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We are delighted to present our first
Alumni bulletin, brought to you by
Deloitte Azerbaijan Talent and Business
Development teams. We intend to make
this a regular bulletin, designed to keep
you connected and up to date with the
latest Deloitte news. The newsletter is
available online and will be published on
a quarterly basis.
The first official Deloitte Alumni Network in Azerbaijan was established in September
2013 with the purpose of uniting all the former and current employees of
Deloitte under the Deloitte family umbrella. For full information about the Deloitte
Alumni Network and its news bulletins please visit the Deloitte Azerbaijan
website www.deloitte.az
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Fourth consecutive
year in growth
Deloitte grows for fourth consecutive year,
reporting US $32.4 billion in revenue
For the second time in its history, Deloitte
became the largest professional services
organization worldwide in 2013
• Increased demand
from clients for all
services created growth
across all businesses
and regions
• Growth in consulting
and other advisory
services was particularly
strong
• Priority markets
contributed nearly
one-fifth of revenue; a
significant return
• Nearly 30 strategic
acquisitions were
made in FY13, marking
significant investment in
the future
• The launch of
Deloitte University
EMEA (Europe, Middle
East, Africa), will further
develop talent to help
clients navigate the new
economic environment
• The network invested
more than US $170
million to improve local
communities
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Commitment to quality
and strategic success
Demand for Deloitte’s world-class services, uniquely
tailored to clients’ evolving needs in distinct industry
sectors and markets, has created successive years of
growth. Deloitte is making large investments in talent
to provide clients with high quality services as they
navigate a challenging environment. In FY14, we will
build on these distinctive strengths to help clients
continue to succeed.
Increased demand for a broad range of client
services saw Deloitte grow for the fourth consecutive year, with Deloitte member firm network
revenues of US $32.4 billion for the fiscal year
ending 31 May 2013.
The Deloitte member firm network experienced healthy
growth – in local currency – across all businesses and
regions due to strong demand for Deloitte’s capabilities
and services, as clients manage complexity and uncertainty while investing in growth. The strengthening of
the U.S. dollar towards the end of Deloitte’s fiscal year
meant that the network’s 3.5% growth was higher in
local currency, at 5.6%.
“Our continued growth is a true testament to Deloitte's
client-centric approach. Deloitte has made strategic
investments in important markets, the right businesses
and talented people. As a result, Deloitte is helping
many more clients navigate the changing business
environment.” said Barry Salzberg, Global CEO of
Deloitte Touche Tohmatsu Limited (DTTL). “Despite
major economic fluctuations in some regions, clients are
seeking the full range of Deloitte’s services and advice as
they invest in innovation and other catalysts of growth.”
Commitment to quality and strategic success
Demand for Deloitte’s world-class services, uniquely
tailored to clients’ evolving needs in distinct industry
sectors and markets, has created successive years of
growth. Deloitte is making large investments in talent
to provide clients with high quality services as they
navigate a challenging environment. In FY14, we will
build on these distinctive strengths to help clients
continue to succeed.

Vanguard Leader in
Human Capital by
Kennedy
Deloitte has been named a global Kennedy Vanguard
leader in human capital strategy consulting services, based
on breadth and depth of capabilities, by Kennedy’s
Human Capital Strategy Consulting report.
The report notes: “Deloitte continues to build on
its already substantial strengths in human capital
strategy consulting through acquisitions, innovative thinking, and global project management
capabilities that support executable strategies.”
“Deloitte is helping organizations’ leaders enable
their business strategies and solve their most complex
business issues though its applied expertise in human
capital,” said Brett Walsh, DTTL Global Leader for
Human Capital. “Also, as our member firms’ investments
in Bersin and Monitor show, Deloitte is committed to
investing in its human capital strategy capabilities.”

Key findings:
• Deloitte scores top marks (ranked #1 on the list) for
capability strengths;
• Deloitte is found to be advancing service breadth and
depth;
• Deloitte is among the top three human capital
strategy consulting providers in terms of revenue.

Source: Kennedy Consulting
Research & Advisory; Human
Capital Strategy Consulting
Market; Kennedy Consulting
Research & Advisory estimates
© 2013 Kennedy Information,
LLC.
Issue 1 Alumni Newsletter

5

Deloitte named a
Leader in Enterprise
Mobility Services
Deloitte has been recognized by
Forrester Research, Inc, as a Leader
in the inaugural Enterprise Mobility
Services Forrester Wave™,
Q1 2013 report.
The report analyzed 13 global providers with
enterprise mobility capability and scale  against
15 criteria, including process and advisory capabilities, overall technology practice strength, and
go-to-market strategy. The final report details
findings related to how well each provider fulfills
these criteria and where they stand in relation
to one another, in order to better equip mobility
services buyers to select a provider for their individual needs.
According to Forrester, “Deloitte helps clients with a
unique mix of user interface and design focus (which
it further enhanced through the 2012 acquisition of
Übermind) and deep business process advisory services.
Deloitte also has leading-edge (and bleeding-edge) technology research to help clients understand new areas of
mobility technology that will transform business models.

6

This combination means that Deloitte is well-suited for
companies looking for transform-the-business consulting
expertise that uses mobility as a vehicle to becoming a
game-changer in the industry.”
"The opportunity of mobile in the enterprise is immense.
Existing processes can be re-imagined based on the
possibilities of mobile – interacting with the customer
or empowering the employee wherever business is
occurring. But it’s not just about doing what you’ve
always done differently. The real value comes from
doing fundamentally different things; operating model
and business model innovation that wouldn’t be
possible without mobile.” said Bill Briggs, Global Deloitte
Digital Lead, Deloitte Consulting LLP. “Our mobile
offerings combine industry expertise and business
process advisory services with cutting edge user experience and design to help client harness the benefits of
mobile across their enterprise.”

Deloitte once again
receives a 'strong
positive' rating
Leading analyst firm Gartner has once again accorded
Deloitte a “strong positive”—the highest possible
rating— for capabilities in global risk management
services in their latest report, MarketScope for Global
Risk Management Consulting Services.
“We are thrilled that Gartner continues to rate
Deloitte in the top echelon of risk management
consultants ,”said Adel Melek, Managing Director
for Global Enterprise Risk Services at DTTL. “But what
we consider to be even more gratifying is the fact that
Gartner’s analysis gives considerable weight to client
reference. Client satisfaction is, after all, the ultimate
measure of our success, and, as noted in the report,
clients rate Deloitte ‘very highly’ for implementation
capabilities and for global scale.”

“Our client references continue to note Deloitte’s ‘strong
consulting competence’ and market responsiveness,”
said Henry Ristuccia, Global Leader, Governance, Risk,
and Compliance, DTTL. “In line with that, we are consistently evolving our risk management solutions, with the
use of analytics, to help enhance strategic, tactical and
crisis decision-making.”

Source: MarketScope for Global Risk Management Consulting
Services, 20 August 2013.

Gartner does not endorse any vendor, product or service depicted
in its research publications, and does not advise technology users to
select only those vendors with the highest ratings. Gartner research
publications consist of the opinions of Gartner's research organization and should not be construed as statements of fact. Gartner
disclaims all warranties, expressed or implied, with respect to this
research, including any warranties of merchantability or fitness for a
particular purpose.
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Deloitte Academy
Azerbaijan is a unique
learning platform and
partnership solution that
offers customized face-toface training programs and
master class sessions
specifically designed for our
corporate clients along with
a broad range of business
professionals and graduate
students.
These learning programs are tailored to current business
and human capital needs of the market. We at Deloitte
aim to bring positive changes in the corporations with
whom we partner. We are here to continuously support
our clients, alumni, and broader business community
and contribute to their capacity-building visions and
initiatives.
As part of the Deloitte Academy, Deloitte’s team of tax,
audit, and enterprise risk service (ERS) professionals offer
a series practical seminar programs. The Deloitte tax and
audit learning program provides technical and non-technical training for tax and non-tax, audit and non-audit
specialists at all levels.
For information, please visit the Deloitte Academy page at
http://www.deloitte.com/view/en_AZ/az/academy/index.htm
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What are the particular
advantages of Deloitte
Academy?
• We work at the your premises in order that you,
our valued clients, do not have to leave your work
places– we respect and value your time and we
are happy to organize tax trainings at a venue and
time convenient for you;
• Our trainers are Deloitte’s most distinguished
staff members with high levels of expertise and
outstanding knowledge in audit, legal, and
taxation practices and regulations;
• We ensure that our trainees leave our learning
platform well-equipped with tax, legal, and
audit technical knowledge and competencies. At
the end of each learning module we assess the
progress of trainees towards learning objectives.
Only those who pass our exam receive certificates
of completion.

The courses are designed to meet the
specific needs of clients and a broader range
of stakeholders, including academia and
government agencies. If you have questions
regarding tax and audit preparedness
programs for your organization, please
contact us, and we will come up with a
model tailored to your preferences, needs,
and competences. For more information
please send your queries by email to
azcommunications@deloitte.az
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Social Events

Together with the American Chamber of Commerce in
Azerbaijan (AmCham), Deloitte co-sponsored the Backto-Business Cocktail on 13 September 2013.
Executive Director of AmCham Nargiz NasrullayevaMuduroglu, Deloitte Partner Nuran Kerimov and Deloitte
CIS Business Development Managing Partner Joe Pacelli
gave a welcome speech to open the new business
season. The Back-to-Business events have become an
important tradition for Deloitte and AmCham. AmCham
has for many years served as a strategic platform for the
development of businesses in Azerbaijan, providing key
opportunities to network and build effective cooperation with the government. Deloitte takes this opportunity to wish all of our Alumni and their companies
a meaningful business season. May it bring profitable
deals and exciting new projects!

In keeping with Deloitte’s CSR mission, in collaboration
with United Aid for Azerbaijan some of the firm’s staff
visited the Kimyachilar-I community during the Gurban
holiday.
Located in Sumgayit, the community is mainly populated
by displaced families. Thanks to the combined efforts
and contributions of the Deloitte people, eight displaced
families were able to enjoy Gurban holiday celebrations
with food, clothes, household supplies and toys for the
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children. Seeing their happy faces and hearing their
sincere gratitude for our care and support touched our
hearts and made our day! Deloitte remains committed
to improving people’s lives in the communities in which
it operates.

As part of the company’s corporate social responsibility
mission, Deloitte sponsors the Student Career
Preparedness Program (SCPP), implemented jointly with
Junior Achievement Azerbaijan (JAA).
The program was successfully implemented by Deloitte
and JAA last year, and based on the positive experiences of previous term (Semester I), Deloitte decided to
extend its program sponsorship to Semester II within
the academic year 2013-2014. Semester I involved
students from the Azerbaijan State Economic University
(ASEU), and produced great results. This year, we have
increased the number of participating universities to
two, and “Qafqaz” University along with ASEU is now
involved in the Career Preparedness Program. Within the
program, Deloitte and Junior Achievement Azerbaijan
provide specialized business training on job readiness,

business ethics, and management essentials for selected
students. Students are recruited for the program based
on results of recruitment exams. The most engaged and
active participants are then offered internship placements within Deloitte Azerbaijan. Based on the student’s
performance during their internship at Deloitte, they
may receive a job offer. In October, Deloitte and JAA
conducted two presentations for students in the target
universities followed by recruitment exams. Deloitte
Partners and staff attended the presentation ceremonies
and closely observed the selection exams.
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In
Focus
Interview with Aliskandar
Zulfugarzade, Baghlan
Group FZCO
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To me, to be a Deloitter means to be
different. The company was different from
any other place I had worked. Deloitte had
a very friendly working environment, and I
still maintain friendships with many
people from Deloitte.
First off, thank you for taking time to reflect
on our interview questions. We are delighted
to welcome you to this brand new Alumni
Newsletter. You are the first guest of the very
first edition of our newsletter. Can you give us a
little background on your career with Deloitte?
What was it like to be a Deloitter?  
It was a long journey from a competitor’s side to
Deloitte- around a year and a half. In fact, it was quite
an interesting experience. These were years when
Deloitte was new in the Azerbaijani market; the local
office had just been established in Baku back then.
We started with Elnur . It was in 2002 that I applied
for an auditor’s position with Deloitte Azerbaijan,
and Elnur first interviewed me. At the time of the
interview I was still employed at ISAR, an international not-for-profit organization, which was starting
to close its operations in Azerbaijan. My career with
ISAR, therefore, was drawing to an end and I was
already looking for a new job. Honestly speaking,
for my professional development, I only targeted the
Big Four companies. I knew that there I would find
the right path, which would provide me with the
invaluable knowledge and experience one needs, and
which I will now take with me as a lesson wherever
my career takes me. Funnily enough, back then, the
Big Four companies were not going into universities
to recruit talent among students. Instead, it was the
students who were running towards the companies
to seek employment opportunities. For students, the
Big Four firms represented prestige and privilege. Of
course, talent strategies have changed over time, and
now the Big Four go to schools to recruit the most
talented and motivated students.

1
current Audit Partner Elnur
Gurbanov, Deloitte & Touche
LLC

Unfortunately, I didn’t get a job offer from Deloitte
during that time. The company hired another candidate
for the position I was competing for. This first interview
with Elnur was in August, and a few months later, in
January 2003, I joined another Big Four company. Time
went on and one day, years later, Deloitte offered me a
job. It was perfect timing for both of us- me as an indi-

vidual and Deloitte as an employer - to start working as
one team. I joined Deloitte first as an Audit Senior, then
became a Manager, and then a Senior Manager.
As for my specific role at Deloitte, I did all of the work
that a typical auditor does [laughing]. Principally, as an
auditor I didn’t do anything different from what I did
at any another audit company. But the difference was
that working at Deloitte was fascinating, more dynamic,
extremely interesting and fulfilling. Deloitte at that time
was starting to grow rapidly and became a valuable
platform through which I could introduce myself to new
businesses in Azerbaijan, whereas at the other Big Four
firm I had been more involved in working with Moscowbased companies.
To me, to be a Deloitter means to be different. The
company was different from any other place I had
worked. Deloitte had a very friendly working environment, and I still maintain friendships with many
people from Deloitte. I was really attached to my
colleagues. Even when I decided to leave Deloitte,
there was a moment when I became emotional and
wasn’t really sure if I was making the right decision
by leaving all these people who in such a short time
had become my good friends. Back then I couldn’t
know for sure whether it was the right decision or
not, but at the very least, I didn’t feel quite comfortable leaving the company forever. But, you know,
no matter how good your school is, you leave even
the best schools… I love and respect my Deloitte
colleagues very much. When I was leaving I told
everybody that I might leave Deloitte as a working
setting, but I would never leave the people and
friends I found at Deloitte. And we, the Deloitters,
come across each other very frequently. We meet at
official and unofficial events; we celebrate birthdays
and family gatherings together. We never lost that
bridge. Also, as you may know, my current team at
Baghlan Group consists of some former Deloitters,
and that means we are somewhat twin-cities Deloitte and Baghlan Group.
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Where did your career take you after you left
Deloitte?
When I left Deloitte there were two choices before
me. The first option was to go to the Munich office of
Ernst & Young. I even considered relocating to Deloitte
Munich rather than the EY office there. But in the end
this wasn’t possible from a practical point of view, as
it turned out that proficiency in German was a must at
Deloitte Germany while Ernst & Young Munich office
did not have such a strict language requirement due to
the specifics of their share of clients in the market. EY
Munich’s primary client was Siemens – an international
company whose working language was English. Sure,
they did encourage newcomers to learn German within
the first year of their stay in Munich, and they even
have financial support for German language courses.
The Deloitte office in Munich was relatively small and
primarily focused on German companies and without
knowing the German language it was difficult to find
employment at Deloitte. So, that option didn’t work for
me.
All of a sudden, a completely different option opened
its doors for me right at the time when I was considering the Munich offer. The offer came from Azerfon
for the position of a financial reporting and budgeting
director. This became a very interesting experience
for me. Azerfon was a company with a different and
innovative perspective on the local market, with a
diverse, multinational and multicultural representation
in the company management. Plus, it offered a very
14

nice benefits package, which is always something you
consider when taking on a new role at a new company.
By that time I was already married, and my family was
growing. I accepted Azerfon’s offer and worked there
for about two years. I had great opportunities ahead
of me at Azerfon. The target was to become a CFO
there in a two-year span. I was very actively involved
in the operations of the company and acted as a CFO
on the absence of the then-CFO. The Board was very
supportive as well. Then over time Azerfon faced certain
changes both in the environment and in terms of the
structural changes in the management. In parallel
with my position at Azerfon, I was involved in private
business and had my own consulting firm. I worked with
a shareholder of the Baghlan Group, and his ideas and
aims seemed very appealing to me.
What do you like most about your current job?
What challenges, if any, do you have to deal
with?
What I like most about my current job is that most of
the things we do at Baghlan are happening for the first
time in the country, and it is fulfilling to be a pioneer in
so many things.
What do you miss most about working at
Deloitte?
Of course I miss people and the human factor, which
was so crucial at Deloitte. For sure I miss the audit
review notes much less [laughing] than I do the
people. To find a really good working team is indeed

very difficult in all other companies. It is easier to
deal with the human capital issues and avoid inconveniences associated with working in a team for me
personally, considering the position I currently hold.
I decide with whom I will work and who will be a
member of my team. Perhaps that is why we have
so many former Deloitters here at Baghlan. It comes
from the desire to have a little “Deloitte” branch at
Baghlan and have all these people around in one
team.
I also miss the international environment that existed
at Deloitte, although here at Baghlan we are trying
to compensate for the lack of such cultural diversity
and communication. We are developing contacts
with foreign investors and a number of international
companies.
Do you still keep in touch with Deloitte
employees and fellow Deloitte alumni?
I definitely keep in touch with my former colleagues
from Deloitte, both alumni and current employees. It
wouldn’t be right to lose the bonds we developed over
time.
What is the most important decision you have
ever had to take in your life?
Well, there are many decisions like that in my life… A
decision to leave Deloitte was one those uneasy, but
important decisions. A decision to stay in Azerbaijan was
another such decision. And many more.
What motivates you? And how do you motivate
others?
What motivates me is the unique nature of what I
currently do at work. Novelty excites and motivates
me a great deal. I love discovering new things, new
opportunities, identifying new targets, and achieving
new goals. I get bored with anything I do repeatedly. And this, frankly speaking, might be a negative
side of audit work. If you don’t try new opportunities and instead stick with the same routine, year by
years, you might lose interest in your work and your
profession.
As for motivating others, this is very individual. I try
to motivate my staff members. Managing people in
your team is a real mastery. You cannot learn how
to best manage and motivate people as a manager
from books. You really need to be able to analyze
and psychoanalyze everybody in your team and be
able to learn what can motivate whom. In some cases
you can motivate people with higher salaries, but in
other cases even a high salary will not guarantee that
your employee will not leave you. People sometimes
just want to discover new things for themselves, new
and comforting things. Others may be just fine with
whatever level they maintain right at the moment.
When my staff members have approached me and
said they wanted to leave, my first reaction is –why?
I want to know the reason why my people decide to
leave, and if I can offer them a solution that would
motivate them to stay with me, I will offer it and they

will stay. If I cannot offer what they want – then they
will leave.
What are your plans for the future?
Plans for future… Do you remember the movie
“Back to the Future”? I can tell you a lot about the
future [laughing]. The plan is to move forward with
what we do right now, develop that further, and
to be the first in many of the areas of operations in
which we are involved, to do all I can to promote
our company brand so that more people know and
recognize our products and services - not enough
people know us. Well, within the last year we have
broadened our PR campaigns, but a year ago it was
not so often that you would hear about Baghlan.
Now we are growing bigger, we’ve developed a
great team of professionals and now we need to
further increase the visibility of our company. We are
now represented in the broader business community.
We have joined a couple of large projects. We have
become a member of the American Chamber of
Commerce in Azerbaijan. We have sponsored the

I think twice before making any decision
and I tend to analyze all the pros and cons
before proceeding with my decisions.
Business Case Competition. We sponsored a number
of football projects. Our holding is big enough, and
we have great connections too.
As for my plans in personal life, here all my plans relate
to my family and raising and supporting my kids.
What is the most important advice you can give
to yourself?
I give advice to myself quite often [laughing]. I think
twice before making any decision and I tend to
analyze all the pros and cons before proceeding with
my decisions. Well, I cannot say for sure that all my
decisions are right, but that would not be possible.
Who is your role model, and why?
I don’t really have role models. I never wanted to be
like anyone else. Even when I was a child, I didn’t
have any idols or cult-heroes. I think every person is
individual and should stay like that. To be honest, I
have strong antipathy to the halo effect and the crowd
effect, and I often take a different direction from
where the masses are going. Even if I do share the
popular vision and ideology, I still don’t follow everybody’s lead, and I either go in an opposite direction
or simply turn aside. Maybe that is why I don’t like the
mass culture even in music and arts. I don’t like pop
music and loud parties. I prefer a quiet and relaxing
atmosphere that is more comforting. My personal
space is personal. I like to spend evenings with my
closest, nearest and dearest people somewhere in
a quiet place and listen to relaxing music, rather
Issue 1 Alumni Newsletter
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than going to a noisy concert. There I would be very
uncomfortable.
But coming back to your questions about a role
model, I still value my parents’ role in my life hugely,
as they gave me a good life lesson and advice. When
I was growing up and later when I was deciding
which career path to take and what to do with my
life, I talked to my father a lot and wanted to hear
his views. In fact it was my father’s advice to go to a
Big Four company. He was the one to show me this
path as the right one to follow. He said that if you
do it right and go further you will see the benefits of
your career growth. Maybe back then I didn’t fully
comprehend his advice. But today I see that my dad
had a point and he gave me an invaluable piece of
advice. Today, I do not have so much time for advice
and I ask for it very rarely. This is not to say that I
know all the right answers to all the complex situations- not at all. Maybe less than I did when I was
younger, but even now I still take my father’s advice
on certain issues. But of course I make decisions
myself and entirely independently. And you know,
surprisingly or logically enough, there has been a
swing in the roles - though of course not entirely!
[laughing] My parents now ask for my advice today
more than I ask for theirs. It’s very interesting. But
that is what life is. As children grow mature parents
find great guides and advisors in their children. You
know, it is like a saying suggests – two heads are
better than one.

I hate when people stay friends with
somebody because they assume this
“somebody” will be a useful contact.
Can you tell us about your hobbies?
For hobbies, I really don’t have enough time – I
don’t want to sound too pompous though. I do
really love football. I am a great football fan. I have
my favorite football team- it is the Munich Bavaria
team. I keep a lot of Bavaria requisites – you’ll
see them all over my desk and even my kids wear
Bavaria team t-shirts! For a long time I dreamed
about going to a Bavaria match, and I feel very privileged and lucky that I had this chance and that my
dream became the reality. It was not just a regular
match; it was the final game of the Champions
Leagues. It was this year, in May in London in the
beautiful Wembley stadium – and Bavaria won the
game! It was fascinating and fun at the same time!
I was sitting in the Bavaria section of the stadium
without knowing a single word in German, but
wearing Bavaria team requisites!
I also like travelling and I do it as often as my busy
schedule allows. I very much enjoy discovering
countries and visiting new places, and trying new
things, like diving, and so on. I haven’t jumped from
16

an air-balloon yet, but I’d like to try that, too. In
addition to this list of my hobbies, I also like nice
music, but that depends on my mood. I don’t like
pop music, as I mentioned earlier. I like rock at times,
but definitely not heavy rock. My favorite singer is
Muslim Magomayev. I can listen to his songs all day
long. I like jazz. I like Keyko Matsui’s performance a
lot. I’d say I prefer smooth jazz and blues to hardcore
music genres. I like listening to Azerbaijani music.
Particularly when travel abroad on business, to
Moscow or Kazakhstan or elsewhere, I like to keep
our traditional music on- need something that will
constantly remind me of Azerbaijan. Even though
I am young now, I like our old songs. These songs
never get old. Perhaps this comes from my family
background – that is the way I’ve been brought
up. I grew up with these songs and like to keep up
the memory of those days. Amongst these older
songs I like songs by Shovkat Alakbarova, and
Rashid Behbudov. I can’t however enjoy our modern
Azerbaijani singers that much. I used to listen to
Azerin, though.
What is your favorite daily attire?
My daily attire depends on the situation. As my day
is generally conducted in a business context, I usually
wear business attire. But unlike many people, I do not
feel uncomfortable wearing a suit and a tie. It does not
bother me at all. Perhaps it comes from my adherence
to discipline and rules. I like seeing everything in order
and business attire is part of a business order. I cannot
even imagine myself coming to the office in jeans. This
would be very uncomfortable for me and I wouldn’t
be able to concentrate on my work, to be honest. Of
course, when I am in a different environment, say,
hanging out with my friends in the open air then I

certainly would be more relaxed and wear jeans or
something sporty.
What traits do you like in people, personalitywise? And what do you dislike?
I appreciate sincerity and frankness in people. And
I hate cunning people who constantly try to cheat
others, and take them for a fool. It is impossible for
everybody to like me, and if somebody can tell me to
my face that he or she doesn’t like me, I appreciate
and respect that person for his/her frankness. I hate
when people stay friends with somebody because
they assume this “somebody” will be a useful contact.
When relationships are based on such an approach
they will eventually come to an end - sooner rather
than later. Other things, beside sincerity, are not so
important. One can be not so smart but still be a frank
person, and I’d appreciate him/her for that no matter
what his intellectual capacity. That doesn’t matter for
me at all.
Have you got a favorite quote or saying?
Perhaps I do, but they are not my personal quotes. And
there are many such quotes. Like the one I mentioned
earlier: People leave even the best schools. Or another
one: it is good to be back to where you have been once
to see how you have changed. I generally like reading
philosophical pieces and sayings. For every situation in
life there is at least one relevant saying.

If you had the opportunity to meet any
person who has ever lived, who would it be
and why?
Oh, that is quite a philosophical question! I haven’t ever
thought of someone in particular, but you know I think
it would be interesting to live during prophets’ and
saints’ times. Even though I am not a religious person, I
think I would choose to meet with prophets in order to
learn the truth as it is and to understand the evolution
of religion without a third party’s intervention, and not
through different means of interpretation and personal
assumptions.
What are your favorite food and drink? What are
your favorite dining places in Baku?
I don’t really have a favorite dining place. But I confess,
I prefer Azerbaijani cuisine to anything else. Of course
I travel a lot and try other national foods, but to me
our “khingal” and “uch baji”2 are the best things ever.
With my family and fiends I love to dine at Mugham
club. With Deloitters we hung out a lot at Pancara- it is
Deloitte’s favorite place!
If you were stranded on a desert island, what
three items would you take with you?
These three things would be: 1) the Koran, 2) selfcharging solar batteries, and 3) perhaps a jar with a jinni
[laughing].
Thank you for your time!

What's your superpower?
I am an ordinary person – I don’t have any super powers
[laughing]. Perhaps my strength is in approaching
people and situations with a bit of humor so that life
doesn’t seem boring.

Interviewed by Arzu Jafarli
ajafarli@deloitte.az

2
Literally translates as “three
sister” – three types of vegetables (pepper, eggplant and
tomato) stuffed with minced
meat and spices.
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Awards and
qualifications
Congratulations go to Famil Kerimov on becoming
ACCA affiliate!
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Birthday
greetings
September

November

Nurlan Gallajov

01 September

Nahid Rzayev

03 November

Roxana Afandiyeva

07 September

Nariman Sardarly

05 November

Nargiz Huseynzade

09 September

Sabina Mammadova

11 November

Venera Mehdiyeva

14 September

Zibeyda Abbasova

13 November

Orkhan Tahirov

19 September

Nargiz Aliyeva

24 November

Nargiz Alibayova

24 September

Nigar Jafarova

24 November

Rena Suleymanova

26 September

Kamran Kerimov

29 September

Laman Alnagiyeva

30 September

October
Nushaba Aliyeva

07 October

Afet Rzayeva

15 October

Zulfugar Jabbarov

15 October

Parviz Ahengi

18 October

Nargiz Mammadova

21 October

Farhad Aliyev

21 October

Gunay Agazade

25 October

Issue 1 Alumni Newsletter

19

Wedding

Our congratulations to Kanan Aliyev,
Deloitte Audit Consultant, and his wife
Sevinj Alakbarova on their wedding (21
September). The Deloitte family wishes
your new family many happy years ahead
filled with love, joy, and prosperity!
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ACCA Successes

Deloitte is proud to be home to talented and highly
motivated professionals who are committed to their work
and extremely hardworking! This summer some of our
employees and alumni passed ACCA exams with high
scores.

Anar Heydarov, Audit Senior at Deloitte obtained
the highest mark among the Azerbaijan ACCA students
in P4 of the ACCA June 2013 Exam Session, and
achieved 11th place worldwide. He also obtained the
highest mark among the Azerbaijan ACCA students in
P7 INT, and 19th place worldwide. Last, but not least,
Anar Heydarov, according to the results of the same
ACCA June exams, became the 1st place top affiliate
in Azerbaijan – 42nd worldwide. Following the exam
results, later in October 2013 Anar became an ACCA
member!

Rena Khalilova, Tax Manager at Deloitte obtained
the highest mark among the Azerbaijan ACCA students
in P2 INT of the ACCA June 2013 Exam Session, and
27th place worldwide.
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Want to ensure you receive
alumni event invitations?
Stay connected!
• To stay in touch please join the Deloitte Azerbaijan
Alumni & Employees Group on LinkedIn and participate in discussions and polls influenced by page
managers. The link to the page is: http://www.
linkedin.com/groups?home=&gid=5171229&trk=
anet_ug_hm
• Please notify us of your active email and postal
addresses by sending your contact details to alumni@
deloitte.az . Please indicate all of your telephone
numbers, including your cellular phone(s).
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Subscriptions

Subscribe to Deloitte Insights- an online
resource that keeps you up to date with
interesting newsletters, articles, white
papers, and webcast series brought to you
by Deloitte Global.
To receive free innovative, practical insights, please
subscribe to our newswire by visiting www.deloitte.com/
us/subscriptions. These insights are designed to help you
improve your company's performance and gain competitive advantages in the market, based on your industry
and functional interests.

Jobs, Jobs, Jobs!
To stay in the know, please visit our career
page and refer talented professionals and
young jobseekers to Deloitte vacancy
announcement links.
Deloitte is a great place for launching your career
development. Deloitte maintains a constant flow of
new talent and puts great emphasis on human capital
development. We invest in training and professional
development of our employees. We are interested in
talented young individuals who are academically strong,
self-confident, have good judgment, and are willing and

capable to contribute and add value to Deloitte clients
and staff.
Bookmark the Deloitte job opportunities page as a
favorite in your Internet browser and stay tuned for
career news at http://www.deloitte.com/view/en_AZ/az/
careers/jobopportunities/index.htm
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Deloitte Quizzes

1. Do you remember which year this New Year party
happened?

3. What was the theme of the New Year Party
featured in the photo below?

2. Do you remember which year this Kids party
happened?

4. When was a single “Deloitte” brand created?

5. Which year did the first female typist join Deloitte?

6. Which year did William Deloitte open the office in
London?

Please send your answers to
alumni@deloitte.az. The
first correct submissions
will receive Deloittebranded gifts.
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Contacts

Business Center "Landmark"
96 Nizami St.
Baku, AZ1010, Azerbaijan
Tel: +994 (12) 598 2970
Fax: +994 (12) 598 2975
www.deloitte.az
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