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What will Christmas have in store for 
Belgians this year?
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While Belgians remain concerned about the economy, nothing is 
going to stop them from celebrating Christmas. As in previous years, 
socialising with family and friends, giving gifts and enjoying good food 
and drinks will be an important part of the festive season.

Money remains the most desired gift, but not everyone will find cash 
under their tree as it only ranks third among gifts people plan to 
give. Surprising someone with a present with a charitable twist or a 
subscription, like Netflix or Spotify, is likely to bring a smile to their face, 
with both options making their debut in the most desired list.

Stores are bound to be busy this season as Belgian shoppers still prefer 
the in-store experience over shopping online. Buying gifts early is gaining 
in popularity, but most will be purchased the first fortnight in December, 
so if you want to enjoy a calmer shopping experience, or need to get 
your shop ready for the rush, bear this in mind!
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Belgians are eager to celebrate Christmas, despite their concerns about the 
economy. The percentage of Belgians who do not perceive the current state of the 
economy negatively increased by 12 percent between 2016 and 2017. In 2018 this 
trend has stabilised at nearly 60 percent. 

As the new year quickly approaches, 43 percent of Belgians expect a negative 
economic situation in 2019. This is 5 percent higher than those who have a negative 
perception today. This pessimistic view of the future is especially shared by women, 
people aged 35+, and people with a lower income. Young adults and men have a 
more enthusiastic outlook on the economy. 

That being said, Christmas budgets continue to grow. On average, Belgians intend to 
spend 2 percent more - or €441 - on year-end festivities than they did last year. The 
Belgian’s Christmas budget is slightly lower than in other European countries, where 
on average households plan to spend €456. Only in the Netherlands people plan to 
spend less than €400. The United Kingdom, Spain and Austria are this year’s Top 3 
countries for expected spending, closely followed by Italy and Germany.  

Christmas is still the season of giving gifts, eating and drinking, confirming a trend 
observed in the past few years across all European countries. Nearly half of the 
Christmas budget will be spent on gifts, with the rest of the budget spent on food & 
drinks, travel, and socializing. 

Spending quality time with family and friends, and giving gifts to each other after a 
festive meal are important parts of Christmas that Belgians continue to cherish.

Cautious, but 
willing to celebrate 
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Cautious, but 
willing to celebrate 
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Belgians remain faithful to their Christmas wishes with money remaining at the top of the most desired gift list, 
especially for younger generations. 

This desire to receive money distinguishes Belgians from their neighbours. In the Netherlands and the UK for example, 
money is absent from the Top 3 of most desired gifts. If it is not money Belgians desire, popular gifts such as books, 
gift vouchers, dining out at restaurants, and cosmetics & perfumes are sure to perk up their Christmas. Interestingly, 
despite living in a country internationally known for its quality chocolates, Belgians do not fancy receiving them for 
Christmas whilst it is at the top of the most desired gift list for other Europeans. 

Tastes are changing and two new types of gifts made it into the most desirable lists. This year, 7 percent of Belgians 
embrace the holiday spirit of giving… to charity. More women than men wish for a gift with a charitable twist as 
donations to charities and humanitarian associations are made easily accessible online. Subscription-based gifts like 
Spotify or Netflix are also gaining popularity given nearly 10 percent of Belgians would be happy to further indulge 
in the latest hits or their favourite series. Interestingly, fewer British, German and Dutch consumers hope to receive 
subscription-based gifts for Christmas.

What we hope to find under the tree varies depending on gender, income level and age. The Top 5 for women has not 
changed since last year, while men demonstrate more variation in their preferences: food & drinks and enjoying  
a dining out experience kicked travel and smartphones out of the Top 5. 
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Books

Money (cash)

Books
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Gift vouchers

Gift vouchers
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44% 53% 
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29% 45% 

29% 43% 
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Cosmetics &
perfumes

Beauty care, 
spa, massages

Most desired gifts for men Most desired gifts for women
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desired gift …but will remain 
absent from many trees 
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A person’s income also influences their Christmas wish list. Half of 
people with a low income mostly fancy money, followed by books,  
and gift vouchers at 41 percent and 38 percent, respectively. For those 
with a higher income, 41 percent opt for books first. Only 37 percent 
would gladly receive a cash gift and 36 percent prefer the opportunity 
to dine out at restaurants.

Surprisingly, looking at what people plan to give, money only comes in 
third place. Books and gift vouchers are still popular gifts to give this 
Christmas, leading the race with 34 and 30 percent, respectively. 

This Christmas, men seem to have a vain streak, as cosmetics & 
perfumes occupies the fourth place overall in Belgium, and is ranked 
higher for men than for women. Despite plenty of modern alternatives 
to CDs, they still made it into the Top 10, kicking out gift cards.  
In our neighbouring countries, the Top 3 is mostly composed of books, 
chocolates  and cosmetics & perfumes.
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Clothes & shoes

Age plays an important role when looking at the gifts to purchase. While books, clothes and  shoes are popular 
choices for all age categories, Belgians prefer to offer toys to kids, and money and games to teenagers.  
The Top 5 for kids and the Top 3 for teenagers remains unchanged for the third year in a row. 

Learning and experimentation games have been kicked out of kids’ Top 10 and replaced by arts & crafts. 
Model construction toys jumped into teenagers’ Top 10 and kicked out gift cards. 

Money is more likely to be given to Belgian teens - 44 percent will be given a cash gift -, than to adults, where 
only 30 percent of them will receive their most desired gift.

To find inspiration for their Christmas shopping, Belgians are increasingly digital as nearly half of them use 
social media to find gift ideas and discounts or coupons. Yet, depending on the type of gift, the channels for 
inspiration will differ. With the exception of toys, leisure, wearables, music and video games, where word of 
mouth is by far the most popular information channel, online research is the first choice for all other types of 
gifts such as fashion, technology, home gifts and sports.
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Less last minute shopping 
If you are trying to plan when to do your Christmas shopping, bear in mind that Belgians will once again do 
most of their shopping during the first fortnight of December, with 30 percent of purchases expected to 
happen at that time. 

Although purchases in November continue to gain momentum, with 26 percent of all the purchases expected 
to take place during that month, Belgian shoppers still do their holiday shopping later than shoppers in 
neighbouring countries where most of the purchases happen in November. Nevertheless, Belgians are 
more and more willing to plan ahead. This trend is especially visible among women as 30 percent of female 
shoppers are heading to the stores before December compared to 21 percent of male shoppers.  

In addition, special days like Black Friday are starting to attract Belgians shoppers. More than half of Belgian 
shoppers will spend a (limited) part of their Christmas budget on Black Friday. Last year, 2.3 percent of 
Belgians said they would purchase the majority of their gifts on special days while 1.4 percent more people 
will do so in 2018. 

The shopping day is even more popular in other European countries. In Portugal, Poland, Italy, Spain and 
Russia more than 70 percent of consumers shop for Christmas on Black Friday. 

Black Friday is the day after the Thanksgiving holiday in the United States, and the busiest shopping day of the 
year in the US.
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Share of gift purchases by time intervals
Belgium 2018

0%

5%

10%

15%

20%

25%

30%

35%

40%

Before 
November 

November  December
(1-15) 

December
(15-24) 

December
(25-31) 

January 
and after 

Germany 2018

Belgium 2018

Belgium 2017

Netherlands 2018
UK 2018

Part of population intending to spend a part of Christmas budget on special dates
Belgium 2018

Belgium Italy

57%

22%
43%

76%

24%

Poland

75%

25%

Portugal

72%

28%

Spain

48%

77%

23%

Russia

78%

Germany

46%

NL UK

52%

47%

53% 55%

None of the Christmas budget A part of the Christmas budget

Brick & mortar stores  
will be busy this Christmas     
Get ready to brave the crowds this Christmas period! Belgians still prefer brick and mortar stores, with 75 percent 
planning to buy at least some gifts in physical stores. Experiencing the product, getting it immediately, and the shopping 
experience are the reasons why physical stores trump their online counterparts for the Belgian consumer. 

If you are a retailer, it is important to be aware that store assistants also play an important role, with Belgian consumers 
expecting them to have a good knowledge of the products they sell. This is especially true for female shoppers and people 
aged 55+. An impressive 74 percent of women and astounding 82 percent of people aged 55+ pay special attention to 
product knowledge when Christmas shopping. Half of female shoppers, and nearly 40 percent of shoppers aged 55+ ex-
pect information about discounts and offers during the Christmas season, and would be pleased to receive personalised 
attention. The same trend is not observed among men as only 63 percent of male shoppers pay attention to knowledge 
about products and less than 40 percent want information about discounts and offers.

In terms of retail format, well over half of Belgians prefer specialty stores for in-store gift purchases, while Europeans’ 
hearts waver between specially chains, hypermarkets, local shops and department stores, with 45 percent, 39 percent, 38 
percent, and 37 percent, respectively.

Despite the increase in online shopping options, Belgians still expect to find the perfect Christmas gift for their loved ones 
with personalised advice on products by knowledgeable store assistants: the type of experience that can only be found in 
brick & mortar stores.
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I can experience the product 48%

I immediately get the products I purchased 46%

Shopping in the stores is an enjoyable
experience and way of spending time 34%

Personalized attention and
recommendation from sales staff

27%

Possibility to easily exchange/return products 25%

I love shopping with my friends and family
members (shopping is social experience) 16%

Shipping costs online are too high 12%

After sales services (repair) 11%

Safety in respect to payment 7%

Better quality products than online 5%

Protection of my personal data 3%

Shoppers’ needs best answered by offline stores
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Belgium is lagging behind 
neighbouring countries  
for buying gifts online     
If you like to buy Christmas gifts online, you are on trend. Buying presents online has become increasingly popular 
in Belgium, as 29 percent of the portion of the overall Christmas budget allotted to gifts was spent online this year, 
compared to 25 percent in 2016. However, Belgians still lag behind the Netherlands, Germany, and the UK when it 
comes to online Christmas shopping for presents. 

Looking beyond gifts and including food & drinks, travel and socialising, only €97 of Belgians’ €441 Christmas 
budget is expected to be spent online, which is also lower than in our neighbouring countries. Interestingly, outside 
the Christmas period, 60 percent of Belgians make purchases online with more men opting for digital channels for 
their purchases than women.

Even though Belgians largely prefer to do their Christmas shopping in physical stores, they still appreciate 
the advantages online retail has to offer. For many Belgians, the ability to shop whenever they want, home 
delivery, access to consumer reviews, and ease of price comparison are the main reasons why they value e- and 
m-commerce. Getting a good deal is why 27 percent of Belgians shop online, while the ability to compare prices 
and ease of search are very important for 25 percent and 24 percent of online shoppers, respectively.

On average, Belgian female shoppers value these benefits more than male shoppers. Nearly 30 percent of female 
shoppers consider getting a good deal, the ability to compare prices, and the ease of search very important.  
On the other hand, men deem these aspects slightly less decisive when shopping online as only little over 20 
percent consider them of importance. 

When it comes to comparing products 45 percent of Belgian consumers use search engines and a close 41 percent 
are eager to visit shop websites with physical shops. Manufacturers’ websites claim the third spot, and less than 30 
percent of Belgians visit e-commerce websites without physical stores. These findings indicate that physical stores 
remain relevant for brand awareness and reputation.
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The Deloitte Christmas Shopping survey was conducted in 10 countries in Eastern and Western Europe 
(Austria, Belgium, Germany, Italy, Poland, Portugal, Russia, Spain, the Netherlands and the UK). More than 8000 
Europeans aged 18 to 75 participated in the survey, including close to 900 Belgians. 

The data was collected via a structured online questionnaire for a sample of individuals with controlled panels. 
Each consumer panel was identified by panelist firms based on socio-demographics, personal interests, and 
consumer behaviour. To adjust the internet sample to the population of each country, ex-post statistical 
weighting was applied based on gender and age in each country. 

In addition to containing information about Belgians’ views on the economy and their Christmas budget, the 
survey also contains data on what consumers want from store clerks; most desirable gifts for children and 
teenagers; online shopping attitudes; preferences for retail store sizes; and how consumers research and find 
gifts.
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