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The world’s Top 100 luxury goods companies generated personal luxury goods revenues higher than the previous year

as consumer demand recovered, especially in the beauty sector
13.4% e In FY2022 the world’s Top 100 luxury goods E g

Composite net profit margin companies are bigger and more profitable than ever.

Top 10 share of Top 100 luxury goods sales
Luxury goods sales P P e

in the Top 10 are up

23%

LVMH
consolidates its
position as

‘ leader contributing

31%

‘ | of the Top 10 sales
I in FY2022

The Top 10 companies contributed nearly

63% of the year-on-year growth in sales

’_‘ value and 76,4% of the combined net
(I

profit of the Top 100 luxury goods companies.

RiChemont regainS third place; PVH Corp returns to the Top 10
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