed at revitalising charitable giving  
for Oxfam Australia. 

The Sri Lanka trip enabled the Deloitte 
project team to understand in depth the 
strategic, project-based nature of Oxfam’s 
work, and to gain the not for profit’s on-
the-ground perspectives on the viability 
and feasibility of a potential solution to  
its fundraising challenges. 

It also enabled the team to learn about the 
challenges facing farmers in the country, 
including natural disasters, attacks from 
wild animals, poor infrastructure and the 
sexual harassment of women. 

After months of research and design,  
the Deloitte and Oxfam team developed 
a prototype for a new fundraising solution. 
‘The Exploratorium’ is an online platform 
that provides families with the tools 
to start learning and talking with their 
children – the next generation – about 
giving, global citizenship and making  
an impact that matters. 

After months of research and design,  
the Deloitte and Oxfam team developed  
a prototype for a new fundraising solution,  
‘The Exploratorium’.

Deloitte teams learn about Oxfam’s Project Sunrise, Sri Lanka.

Addressing wage injustice within clothing supply chains
Oxfam’s subsequent report “Made 
in Poverty”, formed the basis of a 
workshop, held at Deloitte’s Melbourne 
office in early 2019, that brought major 
fashion brands into a discussion on 
how to address this issue. “Deloitte 
provided a safe space and a constructive 
environment for the parties to meet 
and discuss this issue,” Joy said. She 
praised major fashion brands including 
Cotton On and Kmart for taking action 
to address wage injustice within supply 
chains. Assisted by Deloitte, Oxfam 
Australia has been at the forefront of  
the campaign to demand a living wage 
for women workers in the supply chains 
of Australian fashion brands.

Two further thought-provoking speaking 
events for The Deloitte Foundation’s 
20th anniversary, one in Melbourne 
and another in Brisbane, further spread 
the word, increasing awareness and 
encouraging action. 
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97%
Our 2018 workplace giving survey revealed that 
97% of participants believe it is important for 
Deloitte to be a responsible business and a good 
corporate citizen.

A spirit of giving
Our workplace giving program is 
a fundamental part of our culture. 
Deloitte dollar-matches regular donors’ 
financial support to our family of 
charities, and to emergency appeals  
the firm launches when crises strike. 

Our 2018 triennial staff workplace 
giving survey revealed that 97% of 
participants believe it is important for 
Deloitte to be a responsible business 
and a good corporate citizen (70% say 
it is very important). It also found that 
a large majority of survey participants 
(75%) believe The Deloitte Foundation’s 
activities are an important part of their 
experience at Deloitte. The survey 
findings help ensure the charitable 
organisations we support resonate  
with our people – and by extension  
the culture we value so highly. 

As well as our national community 
partnerships with Oxfam and Many 
Rivers, we support another 29 charities 
through workplace giving, pro bono 
support, and skilled and hands-on 
volunteering. On Impact Day, held 
every November, nearly 4,000 of our 
people support scores of non-profit 
organisations. 

Community

Helping opportunities  
flow through Many Rivers

Many Rivers, one of Deloitte’s national 
community partners, is also one of 
Australia’s most respected micro-
enterprise and community economic 
development organisations. Its rapidly 
expanding core work is with people  
from disadvantaged contexts, who 
receive access to finance and mentoring 
in business skills to help them start, stay 
and thrive in business. While the program 
is open to all it has a strong focus on 
supporting Indigenous Australians –  
who represent 41% of Many Rivers’ clients.

Deloitte Access Economics established 
Many Rivers’ impact measurement 
framework and annually evaluates the 
not for profit’s operational impact. To 
increase impact and fasten the pace of 
change occurring, Many Rivers is growing 
its service delivery across Australia 
with 48 staff now working in the field. 
However, sourcing and retaining skilled 
and motivated staff members in regional 
and remote locations in competition 
with mining and Government roles is a 
constant challenge. In FY19, Deloitte held 
a skilled pro bono workshop to help Many 
Rivers develop a sustainable retention and 
recruitment strategy. The Deloitte team 
found Many Rivers could enhance talent 
retention by focusing on four key areas: 
business model and structure; purpose 
and belonging; connectivity; and learning 
and development.

Aiding victims of cyclones, floods, drought and terror

When crises strike unexpectedly, we give our people the opportunity  
to contribute financially – and Deloitte dollar-matches their support. 
In FY19, we collectively supported appeals to assist drought-affected 
Australian farmers, as well as victims of the tsunami in Indonesia, the 
floods in Queensland, and Cyclone Idai in Mozambique, Zimbabwe and 
Malawi. The Deloitte Foundation also donated to victims of the 2019 
terror attacks in Christchurch, New Zealand, and Sri Lanka respectively.

Tsunami Palu. Image supplied by Andri Tambunan / Oxfam.

Tsunami Palu. Image supplied by Andri Tambunan / Oxfam.

Charities we support

• Asylum Seeker Resource Centre

• Australian Cancer Research Foundation

• Australian National University

• Australian Red Cross

• Beyond Blue

• Canberra Hospital Foundation

• CanTeen

• Dress for Success Sydney 

• Foodbank

• Garvan Institute of Medical Research

• Guide Dogs Australia

• Many Rivers

• Mèdecins Sans Frontiéres

• Musicians Making a Difference

• Out for Australia

• Oxfam Australia

• OzHarvest

• Peach Tree Perinatal Wellness

• Perth Children’s Hospital Foundation

• RSPCA

• Share the Dignity

• Starlight Children’s Foundation

• St Vincent de Paul Society

• The Reach Foundation

• The Salvation Army

• The Smith Family

• Wirrpanda Foundation

• Worawa Aboriginal College

• World Vision Australia

• WWF Australia

• Yalari

4,000
On Impact Day, held every November, nearly 
4,000 of our people support scores of non-profit 
organisations. 
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In FY19, Deloitte Australia helped  
60,000 lives through our WorldClass 
impact program, almost double the 
number for the previous year. From 
lifting literacy levels for more than 
23,000 school children in Papua  
New Guinea (PNG) and providing paid 
internships in Australia for Aboriginal 
and Torres Strait Islander university 
students, to mentoring skilled migrants 
on how to apply for jobs, Deloitte 
Australia has aligned much of our 
existing program with the global  
firm’s WorldClass ambition to positively  
impact 50 million futures by 2030. 

The specific WorldClass focus areas  
are education, skills and opportunity. 
As the Fourth Industrial Revolution 
unfolds, WorldClass is seeking to 
provide people with the opportunities 
they need to find meaningful work 
in today’s accelerated, technology-
driven economy. A WorldClass Steering 
Committee, chaired by our Chief Human 
Resources Officer Sam Sheppard, 
has been set up to oversee Deloitte 
Australia’s efforts. These comprise a 
combination of short- and longer-term 
goals – via actions such as nurturing 
social leadership and building capacities 
– across our community, client and 
people categories. 

Deloitte Australia’s WorldClass 
commitment is to improve the lives of 
1 million people. The initiative’s global 
target is to reach 50 million people. 
Deloitte Asia Pacific – formed to create 
a professional services powerhouse  
in the region, made up of Deloitte firms 
in Australia, New Zealand, China, Japan, 
Southeast Asia, India and Taiwan –  
has set the target of helping 25 million 
futures (including Australia’s 1 million). 

In FY19, Deloitte Australia’s WorldClass 
commitment and support of Oxfam  
also resulted in the firm:

Supporting women farmers in India

Through Deloitte’s contribution, Oxfam 
helped 548 people through the Gender 
Program in India. This program focuses 
on raising awareness in India to increase 
social and legal recognition of women 
as farmers. The goal is to improve 
women farmers’ access to markets 
and sustainable agricultural practices 
and technologies. It does this by first 
improving access to support services 
and economic opportunities for women 
and girls, including those affected by 
domestic violence and child marriage. 

Community

Boosting literacy levels  
in Papua New Guinea

PNG’s 2015 census recorded the  
nation’s adult literacy rate as 63.4%.  
PNG is currently undergoing a ’youth 
bulge’, so the importance of educating 
its young people is greater than  
ever. In March 2019, dozens of local  
children in traditional dress attended 
Port Moresby’s Koki Markets Library  
and Learning Centre for an event  
to celebrate a A$50,000 Deloitte 
Australia donation to the charity  
Buk bilong Pikinini (BbP). The  
donation was part of the WorldClass 
impact program, which includes 
addressing the fact that there are  
758 million illiterate adults around  
the world – including those in PNG. 
Deloitte’s contribution to BbP  
impacted 23,008 lives.

As Benjam Lee, Managing Partner, 
Deloitte PNG said: “We know the 
challenge of low literacy levels is  
a major barrier to PNG’s progress as  
a nation. Our young people are keen  
for the opportunity to go to schools  
and libraries to find out about the  
world so that they can be their best. 
Working with Buk bilong Pikinini,  
Deloitte is committed to helping  
facilitate teaching and learning.”

Peter Williams, Board Director of The 
Deloitte Foundation, told the gathering: 
“Buk bilong Pikinini stood out to us as 
the organisation with which Deloitte 
Australia could make the most positive 
impact through our WorldClass impact 
program. Through our community 
partnership with Buk bilong Pikinini, 
we hope to help thousands of PNG’s 
schoolchildren learn to read, write  
and prosper.”

The Deloitte donation enabled BbP to 
repair, maintain and run Port Moresby’s 
Koki Markets Library and Learning 
Centre for one year. It also provided 
funding for library kits for 10 local 
schools in PNG. Deloitte supplemented 
its contribution to BbP with an education 
device drive at the firm, in which our 
people donated and shipped 14 much-
need devices to BbP and its libraries. 
These combined efforts will aid literacy 
competencies for many thousands  
of PNG’s children. 

Students of the Koki Markets Library and Learning Centre share their literacy skills with guests.

Our WorldClass goal to impact 1 million futures by 2030

Building climate change resilience  
in Bangladesh

By fundraising through emergency 
appeals and Trailwalker, we have 
enabled Oxfam to help 18,980 people 
in Bangladesh through its Resilience 
through Economic Empowerment, 
Climate Adaptation, Leadership  
and Learning (REE-CALL) project. It 
recognised the complex, interrelated 
issues of poverty and lack of agency  
that make women and men more 
vulnerable to climate change and 
prevent them being resilient in the 
face of its impacts. The program 
built knowledge and capacity within 
communities, to help people anticipate 
and cope with climate- and disaster-
related challenges. It also promoted 
gender justice, good governance, access 
to services and economic empowerment 
as foundations for building improved 
disaster preparedness and resilience. 

Our WorldClass targets are in line with 
the time frame for achieving the United 
Nations Sustainable Development 
Goals (SDGs). In particular, WorldClass 
supports the goals that focus on 
inclusive and equitable education and 
lifelong learning (SDG4), and sustained 
economic growth and decent work for 
all (SDG8).

60,000
In FY19, we helped 60,000 lives through our 
WorldClass programs. 
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Creating One Young World  
for societal change

In 2018, Deloitte Australia’s Jean-Marie 
Voon and Josh Tonc travelled to  
The Hague in the Netherlands to 
participate in One Young World (OYW),  
a key global partnership for Deloitte 
as we work towards our WorldClass 
ambition of positively impacting 50 
million futures by 2030. The program 
aims to develop young professionals  
into future leaders who can solve the 
world’s toughest problems. 

This annual global conference brings 
together nearly 2,000 delegates from 
more than 190 countries to make lasting 
connections and create positive change. 
Summit speakers include Nobel Prize 
winners and pre-eminent government, 
business and non-profit leaders. After 
each conference, the delegates become 
OYW ambassadors, encouraged to take 
action in their local communities and 
within the organisations they represent 
to help find solutions to social and 
environmental challenges. 

As one of many key takeaways from  
the 2018 event, Jean-Marie and Josh 
noted that people should engage  
in continuous participation towards 
positive change by:

• Voting for politicians who are 
committed to solving major  
global problems

• Encouraging opinions on key  
global issues or problems

• Using their voice or influence  
with customers, businesses  
and government

• Running for office

• Understanding their role and  
how they can exert influence.

Deloitte’s Jean-Marie Voon with One Young World delegates from across the globe.

This annual global conference brings together 
nearly 2,000 delegates from more than 190 
countries to make lasting connections  
and create positive change.

In 2019, we received nearly  
500 applications to participate in  
OYW from our various geographies.  
Our talent teams across the region 
conducted a very rigorous selection 
process to determine our Deloitte Asia 
Pacific (AP) delegation. AP CEO Cindy 
Hook was thrilled to announce that 
11 delegates from AP – including two 
from Australia – had been selected to 
represent the region at the 2019 OYW 
global conference in London in October.

Deloitte Australia’s leadership team 
is committed to intensifying its 
focus on the need to take action on 
climate change, and as part of this has 
agreed to adopt the carbon emissions 
reduction targets developed by the 
Deloitte Global Societal Impact Council. 

Globally, Deloitte’s goal for FY25 is to 
reduce our building-related emissions 
by 36% per unit of area, our fleet 
emissions by 11% and our employee 
travel by 10% per full time equivalent 
(FTE) role, compared to our FY17 
levels. Our Deloitte climate advisory 
practitioners formulated these goals 
in line with methodologies put forth 
by the Science Based Targets Initiative 
global partnership, aimed at limiting 
emissions in accordance with the Paris 
Climate Agreement. Deloitte Australia’s 
local reduction targets as part of the 
firm’s global targets are 27% per unit of 
area for building related emissions and 
10% per FTE for travel off a FY19 base. 

In FY20, we will focus on educating 
our people on the implications of 
climate change for Deloitte’s business, 
everyone’s quality of life and the 
environment. 

We continue to improve our efforts to 
reduce our environmental footprint by:

• Buying practices to reduce packaging

• Using coffee machines in our offices, 
to reduce the number of disposable 
cups going to landfill (in FY19, we 
saved more than 1 million cups)

• Using a sparkling water tap system 
in our Brisbane office, which keeps 
more than 8,000 plastic water 
bottles out of landfill each year 

• Reducing corporate hospitality 
waste through menu planning  
and portion control, and sourcing 
local and in-season ingredients 
where possible 

• Reducing newspapers in our  
kitchen break-out areas, saving  
4.5 tonnes of paper from going  
to waste each year

• Offering recycling stations for 
used batteries and mobile phones 
in each office nationally (in FY19, 
we collected 11.65 kilograms of 
batteries, and 11.1 kilograms of 
mobile phones)

• Requiring cleaners to use 
biodegradable cleaning products 

• Using energy-efficient appliances 
and lighting timers 

• Providing end-of-trip facilities to 
encourage our people to leave their 
cars at home

• Locating our offices in or close to 
CBDs, so we are close to our clients 
and public transport

• Occupying five- or six-star Green 
Star–rated buildings.

The environment  
we share: reducing  
our footprint
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Community

Coming to the food  
rescue with OzHarvest

Eleven Deloitte team members,  
including CEO Richard Deutsch,  
proudly helped raise $139,504  
as part of OzHarvest’s 2019 CEO 
CookOff held in Sydney in March  
2019. The food rescue organisation 
raised close to a record $3 million at its 
largest annual fundraising event, which 
helps keep the wheels of OzHarvest 
turning and will provide more than 
5,245,260 meals to those in need. 

During the event, our Deloitte team 
helped cook for and serve meals to 
more than 1,400 disadvantaged people 
bussed in from all over Sydney. The  
tasty meals were prepared by 215  
team members under the guidance 
of 50 celebrity chefs, supported by 
hundreds of volunteers. We were  
thrilled to win the Top Supersized  
Team Award on the night!

Deloitte is inspired to help OzHarvest 
make a direct impact in our community 
– and to support its linked commitment 
to raise awareness of, engage with and 
disrupt the issue of homelessness.

Writing books that travel

To further build literacy in PNG,  
on Impact Day 2018, 25 Deloitte 
Brisbane colleagues undertook a  
project with charity Library For All to 
write children’s stories for the charity’s 
‘Books That Travel’ collection. Seven  
of our people’s stories were selected 
to be professionally published and 
uploaded to Library For All’s global 
digital library, and hard copies were 
distributed for use by more than  
40,000 children across PNG. Library 
For All is currently rolling out its digital 
library in PNG, with books available  
for free download from the Google  
Play Store. 

Deloitte team joins CEO Richard Deutsch at OzHarvest’s 2019 CEO CookOff.  
Image supplied by OzHarvest.

Deloitte authors celebrate the launch of their published stories.

Deloitte is inspired to help OzHarvest make 
a direct impact in our community – and 
to support its linked commitment to raise 
awareness of, engage with and disrupt the 
issue of homelessness.

CO2e (tonnes)

FY19 | 22,356

FY18 | 19,691 

FY17 | 17,924

CO2e per FTE (tonnes) 

FY19 | 2.3

FY18 | 2.4

FY17 | 2.5

We continued to reduce our carbon dioxide 
emissions on a per full-time employee (FTE) 
basis in FY19, reducing emissions by 4% to  
2.3 tonnes per person.
Our total emissions rose from 19,691 tonnes 
to 22,356 tonnes, which reflected the overall 
growth in our business.

This article has been printed on Extract which is a paper stock made from recycled coffee cups, 
a world first in tackling the problem of single-use coffee cup waste.

extractpapers.co.uk
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Purpose-led, diverse and inclusive, Deloitte Australia’s culture sets us apart.  
In 2019, we embarked on a program of listening to stories from within our firm. 
These one-hour listening sessions with Deloitte people about their workplace 
experiences and what’s important to them helped us reinvigorate our values. 

We gathered more than 400 stories, which will help us to bring to life our vision 
to lead the way, serve with integrity, take care of each other, foster inclusion and 

collaborate for measurable impact. The way we interpret these values in Australia 
will continue to reflect the language and unique spirit of our Australian firm.

Culture

33

Culture
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Inclusion, diversity and wellbeing
At Deloitte, we’re committed to inclusion in all its forms, and to creating a safe, respectful and inclusive environment,  
where everyone has equal opportunities to grow, develop and succeed. 

I aim to make sure no-one goes through what I did as a young 
person, by actively showing our LGBTIQ+ colleagues they’re 
supported by their peers, and by calling out harassment and 
language or behaviour that could be isolating. It’s not enough  
to be nice – you have to go beyond that and be vigilant and 
have your eyes open.

Robbie Robertson 
Lead Partner Sponsor  
of LGBTI Inclusion

I value providing equal opportunities for all our people and I’m  
mindful of the choices I make around gender every day. Our Aspiring 
Women program is a significant part of how we empower our most 
talented women to develop and accelerate their careers. But it’s also 
important to bring men into the conversation about gender equality,  
to recognise the positive impact these conversations have on gender 
equity and inclusion overall.

Suzie Gough 
Lead Partner Sponsor  
of Aspiring Women 

Culture

A 2017 Deloitte study of NSW 
government school principals found  
that 70% considered their workload  
to be unsustainable, and that an 
increased administrative workload  
was hampering them in their core role  
as educational leaders. A key problem 
was limited training and a lack of on- 
the-job support to deal with the  
breadth and complexity of the job. 

Courageous Principals class of 2019.

I was always nervous about being perceived as the token Asian 
leader. But what I’ve realised over the years is that to be a truly 
inclusive leader, it’s all about commitment and positive role 
modelling. That commitment for me, and my act of inclusion,  
is around being seen and being heard.

Leon Doyle 
Lead Partner Sponsor  
of Cultural Inclusion

Originating in the US, Deloitte’s 
Courageous Principals training program 
is an award-winning school leadership 
development program that builds 
skills for K–12 principals and assistant 
principals, so they can become more 
effective school leaders and help 
millions of today’s school students  
reach their full potential. 

Through our inclusion strategy, we empower everyone to create an inclusive environment for  
our people, our clients and our communities. We address specific challenges for our diverse 
workforce, such as gender equality, accessibility, and LGBTI and cultural inclusion, through  
talent management practices. Each diversity portfolio is unique but together they create a  
strong, inclusive environment for all. Our focus on wellbeing also helps create the foundation  
for an inclusive, safe, ethical and productive workforce.

Our diversity role models

Throughout FY19, we continued to build our inclusive leadership capabilities across the firm. We asked our Lead Partner  
Sponsors for each area of diversity within our inclusion strategy to share their deliberate acts of inclusion with us.

In late July 2019, in partnership with 
Independent Schools Victoria, Deloitte 
conducted an Australian pilot of the 
program with 60 school leaders from 
different geographies. A second program 
will be conducted in Sydney in October 
2019, to maintain the momentum of this 
great initiative. 

Margaret Dreyer  
National Lead Partner, Inclusion, Diversity & Wellbeing 

Creating Courageous Principals in Australian schools 
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Investing in parenthood
We’re proud to take the lead with an 
approach to parental leave that gives  
all parents more flexibility and choice  
in caring for their family. 

In 2019, we improved our parental leave 
policy by:

• Removing maternity, paternity,  
primary carer or secondary carer  
labels (it’s simply called ‘parental leave’)

• Introducing the option to take leave 
over the first 36 months after the 
arrival of a child, in three flexible ways, 
including on a part-time weekly basis

• Continuing superannuation 
contributions for employees taking 
unpaid parental leave

• Giving our people the option to  
take leave at the same time as their 
co-parent

• Changing the eligibility for paid  
parental leave to take effect from 
the time our people start at Deloitte, 
subject to their successful probation.

We believe being a great 
parent isn’t defined by 
your gender, and nor 
should anyone’s ability  
to take parental leave.

The photos celebrated special moments between 
these dads and their families, and the positive 
impact our enhanced flexible parental leave policy 
has had on them.

Above and left: First of its kind Deloitte Dads photo exhibition toured Deloitte Australia.

Culture

We’re proud to find interesting ways 
to encourage more conversations 
about parental leave. One way we do 
this is through our Deloitte Dads photo 
exhibition, a first of its kind for Deloitte 
Australia, which featured 11 fathers who 
took parental leave when their children 
arrived. The photos celebrated special  
moments between these dads and  
their families, and the positive impact 
our enhanced flexible parental leave 
policy has had on them. 

The aim of the exhibition, which toured 
all Deloitte offices nationally from April 
2019 onwards, was to advance the 
conversation about equal access to 
parental leave, and to challenge long-
held gender stereotypes in Australian 
society and the workplace. 
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“I’ve pushed through limitations. I had to 
abandon my career in the arts when I lost 
hearing in my right ear at age 28 due to a brain 
tumour. I simply couldn’t follow my dream 
anymore and had to reconsider what I was 
capable of achieving. My hearing loss limited 
me but I didn’t let it stop me. I rose above my 
perceived limitations and redefined myself by 
turning it into an opportunity. I identify with
the Invictus Games spirit of being unconquered 
and the immense possibilities in recovery.”

Victoria Coady
Senior Consultant, Consulting
and #IG2018 volunteer

Push through – to make an impact.

We’re inspired by the fighting spirit of the Invictus Games 
competitors who have pushed through what could have held 
them back. If you could push through - what impact could you 
make? Our #IG2018 Deloitte volunteers share their stories.

Meet our volunteers
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Invictus Games,  
Access and Inclusion
We aim to remove any existing barriers 
for people with disability within our 
workplace, and to eliminate ambiguity 
and commonly held misconceptions 
about disability. In December 2018,  
we launched our firm’s first Access  
and Inclusion Plan to help us create  
a more inclusive environment for our 
people who have, or may be affected  
by, disability. 

Our Access and Inclusion Plan was 
influenced and supported by stories 
from our people about injury, illness  
and disability, which they told during  
the time of the Deloitte-supported  
2018 Invictus Games (IG2018) in  
Sydney. By sharing these stories  
across the firm, we hoped to create  
a safe environment for others and  
to help dispel misinformation and 
stigma associated with disability.

The Invictus Games is an international 
multi-sport event for wounded, injured 
and ill service personnel and veterans. 
As a proud founding partner of IG2018, 
staged in late October 2018, we sought 
to demonstrate our unwavering 
commitment to making an impact that 
matters, to inclusion in all its forms,  
and to physical and mental wellbeing.

Culture
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A Deloitte gift that also gave  
to 2,500 women in refuges

In December 2018, we collaborated with  
Two Good Co. – a social enterprise that 
supplies food, support and training to 
victims of domestic violence in Australia 
– by providing a Two Good Co. toiletry 
product as our ‘end-of-year gift’  
to our partners and employees. The 
gift promoted awareness of Two Good 
Co.’s great work and provided personal 
toiletries to 2,500 women in Australian 
domestic and family abuse shelters.

As our CEO Richard Deutsch said: “The 
end of year is always a great time for 
reflection. I often think about what has 
made me proud, about any challenges 
we’ve overcome, what I’ve learned, what 
new connection I have made and most 
of all, what I’m grateful for. I chose this 
gift because it symbolises gratitude. 
I’m really pleased that 2,500 women in 
refuges around Australia will also receive 
this gift, courtesy of Deloitte. It’s great 
we can make this happen.”

A gift with impact.

Deloitte mentor Thomas Smolenaers with Oxfam mentee Gladys Le Masson.

The Deloitte Foundation introduced a 
full new suite of mentoring opportunities 
to provide mentees as well as our 
people with professional and personal 
development experiences through 
Oxfam, CanTeen, Many Rivers, The Smith 
Family, City East Community College and 
the Kaleidoscope Initiative. Mentoring 
may be face to face or virtual. Mentees 
include not for profit professionals, 
secondary school students, skilled 
migrants and refugees, and young 
people with cancer. 

Charity Oxfam  
Australia

CanTeen The Smith  
Family iTrack

City East Community College,  
the Kaleidoscope Initiative, the 
Asylum Seeker Resource Centre  
and the Australian Red Cross

Many Rivers

Mentee 
profile

Oxfam’s professional  
staff members

CanTeen’s  
Youth Leaders  
(aged 15–25)

Year 9–11 students Skilled migrants and refugees Small-business owners 
from disadvantaged 
contexts

Program 
description

Facilitates a rich 
exchange of ideas  
and experiences 
between professionals, 
to empower both the 
mentor and mentee  
to continue developing 
their careers and  
make a positive  
impact in the world.

Supports the 
professional 
and personal 
development 
of members of 
CanTeen’s Youth 
Leadership  
program.

Provides students 
with someone to 
talk to outside their 
usual networks, who 
can give them advice 
and encourage them 
in their post-school 
plans.

Supports and empowers  
skilled migrants and refugees  
in their search for work. Mentors 
help mentees develop a deeper 
understanding of the Australian 
workplace.

Supports Many 
Rivers clients to 
grow their small 
businesses. Mentors 
share expertise and 
experience to help 
build capacity and 
provide opportunities 
for professional and 
personal development.

Deloitte Australia regards mentoring  
as elemental to leadership development 
because of how it allows our people 
to use their skills to help others, while 
exposing them to new networks and  
life experiences. 

“It definitely improved my active listening 
skills and my understanding of how to 
help a mentee navigate the Australian 
employment landscape,” said Deloitte 
mentor Tam Schafer. “It was also 
incredibly rewarding to see my mentee 
succeed, after initial setbacks, in her  
new country.” 

Forging new pathways through mentoring

2,500
The gift promoted awareness of Two Good Co.’s  
great work and provided personal toiletries to  
2,500 women in Australian domestic and family  
abuse shelters.
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As part of our overall commitment 
to inclusion in all its forms, and after 
careful consideration and consultation 
with our Indigenous partners, we joined 
a group of other prominent business 
organisations in public recognition and 
support of the May 2017 Uluru Statement 
from the Heart. This statement of 
support, published in The Australian 
Financial Review, was an important step 
in recognising that it’s vital for all of us 
to work with Aboriginal and Torres Strait 
Islander peoples to acknowledge and 
address our nation’s past.

Culture

Dr Deen Sanders OAM Angela Robinson Rick Shaw

Truth and reconciliation: embracing the Uluru 
Statement from the Heart

Deloitte’s Indigenous Leadership Group

This was a proud moment for the  
firm, and an especially proud one  
for our Indigenous leaders. We know 
we have a long journey ahead for our 
firm and our nation. Acknowledging 
the Uluru Statement is an important 
gesture, one that is made within the 
context of our ambitious new approach 
on Indigenous matters that has been 
sought and embraced by the Board  
and Executive Leadership Team.

Acknowledging the Uluru Statement is an important 
gesture, one that is made within the context of our 
ambitious new approach on Indigenous matters.

(Above and left) To celebrate 2019 NAIDOC Week,  
Deloitte people visualise their journey of reconciliation  
through art, led by proud Dunghutti woman, Marie Barbaric.
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Skills and energy  
drive Impact Day 2018
On 16 November 2018, more than 4,000 
Deloitte Australia volunteers arrived at 
400-plus locations for Impact Day. Their 
mission? To make an impact that matters 
in our communities. 

Deloitte client floors around the country 
became hubs for skilled volunteering, 
including business planning, IT strategy 
workshops and sessions to build resume 
templates for skilled migrants – to name 
just a few examples. Others rolled 
up their sleeves to work outdoors on 
landscaping, clearing, market gardening 
and caring for animals, among many 
other tasks. 

Impact Day is a longstanding and 
popular Deloitte tradition that also 
provides time for colleagues from all 
levels to engage with each other over 
shared values and causes, while doing 
valuable work for charities. 

CEO Richard Deutsch spent Impact 
Day with Deloitte colleagues at 
Adara Partners, which helps women, 
children and communities in extreme 
poverty. Deloitte Australia Chair Tom 
Imbesi joined a Deloitte team of 26 at 
Worawa Aboriginal College in Victoria, 
which provides a holistic education 
and boarding experience for young 
Aboriginal women in the middle years  
of schooling. CEO Richard Deutsch makes an impact with a talented team  

of Sydney Deloitte professionals for Adara Group.
Deloitte people giving back to their communities.

Culture

Impact Day is a longstanding and popular Deloitte 
tradition that also provides time for colleagues 
from all levels to engage with each other over 
shared values and causes, while doing valuable 
work for charities.

The Garvan Institute of Medical 
Research was among many grateful 
recipients of Deloitte’s Impact Day 
contribution, saying, “Thank you again 
for your brilliant facilitation and positive 
energy for yesterday’s Impact Day 
strategy session! Feedback from the 
team has been overwhelmingly positive 
and we’re all excited about taking the 
next steps in our planning to take the 
Foundation and the Institute to the  
next level in 2019.”



Deloitte Australia’s innovative edge,  
agility and purpose uniquely position  
us to help solve the most complex 
problems for our clients, our people  
and our communities. We will continue  
to make an impact that matters.
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On 1 January 2016, the United Nations 
SDGs came into effect. The 17 global 
goals provide a roadmap to end extreme 
poverty, fight inequality and injustice, 
and protect the planet by 2030.

As a member of the United Nations 
Global Compact, Deloitte is committed  
to working towards achieving the SDGs. 
The page references listed (right) are 
from this Social Impact Report. They 
indicate some of the ways our firm  
is contributing towards these goals.

No Poverty 
22, 23, 24, 26, 41, 44

Reduced Inequalities 
7, 12, 13, 16, 17, 18, 22, 23, 
24, 25, 27, 31, 34, 35, 36-37, 
38, 40, 41, 42, 44

Zero Hunger 
24, 25, 31, 44

Sustainable Cities  
and Communities 
14, 16, 17, 24, 25, 26, 34, 44

Good Health  
and Well-being 
12, 13, 16, 18, 22, 23, 24, 25, 
34, 35, 36-37, 38, 40, 44

Responsible Consumption 
and Production 
18, 22, 24, 29-30, 31, 44

Quality Education 
23, 24, 26, 27, 31, 34, 41, 44

Climate Action 
17, 18, 24, 26, 29-30, 44

Gender Equality 
22, 23, 24, 26, 34, 35, 36-37, 
38, 40, 44

Life Below Water 
18, 24, 44

Clean Water  
and Sanitation 
18, 23, 24, 25, 44

Life on Land 
18, 24, 44

Affordable and  
Clean Energy 
18, 24, 44

Peace and Justice  
Strong Institutions 
19, 24, 26, 42, 44

Decent Work and 
Economic Growth 
10, 11, 13, 14, 16, 17, 18, 22, 
23, 24, 25, 26, 41, 44

Partnerships to  
achieve the Goal 
7, 10, 11, 12, 13, 14, 16, 17, 
18, 19, 22, 23, 24, 25, 26, 27, 
28, 29-30, 31, 34, 35, 36-37, 
38, 40, 41, 42, 44Industry, Innovation  

and Infrastructure 
12, 13, 16, 17, 18, 23, 24, 27, 
28, 31, 34, 44
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