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Building a legacy,
adapting to change

Long-term goals, meet short-term drive
Deloitte Private global family business survey 2019

Canada versus the world

Deloitte Private's Global Family Business Survey 2019 highlights the priorities
and intentions of family-owned businesses across Canada and around the
world. The results offer reasons for confidence while underscoring the need

to remain vigilant.

Here are a few key insights that stood out from the full report which offer a
unique perspective that can inform your strategic planning as you balance
short-term initiatives with your long-term goals.
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Disruption
No time for complacency
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