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Dear Alumni,
I am honored to present to you the fifth edition of the 2016 Alumni Network Newsletter.

A welcome note from
Vusala Kerimova,Talent Business 
Partner at Deloitte Azerbaijan

We left behind an eventful and interesting year. Winter 
is a busy time in the company, and this issue of the 
newsletter introduces you to new topics, and provides 
some insight into most notable events of 2015 summary.  

In October, we organised a third Deloitte alumni 
reception at the alluring museum of Modern Art.

In November, we held a very successful Tax & Legal 
conference where we gave in detail update on the 
recent changes in the tax landscape of the country, 
following fruitful discussions with our loyal clients. 

This issue also includes information about our three 
outstanding initiatives in the sphere of education: 
the recently held 2015 ABCC Business Case Competition, 
the Ecology Audit training and the IE Venture Day – 
a great support for startup initiatives in Azerbaijan. 

Inside this issue, you will find the interview with Famil 
Karimov, Deloitte alumnus who talks about his journey 
at Deloitte and shares his success story and career 
advice. I believe you will enjoy it.

In addition, Deloitte and SOCAR Gas Operating Company achieved significant success working together. SAP officially announced the winners of 
its 2015 SAP Quality Awards in the CIS. Azerbaijan’s SOCAR Gas Operating Company LLC received third place in the Fast Delivery category for the 
project completed by Deloitte. It is a milestone in the list of our achievements.  We concluded a year with a charity bazaar event that was held on 
27 December 2015. The event was a part of Big4 for Big Change, the mostly anticipated joint social responsibility where the other Big 4 firms – EY, 
KPMG and PwC also took part. As an outcome of conjoint collaboration with local Big4 member firms, Big 4 in Azerbaijan has officially released a 
unique “2015 Calendar of Big4 for Big Change” that was created from the paintings of very talented kids from the “Ümid Yerı” private orphanage 
in Baku.

Preparing a newsletter requires dedication and teamwork. Thanks to all the team members for providing such informative content for the 
newsletter. Special thanks to our lead designer Anton Piklyaev and his team in Moscow for creating an elegant winter design and format.

We hope you will enjoy this new issue of the newsletter, and welcome any comments or suggestions you may have. 

Best wishes for an exciting 2016!

With best wishes, 
Vusala Kerimova
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Alumni reception in the Museum of Modern Art
On 30 October 2015, Deloitte held its third annual 
alumni reception in the fabulous Museum of Modern Art 
in Baku. As always, this year’s alumni gathering was 
a perfect opportunity to catch up with old colleagues 
and friends while recollecting fond, old memories 
as well as to find out the latest Deloitte news. 
Nuran Kerimov, Deloitte Managing Partner, greeted 
the alumni with the opening speech and shared 
the news on the major achievements at Deloitte 
and in the lives of Deloitte’s alumni. 
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Other company news
In November, two members of the Baku audit team, 
Elkhan Aliyev, Audit Senior, and Farkhad Guliyev, Audit 
Manager, commenced their two-year assignment in the 
London office as part of the Global Mobility Programme. 
Creating a great opportunity for our professionals, this 
assignment will undoubtedly contribute to strengthening 
the Azerbaijan audit practice. 

On 20 November 2015, Deloitte Azerbaijan held 
the annual Deloitte Tax & Legal conference in Baku. 
The main subject of the conference was the upcoming 
changes to the Tax Code. Nuran Kerimov opened 
the conference with a briefing on the latest changes 
in tax legislation and explained how they affect 
businesses. The 2016 tax changes include important 
modifications to personal income tax liability, simplified 
taxation rules, calculation of tax liability resulting 
from the disposal of real estate, etc. Furthermore, 
Deloitte Tax & Legal professionals, Nahid Kerimov, 
Narmin Aslanova, Emil Garayev, and Sarvar Hummatov 
provided a summary of the important changes 
in Azerbaijan’s civil, labour, and migration legislation 
which were adopted in 2015.

For a number of years, Deloitte has been a proud 
partner of the Azerbaijan Business Case Competition 
(ABCC) and continues to support its organisation to this 
day. On 27 November 2015, Deloitte Azerbaijan hosted 
a team of students from the Azerbaijan State Economic 
University and Gafgaz University who are participated in 
the 2015 Azerbaijan Business Case Competition. 

Vusala Kerimova, Deloitte Talent Partner, provided 
information on Deloitte’s activity in Azerbaijan. 
Additionally, the managers of the tax, audit, and 
consulting teams discussed key areas where Deloitte 
assists its clients. Tural Hajiyev, Deloitte Consulting 
Director, was one of the jurors for the ABCC 2015 semi-
final and final rounds. The Azerbaijan Business Case 
Competition is one of the best channels for promoting 
Deloitte’s brand in academia, which further solidifies the 
firm’s image as the employer of choice. 

In line with what has now become a great 
tradition, on 2 December 2015, Deloitte hosted 
the British Business Group, a prestigious association 
of British businesses in Azerbaijan. Following 
Nuran Kerimov’s introduction, Emil Garayev, 
Senior Tax Manager, delivered a presentation 
on the upcoming changes to the Tax Code. The 
event gathered over a hundred guests, representing 
leading companies, and provided an excellent 
opportunity to promote Deloitte and form important 
business connections.

On 2 December 2015, SAP officially announced the 
winners of its 2015 SAP Quality Awards for the CIS. 
Azerbaijan’s SOCAR Gas Operating Company LLC 
received the Bronze Award in the Fast Delivery category 
for the project delivered by Deloitte. In this year’s 
SAP Quality Awards, companies in Azerbaijan, Russia, 
Ukraine, and Kazakhstan submitted SAP projects. 
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The projects were nominated in the categories of 
Business Transformation, Fast Delivery, and Innovation. 
Deloitte began the SAP ERP implementation project with 
SOCAR Gas Operating Company LLC, a wholly owned 
subsidiary of the State Oil Company of Azerbaijan, in 
November 2014. It was substantially completed in five 
months with the go-live date in March 2015. During the 
project’s implementation, Deloitte provided high-quality, 
extensive, and cutting-edge consulting services to ten 
companies that are related parties of SOCAR. 

On 3 December 2015, Deloitte Azerbaijan co-organised 
the IE Venture Day in Baku. The key organisers of this 
exclusive event were the IE Business School, one of 
Europe’s top business schools based in Madrid, Spain, 
and High-Tech Park Azerbaijan in collaboration with the 
Ministry of Communications and High Technologies. The 
event was attended by local and international startups 
that presented their business elevator pitch in front of 
a jury comprised of a unique mix of industry experts, 
venture capitalists, angel and other investors. Alexey 
Aristov, Deloitte Ukraine Financial Advisory Director, 
delivered a presentation on the “10 Numbers Every 
Startup Needs to Get Right for Success.” Kanan Salayev, 
Deloitte Azerbaijan Senior Consultant, served the jury 
panel. The winner of IE Venture Day Baku 2015 startup 
competition was FirePCI, Belarus; PAWER Spain came in 
second and NOOB Azerbaijan took third place. Deloitte 
was proud to provide startups with advice and support, 
helping to create a better future for younger generations 
and making a positive impact on society as a whole.

On 15 December 2015, Deloitte held a training for the 
representatives of partner banks entitled “Approaches 
to the evaluation of reserves for possible losses on loans 
in the framework of collective impairment”. Due to the 
increased interest in the statistical methods for collective 
evaluation, the specialised training focused on the 
general concept of valuation reserves, possible methods 
of estimating the Probability of Default parameter, and 
the requirements of IAS 39 for the estimation of reserves 
within the framework of collective impairment. The 
training also explored the importance of covering the 
possible methods of estimating the parameter Level of 
Losses in the Event of Default and the upcoming changes 
to the requirements on the assessment of reserves in 
accordance with IFRS 9. Managers and specialists in the 
lending and risk management departments as well as 
those professionals responsible for the preparation of IFRS 
financial statements attended the workshop, hosted by 
Evgeniya Lugovtsova, Audit Manager, Deloitte CIS.

On 18 January 2016, Deloitte Azerbaijan participated 

in the 5th AmCham Annual Tax Conference organized 
in cooperation with the Ministry of Taxes of Azerbaijan. 
The main topic of the conference was “Transparency and 
Compliance in the Tax system”. The conference was a 
contribution to improvement of tax administration and 
communication between taxpayers and tax authorities 
in Azerbaijan and a chance to discuss the important 
topics directly with tax officers. Nuran Kerimov, Deloitte 
Azerbaijan Managing Partner delivered a presentation 
on “Stimulation of non-cash payments in Azerbaijan. 
Towards transparent economy” topic.
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Deloitte’s Fifth Annual 
Millennial Survey
Millennials and their employers: 
Can this relationship be saved?
Businesses at risk of losing top talent
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Businesses must adjust how they nurture loyalty among 
Millennials or risk losing a large percentage of their 
workforces, according to Deloitte Touche Tohmatsu 
Limited’s (Deloitte) fifth annual Millennial Survey. Forty-
four percent of Millennials say, if given the choice, they 
expect to leave their current employers in the next two 
years. That figure increases to 66 percent when the time 
frame is extended to 2020. The findings were revealed 
through a survey of nearly 7,700 Millennials from 29 
countries during September and October 2015. 

Concerns regarding a lack of development of leadership 
skills and feelings of being overlooked were often voiced 
by those considering near-term career changes. But, 
larger issues around work/life balance, the desire for 
flexibility, and differences around business values are 
influencing their opinions and behaviors. Millennials 
appear to be guided by strong values at all stages of 
their careers; it’s apparent in the employers they choose, 
the assignments they’re willing to accept, and the 
decisions they make as they take on more senior-level 
roles. While they continue to express a positive view of 
business’ role in society and have softened their negative 
perceptions of business’ motivation and ethics compared 
to prior surveys, Millennials still want businesses to focus 
more on people (employees, customers, and society), 
products, and purpose – and less on profits.

• Two-thirds of Millennials express a desire 
to leave their organizations by 2020.

• Millennials’ loyalty to their organizations is connected 
to leadership development opportunities, workplace 
flexibility, and a sense of purpose beyond profit.

• Personal values guide Millennials’ career choices; 
56 percent won’t consider certain employers 
based on an organization’s values or conduct, 
while 49 percent have rejected assignments that 
conflict with their values or ethics.

Earning Millennials’ loyalty
Millennials seek employers with similar values; seven 
in 10 believe their personal values are shared by the 
organizations for which they work. This is the potential 
“silver lining” for organizations aiming to retain these 
young professionals. 

Closing the “purpose gap” also will be critical to 
attracting and keeping Millennials. They want to work 
for organizations that focus on improving the skills, 
income, and ‘satisfaction levels’ of employees; create 
jobs; and provide goods and services that have a 
positive impact on peoples’ lives. Millennials recognize 
the need for businesses to be profitable and to grow, 
but feel organizations are often too focused on those 
objectives. To Millennials, organizations with a strong 
sense of purpose will achieve long-term success while 
organizations that do not are at risk. 

According to the survey, employers that provide 
opportunities for leadership development; connect 
Millennials to mentors; encourage a work/life balance; 
provide flexibility that allows Millennials to work where 
they’re most productive; give them more control over 
their careers; and foster cultures that encourage and 
reward open communications, ethical behavior, and 
inclusiveness, are those that will be most successful in 
retaining Millennial employees.
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Values are traditional, less compromising
Contrary to perception, the survey found that Millennials 
aren’t particularly influenced by the “buzz” around 
particular businesses or employers. Survey respondents 
also indicate little desire to be famous, have a high 
profile on social media, or accumulate great wealth. 
Instead, in broad terms, Millennials’ personal goals are 
rather traditional. They want to own their own homes, 
they desire a partner for life, and they seek financial 
security that allows them to save enough money for a 
comfortable retirement. The ambition to make positive 
contributions to their organizations’ success and/or to 
the world in general also rate highly.

When asked to state the level of influence different 
factors have on their decision-making at work, “my 
personal values /morals” ranked first. Most Millennials 
have no problem standing their ground when asked to 
do something that conflicts with their personal values. 
This includes more-senior Millennials, whose emphasis 
on personal values continues into the boardroom—
suggesting future leaders will base their decisions as 
much on personal values as on the achievement of 
specific organizational targets or goals.

“A generation ago, many professionals sought long-term 
relationships with employers, and most would never 
dream of saying ‘no’ to supervisors who asked them to 
take on projects,” said Renjen. “But, Millennials are more 
independent and more likely to put their personal values 
ahead of organizational goals. They are re-defining 
professional success, they’re proactively managing their 
careers, and it appears that their values do not change 
as they progress professionally, which could have a 
dramatic impact on how business is done in the future.”

• High correlation between satisfaction and purpose. 
Forty percent of Millennials reporting high job 
satisfaction, and 40 percent who plan to remain in 
their jobs with their current employer beyond 2020, say 
their employers have a strong sense of purpose beyond 
financial success. The figures among those reporting low 
satisfaction, and those who plan to leave within two 
years, was just 22 percent and 26 percent, respectively.

• More than economic factors driving Millennials to leave. 
The desire to leave their current job during the next five 
years is greater among Millennials in emerging markets 
(69 percent) than in developed economies (61 percent). 
However, outliers—including the UK, where the rate 
is 71 percent—suggest the desire to move on is not 
merely a function of the economic climate.

• Business as a force for good. Millennials continue 
to hold business in high regard; three-quarters (73 
percent) maintain that it has a positive impact on wider 
society. This figure is unchanged since 2014 and shows 
that, despite a downturn in certain local and regional 
economies, Millennials remain upbeat about business’s 
potential to do good. 

• Unhappy with leadership development. Almost 
two-thirds (63 percent) of Millennials feel their 
leadership skills are not being fully developed, and 71 
percent of those expecting to leave their employer in the 
next two years are unhappy with how their leadership 
skills are being developed—a full 17 points higher than 
among those intending to stay beyond 2020.

• Focused on productivity, personal growth. Millennials 
want to spend more time discussing new ways of 
working, developing their skills, and being mentored.

• Seeking flexibility. Three-quarters of Millennials would 
prefer to work from home or other locations where they 
feel they could be most productive. However, only 43 
percent currently are allowed to do this.

• Feeling in control. Three-quarters (77 percent) of 
Millennials feel in control of their career paths.
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On 27 December 2015, a charity bazaar, co-sponsored 
and co-organized by Deloitte Azerbaijan, was held in 
Rotunda Hall of the Landmark Business Center in Baku. 

The event was organized as a part of Big4 for Big 
Change, the mostly anticipated joint social responsibility 
action along with the other Big 4 firms – EY, KPMG 
and PwC. 

As an outcome of conjoint collaboration with local Big4 
member firms, Big4 in Azerbaijan has officially released 
a unique 2015 Calendar of Big4 for Big Change 
calendar. 

The calendar was created from the paintings of very 
talented kids from the “Ümid Yerı” private orphanage 
in Baku.

More than 40 employees, directors, partners 
from Big4 member firms in Baku joined the New Year 
activities for kids, shared a fun of face painting 
and interesting performances of magician for kids, 
showed and sold their 

paintings, handcrafts etc. A great number of beautiful 
and New Year characteristic things fulfilled the tables 
on the fundraising charity bazaar, for example, 
“gingerbread house” masterclass for kids from Landmark 
Business Center.

The income of this charity bazaar went directly 
towards purchasing the gifts for each of the kid 
in the “Ümid Yerı” orphanage.

We are very proud of being a part of this great move 
that is in line with a very idea of Making impact that 
matters, Deloitte’s new global strategy slogan. 

CSR initiative: 
Big4 for 
Big Change
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Making impact 
that matters: 
Education and 
environment
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In keeping with Deloitte’s CSR strategy, 

On 19 December 2015, Tural Hajiyev, Deloitte Consult-
ing Director, delivered a presentation on renewable 
energy and provided insight on the Deloitte Global Per-
spectives in the renewable energy industry. The confer-
ence on renewable energy entitled “Energy potential of 
the youth” was organised by the Centre for Ecological 
Education and Training under the Ministry of Education 
of Azerbaijan. The conference was devoted to the an-
niversary of the United Nations programme on renew-
able energy 2014-2024 and brought together local and 
foreign students and experts from Russia and Germany. 
The theme and timing of the conference coincided with 
the sixth International Exhibition for Environmental Pro-
tection, “Caspian: Technologies for the Environment” 
that took place in Baku on 18-20 November 2015. 

During the second half of the conference, Tural Hajiyev 
held a training for ecologists from local ecology centers 
at twenty pilot schools in Baku and the regions. At the 
end of the training, the Deloitte Greening brochure was 
presented to the participants.

For a number of years, Deloitte has been a proud 
partner of the Azerbaijan Business Case Competition 
(ABCC) and continues to support its organisation to 
this day. On 27 November 2015, Deloitte Azerbaijan 
hosted a team of students from the Azerbaijan State 
Economic University and Gafgaz University who are 
participating in the 2015 Azerbaijan Business Case 
Competition.

Vusala Kerimova, Deloitte Talent Partner, provided 
information on Deloitte’s activity in Azerbaijan. 
Additionally, the managers of the tax, audit, and 
consulting teams discussed key areas where Deloitte 
assists its clients. Moreover, the Deloitte professionals 

judged the mid-management staff during the mock 
round on 29 November 2015 at the ADA University. 
Tural Hajiyev, Deloitte Consulting Director, was one 
of the jurors for the ABCC 2015 semi-final and final 
rounds. The Azerbaijan Business Case Competition 
is one of the best channels for promoting Deloitte’s 
brand in academia, which further solidifies the firm’s 
image as the employer of choice. 
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In-focus
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Interview with Famil Karimov, 
Director of Commercial & Operations 
at Southern Gas Corridor  

Since 1 April 2015, Famil Karimov has been pro-
moted to the Director position at Commercial & 
Operations.

Southern Gas Corridor CJSC. In 2014, he successfully 
finished a 13-month MBA program at the IE Busi-
ness School, the best business school of 2013 year 
in Europe and top 10 in the world, as per the 2013 
Financial Times rankings.

1. Famil, please tell us briefly about your life story. 
Where did you study, what were your university 
years like and how and why did you start your 
career in audit?

Well, I grew up in an ordinary Azerbaijani family. 
I graduated from university with honours in 2005 with 
a bachelor of finance and accounting degree. In the 
same year, I started my career at my dream company, 
Deloitte, which was a perfect match with my studies. 
Despite the fact that I had offers from other audit firms 
at the same time, I preferred Deloitte. Honestly, I liked 
the name of the company and this was a key factor in 
making a decision as a fresh university graduate. I think, 
if I had not started my career in audit and specifically at 
Deloitte, I would not be as versatile as I am today.

2. You seem to be an enormously responsible per-
son, is that accurate?

Yes, that is correct. I consider this characteristic to be 
of paramount importance for every person. Responsi-
bility is one of the key qualities that is a natural driver 
for an individual to pursue his/her dreams. Even those 
people who do not possess extraordinary talents can 
become extremely successful if they possess responsi-
bility. Responsibility is a quality that comes with proper 
upbringing and inner drive and is a starting point for 
success in life.

3. In your opinion, what is the best motivation for 
self-realisation?

I am a strong believer in positive reinforcement. From 
my work and life experience I have witnessed that 
successful people achieve greater results mainly due 
to positive reinforcement from the management’s side 
and from their own self-organisation, self-discipline 
and ignition of self-motivation. Self-realisation is a 
product of self-motivation and hard (and smart!) work. 
Self-motivation, in turn, arises from a person’s ability 
to visualise his/her career and life goals clearly and, 
consequently, strive to achieve these goals. Striving 
to achieve long-term career and life goals eventually 
boils down to understanding that there is a constant 
need for self-improvement in everything a person does, 
which serves as an internal driver to achieve the best 
results in both work and life. The manager’s role in the 
entire process is to maintain an open door policy, pro-
mote positive reinforcement and create conditions for 
people under which they understand the importance of 
their roles within the firm and motivate themselves to 
sharpen their skills and improve in their work.
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4. Do you have any special recommendations 
on how to turn minuses into pluses?

There is no perfect person in the world. We all have our 
strong and weak points. Of course, we are always look-
ing for people with the best possible skills, but due to 
many factors, all people have some sort of drawbacks 
or lack of specific skills/knowledge/abilities that we re-
quire. However, as leaders and managers we should not 
judge people using the simplified “good or bad” ap-
proach. We should always keep in mind that motivated 
people can overcome significant obstacles. The key 
source of motivation lies within personal weaknesses/
minuses. The presence of a weakness/minus creates a 
need to improve oneself. Employing this need, a person 
or his/her manager can commence a motivational 
programme with the aim of eliminating the known 
weaknesses and minuses. My practice shows me 
that this process, if properly arranged, not only helps 
people overcome their known weaknesses, but also 
helps identify previously unknown shortcomings and 
fix them. People who have defeated their weaknesses 
become self-confident and are eager to undertake more 
challenging assignments. As we can see, minuses can 
turn into pluses, but only if constructive work is done at 
the same time with the ultimate goal of excelling in our 
modern and dynamic business world.

5. How do you define a successful job ?

There is a famous saying by one poet: “Happy is the 
person who enjoys going to work in the morning and 
home in the evening.” I fully share this view. A success-
ful job is a job that a person loves and enjoys doing. 
Often people mistakenly think that success means 
having a high salary, but they omit other important fac-
tors such as the work environment, corporate culture 
and personal relations with their colleagues as well as 
the company mission and alignment of their personal 
aspirations with the company’s goals. Moreover, a 
successful job provides reasonable challenges, allows 
employees to improve their skills and become more 
prudent in their work and creates opportunities for 
personal growth. A combination of the above is the 
definition of a successful job.

6. What are your greatest goals and desires in life? 

What do you want most? What motivates you (we ask 
you this question as an alumnus, rather than a director)?
My greatest goal and desire in life is to make the world 
a better place to live. This goal may sound impossible 
to achieve and too broad to be defined, but I strongly 
believe that every person is capable of transforming his/
her surroundings into a little “heaven” if that person’s 
passion is strong enough. There have been many in 
history who have changed not only their surroundings, 
but also the entire world. Such changes have occurred 
so many times that we now have a chance to live in the 
“latest version” of the world, which is full of opportu-
nities, offering new lifestyles, allowing us to use the 
best possible technologies available on the market and 
ensuring our security and rights. We should be mindful 
that the world was not like this and that these changes 
did not all occur in a day. Instead, generations of highly 
motivated people with various levels of passion and 
talents worked hard to make little steps that turned 
into a giant leap for mankind, as Neil Armstrong once 
stated. This is true for all aspects of our lives: political, 
economic, social, cultural, technological and environ-
mental. Therefore, if every person does his/her best to 
achieve the goal of making the world a better place to 
live, whether by becoming a highly skilled professional, 
helping the needy, opening new businesses, inventing 
new technologies or simply promoting peace, we will 
ultimately transform our fantasy into reality. It will not 
be ideal, but will be close and will fill the lives of new 
generations with positive impressions and develop-
ments.

7. What are your strengths and weaknesses and 
how are you dealing with them?

My key strengths are the following: 1) persistence, 2) 
fairness and 3) interpersonal communication skills.
I do have weaknesses of course, but that information 
is top secret! I always work on them even knowing 
that I will never be ideal. To eliminate my weaknesses, 
I always try to ask as many questions as possible and 
clarify relevant points to ensure that I fully understand 
the logic and approach behind certain actions and deci-
sions made by me and other people. This has helped 
me a lot, because once I complete this process, I am 
able to analyse issues and matters with as much infor-
mation as possible and from different points of view. 
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8. What is the most difficult challenge as a leader?

The most difficult challengein the work of a leader 
is managing the relationships among the employees 
under his/her management and paving way for their 
development and success. Many supervisors think that 
leading is simply passing down instructions and orders. 
They usually find out that something is not right when 
an unexpected problem occurs. It is often difficult to 
manage one’s own relations, but managing relations 
among other people is a much harder task because 
a leader should ensure that individuals with different 
characters, abilities, skills and talents work together as 
a team, where every member interacts with relevant 
teammates and completes the work on time, upholding 
the highest possible standards. However, a true leader 
shall always overcome this challenging task, conduct 
team-building seminars/workshops/meetings and take 
other measures to ensure that employees can clearly 
visualise their tasks and understand their roles and 
responsibilities within a firm, organisation or any other 
entity where leadership skills are a must for success.

9. What motivates you to lead better and accom-
plish more”? What are the “rules of a leader” that 
you follow?

As you know, the performance of any employee is 
measured in terms of skills, effort and support from 
management. These three factors identify how success-
ful an employee is. I believe that without support we 
cannot encourage employees. Hence, I am for giving 
junior staff more positions of authority/leadership.

10. What qualities are required of a leader for suc-
cess in business? 

The following qualities are required of a leader 
for success in business:

• Strategic vision
• Teambuilding skills
• Technical knowledge
• Ability and willingness to teach others
• Ability to set an example by his/her own actions
• Proper employment of positive and negative 

reinforcement in the team
• Encouragement and recognition of employees 

with the best performance
• Understanding people’s needs/psychology/emotions

• Understanding each employee’s strengths and 
weaknesses

• Fusion of individuals’ skills and knowledge with the 
team’s skills and knowledge

• Ability to achieve synergy (1+1=3)
• Good manners, politeness

11. What is the role of intuition in your job and life?

We all know about the five senses and many people 
refer to intuition as the sixth sense. However, many 
others do not believe that there is such a thing as a 
sixth sense or intuition. They think that decisions based 
on “intuition” are random and irrational by nature, but 
may end up being the best possible decision simply 
by chance. I belong to neither the first nor the second 
type, simply because I have read a better explanation 
described by many scientists. Their main idea is as fol-
lows: people have more senses than five, but the other 
senses are not as prominent as the five main ones. We 
subconsciously analyse many events using these other 
senses and our past experiences without even realising 
that we rely on them. The combined work of such 
peripheral senses is intuition. Since intuition is often 
associated with the decision-making process, it does 
not always deliver straightforward answers and should 
not be relied upon blindly. Nevertheless, it is always 
worth considering what your intuition is telling you 
when doing something important at work and in life. 
When there are no other means of analysing the facts, 
intuition may actually serve as the basis in making a 
final decision, but as noted above, one should not ex-
pect intuition to provide solutions at all times, so being 
realistic is also a must.

12. Which duties are likely to take up the most time 
in your life? The duties of director or father?

I tend not to separate the duties of director and father, 
for me they are the same simply divided into two parts. 
Firstly, everything I do in life is ultimately done for my 
child. Therefore, when I come to work and perform 
my duties as a director, I continue to perform my role 
as a father. The surroundings change, but my ultimate 
mission is the same. Secondly, the duties of both father-
hood and directorship require strong leadership quali-
ties and are somewhat similar in nature: you instruct, 
you lead, you inspire and you allow the people under 
your supervision to blossom and grow.
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13. You seem like a very happy person. It appears 
that you know how to bring forth happiness. Please 
share your secret. 

Many people let their environment dictate their level of 
happiness. I am of the opinion that although the envi-
ronment affects our lives we should restrain its effect 
on our inner world, particularly, the feeling of happi-
ness. Happiness is an internal feeling and is mostly de-
pendent on our mindset, fundamental motives and life 
principles. When a person’s mindset is properly tuned, 
the environment has little impact on that individual’s 
feeling of happiness. The key element of ensuring such 
tuning lies within a simple principle: make the most 
of everything the external environment gives you in 
terms of deriving positive emotions. When “emotional 
efficiency” is achieved, a person can depend less on the 
external environment because he/she does not need 
as much from it as others. If we become the builders 
of our own mindsets, if our life principles consider the 
constraints of the real world, and if we manage to 
achieve “emotional efficiency”, we inevitably turn into 
happy individuals. I always tend to see the positive side 
of every event and I share this approach with the peo-
ple I know. I also teach them to take matters into their 
own hands and build their own happiness. It seems like 
this is my secret.

14. Let us now talk about your family and free time. 
How do you spend it? 

I am happy that I have a wonderful wife and a three-
year-old daughter, who are definitely my backbone. I 
spend almost 80 percent of my free time with them and 
leave the remaining 20 percent for my friends.

15. What is your favourite movie and which book 
are you willing to recommend to fellow managers? 

I consider “The Godfather” the best movie of all time. 
This film combines excellent lessons from both a family 
and business perspective, which are still relevant today. 
The book that I would definitely recommend to fellow 
managers is Managing for Result by Peter Drucker.

16. Please complete the following sentence: 

“Deloitte for me is…the starting point and foundation 
of my career. Deloitte has never been just an employer 
to me; it has always been my home.

I am lucky that I started out at this company and built 
my career roadmap from there. 
 

Thank you very much for your time!
Gunel Ahmadova
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Alumni under 
the spotlight
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Alumni achievements!

Our alumnus Nariman Sardarli has been promoted 
to the Director position at PASHA Development LLC. 

Congratulations, Nariman!

Our alumnus Chingiz Abdullayev has been appointed a 
Member in the Board of Directors at “PASHA Bank-Georgia”. 

Congratulations, Chingiz!

It is our pleasure to inform you that our alumnus Vahid Bagirov has 
been promoted to the Business Development Director, Member 
of Executive Board Position at GiLAN Holding. 

Congratulations, Vahid, and very well done!
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Newborn greetings

The Deloitte family heartily congratulates all the alumni and current employees 
who have new babies born in their families.
Congratulations on the new addition to your family!
We wish them a life filled with joyous and memorable moments, health, and much success.

Here are our champion parents:

Khayala Hasanova, Govhar and Hasan Hagverdiyev, Asim 
Mammadov, Gunel Sadiyeva!   
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Weddings and engagements!

Congratulations to our alumnus Shahmurad Yahyayev and current employees – Azad Azagov, Rena Bannayeva, 
Lala Abbasova, Nigar Huseynova and Javid Aliyev on their weddings and engagement.
We wish them a wonderful life ahead! Much love, health and happiness to them on this happy occasion.

Recent weddings and engagements in the Deloitte Family

In the photo: Azad Azagov In the photo: Rena Bannayeva

In the photo: Nigar Huseynova and Javid Aliyev

In the photo: Lala Abbasova

In the photo: Shahmurad Yahyayev
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Employee 
news 
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Appointments!

Deloitte Azerbaijan is delighted to welcome Daniyar 
Adigamov, who joins us as a Head of the Financial 
Advisory (FA) department. 
Prior to his role at Deloitte Azerbaijan, Daniyar has been 
working for sixteen years at another Big Four firm, eight 
years in Audit and three years in Transaction Services 
in Moscow, Russia. After this, he moved to Almaty, 
Kazakhstan as Head of Transaction and Restructuring 
Services in Central Asia to build and lead the Transaction 
and Restructuring practice.
Daniyar Adigamov’s responsibilities will include leading 
the FA practice and representing Deloitte Azerbaijan 
in other important projects as well as actively building 
connections with new and existing Deloitte clients in 
Azerbaijan. 
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Qualifications!

We congratulate Elbay Bashirov on passing 
the final ACCA exam. 
Congratulations to Elbay on this remarkable 
accomplishment!

Deloitte is proud to be home to talented and highly motivated professionals who are committed to their 
work and are extremely hardworking!
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Wellbeing program 

Yoga classes
As part of the Wellbeing program, in November 2015 
our Talent Department promoted the best approach 
and offered our staff to take advantage of a FREE yoga 
classes occurring once a week. Classes held in the open 
area of Deloitte Baku office over 4 weeks. 
During the exercises, a yoga teacher from the Land-
mark Hotel talked about safety and properly alignment 
and discovery of the postures and their benefits. He 
explained importance of postures such as Stretch, 
Strengthen that allow employees to start the release of 
tightness and inflexibility in their bodies during the work. 
He gave an insight into the wide range of yoga benefits, 
demonstrated for Deloitte staff new variation of the 
posses with opportunity to strengthen muscles differ-
ently, stretch deeper and have some fun as well. 

Immunization awareness 
To building up our people immune system in order to 
stay healthy in wintertime, Mbask Company, our medical 
insurance partner, gave a presentation about vitaminiza-
tion and flu vaccination and distributed vitamins to our 
staff during their visit to Deloitte office. They also pro-
vided employees with flu vaccination in the subcontract-
ing clinics of Mbask.  
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Stay connected!
We are always happy to receive your comments and suggestions. Please send your news or interesting materials 
to vkerimova@deloitte.az or forward them to our LinkedIn page or Deloitte Alumni Group on Facebook.

To stay in touch, please join the Deloitte Azerbaijan Alumni & Employees Group.

       Deloitte-Azerbaijan

       @DeloitteAze

       Deloitte Azerbaijan

Subscriptions
Subscribe to Deloitte Insights-an online resource that keeps you up to date with interesting newsletters, articles, 
white papers, and webcast series brought to you by Deloitte Global. To receive free innovative, practical insights, 
please subscribe to our newswire by visiting www.deloitte.com/us/subscriptions. These insights are designed to help 
you improve your company’s performance and gain competitive advantages in the market, based on your industry 
and functional interests.

Business Center “Landmark”  
96 Nizami St.
Baku, AZ1010, Azerbaijan  
Tel:  +994 (12) 404 12 10
Fax: +994 (12) 404 12 11

Useful links and online resources
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