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The 2020 Deloitte Millennial Survey

Belgian results



Methodology

2020 Deloitte Millennial Survey

P R E - C O V I D  S U R V E Y  ( l a t e  2 0 1 9 )

Deloitte’s ninth annual Millennial Survey

C O V I D - 1 9  P U L S E  S U R V E Y  ( m i d  2 0 2 0 )

18.4K Millennial & Gen Z respondents across 43 countries, 

including 319 respondents from Belgium

9.1K Millennial & Gen Z respondents

500 Belgian respondents

Understand Millennial & Gen Z view on a variety of 
topics:

• Their actions to make a positive impact in the world

• What they are looking for in jobs and employers

• The role of business in society

• The issues of mental health and stress

• And more

Supplement the original survey findings with insights 
about:

• How Mills and Gen Z are responding to the pandemic

• How it is impacting them, their jobs/workplaces and 

their views on businesses

• The long-term implications the pandemic may have



The “Millz Mood Index”

Zero
Nothing positive 
at all!

100
Everything is 

awesome

Economic 
situation 

Social/ 
political 
situation

Personal 
financial 
situation

Environment Impact of 
businesses on 
wider society

50
Half think we’re 
making progress

The Millz Mood Index gauges the mood of respondents and 
provides an annual snapshot of Millennials’ and Gen Zs 
optimism that the world and their places in it will improve

Scores are based on results from the following five question 
topics that are aggregated to create a measure of between 
zero and a hundred. This scale gives us the ability to 
compare not only year-to-year movement, but also regional 
and demographic groups within a given year

25
Millennials

Pre-Covid

14
Millennials

During 
Covid

17
Gen Z

During 
Covid

The Netherlands:

• Mills pre-covid: 25 (-11% 

compared to year before)

• No during covid results

France:

• Mills pre-covid: 28

• Mills during covid: 23

• Gen Z during covid: 30

Global:

• Mills pre-covid: 37

• Mills during covid: 32

• Gen Z during covid: 35

Germany:

• Mills pre-covid: 23

• Mills during covid: 23

• Gen Z during covid: 26



Mental health: Stress and Unhappiness

29%

Gen Z        
During Covid

Millennials pre-Covid

Millennials during Covid

Gen Zs during Covid

In general, Belgian Millennials are less 
stressed than their global counterparts, 
but they don’t think they’ll be happier than 
their parents’ generation. Anxiety levels fell 
four points for Millennials in the peak-
pandemic pulse survey. We see the same 
trend on global level, indicating a potential 
silver lining to the disruption caused by the 
pandemic.

32%

Millennials 
During Covid

36%

Millennials 
Pre Covid

% Millennials and Gen Zs who agree they feel anxious or stressed all or most of the time



Humanised Workplace (employee view)

Overall Belgian Millennials are satisfied 
with the measurements/decisions taken 
by their employer to keep the business 
going (e.g., IT platforms, crisis response, 
communications,…) However less than 
half of the Mills are satisfied with the 
actions taken by their employer to 
support their personal/mental well-
being.

Millennials during Covid

Gen Zs during Covid

% Millennials and Gen Zs who “strongly agree” or “tend to agree” that…



Millennials who say business in general 
have a very/fairly positive impact on the 
wider society show a serious drop from 
35% late 2019 to 24% mid 2020.  The 
drop is even more serious if we compare it 
with the results of our 2018 Millennial 
survey (43%).  Furthermore, Belgian 
millennials have a lower opinion of 
business having a positive impact on 
society compared to the global 
counterparts

22%

Gen Z        
During Covid

Millennials pre-Covid

Millennials during Covid

Gen Zs during Covid

24%

Millennials 
During Covid

35%

Millennials 
Pre Covid

% Millennials and Gen Zs who say businesses in general have a very/fairly positive 
impact on the wider society in which they operate

Business impact on broader society



Business impact on environment

Belgian Millennials agree with global 
Millennials in terms of the environment 
being their top concern. During the 
pandemic we see an increased hope that 
there is still time to take action. 
Expectations towards businesses are 
high. Millennials are on the other hand 
concerned businesses will not make it a 
priority due the economic impact of the 
pandemic.

Millennials pre-Covid

Millennials during Covid

Gen Zs during Covid

% Millennials and Gen Zs who “strongly agree” or “tend to agree” that …

% Millennials and Gen Zs who “strongly agree” or “tend to agree” given the 
environmental impacts resulting from responses to COVID-19, that…
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Purpose & Sustainability @ Deloitte
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Revised Purpose statement
signed by 181 CEOs

Delivering value to our customers

Investing in our employees

Dealing fairly and ethically with our suppliers

Supporting the communities in which we work

Generating long-term value for shareholders
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Role In Society

Talent ExperienceClient Service
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From Purpose-driven 
to Purpose-led
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Optimization of segment portfolio 

and enhancing international market 

presence (Middle East) to expedite 

market growth

People

Meaning

Our ambitions are high

Partners

Legacy

Society 

Force For Good

Clients

Difference
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EmbedAmplify



Great Purpose Challenge

#1 = Climate
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Authenticity

?!
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Purpose & Sustainability @ Deloitte

Sustainability @ Deloitte.

Deloitte commits to achieving net-zero emissions by 2030 and extending our impact beyond ourselves -
through empowering our people and engaging our ecosystems on responsible climate choices.

1 Meaning, the supplier’s targets have been accepted by governing organizations and in accordance with the Paris Agreement 1.5°C scenarios

1 Significantly reduce emissions through travel & stimulate carbon reduction at our suppliers1

Invest in meaningful carbon projects to compensate for remaining emissions4

2 100% renewable energy for buildings by 2030

3 100% hybrid/electric vehicles for Deloitte fleet by 2030 
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Purpose & Sustainability @ Deloitte

Deloitte Belgium: our Sustainability roadmap.
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PILLAR 1: 
CO2 reduction

Deloitte has set the aim to cut the firm’s CO2 emissions by 
25% per headcount and offset the residual footprint by 

2021, making the company carbon neutral.

PILLAR 2: 
Greener firm

PILLAR 3: 
Empowering individuals

Fleet Travel Facilities

Deloitte wants to ensure the continuity of its activities 
while minimizing the negative impact on the 

environment.

Sustainable
food

Deloitte wants to be a simply sustainable and irresistible 
organization by helping its employees to be and act at 

their best. 

Green 
certifications

Meaningful & 
sustainable 

work

Successful 
coaching 
culture

Positive 
work 

environment

Growth 
opportunities

Trust in 
leadership

Waste 
reduction

Sustainable 
procurement
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Purpose & Sustainability @ Deloitte

Deloitte Belgium: our Sustainability roadmap – Zoom on pillars 1&2
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Purpose & Sustainability @ Deloitte

Deloitte Belgium: our Sustainability roadmap – Zoom on pillar 3.
PILLAR 3: Empowering individuals

Deloitte people with intrinsic 
motivation about 

sustainability and a 
willingness to have an 

impact now

Deloitte sustainability 
steering committee with a 
high consciousness of our 

people expectation in order 
to integrate it in our 

sustainability strategy

Launch of the Green 
Sounding board,

composed of more than 
70 members from 

different business units 
and different levels. 
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Public interest

Principles of 

Business conduct

Our Diversity & 

Inclusion principles

Our Shared values

Would we in any way reinforce

(positive) or compromise (risk) …

Our Talent promise

Our responsibility 

as a role model

Would we engage in activities that 

have positive or negative …

Ten years from now, would we be 

proud?

Environmental 

consequences

Human 

consequences

Social 

consequences

Stewardship

Purpose Compass
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Purpose & Sustainability @ Deloitte

Food for thought… Lessons from our own Purpose transformation.

Be
authentic

Involve
your employees

It is an evolution, 
a mindset shift. 

It takes time



Thank you.

Download the Belgian report to discover 
more on the impact of the Covid-19 crisis 
on Millennials’ attitudes.


