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1 in 4 young graduates at Deloitte opt for a MINI Electric 
 

Deloitte Belgium orders 140 MINI Electric to meet growing demand for electric cars: largest order 

of MINI Electric in Europe to date 

 

Brussels, 3 September 2021 – A growing number of young Belgians is opting for electric company 

vehicles. Among young graduates at Deloitte 26% today chooses a fully electric car. To meet this 

growing demand, Deloitte Belgium has placed an order for 140 Electric MINIs. This makes 

Deloitte’s order the largest to date in Europe, according to data by BMW. Next to its investments 

in electric cars and EV-infrastructure, Deloitte also invests actively in flexible mobility packages 

for its employees to achieve its goal of carbon neutrality by 2030. 

 
Deloitte added its first 100 MINI Electrics to its fleet of company cars in August 2020. Today, the firm 

announces an expansion of this electric fleet with another 140 electric MINIs, bringing the total number of E-

MINIs to 240. Deloitte’s electric MINIs – with their signature green rear-view mirrors – are a particularly 

popular choice among new joiners. One in four young graduates at Deloitte Belgium – employees who start 

their career at Deloitte – chose an electric MINI for their company car as of June 2021. In total, Deloitte 

ordered 540 new MINIs since June 2021. 

The rising popularity of electric cars at Deloitte coincides with the increased popularity of hybrid vehicles at 

the firm. Since June 2021, electric and hybrid cars together account for 88% of all newly ordered company 

cars at Deloitte Belgium. This showcases a clear shift in employee preference towards sustainable 

alternatives for classic, combustion cars. Next to its purchase of electric cars, Deloitte Belgium has also 

invested heavily in supporting infrastructure for EVs. The firm currently has 540 EV and PHEV charging 

stations installed in its offices across Belgium.  
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Carbon neutral by 2030 

Next to electric and hybrid company cars, Deloitte Belgium also offers its employees a wide range of flexible 

mobility packages to encourage them to use sustainable transport for their commutes. These packages can 

include (electric) cars, but also offer employees the option to choose for multimodal mobility options 

including public transport, bikes, and/or shared mobility services. 

“All of our investments in sustainable mobility fit in with Deloitte Belgium’s ambition to become carbon 

neutral by 2030. Since our car fleet accounts for 70% of our carbon footprint, all minor or major steps 

forward in greenifying commutes takes us closer to carbon neutrality. This is why we launched a dedicated 

mobility programme in 2017. We also have a solid and long-lasting collaboration with MINI, and I am 

pleased to work together with them to increase the popularity of electric cars at Deloitte. The fact that one in 

four of our young joiners today chooses an electric car, makes me confident that we’re on the right track to 

make Deloitte an absolute pioneer in sustainable mobility”, says Piet Vandendriessche, CEO of Deloitte 

Belgium. 

“Sustainability has been at the heart of MINI for many years. From its inception, the MINI has been the clear 

example of a car that does more with less. With the complete electrification of the MINI brand by 2030, we 

are making a clear statement more than ever. The fact that a player like Deloitte, for whom reducing their 

CO² footprint is key in their sustainability strategy, has been relying on us for 13 years, proves that we are 

on the right track. Electrification is the new chapter in the sustainability story that we are writing together”, 

concludes Eddy Haesendonck, CEO BMW Group Belux. 

Deloitte in Belgium 

A leading audit and consulting practice in Belgium, Deloitte offers value added services in audit, accounting, 

tax and legal, consulting, financial advisory services, and risk advisory services. 

In Belgium, Deloitte has more than 4.500 employees in 11 locations across the country, serving national and 

international companies, from small and middle-sized enterprises, to public sector and non-profit organisations. 

The turnover reached 607 million euros in the financial year 2020. 

Deloitte Belgium BV is the Belgian affiliate of Deloitte NSE LLP, a member firm of Deloitte Touche Tohmatsu 

Limited. Deloitte is focused on client service through a global strategy executed locally in more than 150 

countries. With access to the deep intellectual capital in the region of 330.000 people worldwide, our member 

firms (including their affiliates) deliver services in various professional areas covering audit, tax, consulting, 

and financial advisory services. Our member firms serve over one-half of the world’s largest companies, as 

well as large national enterprises, public institutions, and successful, fast-growing global companies. In 2020, 

DTTL's turnover reached over $47,6 billion. 

Deloitte refers to a Deloitte member firm, one or more of its related entities, or Deloitte Touche Tohmatsu 

Limited, a UK private company limited by guarantee (“DTTL”). DTTL and each its member firms are legally 

separate and independent entities. DTTL (also referred to as “Deloitte Global”) does not provide services to 

clients. Please see www.deloitte.com/about for a detailed description of DTTL and its member firms. 

The BMW Group 

With its four brands BMW, MINI, Rolls-Royce and BMW Motorrad, the BMW Group is the world’s leading 

premium manufacturer of automobiles and motorcycles and also provides premium financial and mobility 

services. The BMW Group production network comprises 31 production and assembly facilities in 15 

countries; the company has a global sales network in more than 140 countries. 

In 2020, the BMW Group sold over 2.3 million passenger vehicles and more than 169,000 motorcycles 

worldwide. The profit before tax in the financial year 2020 was € 5.222 billion on revenues amounting to € 

98.990 billion. As of 31 December 2020, the BMW Group had a workforce of 120,726 employees. 

http://www.deloitte.com/about


 

 

The success of the BMW Group has always been based on long-term thinking and responsible action. The 

company set the course for the future at an early stage and consistently makes sustainability and efficient 

resource management central to its strategic direction, from the supply chain through production to the end 

of the use phase of all products. 

www.bmwgroup.com   

Facebook: http://www.facebook.com/BMWGroup   

Twitter: http://twitter.com/BMWGroup  

YouTube: http://www.youtube.com/BMWGroupView  

Instagram: https://www.instagram.com/bmwgroup  

LinkedIn: https://www.linkedin.com/company/bmw-group/  
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