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Belgian clubs recorded revenue growth of 18%, reaching 
€378,5 million in season 18/19, but struggle to achieve 
bottom-line profitability  
 

The estimated total impact of the premature end of the 19/20 season due to the COVID-19 crisis is 

a decrease of approximately 25 percent of total revenues.  

Brussels – 3 June, 2020 

Deloitte and the Belgian Pro League today issued the third “Socio-economic impact study of the Pro 

League on the Belgian economy”, a report that quantitatively and qualitatively measures the socio-

economic impact generated by Belgian professional football. The clubs’ turnover continues to grow, 

representing €378,5 million in 18/19 compared to €321 million in 17/18 and €313 million in 16/17. 

The total gross output of the Pro League is estimated at €1,1 billion. In other words, individuals 

and organisations spent €1,1 billion in the Belgian economy thanks to Belgian professional football, 

on tickets, sponsoring, merchandise, etc., an increase of 21 percent compared to last year. The 

total number of jobs the clubs provided is 4.095. Direct job creation (players, club employees, etc.) 

decreased from 2.108 to 1.986 in 18/19 due to less player staff and less employees. 

Revenue growth pre COVID-19 crisis  

The Belgian clubs recorded €378,5 million of club revenues in season 18/19, an increase of 18 percent 

compared to the previous season. All traditional revenue sources like ticketing, sponsoring and advertisement, 

broadcasting, commercial, as well as the more volatile UEFA prize money experienced significant growth. For 

the last source, this increase is mainly due to the relatively successful performance of the Belgian clubs in 

European campaigns, which earned €63,6 million in UEFA prize money, double the previous season's figure. 

Broadcasting increased to €84,3 million and accounts for 22 percent of total revenues compared to €80,9 

million in season 17/18. Sponsoring revenues are €76,2 million compared to €68,2 in the previous season. The 

strong revenue growth in 18/19 resulted in a total of €1,1 billion spent in the economy, which represents a 

solid 21 percent increase compared to €943 million in 17/18. 

In 18/19, Belgian professional football contributed €630 million to our economy, compared to €615 million in 

the previous season. This year’s result follows a new calculation method with the application of the new 

economic multipliers following the Belgian Federal Planning Bureau*.  

Impact COVID-19 crisis on Belgian Pro League 
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However, this positive evolution will be impeded by the COVID-19 crisis, which has severely hit the 19/20 

season and will potentially have repercussions on future seasons. Sam Sluismans, Partner at Deloitte 

Belgium: “Although too early to say as we do not have the exact numbers yet, we estimate the total impact 

of the premature end of the 19/20 season will represent a decrease of around 25 percent of total revenues, 

mainly due to a drop in ticketing, sponsoring and commercial revenues. Furthermore, the transfer market, 

which has been very active in recent years, will potentially suffer the effects of this crisis and further affect the 

situation of the Belgian clubs, as transfers are a very important aspect of the business model of our Belgian 

clubs.” 

Player salary costs rose for period 18/19  

Although revenues steadily increased in 18/19, a similar trend can be observed for costs. Total player salary 

costs, the main cost for clubs, amounted to €249 million in the season 18/19, translating into an average 

yearly gross salary of €233.000 compared to a total amount of €214 million in 17/18, translating into an 

average yearly gross salary of €211.000. Of the €233.000 average yearly gross salary, €207.000 is actual 

gross salary, and €26.000 are contributions to group insurance.  

The payroll cost/revenue ratio, calculated by dividing player salaries by total revenues (excluding transfers), 

decreased from 56 percent to 55,2 percent, reflecting a slightly greater increase in revenue compared to player 

salary costs. In addition to rising player salaries, total salary costs for other employees increased but to a 

lesser extent. 

Results from player transfers decline while agent fees keep growing 

Player transfers are another important aspect in club profitability. The net accounting transfer result, which 

takes into account the sale and purchase of players, player depreciation and agent fees, dropped from €73,3 

million in 17/18 to €22,4 million in 18/19. This downward trend is driven by different factors, including the 

continued rise in transfer prices. The value of players on clubs’ balance sheets reached €172,3 million in 18/19, 

representing a 22 percent increase compared to 17/18, yearly average growth of 24 percent since 16/17.  

Lower outgoing transfer activity with the Big Five competitions in 18/19 compared to 17/18 results in lower 

transfer revenues for the clubs and partially explains the drop in net transfer result. Sluismans: “This year’s 

result shows again the importance of transfers in the business model of our clubs. The best way for continued 

succcess in the transfer market is by keeping the focus on developing talent in the national youth academies, 

confirming the position of our country as a talented football nation. While we don’t have the numbers yet for 

19/20, we did see high activity on the transfer market and we can expect an increase in next year’s net transfer 

result.” 

Agent fees are another variable that can negatively affect the net transfer result. In Belgium, a total of €45 

million in commissions was paid to 289 active agents in 18/19, representing an increase of €8 million compared 

to the 17/18 season. Of this amount, €26 million (57 percent) was paid for incoming and outgoing transfers 

and €19 million (43 percent) for mediation, such as contract renewals. More than one third of total agent 

commissions (37 percent) stays in the hands of the five main agents.  

Despite revenue growth, Belgian clubs record a loss of €91 million in bottom-line profitability 

Despite the strong top-line revenue growth, does a lower net transfer result, increasing agent fees and player 

salaries significantly affect the clubs’ bottom-line profitability. Belgian clubs recorded a consolidated loss of 

€91 million in 18/19, compared to a loss of €48 million in the previous season. Sluismans: “Controlling the 

costs will be a key challenge for the Belgian clubs to improve the bottom-line results.” 

This decrease in profits directly impacted the contribution of Belgian clubs to the economy. Excluding the +€31 

million due to the application of updated economic multipliers* which brought the total Gross Value Added to 

€630 million in 18/19, the fall in transfer results and profits negatively impacted the Gross Value Added 

compared to the previous season (-€16 million).  



 

 

 

 

Direct jobs in decline 

The Pro League and Belgian clubs provided 4.095 jobs in the 18/19 season, a difference of 10 percent compared 

to 17/18 due to the new employment multiplier*. Of these jobs, 44 percent are football players. The remaining 

56 percent, the same as last season, are all other employees. However, the total number of direct jobs (players, 

employees of the club working in the stadium bar, etc.) decreased from 2.108 to 1.986 in 18/19 due to less 

player staff and less employees. The total tax contribution was €88 million, corporate tax, payroll tax, national 

insurance contributions and VAT combined.  

Belgian clubs continue to invest in youth, with an investment 2,2 times higher than legally required 

Belgian clubs keep investing significant time and money in youth academies, the backbone of a club. Pierre 

François, CEO Pro League: “In 2018, clubs invested €50 million while legally required to invest €23 million, 

with the ultimate objective to have some youngsters make it to the top of the football world. During the season 

18/19, 261 young Belgian players (under 23 years) had a full-time or part-time contract, which shows an 

increase of 13% compared to the previous season. Together, these young players played a total of 98.717 

minutes (+20% compared to 17/18), representing 11% of the total minutes played by all players.” 

About the survey 

Numbers in the report are based on data from the annual reports of the Pro League and its 24 clubs unless 

stated otherwise to describe the revenue and cost evolution. Using economic indicators made available by 

the Belgian Federal Planning Bureau, Deloitte has quantified the economic impact of the clubs. The case 

studies are based on qualitative interviews performed with the selected clubs. 

www.deloitte.com/be/2020deloitteproleaguereport 

* The methodology makes use of two different types of multipliers defined by the Belgian Federal Planning 

Bureau: the input-output multipliers and the National Accounting Matrix multipliers. In the methodology 

section, the input output multipliers were updated in 2019 in order to provide an up-to-date and accurate view 

of the current economic situation. The new multipliers are used in this report, which will have an impact on 

the calculations of the direct, indirect and induced impact of the following economic indicators: gross output, 

gross value added and employment. Tax contribution will not be affected by the change in multipliers. The 

impact due to change in multipliers is explained in the report for each economic indicator to ensure 

transparency and comparability with last year's results.  

Deloitte in Belgium 

A leading audit and consulting practice in Belgium, Deloitte offers value added services in audit, accounting, 

tax and legal, consulting, financial advisory services, and risk advisory services. 

In Belgium, Deloitte has more than 4,400 employees in 12 locations across the country, serving national and 

international companies, from small and middle-sized enterprises, to public sector and non-profit organisations. 

The turnover reached 565 million euros in the financial year 2019. 

Deloitte Belgium CVBA is the Belgian affiliate of Deloitte NSE LLP, a member firm of Deloitte Touche Tohmatsu 

Limited. Deloitte is focused on client service through a global strategy executed locally in more than 150 

countries. With access to the deep intellectual capital in the region of 312.000 people worldwide, our member 

firms (including their affiliates) deliver services in various professional areas covering audit, tax, consulting, 

and financial advisory services. Our member firms serve over one-half of the world’s largest companies, as 

well as large national enterprises, public institutions, and successful, fast-growing global companies. In 2019, 

DTTL's turnover reached over $46,2 billion. 

http://www.deloitte.com/be/2020deloitteproleaguereport


 

 

Deloitte refers to a Deloitte member firm, one or more of its related entities, or Deloitte Touche Tohmatsu 

Limited, a UK private company limited by guarantee (“DTTL”). DTTL and each its member firms are legally 

separate and independent entities. DTTL (also referred to as “Deloitte Global”) does not provide services to 

clients. Please see www.deloitte.com/about for a detailed description of DTTL and its member firms. 

About Pro League+  

 

Building on its social role, the Pro League supports the professional football clubs in the development of their 

community and social initiatives. The support comes through bi-monthly meetings, continuous exchange of 

best practices and yearly training programs for the clubs in collaboration with the academic world.  
The objective of this support is ensuring a strong and sustainable local community program for all the clubs: 

to provide the professional clubs with the capabilities to offer a social program in collaboration with local 

governments and social partners to target audiences in the area, both locally and (inter)nationally.  

Furthermore, the Pro League organises several national awareness-raising and informative initiatives in 

collaboration with governments: the Christmas initiative, an action to collect funds for social partner 

Damiaanactie / Action Damien, a national school tournament for primary schools. 

Also in collaboration with its partners, the Pro League is currently investigating the possibility to launch an 

initiative supporting refugee minors.  

The Pro League and its partners are the driving force behind the Football Kick Off, an annual football 

tournament for disabled youth. Finally, the Pro League supports Younited Belgium, the integration project for 

homeless people.  
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