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Engaged:
Corporate responsibility update 2012
Across Deloitte, we're engaged in the issues that matter t❑ Canadians and
passionate about making a meaningful difference. As Canada's largest
professional services organization, with more than 8,000 people, we firmly
believe that we can be a catalyst for positive change — and embrace the
opportunity to do so.
In this Corporate Responsibility(CR) Report, we share the many ways in which we lived out our
commitment to making a difference during our 2012 fiscal year.
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Preparing Youth for 21st Century Responsible Citizenship
In spring 2012, Deloitte and Learning for a Sustainable Future {LSF) invited
people from across Canada to participate in roundtable discussions on
educating youth for responsible citizenship. The roundtable series brought
together perspectives from government, school boards, community
organizations, business, educators and researchers alike_
The sessions yielded a wide array of ideas for preparing Canadian youth to
be responsible, active citizens and future leaders. The final report, Ready or
not? Preparing Youth for 21st Century Responsible Citizenship, contained
five calls to action:
• Make responsible citizenship education a priority
• Learning through experience: embed leadership and volunteerism
into the curriculum
• Grounding education in real world issues: embed learning within
the local community
• Empowering youth as change agents: provide positive role models
to encourage and support engagement
• Supporting teachers: Equip teachers to teach democratically and
engage students in civic participation
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Future of productivity
Over the last decades, productivity in the Canadian economy has failed to
grow at the same pace as that of the United States and other advanced
economies. We conducted a study to investigate the major causes of the
productivity gap, and developed an eight-step action plan for business,
academia and government to help boost Canada's performance.
With a strong dollar and a positive economic outlook, now is the time to
invest in Canadian businesses_ That's just one of the eight recommendations
in our report Others tackle areas as diverse as immigration, education,
innovation and foreign investment
The study has spurred debate over what actions Canada must take to close
our growing productivity gap with the rest of the world_
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Welcome to Canada. Now what?
Canada needs immigrants to fuel its economic growth and they are eager
to contribute their skills and experience, so why aren't we fully and more
effectively integrating them into the workforce? We posed this question to
various stakeholders as part of our second annual Dialogue on Diversity
roundtables held across the country_
The result was a series of thought-provoking and insightful discussions on
how Canada can do a better job of integrating skilled, foreign-trained
workers into our workforce by identifying and breaking down the barriers
to integration.
We compiled the insights, ideas and recommendations of these roundtables
into a discussion paper, entitled Welcome to Canada. Now what?
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Corporate responsibility at Deloitte
At Deloitte, we strive to be a leading corporate citizen. We see good corporate citizenship
as both a responsibility and an opportunity to make Canada a better place to live
and work.

We pursue our corporate responsibility (CR) initiatives primarily through five pillars.
Our firm
Policies and practices that ensure our business is
governed to the highest professional and ethical
standards
Read more

— _ _ _

>90%
In a recent survey of Deloitte
people, more than 90% chose the
highest possible ranking when
asked whether they felt they had a
personal responsibility to uphold
our ethical principles and shared
values.

Deloitte.

Corporate responsibility update 2012
CR A Deloitte

Overview

Our firm

About us

Our people

Our approach

Our clients

Message to stakeholders

Our community

About the report

Operational sustainability

CR awards

Corporate responsibility at Deloitte
At Deloitte, we strive to be a leading corporate citizen. We see good corporate citizenship
as both a responsibility and an opportunity to make Canada a better place to live
and work.

We pursue our corporate responsibility (CR) initiatives primarily through five pillars.
Our people
Talent and diversity initiatives that contribute to a highperformance culture marked by professionalism and
respect

$16.5 million
That's how much we spent on
formal training programs in FT1 2.

Read more
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Corporate responsibility at Deloitte
At Deloitte, we strive to be a leading corporate citizen. We see good corporate citizenship
as both a responsibility and an opportunity to make Canada a better place to live
and work.

We pursue our corporate responsibility (CR) initiatives primarily through five pillars.
Our clients
How we build in client service excellence and help our
clients make the connection between sustainability and
economic performance

>500
More than 500 of our clients gave
us formal feedback on our service
in FY1 Z.

Read more
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Corporate responsibility at Deloitte
At Deloitte, we strive to be a leading corporate citizen. We see good corporate citizenship
as both a responsibility and an opportunity to make Canada a better place to live
and work.

We pursue our corporate responsibility (CR) initiatives primarily through five pillars.
Our community
Our broad range of activities and contributions to
communities in Canada and around the world

6,700
Approximately 6,700 people
volunteered in their community on
Deloitte's Impart Day.

Read more
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Corporate responsibility at Deloitte
At Deloitte, we strive to be a leading corporate citizen. We see good corporate citizenship
as both a responsibility and an opportunity to make Canada a better place to live
and work.

We pursue our corporate responsibility (CR) initiatives primarily through five pillars.
Operational sustainability
Our efforts to measure and minimize our impact an
the environment
Read more

5,000 kWh
PlanetSaver screen saver helped us
save over 5,000 kilowatt hours of
energy in its first six months of
operation.
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About us
Deloitte is one of Canada's leading professional services firms, providing audit, tax, consulting arid financial
advisory services to public and private clients across multiple industries. As far back as 1845, our founders began
pioneering the development of professional standards. Today, we continue to reflect their progressive mindset by
serving our clients with results, quality and integrity_

We have offices across Canada and more than 8,000 people, who are part of a globally connected network of
member firms in approximately 150 countries. Together, we bring world-class capabilities and deep local expertise
to help clients succeed wherever they operate.
Deloitte LLP, an Ontario limited liability partnership, is the Canadian member firm of Deloitte Touche Tohmatsu
Limited. Deloitte operates in Quebec as Deloitte s.e.n.c.r.l., a Quebec limited liability partnership.*

Revenue by industry sector

Deloitte Canada revenue
($ billions)

2012

2011

2010

$1.576

$1.505

$1.387

2009

$1 421

2008

$1.419

Consumer Business 21%
Energy and Resource 16%
Financial Services 20%
Manufacturing 11%
Public Sector 14%
Real Estate 8%
Technology, Media and Telecommunications 10%

* Deloitte refers to one or more of Deloitte Touche Tohmatsu Limited, a UK private company limited by guarantee, and its
network of member firms, each of which is a legally separate and independent entity_ Please see wwwdeloitte.corniabout for a
detailed description of the legal structure of Deloitte Touche Tohmatsu Limited and its member firms.
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Our approach
Our commitment to corporate responsibility is reflected
in everything we do: our shared values, governance
structure, ethical principles and code of conduct,
human resource and business policies and practices,
and community and industry engagement
Deloitte General Counsel and Corporate responsibility
Leader Ken Fredeen is responsible for championing
Corporate responsibility activities and overseeing the
progression of our Corporate Responsibility portfolio.
Corporate responsibility initiatives are pursued through
five pillars: our firm, our people, our clients, our
community and operational sustainability. Within each
pillar, senior leaders are accountable for developing and
delivering specific programs, ensuring a "tone from
the top."
Going forward, we intend to focus our corporate
responsibility activities on issues of importance to
Canadians where — because of the nature of our
business and our vast pool of talent — we can make a
meaningful difference_ Evidence of our intentions can
already be found in the areas of diversity and
community engagement. Learn more about our
evolving approach to corporate responsibility in the
Message to Stakeholders.

•

Promoting global action
Deloitte Touche Tohmatsu Limited tDTTL)
member firms have entered into strategic
commitments with several leading organizations
that promote responsible global citizenship, good
governance and sustainable development by
encouraging business to recognize and commit
to sustainable economic growth, environmental
protection and social equity_ Initiatives include:
Boao Forum for Asia
Global Reporting Initiative
International Business Leaders Forum
UN Global Compact
World Business Council for Sustainable
Development
World Economic Forum

Diversity leader
• One of Canada's Best Diversity Employers far two years in a raw

• A Best Employer for New Canadians for the past four years
• Six highly engaged people networks— Canadian-Asian Network; Canadian Black Professionals Network;
Canadian Women's Initiative; Delaitte Dads; Delaitte Latin American Network; Lesbian, Gay, Bisexual and
Transgendered Employees at Deloitte
• Continued acclaim for Dialogue on Diversity roundtables
• Spearheaded Leaders to Be Proud Of awards with Out on Bay Street
• Founding member of Legal Leaders for Diversity and Inclusion
• Founding partner of the Canadian Board Diversity Council and Diversity 50

Community engagement
• More than 37,000 Delaitte people have participated in over 2,900 community projects for over 1,500
organizations ever since Impact Day to Deloitte Consulting tradition) was expanded across the firm
• Raised more than 1.10 million for United Way agencies over the past three years alone
• Since 2007, Deloitte practitioners have completed mare than 6,000 hours of donated professional service for
non-profit community organizations and charities
• Groundbreaking youth citizenship initiative with Learning for a Sustainable Future
• Deloitte Foundation contributed mare than 34_8 million to charities and non-profit organizations in FY12
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Message to stakeholders
For over 150 years, Deloitte has been an active participant in Canada's economic and social well-being_ As Deloitte • —
has grown to become Canada's largest professional services firm, we have also played an increasing role in shaping
the Canadian economy, by helping our clients succeed.
At the core of our success are our people_ We take our responsibilities to our people seriously, knowing that only
with great talent can we provide the high level of services our clients deserve. As a firm, we are focused on active
and continuous engagement, commitment, accountability, diversity and inclusion, and on building capabilities in
all of our people_
We also understand that through our volunteering of time arid focused financial investments, we can create
positive and meaningful change in our communities and our profession. Our people give generously of their time
and professional skills to community causes. Take Impact Day, a firm-wide event in which we close our offices
across the country so that Deloitte people can participate in community projects. In the seven years since Impact
Day started, more than 37,400 people have volunteered in close to some 3,000 projects for over 1,504
organizations. Similarly, since 2007,the Deloitte team has provided more than 6,000 hours of volunteer
professional counsel through cur Advising the Community Together(ACT)initiative_ These are just two examples
of the many ways in which our people are making a difference in their communities, both on their own initiative
and through firm-sponsored events_
But corporate citizenship is much more_ Deloitte is a leader when it comes to promoting and supporting diversity.
We have taken great strides toward creating an inclusive workplace and have supported many external initiatives.
One such initiative is the Dialogue on Diversity roundtables, where we have brought people together from across
Canada to explore how to better integrate new Canadians and individuals with disabilities into our economy and
to work with aboriginal youth to provide them with better opportunities.
Our reports on productivity in Canada have been welcomed by governments, clients arid others as providing
meaningful insights into how Canada can become more competitive.
Success only drives us to do better_ We believe that with Del oitte's experience, skills, relationships and resources,
we have the ability to make an impact on issues important to our society, such as supporting our youth to become
active, engaged citizens and the leaders of tomorrow. We intend to do more in this area over the coming years.
This will involve more stakeholder engagement to gain understanding, more collaboration with others, more
advocacy, and more innovative thinking to address complex societal issues. Being the largest professional services
firm means that our shoulders need to be broader and we welcome this responsibility.
I am honoured to have been selected by my partners to lead Deloitte. Since becoming Managing Partner and Chief
Executive in June 2012, I have met with hundreds of people from across our organization. Our people are talented,
diverse and dedicated —they inspire me every day. Together we can and will play a significant role in building a
better Canada.
Sincerely,
Frank Vettese
Managing Partner and ChiefExecutive
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About this report
In this Corporate Responsibility Report, we discuss
performance across our Canadian offices during
our 2012 fiscal year (FY12), the period from
June 1, 2011,to May 31, 2012_
In defining the report content, we were guided by
stakeholder research conducted in 2009 which
identified our key Corporate Responsibility issues as
ethics and integrity, talent training and retention,
diversity, stakeholder engagement and
environmental footprint We also interviewed
members of the firm's new leadership team and
incorporated their Corporate Responsibility
perspectives and priorities_

Your feedback
We welcome your feedback and
ideas, and invite you to contact our
Corporate Responsibility Team at
corpresponsibilityedeloitte.ca.
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Awards
Our dedication to corporate responsibility was recognized with these awards in FY12.

Canada's Best Workplaces 2012
(second straight year)
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Canada's Best
Diversity
Allir Employers 2012

Canada's Best Diversity Employers 2012
(second straight year)

IIBest Employers
for New Canadians

Canada's Best Employers for New Canadians
(fourth straight year)

2012

lip Greater Toronto's

Greater Toronto's Top Employers for 2012
(second straight year)

Top Employers
2012

Lexpert Zenith Award for our involvement with
Legal Leaders for Diversity and Inclusiveness(LLD)

Samson Bel ai r/Del cite & Touche named
one of Quebec's most admired employers

Social Responsibility Award of the
Canadian General Counsel Awards
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Our firm
•—
As a public company auditor, we are keenly aware of
the important role we play in the efficient
functioning of the capital markets and of our
responsibility to uphold the highest standards of
integrity and ethical behaviour in everything we do.
Across the organization, our people are united by
our Shared Values: integrity, outstanding value to
markets and clients, commitment to each other, and
strength from cultural diversity. We work from a
common set of ethical principles and a strict code of
conduct. Through our principled conduct, we
nurture a culture of excellence and accountability
that is the foundation of our success — and of
Del oitte's distinctive brand and reputation.

Ethical principles
• We act with

honesty and

integrity.
• We operate within the letter and
the spirit of applicable law.
• We bring appropriate skills and
capabilities to every client
assignment
• We are objective in forming our
professional opinions and the
advice we give.
• We respect the confidentiality of
information.
• We are committed to fair
business practices.
• We recognize and respect the
impact we have on the world
around us.
• We treat all our colleagues with
respect, courtesy and fairness.

Transparency Report
Subsequent to FY12, we published our first
Transparency Report to demonstrate our
commitment to audit quality. Please see the
report for details on Deloitte's governance
processes, ethical principles, quality control
procedures and more_

• We lead by example, using our
Shared Values as our
foundation_

Our Shared Values

Deloitte.
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Our firm
As a public company auditor, we are keenly aware of
the important role we play in the efficient
functioning of the capital markets and of our
responsibility to uphold the highest standards of
integrity and ethical behaviour in everything we do.
Across the organization, our people are united by
our Shared Values: integrity, outstanding value to
markets and clients, commitment to each other, and
strength from cultural diversity. We work from a
common set of ethical principles and a strict code of
conduct. Through our principled conduct, we
nurture a culture of excellence and accountability
that is the foundation of our success — and of
Del oitte's distinctive brand and reputation.

Transparency Report
Subsequent to FY12, we published our first
Transparency Report to demonstrate our
commitment to audit quality. Please see the
report for details on Deloitte's governance
processes, ethical principles, quality control
procedures and more_

Ethical principles
Our Shared Values
• Integrity
• Outstanding value to markets
and clients
• Commitment to each other
• Strength from cultural diversity
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Ethics and integrity
Our people live out their commitment to high professional and
ethical standards daily in the delivery of quality service to our
clients. They understand that doing the right thing means
operating within the letter and the spirit of the laws that govern
their professions and the marketplace_
Given the large number of recent graduates and new hires
entering our workforce every year, ethics related training arid
communications are an ongoing priority_ Initiatives are designed
to help our people understand expectations for business
conduct, develop skills for ethical decision-making and acquire
the confidence to speak up about challenging ethical situations.

O
1.866.479.6488
The Ethics Helpline is a publicly available,
web-based and 24/7 telephone service for
confidential assistance with ethical dilemmas
or for reporting violations relating to ethics
and compliance with Deloitte's code of
conduct.

Everyone participates in ethics training when hired and
throughout their Deloitte career. In FY12, we developed a new
ethics e-I earning course called The Power of One, and rolled out
the first module on social media.
We try to engage our people by focusing communications on
common ethical dilemmas and using a variety of media such as
video, posters, computer sign-on messages and newsletter
articles. In FY12, we leveraged DTTL's global licence to showcase
a series of ethics videos created by Second City and the Open
Compliance and Ethics group. The videos used comedy to drive
home key messages on topics such as our code of conduct,
ethics reporting, confidentiality, insider trading and conflict of
interest.
When issues arise, our people are encouraged to talk things out
if possible. However, they can also call the confidential ethics
helpline for formal investigation arid follow-up.
Annually, each person signs an online Compliance Confirmation
declaration to confirm his or her adherence to the firm's code of
conduct and independence policy. Ethics surveys are conducted
biannually to help assess awareness and understanding. The
Ethics team then meets with leaders to discuss survey results and
follow-up actions.

In FY12, a video series offered a humorous
take on ethical dilemmas and the right way
to deal with them.

In a recent survey of Deloitte people, more
than 90% chose the highest possible
ranking when asked whether they felt they
had a personal responsibility to uphold our
ethical principles and Shared Values.
However, the survey also highlighted the
need to do more to embed a culture of
mutual trust and respect throughout our
organization.

Deloitte.

Corporate responsibility update 2012

CR at Deloitte

Overview

Our firm

Ethics and integrity

Our

people

Our

clients

Our community

Opp rationa I sustainability

Responsible business practices

Responsible business practices
We have established a comprehensive quality control
framework to support our dedication to quality and
integrity. This framework comprises leadership
responsibilities, ethical principles, and robust policies
and procedures related to independence, conflicts of
interest, information protection and more.
We challenge ourselves to continuously improve and
regularly update policies and processes to reflect

Accessibility policy
Deloitte's new accessibility policy reinforces our
commitment to ensuring that individuals with
disabilities have equal opportunity to access the
firm's services. To support the policy, we
developed an e-learning course that familiarizes
our people with the challenges faced every day
by people with disabilities, and how they can
help_

evolving standards, legislation, business practices and
stakeholder expectations.

0

•

Data privacy and security

Social media

We are bound by contractual, legislative and
professional requirements to maintain the
security and confidentiality of client information.
More than that, we recognize that information is
the lifeblood of our business_ Everyone at
Deloitte has the responsibility to ensure that any
client, firm or employee data is always kept
secure and confidential_

Social media has become a natural extension of
day-to-day life. Within Deloitte, it allows
colleagues to collaborate across the globe and
respond to client questions in real time_ To
ensure that our people leverage the benefits of
social media while simultaneously protecting
Deloitte's clients, people and brand, we
implemented a new social media policy in FY12
and provided relevant training.

In FY12, we revised our privacy policy to reflect
DTTL's global commitment to processing personal
information lawfully and fairly and to taking
reasonable steps to protect and safeguard
personal information_
We also launched the Think Twice campaign to
get people thinking more carefully about
protecting information and securing their
electronic devices. In a day and age where
communication technologies are proliferating,
and more information is stored on laptops and
mobile devices, we made it a priority to identify
and avert key information risks_ The campaign
was well received and has since been replicated
by other DTTL member firms_

The policy provides clear guidance for engaging
in online conversations, covering topics such as
courtesy and professionalism in communications,
protection of confidential or proprietary
information, speaking on behalf of the
organization, and monitoring colleagues' use of
social media.

Think Twice stickers serve as daily
reminders to Deloitte people to
secure their laptops.
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Our people
We aim to distinguish Deloitte as a firm where people are treated fairly and where they
can bring their whole selves to work. In our view, a caring and inclusive culture can and
should go hand and hand with a high-performance work environment.

Our team

2012

2011

22.4% of partners and
associate partners are women.

Our overall retention rate .i.iva3 B01%.and 89.1'..4, among top perrorriffs.

8,397

8,068
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Engagement
Recognizing the importance of attracting and retaining exceptional talent to achieve our business goals, we
go to great lengths to create an environment where people feel that they belong, are supported in their career
development, and can flourish.

Engagement surveys

0

Engagement surveys are conducted every two years to help
define and set the course for both talent and firm-wide
priorities. Seventy-six percent of our people participated in the
FY12 survey_
Survey results provided a source of pride — our engagement
score rose by five points despite the challenging economy.
However, there's room for improvement. Notably, our leaders
need to take more time to engage their teams in discussions
on key issues, to listen to what their people are saying, and to
act on the feedback as much as possible. We believe that more
leadership training and dialogue will help_
We also used the survey feedback to develop local action plans
that address issues and turn colleague ideas into action. For
example, a colleague working group helped develop our
Stand Up employee recognition program_

0

FY12 by the numbers
• 2,452 new hires
• 80i% overall retention rate
• 89_1% retention rate among top
performers
• 78_2% retention rate after
maternity/parental leave
• 19.8% turnover rate

Engagement survey
• Engagement scores improved in all
services and nearly all geographic
markets_
• 90% of survey items improved from the
2009 survey.
• 82% of our people believe that Deloitte
has an outstanding future_

Communication
We have made major strides in connecting with our people
and giving them the information they need to do their best
work.
To help colleagues relate to Strategy 2014, our plan for
becoming Canada's most sought-after business adviser, we
asked them to answer some strategy-related questions on
video. Almost 400 videos were submitted and uploaded to a
video site. Their submissions were plotted on an interactive
and searchable map. The videos have since been viewed well
over 3,200 times_
Our new enterprise social network, Yammer, gives colleagues
an opportunity to dialogue with leaders and teams, and
provides the organization with greater insight into what our
people are thinking. More than 50% of Deloitte people from
Canada — and over 62,000 people globally — have engaged in
conversations since Yammer was launched in November 2011.

Innovative thinking
Events such as the annual Innovative
Thinking contest are a big part of how we
engage our people_ In 2012, more than
100 abstracts from 331 Deloitte writers
were submitted to the contest which
showcases thought leadership forwardthinking ideas. In the end, 17 winning
papers were selected based an their
originality, strategic fit, relevance to target
markets and Deloitte differentiation_
Winning papers can be accessed on our
website.

•—
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Engagement
— —

Recognizing the importance of attracting and retaining exceptional talent to achieve our business goals, we
go to great lengths to create an environment where people feel that they belong, are supported in their career
development, and can flourish.

Innovation
Deloitte's focus on innovation has provided another essential
path to engage our people_ In FY12, our Innovation team
involved more than 700 Deloitte colleagues in innovation
training, ideation workshops and information sessions. They
also introduced monthly Minnovation awards(as in 'mini
innovation'), encouraging people to share even seemingly
small enhancement ideas that can lead to large gains_ Award
winners ran the gamut from a Montreal consulting team that
created the CIO Essentials package to address common issues
facing their IT clients to a manager who is creating a new
Deloitte people network for employees over the age of 55_

•—
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Career development
Deloitte people thrive on learning experiences that better equip them to deliver quality service and help them fulfill •
their career aspirations_ While some of the best learning comes on the job,formal training is equally important,
both for professional designations and certifications and for skills in leadership, effective negotiations, new
technologies and more.
Because Deloitte offers so many services to so many clients, we can also offer our people truly unique career
experiences well beyond the local office or classroom.

Domestic mobility
Domestic mobility is about giving talented professionals the
chance to develop their careers, while ensuring our resources
are positioned effectively to serve our clients across the
country_ In some cases, leaders or clients may identify specific
individuals to fill a need on their local client service team. In
other cases, interested candidates can apply for posted
positions at a location that piques their interest.
Global opportunity
Global opportunities can include spending a short period of
time in another country on a specific project or as part of a
busy season exchange. People can also be seconded for 18- to
24-month assignments at Delaitte locations worldwide. In
FY12, Deloitte Canada professionals were an assignment in
Argentina, Mexico, Slovakia and the United States, among
other countries_
Global volunteer opportunities include the following:
• Delaitte International Development Fellowship — This is a
unique international volunteer program that allows
Deloitte people an unpaid leave of absence of up to six
months to volunteer with a partner organization in a
developing nation. Among many projects, our people have
helped students in Asia improve their employment
prospects, built sustainable local businesses in South
America, and strengthened financial accountability for notfor-profits in Africa and Asia. Established in 2Q08, this
program has had nearly 40 participants.
• Deloitte Habitat Adventure — In October 2011, Deloitte
colleagues from our Toronto and Montreal area offices
travelled to Sao Paulo, Brazil, for the first-ever Deloitte
Habitat Adventure_ Working with 12 colleagues from
Deloitte Brazil, the team spent three days repairing homes
for local families and four days learning about Brazil's
economy and business infrastructure, Deloitte Canada—
Brazil relations and local housing needs_ The adventure
gave the participants opportunities to learn and develop
skills while taking an active role in making a difference in
the world outside Deloitte.

We invested
$16.5 million in
learning programs
in FY12.
130 hours
On average, each full-time Deloitte
employee spends more than 130 hours in
training each year.

60,900 hours
We provide over 900 internal development
classes annually. Our people also had access
to 60,900 hours of online learning courses.
Partnerships with top-tier Canadian and
international business schools help us with
leading-edge program development.

87.8%
Our Uniform Final Examination (UFE) pass
rate was 87.8%, with eight Honour Roll
members_
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Inclusion and diversity
We're proud of our involvement in diversity activities and our growing marketplace reputation as a firm where
diversity is a significant part of our culture. Beyond the fact that we respect each individual for what he or she
brings to the firm, we believe there is a strong business case for inclusion and diversity.

From a talent perspective:
• Attracting -top talent is essential to the success of our firm.
• The talent pool we draw from is becoming more diverse.
• Respecting, valuing and leveraging the unique capabilities
of all our people will improve our talent experience and
retention_
• The generation entering the workplace today has a
stronger expectation for personal flexibility, different work
experiences and inclusiveness_

Diversity statistics
In FY12, 38% of new partners and associate
partners were women or members of visible
minorities. Within our total workforce:
• 25% of key leaders were women
• 19% were members of visible minorities
• <1% were people with disabilities

From a client perspective:
• The leadership of our clients increasingly reflects the
diversity of our Canadian population.
• As our clients globalize, we can serve them better if our
people have a global perspective — knowledge and
experience of different cultures and languages.
• Diversity leadership can encourage others to emulate us
and strengthen our relationship with clients.
• Our clients increasingly expect us to demonstrate our
commitment to diversity and inclusion in proposals and
engagement teams.
While we are making progress, we also recognize our
shortcomings. For example, we need to build our pipeline of
candidates so that mare women and visible minorities are in a
position to move into leadership roles when they become
available.

In FY12, the LEAD and Deloitte Dads
networks joined forces to promote Pink
Shirt Day across Canada. The goal was to
raise awareness and lend support to the
anti-bullying movement.

Deloitte's Aboriginal Client Services provides
advice to assist First Nations and other
aboriginal organizations in meeting
objectives and building financially successful
communities.

Inclusion and Diversity Council
In FY12, we introduced a new Inclusion and Diversity Council
made up of influential senior leaders. We see this as a natural
evolution from diversity. Inclusion is about how each person
acts and the environment we collectively create so that
everybody can feel included and be fully engaged. The new
Council will provide oversight of this cultural change to ensure
that the pace of progress is fast and meaningful_
In addition to the Inclusion and Diversity Council, local Talent
and Diversity Councils exist in 15 major marketplaces across
Canada. These councils implement local diversity strategies
aligned with the national direction and provide feedback on
proposed initiatives.

People networks

Our most recent Dialogue on Diversity
discussion paper, entitled Welcome to
Canada. Now what?, garnered considerable
media attention and public analysis.
Learn more.

From a talent perspective:
• Attracting top talent is essential to the success of our firm.
• The talent pool we draw from is becoming more diverse.
• Respecting, valuing and leveraging the unique capabilities
of all our people will improve our talent experience and
retention.
• The generation entering the workplace today has a
stronger expectation for personal flexibility, different work
experiences and inclusiveness_

Diversity statistics
In FY12, 38% of new partners and associate
partners were women or members of visible
minorities. Within our total workforce:
• 25% of key leaders were women
• 19% were members of visible minorities
• <1% were people with disabilities

From a client perspective:
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• The leadership of our clients increasingly reflects the
diversity of our Canadian population.
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• As our clients globalize, we can sense them better if our
people have a global perspective — knowledge and
experience of different cultures and languages.

In FY12, the LEAD and Deloitte Dads
networks joined forces to promote Pink
Shirt Day across Canada. The goal was to
raise awareness and lend support to the
anti-bullying movement

• Diversity leadership can encourage others to emulate us
and strengthen our relationship with clients.
• Our clients increasingly expect us to demonstrate our
commitment to diversity and inclusion in proposals and
engagement teams.
While we are making progress, we also recognize our
shortcomings. For example, we need to build our pipeline of
candidates so that more women and visible minorities are in a
position to move into leadership roles when they become
available_

Inclusion and Diversity Council

Deloitte's Aboriginal Client Services provides
advice to assist First Nations and other
aboriginal organizations in meeting
objectives and building financially successful
communities_

a
Our most recent Dialogue on Diversity
discussion paper, entitled Welcome to
Canada. Now what?, garnered considerable
media attention and public analysis_

People networks
Our six people networks build community and create
networking and mentoring experiences:

Learn more_
• Canadian-Asian Network(CAN)
• Canadian Black Professionals Network(CBPN)
• Canadian Women's Initiative Network(canWin)
• Deloitte Dads
• Deloitte Latin American Network (DIANI)
• Lesbian, Gay, Bisexual and Transgendered Employees at
Deloitte(LEAD)
DIAN was new in FY12, providing Latin American individuals
and other stakeholders with a platform to develop an internal
Latin community_ DIAN better positions our firm to access the
Latin American talent pool and add value to the recruitment,
integration, retention and engagement of individuals who
identify as Latin American.
People networks are volunteer initiatives created by Deloitte
people with similar interests and affinities. They receive
approval, funding and support for their plans through the
Inclusion and Diversity Council_ In the works is a network for
people over the age of 55 called the Boomer Network_

Promoting the diversity agenda

0

From a talent perspective:
• Attracting top talent is essential to the success of our firm.
• The talent pool we draw from is becoming more diverse.
• Respecting, valuing and leveraging the unique capabilities
of all our people will improve our talent experience and
retention.
• The generation entering the workplace today has a
stronger expectation for personal flexibility, different work
experiences and inclusiveness_
From a client perspective:
• The leadership of our clients increasingly reflects the
diversity of our Canadian population.
• As our clients globalize, we can sense them better if our
people have a global perspective — knowledge and
experience of different cultures and languages.
• Diversity leadership can encourage others to emulate us
and strengthen our relationship with clients.
• Our clients increasingly expect us to demonstrate our
commitment to diversity and inclusion in proposals and
engagement teams.
While we are making progress, we also recognize our
shortcomings. For example, we need to build our pipeline of
candidates so that more women and visible minorities are in a
position to move into leadership roles when they become
available_

Diversity statistics
In FY12, 38% of new partners and associate
partners were women or members of visible
minorities. Within our total workforce:
• 25% of key leaders were women
• 19% were members of visible minorities
• <1% were people with disabilities
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In FY12, the LEAD and Deloitte Dads
networks joined forces to promote Pink
Shirt Day across Canada. The goal was to
raise awareness and lend support to the
anti-bullying movement

Deloitte's Aboriginal Client Services provides
advice to assist First Nations and other
aboriginal organizations in meeting
objectives and building financially successful
communities_

Inclusion and Diversity Council
People networks

Our most recent Dialogue on Diversity
discussion paper, entitled Welcome to
Canada. Now what?, garnered considerable
media attention and public analysis_

Promoting the diversity agenda
We took many steps in FY12 to promote diversity both within
our firm and in the business community_ Internally, we
launched the Diversity Champions award program to
recognize individuals who have been real difference makers.
Their stories and those of other inspirational Deloitte people
appeared in our 2012 Diversity Calendar called Do One Thing
for Diversity and in monthly newsletter articles_
Externally, we continued to support diversity causes and
events_ Among them, we expanded our involvement with the
Canadian Board Diversity Council, becoming a founding
partner of the Diversity 50. Ten CEOs and Chairs, including
Deloitte's Frank Vettese, are working to create a list of 50
diverse, board-ready candidates that organizations may select
from to complete membership on their own boards. Visit
MAW boarddiversity.ca.

Learn more_
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Our clients
Outstanding client experience starts with our client
service principles, the framework through which we
commit to service excellence
Client service principles
We will...
Make and meet our commitments to
our clients
Understand our clients' business and what is
important to them
Provide value and build trust through
technical competence and consistent results
Demonstrate professionalism through
effective interaction and communications
Provide a no surprises experience

Deloitte's mast significant impacts
on society result from the work that
we do for our clients, day in and
day out_ By contributing to our
clients' effectiveness, we drive
economic prosperity and social wellbeing_ By upholding high standards
of ethics, integrity and service
excellence, we promote responsible
business practice and promote the
longevity and success of our clients'
business and our own.
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Client engagement
Our client service principles encompass the elements our clients have told us they value when working with a
professional services provider_ We measure our performance across the five principles and continually coach our
people on how to live up to the expectations.

Client feedback
More than 500 clients participated in our mast recent formal
feedback program_ The results showed strong levels of satisfaction
reported by the majority of our clients and an overall satisfaction
level similar to the previous year.
One of the outcomes of the survey was an internal No Surprises
campaign aimed at addressing an issue identified by some of our
clients. The campaign included a tool kit to help people avoid
unpleasant surprises with their clients, a monthly contest
recognizing people for sharing how they managed a sticky
situation, videos and practical newsletter articles.

Client Acceptance and Engagement Acceptance
Appropriate diligence and risk assessment when accepting clients and specific engagements are critical to
maintaining our reputation and quality client portfolio_ The questions that underscore our Client Acceptance and
Engagement Acceptance (CAEA)processes are designed to help us better understand potential clients and assist in
identifying and mitigating risks that could compromise our independence or our ability to deliver on our client
service principles.
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Sustainability and Climate Change Services
Of all of our services, the work of our Sustainability and Climate Change Services practice is most closely tied to the
corporate responsibility and sustainability agendas of our clients. The practice offers practical solutions related to
sustainability strategy, reporting and disclosure; climate change risk mitigation and adaptation; and life cycle
assessments, among other services.

The practice enjoyed strong growth again in FY12, more than
tripling the number of client engagements. The team also
solidified its leadership position in the extractive sector. Among
the areas of growth:
• Investment in sustainability assurance increased as firms
sought to improve the credibility of their corporate
responsibility reports. Deloitte's assurance audits verify a
client's corporate responsibility data, processes and
controls_ We also present a detailed management report
on the organization's opportunities for improvement in
Corporate Responsibility programming and reporting.
• There was growing interest in materiality assessments to
help clients focus their corporate responsibility efforts on
the issues that matter most to their organization and their
stakeholders. Our process emphasizes stakeholder
engagement as a vital step to understanding the broad
range of perspectives, expectations and concerns of the
groups or individuals who can affect or can be affected by
the organization.

Innovative Thinking
Our Sustainability and Climate Change
practitioners produced three award-winning
papers in Deloitte's annual Innovative
Thinking contest. You can read them on our
website:
The New Green Supply Chain DNA
Workplace Safety Analytics — Saving Lives
and the Bottom Line
Thirsty Producers Flock to the Water Hole
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Sustainability and Climate Change Services
Of all of our services, the work of our Sustainability and Climate Change Services practice is most closely tied to the
corporate responsibility and sustainability agendas of our clients. The practice offers practical solutions related to
sustainability strategy, reporting and disclosure; climate change risk mitigation and adaptation; and life cycle
assessments, among other services.

Barrick Gold — New possibilities
We believe that every company is an energy
company. In the mining industry, we work with our
clients to help them better manage risk and benefit
from opportunities associated with traditional and
emerging energy generation and -consumption_ As
the largest gold producer in the world, and a
homegrown entity with operations around the
globe, Barrick Gold recognized that it may be facing
a future with increasing constraints on access to
safe, reliable and cost-effective sources of energy
and that it has a corporate responsibility to mitigate
the associated environmental impacts from energyderived greenhouse gas(GHG) emissions_ Barrick
partnered with Deloitte to combine our
complementary skills to assist in forming the
foundation for a comprehensive energy and GHG
management strategy.

In developing this foundation, the combined Barrick
and Deloitte team focused on understanding the
company's energy demands across its range of
operations; analyzing energy usage by energy type
and production area; determining energy and GHG
value levers to drive economic performance; and
developing a portfolio of energy and GHG
opportunities to consider pursuing_
Barrick Gold identified opportunities that will
contribute to improving both top-line and bottomline performance through its energy and GHG
efforts. The map and mix of Barrick Gold's mining
operations may look significantly different in 20
years. By addressing energy and greenhouse gas
emissions in a holistic and proactive manner, the
company hopes to add value for all stakeholders,
including the community and the environment, with
better or different energy-related choices that have
the potential to create significant value for
shareholders as well.
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Our community
•

Deloitte has a deeply held belief in giving back to the communities in which we work.
While sharing our financial resources is an important part of what we do, it's only the tip
of the iceberg. Each year, our people volunteer their time to thousands of community
projects across the country — using their brains and brawn to make a difference in the lives
of Canadians.

United Way fundraising
Every autumn, Deloitte people rally
together to support the United Way
agencies in their community
through creative fundraising

Total funds raised
(in millions of dollars)

2012

2011
United Way
Centraide
Canada

2010

$3.66

$3.53

$3.2

Deloitte.

Corporate responsibility update 2012

CR at Deloitte

Overview

Our firm

Community involvement

Our

people

Deloitte21

Our

clients

Our community

Operational sustainability

Community contributions

Community involvement
In FY12, we honoured some of these individuals through the inaugural Deloitte Volunteer Award program. People •
were invited to nominate a colleague whom they believed demonstrated a selfless commitment and passion for
helping others. A panel of judges had the task of choosing winners in the categories of General Volunteer, Board
Service and Skills-Based Volunteer. In addition to presenting personal gifts, we made $1,000 and $500 donations
to the charities or non-profit organizations supported by the winners and runners-up.

Impact Day
September 23, 2011 marked our seventh annual Impact Day —
a firm-wide day of volunteer service in which some 6,700
Deloitte people worked on community projects for the day.
A recent goal has been to increase the number of knowledgebased projects—that is, projects that leverage our people's
professional skills_ This includes efforts such as career
rnentoring for new immigrants or developing fundraising or
cash management strategies for an organization.

We applaud our
many colleagues
who graciously
volunteer their
time to help others.
Community memberships
participants in several external
organizations that share our commitment to
community leadership, best practices and
innovative collaboration_ Philanthropic
Foundations of Canada, Volunteer Canada's
Corporate Council on Volunteering, and the
Conference Board of Canada's Business
Sustainability Council and Corporate
Community Investment Council are just
a few.
We are active

In FY12, 10 cross-functional teams partnered with Volunteer
Canada to help designated charities tackle their top three
organizational issues. The teams spent the day brainstorming
solutions and then presented their recommendations to the
charities. See the Pathways to Education video to learn about
that organization's thoughts on the day.
On Impact Day, a Deloitte team worked with
Pathways to Education, an organization focused
on helping youth in low-income communities
graduate from high school and transition into
post-Secondary education.

Volunteer advisory services
6,000 +
volunteer
hours
since 2007

Advising the Community Together {ACT) is a Deloitte initiative
that provides volunteer advisory services to registered nonprofit community organizations and charities. Since 2007, over
100 Delaitte practitioners have provided more than 6,000
hours of professional voluntary service in Toronto, Vancouver,
Ottawa, Calgary and St John's.
In FY12, a team of Deloitte people began a project with
Social Capital Partners to help develop a plan for advancing
community hiring among Canada's largest private
sector companies.
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Inspiring
young minds
to achieve
great futures

Deloitte2l is a DTTL network-wide international
initiative driving innovations in education arid skill
building for underserved young people that will help
them succeed in the 21st century. In Canada, we have
two major initiatives that are inspiring youth to work for
a better future, in addition to smaller projects such as
our Impact Day effort with Pathways to Education.

5'

1

Youth citizenship

Junior Achievement

Today's youth need to learn to become active,
engaged citizens and problem solvers in order to
address 21st century global challenges_ That's
why we established a groundbreaking
partnership with Learning for a Sustainable
Future (LSF). Our first joint initiative, a series of
roundtables, led to the publication of the
discussion paper Ready or not? Preparing Youth
for 21st Century Responsible Citizenship. Learn

We enjoy a longstanding relationship with Junior
Achievement, which teaches financial literacy and
life skills to Canadian youth_ Volunteering for
Junior Achievement is a favourite activity for
hundreds of Deloitte volunteers across the
country every year_ They participate in full-day,
in-class programs during the school year for
middle school students. They also work weekly
with student companies, guiding them through
business planning, developing products, sales and
marketing and more.

More.

Next up is a youth roundtable as well as the
creation of a competition for secondary school
students to develop the Canadian Code of
Responsibilities and Duties that complements the
Canadian Charter of Rights and Freedoms.

•—
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Community contributions
The Del oitte Foundation is our main vehicle for community giving.
The focus is on education, health care and youth as a means of
encouraging the development of an educated and healthy future
workforce. We also strive to help those charities in which Deloitte
people play an active role, arid to support disaster relief efforts.

United Way
Each year, Deloitte colleagues do more and give more to the
United Way, our firm's charity of choice_ United Way agencies
help thousands of Canadians access programs and services
that create opportunities far youth, help newcomers fulfill
their potential, assist the elderly to stay connected to their
communities and help people who are struggling to get back
on their feet_

As a firm, we
contributed more than
$4.8 million in FY12 to
registered charities in
Canada through the
Deloitte Foundation.
FY12 contributions
Here are some of the recipients of donations
made by the Deloitte Foundation in the
year:

Health
Scarborough Hospital Foundation
Hospital far Sick Children
Oakville Hospital Foundation

In the fall of 2011, we collectively raised $3,663,408 for the
United Way, a 3_7% increase over 2010_ Deloitte supports
internal United Way committees with budgets for fundraising
events and prizes, and paid time during business hours for
planning and fundraising.

Fondation Hdpital Charles-LeMoyne
Kids with Cancer Society
Stollery Children's Hospital Foundation
Bridgepoint Health Foundation
Juvenile Diabetes Research Foundation

0

Fundraising
Beyond firm-sponsored events, many of our people take it
upon themselves to raise funds for important causes_
In September 2011, more than 150 Delaitte walkers laced up
their shoes for the Weekend to End Women's Cancers
(WEWC), raising more than $300,000 for cancer research in
the process_ In November, 26 teams across Canada raised over
$130,000 towards Movember — earning us bragging rights as
a top fundraiser within DTTL member firms. Movember is
responsible for the sprouting of moustaches on thousands of
men's faces, in Canada and around the world. With their
'Ma's,' these men raise vital funds and awareness for men's
health, specifically prostate cancer and male mental
health initiatives_

David Cornfield Melanoma Fund

Education
Youth

O
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Community contributions
The Del oitte Foundation is our main vehicle for community giving.
The focus is on education, health care and youth as a means of
encouraging the development of an educated and healthy future
workforce. We also strive to help those charities in which Deloitte
people play an active role, arid to support disaster relief efforts.

United Way
Each year, Deloitte colleagues do more and give more to the
United Way, our firm's charity of choice_ United Way agencies
help thousands of Canadians access programs and services
that create opportunities far youth, help newcomers fulfill
their potential, assist the elderly to stay connected to their
communities and help people who are struggling to get back
on their feet_

As a firm, we
contributed more than
$4.8 million in FY12 to
registered charities in
Canada through the
Deloitte Foundation.
FY12 contributions
Here are some of the recipients of donations
made by the Deloitte Foundation in the
year:

Health
Education

O

Concordia University
In the fall of 2011, we collectively raised $3,663,408 for the
United Way, a 3_7% increase over 2010_ Deloitte supports
internal United Way committees with budgets for fundraising
events and prizes, and paid time during business hours for
planning and fundraising.

Learning for a Sustainable Future

Fundraising

Pathways to Education

University of Alberta
University of Western Ontario
University of British Columbia

Carleton University

0

Beyond firm-sponsored events, many of our people take it
upon themselves to raise funds for important causes_
In September 2011, more than 150 Delaitte walkers laced up
their shoes for the Weekend to End Women's Cancers
(WEWC), raising more than $300,000 for cancer research in
the process_ In November, 26 teams across Canada raised over
$130,000 towards Movember — earning us bragging rights as
a top fundraiser within DTTL member firms. Movember is
responsible for the sprouting of moustaches on thousands of
men's faces, in Canada and around the world. With their
'Ma's,' these men raise vital funds and awareness for men's
health, specifically prostate cancer and male mental
health initiatives_

University of Ottawa
University of Saskatchewan

Youth

O
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Community contributions
The Deloitte Foundation is our main vehicle for community giving.
The focus is on education, health care and youth as a means of
encouraging the development of an educated and healthy future
workforce. We also strive to help those charities in which Deloitte
people play an active role, and to support disaster relief efforts.

United Way
Each year, Deloitte colleagues do more and give more to the
United Way, our firm's charity of choice_ United Way agencies
help thousands of Canadians access programs and services
that create opportunities for youth, help newcomers fulfill
their potential, assist the elderly to stay connected to their
communities and help people who are struggling to get back
on their feet

As a firm, we
contributed more than
$4.8 million in FY12 to
registered charities in
Canada through the
Deloitte Foundation.
FY12 contributions
Here are some of the recipients of donations
made by the Deloitte Foundation in the
year:

Health
Education
Youth

In the fall of 2011, we collectively raised $3,663,408 for the
United Way, a 3.1% increase over 2010_ Deloitte supports
internal United Way committees with budgets for fundraising
events and prizes, and paid time during business hours for
planning and fundraising.

Junior Achievement of Canada

Fundraising

Trails Youth Initiatives

Beyond firm•sponsored events, many of our people take it
upon themselves to raise funds for important causes_

Big Brothers Big Sisters of Canada

KidSport Saskatchewan
Ronald McDonald House

Kids UpFront Foundation

0

Delisle Youth Services

Canadian Tire Jumpstart Foundation
In September 2011, more than 150 Deloitte walkers laced up
their shoes for the Weekend to End Women's Cancers
(WEWC), raising more than $300,000 for cancer research in
the process. In November, 26 teams across Canada raised over
$130,000 towards Movember — earning us bragging rights as
a top fundraiser within DTTL member firms. Movember is
responsible for the sprouting of moustaches on thousands of
men's faces, in Canada and around the world. With their
Ma's,' these men raise vital funds and awareness for men's
health, specifically prostate cancer and male mental
health initiatives_

O

Toronto Children's Chorus
Horizons for Youth
Bibliotheque des jeunes de Montreal

l
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Operational sustainability

Like any good corporate citizen, we have a responsibility to do what we can to reduce
greenhouse gas(GHG)emissions, minimize waste and preserve our natural resources — and
we take that responsibility seriously.

We rolled out PlanetSaver, a desktop screen saver, to every Deloitte office in FY12. Once users install
the program, PianetSaver automatically powers down their monitor during periods of inactivity and
later shows how much energy they saved.
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Environmental footprint
Del oitte's environmental impacts relate primarily to business travel, building services and office functions_
❑ne of the ways in which we are trying to reduce business travel is through increased videoconferencing. We have
made significant investments in videoconferencing technology over the past few years—to the extent that seven of
our offices are now telephone free and people make all of their calls through their computers_ We now need to
step up training so that people see how easy it is to use videoconferencing and become more comfortable with it
In keeping with our commitment to sustainability, Deloitte will be the anchor tenant in a new office tower in
downtown Toronto, which will be built to a minimum LEED CS-Gold environmental certification. The tower is
scheduled for completion in late 2015/early 2016.

0

We have made deliberate efforts to reduce paper use in our offices. In FY12, cloud printing was launched
nationally. Cloud printing lets users print to any printer in the Deloitte network without having to go through a
printer set-up process. It enables us to reduce the number of printers, better control printer settings (e.g., for
double-sided printing) and eliminate reprinting when people change offices or floors_

•—
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Green initiatives
Achieving our environmental goals is a collective effort of Deloitte teams and individuals across the organization.
Several other initiatives were undertaken during the year to both reduce our environmental impact and send a
strong message about the importance of environmental responsibility.

O

PlanetSaver

Small things that add up
• Recycling stations at all offices

We rolled out PlanetSauer,r a desktop screen saver, to every
Deloitte office in FY12. Once users install the program,
PlanetSaver automatically powers down their monitor during
periods of inactivity. When the person returns to his or her
computer, a summary screen shows how much energy was
saved. ManetSauer also tracks organization-wide energy
savings_

• Reusable dishware
• Elimination of plastic bottles
• Double-sided printing
• Cell phone recycling
• Fair trade coffee
• Eco-friendly cleaning products
• Green stationery procurement

The 'monitor off' mode of PlanetSaver can save up to onethird of a computer's power usage, without any delay in
wake-up. The 'sleep' mode reduces power consumption by
approximately 95%.
PlanetSaver has been embraced by Deloitte users_ Within six
months of launch, we had 1,800 users and had saved 5,000
kWh of energy. We are now looking at packaging PlanetSaver
for our clients and for Deloitte people who would like to use it
at home_
Green teams
Local green teams worked hard again in FY12 to raise
awareness and bring our sustainability agenda to life. Activities
included a bike to work contest won by our Calgary office,
replacing paper cups at the Halifax office with reusable
ceramic Deloitte mugs, and participating in composting
initiatives in Vancouver and Montreal. The Vancouver-based
green team also ran a successful speaker series on topics such
as car sharing, plastics pollution in our oceans, and local,
organic food choices.
Green e-learning
We introduced a green e-learning course designed to help
Deloitte people better understand Deloitte's commitment to
creating a sustainable firm and how they can contribute. The
20-minute course includes a video segment from
environmental journalist David Suzuki.

Research tells us that,
on average, each person
uses 8,000 sheets of
paper a year, and that
we really only need
one sheet in six that
we print.

Deloitte.
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Green initiatives
Achieving our environmental goals is a collective effort of Deloitte teams and individuals across the organization.
Several other initiatives were undertaken during the year to both reduce our environmental impact and send a
strong message about the importance of environmental responsibility.

Green living subsidy

O

We added a long list of green living items and services that can
be reimbursed under our employee wellness benefit.
Colleagues can now claim reimbursement for taking transit
or riding their bikes to work, home electronics recycling,
air purifiers, low flush toilets and other Energy Star
rated appliances_
Writing instrument sustainability program
Through this program, pens, pencils, highlighters and other
writing instruments are collected, disassembled and/or
reprocessed by TerraCycle, a waste collection company that
converts the waste into a variety of products and materials_
TerraCycle donates two cents for every instrument that is of a
certain brand owned by Newell Rubbermaid to a charity of
our choice — namely, the David Suzuki Foundation.

