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Our vision is to empower people to have positive impact. To that end we educate, 
empower and inspire leaders to have a positive impact using technology to scale.
We collaborate with Australian organisations and businesses to drive change with 
purpose so that we commit to solving the world's greatest challenges.

We believe that with a positive mind-set and with the backing of a supportive community 
anything is possible. From the individual to the organisation, it’s time for us to make a 
choice to tilt the world to good.

We know that to succeed in being drivers of positive change, collaboration, connection, 
conversation and curiosity are non-negotiables.

We are aggregating a community of innovators, future-makers, researchers, imagineers
and activators.

On behalf of our team, faculty and alumni we welcome you to the SingularityU Australia 
global community. Join us in creating #afuturebydesign.

Christina Gerakiteys & Lisa Andrews 
Co-CEOs, SingularityU Australia

Innovation sits at the heart of exponential change and at Deloitte, we are passionate
about disrupting the norm. Our global alliance with SingularityU is indicative of this idea, 
empowering us – both as individuals and in business – to draw upon our combined expertise 
and consider ways we can make an impact that matters.

Whilst independently we are strong, together we are stronger. By participating in programs 
such as the 2021 SingularityU Australia Summit, we can propel our understanding of the 
‘innovative mindset’ and harness the future today. In doing so, it is our hope that we will
all become catalysts of change and continue to embrace the exponential opportunities that 
await us.

We are proud to be the principal Sponsor of the 2021 SingularityU Australia Summit and 
hope that you found this experience professionally enriching and personally rewarding.

Rob Hillard
Chief Strategy & Innovation Officer, Deloitte Australia

A message from our Innovation leaders

SingularityU 2021 Australia Summit
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SingularityU Australia

SingularityU Australia is a unique educational 
institute and business incubator that explores 
the disruptive influences of exponentially 
advancing technologies such as Artificial 
Intelligence, Nanotechnology, Robotics and 
Digital Biology, Augmented Reality and Virtual 
Reality to unlock solutions that can positively 
impact billions of lives.

SingularityU empowers a global community with 
the mindset, skillset and network to create an 
abundant future.

Deloitte

Deloitte is the global leader in innovation and 
transformation, with an unparalleled breadth 
and depth of expertise. We focus on helping 
clients recognise and embrace exponential 
opportunities, setting them apart as successful 
leaders who shape the future from linear 
thinkers at risk of being disrupted.

SingularityU 2021 Australia Summit
About the alliance
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Welcome

10 Inspired Insights from Rob Hillard

1. The rate of change in the world around us is amazing, exciting, even frightening.

2. Changes in actions – across biology, technology and society – improve how we live and work.

3. Let’s be curious and find out why change is inevitable.

4. Superpowers and superheroes make us think of flight, fire, strength and more.

5. Almost all superheroes start with serious flaws. They’re almost human!

6. Humanity could be considered as one mega, troubled superhero.

7. We’re at a crossroads today, where redemption is possible.

8. We can, and must, do better with the benefit of hindsight.

9. Humanity is capable of great things – and together we are superheroes.

10. There is a superhero in all of us.

Steve Leonard 
CEO Singularity University

Today, I believe humanity is 

genuinely at a crossroads where 

redemption is possible.

Rob Hillard
Deloitte APAC Chief Transformation 
Officer

New SingularityU 

• 2020 has changed the way we are connecting. Through creating a hybrid summit experience, we can reach 
more people.

• We have committed to collectively positively impacting one billion people over the next five years. 

• Discussion without action is not enough. 

• It's time to be ambitious, be bold and to be creative. 

https://www.linkedin.com/in/steveleonardsingapore/
https://www.linkedin.com/in/roberthillard/
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We are #futuremakers  

Christina Gerakiteys

• We have seen shifts and rifts in the past 12 months but also resolutions to solve the world's greatest 
challenges.

• Energy, positivity and mindset allow us to make the changes in the world we want to see.

• Our Superhero Formula 70:20:10
70% - Focus on yourself and your day-to-day operations
20% - Donate your time to your cause
10% - Dream about what your superhero can do for people and planet

• Humannovate (verb) – Considering humanity first in the process of innovation

• Unleash your uniqueness, unleash your superpower to collectively make the world a better place

Lisa Andrews

• Our mission sits to educate and inspire

• Moon-shot and create a vision of what our impact can look like - how do we combine our collective productivity to 
make a difference?

• Impact Drivers

• Decrease Suffering for the current population

• Increase Happiness for the current population

• We need to make the world better for future generations to come.

We have all been shaken not 

stirred in the past 12 months.

Lisa Andrews 
Co-CEO, SingularityU Australia

Christina Gerakiteys
Co-CEO, SingularityU Australia

https://www.linkedin.com/in/lisajjandrews/
https://www.linkedin.com/in/christinagerakiteys/
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We are #futuremakers
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The Circle of Life

Key Takeaways 

• Many people are not open about their cultural background in their workplace.  It's very 
important that you honour your past. 

• People don't care how much you know, until they know how much you care.

• How to be an agent for change in the 21st century? 

• OUR PAST – to stand on the shoulders of giants, learn from the wisdom of the old

• OUR PRESENT – to be whole heartly living and honouring our present 

• OUR FUTURE – to take us with ethics and dignity into our future

• Do you know whose traditional country you are own?  Do you know what happened to the 
traditional owners? How can you be part of the change? 

Homework 

1. Whose traditional country are you on?  

2. Do you know about the people? 

3. What can you do to engage with them? 
The rain makes everything 

beautiful.

Cherie Johnson
CEO, Speaking in Colour

https://www.linkedin.com/in/cherie-johnson-16261a60/
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The Circle of Life
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Futurestarters: How a shift in mindset can help you create the 
future

Key Takeaways 

• We all have these amazing superpowers; we all have the ability to predict the future, that’s called our 
'imagination'. We are the only animal that can do this. 

• Since the earliest of time, we have looked to the sky to make reasonable predictions. Our ability to predict 
the future relies on historical information, so the more information we have, the better we become at 
predicting the future 

Thinking Gaps 

1. Vision Gap – Our biggest challenge is to imagine where we are going 
2. Expectation Gap – Hard to measure progress 
3. Resources Gap – We can add resources fast enough

• Blind spots are everywhere. So how can we navigate them? It starts with mindset. This doesn't mean you 
have to let go of old ways of thinking. It does mean we need to work so that old and new can co-exist.

• In order to be a great leader, you need to be a learner.  You don’t necessarily need to be a disruptor.  You 
need to know when to hold the mic and lead, and when, in uncharted territory, you need to be a learner.  
It’s about curiosity.  

Super Powers = Capabilities 

Blindspot = Opportunities  

Oren Berkovich
Founder of SingularityU Canada

In order to be a leader, you need 

to be a learner.

https://www.linkedin.com/in/orenberkovich/
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Futurestarters
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What is lifelong learning? Where do past, present and future 
intersect? What role will technology play?

Key Takeaways 

• It's important that we keep pace with the changing skills that are required to be current in the workforce and 
staying relevant through lifelong learning is key to this.

• The bigger question I'm trying to answer is how do you create curiosity? How do you inspire people to be more 
curious and want to learn? People learn because of an intrinsic motivation to be intrigued by something and want 
to learn more about that.

• We're going to need traditional education institutions to pivot somewhat and still think about the accredited and 
awards-based space and that traditional type of education model, but also think about the role they play when it 
comes to the lifelong learning piece. We spend only 15% of the entirety of our lives in accredited and award-based 
content. What are those institutions thinking about in regard to the other learning components that make up the 
other 85%.

• We can't afford to just sit back and say that this is the way that education's always been done, so it’s the way 
we're going to continue to do it. UTS recognises that short-forms of learning are going to become, and are 
already becoming, increasingly important. We have done two things to adapt:

• We look at how we embrace shorter-forms of learning

• We work with organisations to make sure that learning programs are customised to what the organisation 
needs. We've embraced a partnership education model for corporate learning where we co-design learning 
that helps organisations upskill and reskill their people very quickly.

• Data can be used to create learning pathways that are much more efficient and targeted in how we learn over 
the course of our lifetime to fulfil our needs.

Technology is taking over a lot of 

the hard skills, a lot of them are 

being replaced by technology 

itself.

Christyna Serrano
Director of Faculty Engagement, SU

Oren Berkovich
SU Faculty

Fiona Anson
Start-up Mentor, UTS Startups

Dan Fish
SU Faculty

https://www.linkedin.com/in/christynaserrano/
https://www.linkedin.com/in/orenberkovich/
https://www.linkedin.com/in/fionaanson/
https://www.linkedin.com/in/daniel-fish/
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What is lifelong learning?
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Rewiring the Exponential Human from the Inside-Out

Key Takeaways 

• For people with bionics or implanted sensory organs the brain must rearrange itself to perceive this new 
information and respond with plasticity. You can imagine that the brain that we were born with is not the brain 
that these people have now. Essentially, they've forced a form of human interactive evolution.

• The augmentation movement has progressed to include implanted circuits and devices. There's also an entire 
growing cyborg movement of people who would replace their organic limbs with bionic ones.

• The world's first cyborgs were people otherwise considered disabled who then received implants or prosthetic 
devices to perform activities of everyday life, not just for basic functioning but participating as elite members of 
societies.

• Imagine using the power of your mind to drive your vehicle. The brain machine interface market is gearing up 
massively. I think the $20 billion industry value is an underestimate and it could be 2 to 3 times that.

• An unpublished study looked at applying focused ultrasound to someone's head targeting the default node to 
induce a state of mindfulness and wellbeing. They are experimenting with the idea that they can induce 
superordinary states of consciousness without the use of meditation or psychedelic drugs.

• We have a human organ transplant shortage. There are researchers all over the world that are trying to 3D print 
them, using bio-inks made of human stem cells. In 2019 Israeli scientists printed the first 3D heart that had 
working blood vessels. It was about the size of a rabbit heart.

• A Duke University study looked at patients who were paraplegic being placed in an exoskeleton suit and taking 
non-invasive readings of their brain waves. When it was sensed that the person was trying to move, impulses were 
sent to the exoskeleton legs and that carried the person forward. Of the participants who regularly trained with 
brain machine interfaces to walk in a virtual world or articulate an exoskeleton using their brains, all of 
them regained some sensation and voluntary muscle control in sites below the spine cord region.

Divya Chander
SU Faculty

Humans will soon have new 

bodies that will forever blur the 

line between the living and the 

machine.

https://www.linkedin.com/in/divyachander/
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Rewiring the Exponential Human from 
the Inside-Out
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Tech For Good; How will wellness be revolutionised by technology?

Key Takeaways

• MRNA going to be the future of drugs and vaccines. We will have personalised medicine and precision 
targeting of illnesses. We will also see an increase in the use of digital health by both patients and physicians. 
We do need to be aware of the role of law in the digital health area. 

• If you project well into the future, we will know which conditions we have been born with, and what we will 
want to change. You can support and prevent development of illness and disease in yourself and your future 
children.  Knowledge is power, if you are supported.

• One of the key legal issues that we will need to address is in regard to digital patient data.  It may not be so 
much about who the owner of the data is but how we are going to divide up our rights to the data.  

• We are becoming personally hackable through our wearable smart tech such as our watches. We will have 
access to more information and more information, and we need to develop our own ‘digital immune 
system’.  Privacy should be built in from the beginning, not as a second thought. People are not collateral.

Viruses know no borders. Now 

more than ever, the health and 

wellbeing of a person in a 

country far far away has an 

effect on your own.

Simone Plante
SU Faculty

Naveen Jain
SU Faculty

Bianca Phillips
Founder of Digital Health Think Tank

Divya Chander
SU Faculty

Christina Gerakiteys
Co-CEO, SingularityU Australia

https://www.linkedin.com/in/simoneplante/
https://www.linkedin.com/in/naveenjainintelius/
https://www.linkedin.com/in/biancaphillips/
https://www.linkedin.com/in/divyachander/
https://www.linkedin.com/in/christinagerakiteys/
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Tech for Good
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Inside Out 

Key Takeaways

• Making illness optional is actually possible now. We know what causes us to have a disease in the first place and 
now we can predict and intercept the disease before it is too late. In this decade cancer, diabetes, obesity and heart 
disease are going to be a thing of the past. 

• Artificial Intelligence in healthcare is already happening and progressing every day. It will become an anti-climactic 
solution. We won't notice the change in the same way that dishwashers and washing machines have been in our 
lives for decades. They are robots doing work for us already. 

• We as individuals are starting to take control of our own selves.  COVID has taught us the last thing we went to do is 
get sick.  People are realising that our actions have consequences. This year there were fewer flus and colds as 
people were keeping indoors, wearing masks and practicing good hand hygiene. 

• Analysing ourselves every couple of months, just as we tune our cars, allows us to adjust our health. We may not 
increase our lifespan, but we will increase our health span. 

• Spending more time in nature and with animals is helpful to your health.  Eating as many different types of food as 
possible. 70% of our immune system is in our gut lining.  We cannot change our genes, but we can change our gene 
expression through good health and good environments. 

Imagine living in a world where 

illness is optional.

Lisa Andrews 
Co-CEO, SingularityU Australia

Naveen Jain
SU Faculty

https://www.linkedin.com/in/lisajjandrews/
https://www.linkedin.com/in/naveenjainintelius/
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Inside Out
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Hack Your Health

Key Takeaways

• Food is not only about the choices we make now, but also about longevity through injury and illness 
prevention.

• Technology is helping us make better choices by monitoring the nutritional value of what we are eating. Data 
from wearable and injectable devices will continually stream information and with the advent of 5G we 
are moving from the ability to have 5 million to 50 billion devices connected to our internet of things. 

• Food is more than fuel, it is medicine. Looking past vitamins and minerals to the materials in food that 
change the microbiome can impact neurotransmitters and have an impact on inflammation and mental 
health. 

• We’re experiencing a transformation in healthcare around the world. We don’t really have healthcare 
systems, what we have is illness or injury systems to fix conditions. Health systems across the world are 
moving towards monitoring and advising us on how to stay well and prevent disease. 

• It’s still very early days in terms of precision nutrition. We can look at genetic sequencing at an affordable 
price which is a huge leap forward as it used to be very expensive. Further support from the government to 
stimulate start-ups and private investment is needed.

• Personalised nutrition helps us personalise the nudges needed to impact behaviours around food and 
change habits established early in life.

COVID has changed the conversation we 

are having around healthcare. 

Conversations used to be about the one-

on-one relationship between providers 

and patients. Now we’re thinking more 

about population health.

Vanessa Matthijssen
Consumer Product Lead, Deloitte

Prof Lesley Braun
Director of Blackmores Institute

Dr Steph Allen
Global Healthcare Lead, Deloitte

Shelley Roberts
Managing Director, Compass Group 
Australia

https://www.linkedin.com/in/vanessa-matthijssen-b442a48/
https://www.linkedin.com/in/lesley-braun-42079333/
https://www.linkedin.com/in/shelley-roberts-346b9621/
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Hack Your Health



23#afuturebydesign SingularityU Australia Summit

Ethical Hypothetical

Key Takeaways

• If we are going to have superhuman powers, we need to have a look at if we are willing to become a super 
villain.

• We are responsible for educating ourselves – listening to options we agree with, and others we don’t agree 
with. How do we teach ourselves to take responsibility, that it's everyone's responsibility to think of the ways 
that their technology is created and used?

• Blogs were started for dissemination of knowledge.  No-one thought that there were would be trolling or 
bullying.  When you are building or creating these platforms, you are not always thinking about the negative 
ways these platforms are going to be used.  We need to begin to consider not just first order consequences 
but also second and third order consequences.

• What are the goals for the AI?  They are just doing their job but they can do some nasty things just to get 
their own job done. You need to trust who is creating this tech, and that comes back to education.

• Just because we can, doesn’t mean we should. 

Ethics and fear get mixed up.  

Just because we are scared 

doesn’t make it not ethical. 

Alissa Proctor
SU Faculty

Julia French
Lecturer at UTS

Brad Twynham
SU Faculty

Sophia Symeou
SU Faculty

Jon Yeo
SU Faculty

https://www.linkedin.com/in/alissa-proctor/
https://www.linkedin.com/in/bradtwynham-speaker/
https://www.linkedin.com/in/sophia-symeou-5935964/
https://www.linkedin.com/in/jonyeo/
https://www.linkedin.com/in/bradtwynham-speaker/
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Making the impossible possible; the unconventional hero’s journey

Key Takeaways 

• Women across the globe are truly the force of the future. They helped and continue to help make atrocious 
conditions liveable.  They defy the odds and learn how to make the impossible, possible with so little. 

• We have not done right with life and the planet. We must take care of that which is larger than ourselves. 
That means not just humanity it also means the birds and the bees, all sentient beings. We need to solve for 
our global grand challenges, we need to come together.  The greatest challenge is one of unity for the planet. 

• We need to use technology for the greater good.  We need to embrace a life that is true to ourselves, and 
simultaneously does good for others. 

In order to have a meaningful life 

you have to have an impactful 

life.

Kunal Sood
Founder & Managing Partner of X 
Impact Group

https://www.linkedin.com/in/xfellows/
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Making the impossible possible
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Tipping points – Predicting our future with data

Key Takeaways 

• I'm going to take you on a data journey into the future. I want to show you your country and the world, through 
'data eyes'.

• Let's start with demography. There are 7.8 billion people in the world. This year is probably a tipping point 
because for the first time since the 1950s, we are below 1 per cent population growth.

• From 2038 we will have another tipping point. For the first time seniors will outnumber children around the 
world.

• The global consumer class (those who earn more than $11 a day) is very close to 4 billion people and will reach 
5 billion by the end of the decade. This number will continue to grow and will shape a lot of prosperity, 
especially in Australia's neighbourhood.

• The global consumer trend of living longer and living wealthier in generational terms will continue.

Australia is a unique country; 

it still has a growing number 

of children unlike the rest 

of the world.

Wolfgang Fengler
SU Faculty

https://www.linkedin.com/in/wolfgang-fengler-b690435/
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Tipping points – predicting our future 
with data
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Exponential music and the hearables revolution

Key Takeaways 

• The human ear is a powerful gateway to Business Intelligence metrics.  We are seeing a rise in hearables.  

• You can use the power of music in your everyday life to awaken your creativity, rewire your brain, deepen 
your relationships and amplify your potential. 

• Frank Fitzpatrick is committed to engaging, informing and inspiring people across the globe. He is committed 
to co-creating a more intelligent, compassionate and creative society.

• In amplifying human potential, the hearable revolution will be a game changer. 

The hearable revolution will be a 

game changer. 

Frank Fitzpatrick
Executive Music Producer

Ciaran Gribbin
Musician

https://www.linkedin.com/in/ffitzpatrick/
https://www.linkedin.com/in/ciaran-gribbin-09991b23/
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Exponential music and the hearables 
revolution
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Out of the shadows and into the light: how technology helps 
unleash one’s identity

Key Takeaways 

• 1/3 of the world's population has no identity. This means people cannot prove who they are and who they 
are not. The World Bank estimates that one billion people do not have identity documents. 

• These people live in the shadows and in the margins of the world.  Mariana aims to shed light on the 
struggles of these people. There is a growing identity crisis that is not limited to refugees or stateless 
people. It is estimated that by 2050, one fifth of the world's population will have to migrate from their 
homes.  Everyone will need intenationally recognised proof of identity.

• The most basic services require a legal identity.  Failure to have a legal ID takes away these most basic 
services, including health care and schooling.

• Biometric ID offers significant opportunities but also entails risks in terms of security and restrictions.  
China, during the COVID-19 pandemic, has linked citizens' personal ID  to a system named Health Code.  
This assigns to individuals one of three colours, green, yellow or red, based on their travel history, and 
determines what they can and can’t do. 

• Having an identity is key to combating 10 of the Sustainable Development Goals. 

Homework

• Watch Shadows in the darkness – Documentary

• This issues affects us all. Don't be a silent bystander.

Your identity defines you. It’s a 

growing identity crisis not limited 

to refugees or stateless people.

Mariana Dahan
SU Faculty

https://www.linkedin.com/in/marianadahan/
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Out of the shadows and into the light
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Time for change by the people

Key Takeaways 

• 2020 unleashed the power of the voice. Most certainly it is a global voice that is rising, and people have spoken 
en mass. Governments are starting to listen.

• Twitter, Instagram and other forms of social media are considered to support free speech and can provide 
a platform for those who want to organise protests, to rally and to create movements.

• I (Kunal) was one of the early users of Clubhouse in 2020, and I truly saw the power of empowering voices 
without fear, meaning the fear of being unscreened. I've heard a lot of voices that usually wouldn't voice their 
concerns, be very vocal, and that's very powerful.

• As we see a rise in the opportunity for agency and access to platforms, we need to be pushing the right voices 
forward to get genuinely inclusive voices and representations coming forward especially with data and mass 
sample sizes coming into play and how that feeds into AI. We need to make sure that the data we’re looking at is 
truly comprehensive and intersectional in that way.

I believe that voice plays a very 

critical role at that activating 

point, where you can turn your 

voice into something that affects 

other people's lives.

Mariana Dahan
SU Faculty

Wolfgang Fengler
SU Faculty

Kunal Sood
Founder & Managing Partner of X 
Impact Group

Taylor Hawkins
Head of Growth and Innovation, The 
Dream Collective

Katy Cooper
SU Faculty

https://www.linkedin.com/in/marianadahan/
https://www.linkedin.com/in/wolfgang-fengler-b690435/
https://www.linkedin.com/in/xfellows/
https://www.linkedin.com/in/taylor-hawkins/
https://www.linkedin.com/in/katycooper/
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Time for change by the people
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A Super Planet

Key Takeaways 

• We live in a world where economic growth is good, it's what we chase . Many economic modes make grand 
assumptions and with everything being equal growth is good.

• The three Ps of economic growth also have side effects:

• Population 
• Participation 
• Productivity

• The world is getting hotter. We have had a rise of CO2 and with that a rise in global temperatures. We are in 
the extremes of temperature. We are currently at the precipice of a significant divergence of 
temperature. We need to act now.

We need to address: 

1. Population Size 
2. Economic Growth 
3. Energy intensity
4. Emissions intensity of Energy 

• We have the technology now; solar, battery storage and hydro. It's about carbon capture and storage. The 
economics of carbon capture and storage has not been tested enough. 

• In the meantime, we cannot wait.

We are currently at the precipice 

of a significant divergence of 

temperature. We need to act 

now.

Nicki Hutley
SU Faculty

https://www.linkedin.com/in/nicki-hutley-b6411812/
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A Super Planet
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1 million women for a super planet

Key Takeaways 

• We are a movement of 970,000 women and girls from across the planet, acting on climate change through the 
way we live and the choices we make every single day.

• In 2006 I had my real epiphany; I got our household electricity consumption down by 20 per cent by just being 
vigilant around the house. When I got the bill and I saw that I had saved all this money and pollution at the 
same time, at that moment I realised I was powerful.

• A few years later I started 1 Million Women. We take an overwhelming issue and break it down into bite-sized 
chunks and get tangible results. If you're at the beginning of your journey, we say just act, just do something 
small and see a result and that will move you along.

• Women make 75 - 85 per cent of the consumer decisions that affect a household's carbon footprint. Women 
are powerful consumers, and we can use that power for the good of the planet.

• As consumers we can play a huge role in shifting the story of overconsumption. 

We have to love our earth like we 

love our family and our friends. 

We have to feel that in our 

hearts.

Natalie Isaacs
Founder of 1 Million Women

https://www.linkedin.com/in/1millionwomen/
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1 Million Women for a  Super Planet
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The New Intelligence for the Human Age

Key Takeaways 

• Being human is about connection. We are wired for human connection, it is fundamental to our health and 
our happiness.

• Our focus on 'doing' is compromising our state of 'being'. We have glorified busy lives, to the point that prior 
to COVID-19, we were experiencing a 'busy epidemic'. A 'busy epidemic' is a place where every waking 
moment is full.

• Our relentless drive for productivity has become a disease. We use the word 'busy' to hide what's really going 
on inside.

• Let me share the 'busy codes' I've identified from working with thousands around the globe in unpacking this 
'busy epidemic':

• Anxiety
• Distraction
• The quick fix
• Loneliness
• Self-validation
• FOMO

• Intentional Adaptability Quotient (IAQ) is a new kind of intelligence, 
and measures how skilled you are at making intentional change
in a complex and uncertain environment that is evolving at speed.

• People with a high IAQ are the future shapers.

We have never been more 

technologically connected but 

humanly disconnected.

Penny Locaso
SU Faculty

https://www.linkedin.com/in/pennylocaso/
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The New Intelligence for the Human Age
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Bounce Forward

Key Takeaways 

• Our stories are our number one trump card. We have analogue ears and digital minds.

• One in three Australians are reconsidering their career options.  There is a growing trend of moving away 
from big brands and companies to more people hearing and listening to other people. 

• KAIROS = A moment within a moment.  KAIROS is a particular moment where drastic change takes place. 

• What does the Workforce of the Future look like?

1. Artificial Intelligence is in everything

2. We have the ability to work from anywhere 

3. Seamless hybrids have evolved in 2020

4. Hyper-personalisation 

5. Cyber war

6. Radical Simplification 

7. Flex, Scale and Speed

• How to transform crisis into success?

1. Crisis creates possibility 

2. Proximity is Power

3. Leveraging happiness that fuels success

• Need to become a polymath 

Our stories are our number one 

trump card. 

Sam Cawthorn
SU Faculty

https://www.linkedin.com/in/samcawthorn/
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Bounce Forward



#afuturebydesign

TechZone and Other Activations

GRAVITY, Lunar Ascent and the
Deloitte Space practice 



45#afuturebydesign SingularityU Australia Summit

Deloitte TechZone

We were thrilled to showcase 

Deloitte Space to help others 

learn about new technologies 

and untapped potential, such as 

satellite imagery and space 

exploration. – Jason Bender

Jason Bender
Deloitte Australia Space co-lead

Steve Rayment
Deloitte Australia Space co-lead

Geraldine Baca Triveno
Senior Consultant, Deloitte Space

The Youth Summit held a masterclass using Spatial VR 
technology to beam the session in a hybrid virtual and physical 
world where the Deloitte Space display formed the backdrop.

https://www.linkedin.com/in/jasonbender/
https://www.linkedin.com/in/steverayment/
https://www.linkedin.com/in/geraldinebacatriveno/


#afuturebydesign

In the Media
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In the Media 

Channel 7 – SU Lunch Event 2021 Gavin Blake – SUs Graphic Scribe  Deloitte Australia – LinkedIn

Highlights from Day 1 of the 2021 
SingularityU Australia Summit

Highlights from Day 2 of the 2021 
SingularityU Australia Summit

ABC News – Teslasuit The Australian – “Good Tech”

https://www.youtube.com/watch?v=R9SM4QJ9isc
https://twitter.com/gavin_scribes/status/1374565177928994816?ref_src=twsrc%5Etfw%7Ctwcamp%5Etweetembed%7Ctwterm%5E1374565177928994816%7Ctwgr%5E%7Ctwcon%5Es1_c10&ref_url=https%3A%2F%2Fpublish.twitter.com%2F%3Fquery%3Dhttps3A2F2Ftwitter.com2Fgavin_scribes2Fstatus2F1374565177928994816widget%3DTweet
https://www.linkedin.com/posts/deloitte-australia_futuremakers-unleashyoursuperhero-afuturebydesign-activity-6780352075525046272-Jdkk
https://www.youtube.com/watch?v=PORA2oTHfIY
https://www.youtube.com/watch?v=y1QUcF99QBo
https://www.abc.net.au/news/science/2021-04-01/vr-teslasuit-simulates-virtual-reality-touch-haptic-feedback/100030320?utm_source=abc_news_web&utm_medium=content_shared&utm_content=link&utm_campaign=abc_news_web
https://www.theaustralian.com.au/business/technology/singularityu-australia-summit-to-showcase-good-tech/news-story/42881c0e5402c9cf6eed9096f264f3c3
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