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Press release 

Zurich/Geneva, 17 April 2019 

Global Powers of Luxury Goods: Swiss luxury companies 

are taking the digital path to accelerate growth 
 
• The sales of the world’s Top 100 luxury goods companies grew by 11% and generated 

aggregated revenues of USD 247 billion in fiscal year 2017 

• Richemont, Swatch Group and Rolex remain in the top league of Deloitte’s Global Powers of 

Luxury Goods ranking 

• All Swiss companies in the Top 100 returned to growth in FY2017, but with only 8% increase, 

they lagged behind the whole market for the third time in a row 

• Luxury goods companies are making significant investments in digital marketing and the use 

of social media to engage their customers 

 

Despite the recent slowdown of economic growth in major markets including China, the Eurozone and the 

US, the luxury goods market looks positive. In FY2017, the world’s Top 100 luxury goods companies 

generated aggregated revenues of USD 247 billion, representing composite sales growth of 10.8%, according 

to Deloitte’s 2019 edition of Global Powers of Luxury Goods. For comparison, in FY2016 sales were USD 217 

billion and annual sales growth was as low as 1.0%. Three-fourth of the companies (76%) reported growth 

in their luxury sales in FY2017, with nearly half of these recording double-digit year-on-year growth. 

 

Switzerland and Hong Kong prevail in the luxury watches sector 

Looking at product sectors, clothing and footwear dominated again in FY2017, with a total of 38 companies. 

The multiple luxury goods sector represented the largest sales share (30.8%), narrowly followed by jewellery 

and watches (29.6%). Here Richemont, the Swatch Group, Chow Tai Fook, Rolex and Lao Feng Xiang were 

the highest contributors. Cosmetic and fragrances was the top-performing sector with a sales growth of 

16.1%, while sales in bags and accessories shrunk by 1.1 percentage points to 6.1%. 

 

“The global luxury market will continue to experience significant growth, in spite of an uncertain geopolitical 

and economic environment. The appetite for luxury goods of the rising middle class in major emerging 

countries does not give any signs of dwindling. China in particular will become an even more important 

market for luxury goods, and we observe that most companies have adapted their marketing strategy to 

better serve the specificities of the country,” comments Karine Szegedi, Managing Partner and Head of 

Fashion & Luxury at Deloitte Switzerland. 

 

Richemont and Swatch Group hold their position in the Top 10 

The Top 10 companies accounted for nearly half (48.2%) the total luxury goods sales of the Top 100 

companies. Besides new joiner Chanel, the Top 10 companies either maintained or changed their position by 

one place. 

 

Top 10 luxury goods companies by sales, FY2017 

# 
Chan-

ge 
Company name Selection of Luxury Brands 

Country of 

origin 

FY2017 

Luxury 

goods 

sales  

(USD m) 

FY2017 

Luxury 

goods 

sales 

growth* 

1 - LVMH Moët Hennessy-
Louis Vuitton SE 

Louis Vuitton, Christian Dior, Fendi, 
Bvlgari, Loro Piana, Emilio Pucci, 

France 27’995 17.2% 

https://www2.deloitte.com/ch/en/pages/consumer-business/articles/global-powers-of-luxury-goods.html
https://www2.deloitte.com/ch/en/pages/consumer-business/articles/global-powers-of-luxury-goods.html
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Acqua di Parma, Loewe, Marc Jacobs, 
TAG Heuer, Benefit Cosmetics 

2 - The Estée Lauder 
Companies Inc. 

Estée Lauder, Bobbi Brown, La Mer, 
Jo Malone London, Aveda; Licensed 
beauty & fragrance brands 

US 13’683 15.7% 

3 - Compagnie Financière 
Richemont SA 

Cartier, Van Cleef & Arpels, 
Montblanc, Jaeger-LeCoultre, 
Vacheron Constantin, IWC, Piaget, 
Chloé, Officine Panerai 

Switzerla
nd 

12’819 3.1% 

4 +1 Kering SA Gucci, Bottega Veneta, Saint Laurent, 
Balenciaga, Brioni, Pomellato, Girard-
Perregaux, Ulysse Nardin 

France 12’168 27.5% 

5 -1 Luxottica Group Spa Ray-Ban, Oakley, Vogue Eyewear, 
Persol, Oliver Peoples; Licensed 
eyewear brands 

Italy 10’322 0.8% 

6 New Chanel Limited Chanel UK 9’623 11.5% 

7 -1 L’Oréal Luxe Lancôme, Kiehl’s, Urban Decay, 
Biotherm, IT Cosmetics; Licensed 
brands 

France 9’549e 10.6% 

8 -1 The Swatch Group Ltd. Omega, Longines, Breguet, Harry 
Winston, Rado, Blancpain; Licensed 
watch brands 

Switzerla
nd 

7’819 5.4% 

9 +1 Chow Tai Fook 
Jewellery Group 
Limited 

Chow Tai Fook, Chow Tai Fook T 
Mark, Hearts on Fire, Monologue, 
Soinlove 

Hong 
Kong 

7’575 15.4% 

10 -1 PVH Corp. Calvin Klein, Tommy Hilfiger US 7’355 10.7% 

*= top 100 sales growth rates are sales-weighted, currency-adjusted composites 

e=estimate 

 

Richemont maintained last year’s third position on the overall ranking, turning round declining FY2016 sales 

to achieve 3.1% sales growth in FY2017, with strong sales performance in the Asia Pacific region. FY2017 net 

profit margin was down slightly, at 11.1%. The Swatch Group rebounded even more strongly, with year-on-

year growth up 16.4 percentage points in FY2017, at 5.4%. This was driven by strong growth in Asia Pacific 

and Europe. The company also improved profitability, with FY2017 net profit margin of 9.5%, up 1.6 

percentage points. 

 

The Swiss luxury industry remains strong, but… 

Rolex remains in the Top 15, and along with Richemont and the Swatch Group accounts for over 86% of the 

total share of Swiss company luxury goods sales in the ranking presented. Overall, there have been no 

changes in in the Swiss participation in the world’s Top 100. The nine Swiss-based companies operate in the 

luxury jewellery and watches product sector. They all returned to growth in FY2017, with a 7.7% increase in 

annual luxury goods sales. 

 

However, for the third consecutive financial year, the growth in Swiss luxury goods sales is lower than global 

growth. “This development reflects the evolution that has been noted in the watch industry. All of the Swiss 

companies in the ranking operate in the jewellery and watch sector and whereas the jewellery market has 

shown strong results, the global watch market has experienced some turbulent times in the last two financial 

years,” explains Karine Szegedi. 

 

Top 100 luxury goods Swiss-based companies 

# 

Change 

in 

ranking 

Company name Selection of Luxury Brands 

FY2017 

Luxury 

goods sales 

(USD m) 

FY2017 

Luxury 

goods sales 

growth 

3 - Compagnie Financière 
Richemont SA 

Cartier, Van Cleef & Arpels, Montblanc, 
Jaeger-LeCoultre, Vacheron Constantin, 
IWC, Piaget, Chloé, Officine Panerai 

12’819 3.1% 

8 -1 The Swatch Group Ltd. Omega, Longines, Breguet, Harry Winston, 
Rado, Blancpain; Licensed watch brands 

7’819 5.4% 

14 -2 Rolex SA Rolex, Tudor 5’686e 5.7% 
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45 - Patek Philippe SA Patek Philippe 1’239e 3.8% 

51 - Audemars Piguet & Cie Audemars Piguet 995e 12.0% 

53 - Le Petit-Fils de L.-U. 
Chopard & Cie SA 

Chopard 848e 9.9% 

74 -1 Breitling SA Breitling 437e 2.9% 

84 +2 Franck Muller Group Franck Muller 305e 13.2% 

90 +6 Richard Mille SA Richard Mille 264e 15.6% 

e=estimate 

 

Key sources of growth for most of the Swiss companies were sales in Mainland China, and a stronger digital 

presence. While many customers do not want to miss the experience of visiting a boutique to see the luxury 

goods in person, look at the material and touch it, luxury companies are keeping an eye on a new consumer 

class that will become more and more relevant in the future: the High-Earners-Not-Rich-Yet. HENRYs are 

heavily influenced by modern technology and use social media to form their buying decisions, compelling 

luxury brands to make significant investments in digital technologies. 

 

 

Contact: Karine Szegedi 
Position: Managing Partner, Head of Fashion and 
Luxury 

Tel.: +41 58 279 82 58  
Email: kszegedi@deloitte.ch 

Contact: Sophie Nägeli 
Position: Communications Specialist 
Tel.: +41 58 279 72 59 

Email: snaegeli@deloitte.ch 

About the Global Powers of Luxury Goods report 
The Global Powers of Luxury Goods identifies the 100 largest luxury goods companies globally, based on the consolidated 
sales of luxury goods in FY2017 (for fiscal years ending through 30 June 2018), using publicly available data, and evaluates 
their performance across geographies and product sectors. It also examines industry trends and global economic conditions. 
Full details about the Global Powers of Luxury Goods report are available here. 
 
Deloitte Switzerland 
Deloitte is a leading accounting and consulting company in Switzerland and provides industry-specific services in the areas 
of Audit & Assurance, Consulting, Financial Advisory, Risk Advisory and Tax & Legal. With more than 1,900 employees at six 
locations in Basel, Berne, Geneva, Lausanne, Lugano and Zurich (headquarters), Deloitte serves companies and 
organisations of all legal forms and sizes in all industry sectors.  

Deloitte Switzerland is an affiliate of Deloitte Northwest Europe, a member firm of the global network of Deloitte Touche 
Tohmatsu Limited (DTTL) comprising of around 286,000 employees in more than 150 countries. 
 
Note to editors 
In this press release, Deloitte refers to one or more of Deloitte Touche Tohmatsu Limited (“DTTL”), a UK private company 
limited by guarantee, and its network of member firms, each of which is a legally separate and independent entity.  

Deloitte AG is an affiliate of Deloitte NWE LLP, a member firm of DTTL. Deloitte NWE LLP and DTTL do not provide services 
to clients. Deloitte AG is an audit firm recognised and supervised by the Federal Audit Oversight Authority (FAOA) and the 
Swiss Financial Market Supervisory Authority (FINMA).  

Please see www.deloitte.com/ch/about to learn more about our global network. 
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