Informativo(-erencial

Edition 17
August 2022

Wi-Fi 6 or 5G

Which will lead the future of enterprise
wireless connectivity?

Page 3
International Sustainability and
Climate Standards (IFRS S1 and IFRS S2)

In March 2022, the ISSB published two
draft standards.

Page 5

Deloitte.



Informativo Gerencial | Content

Content

Page 3 Page 5

Deloitte refers to Deloitte Touche Tohmatsu Limited, a private liability company Limited
in the United Kingdom to your network of the signatures member and their related
entities, each a of the them as a entity legal only e independent. See www.deloitte.com
to learn more about our global network of member firms.

Deloitte provides professional audit and assurance services, consulting, financial advice,
advice in risks taxes and services legal related with our public and private clients from
various industries. With a global network of member firms in more of the 150 countries
Deloitte provides capabilities of the class world and service high quality to their
customers providing the experience necessary for do front to the more complex
business challenges. Deloitte's more than 345,000 professionals are committed to
impact significant.

As used herein, Deloitte & Touche Ltda., Deloitte Asesores y Consultores Ltda., D
Contadores Ltda., Deloitte Ltda. and D Profesionales LTDA., which have the exclusive
legal right to become involved in, and limit their business to, the provision of audit
services, consulting, tax consulting, legal advice, Risk and financial services, respectively,
as well as other professional services under the name “Deloitte”.

This presentation contains only general information and Deloitte is not, through this
document, providing audit and accounting advice or services.

This presentation no replaces these tips or services professional or must use as a basis
for any decision or action that may affect your business. Before taking any decision or
take any measure what can affect your business should consult to a advisor profession-
al qualified. No provides no representation, warranty or promise (neither explicit nor
implied) about the veracity or integrity of the information in this communication and
Deloitte shall not be liable for any loss suffered by any person what trust in this
presentation.

© 2022 Deloitte & Touche Ltda., Deloitte Asesores y Consultores Ltda., D Contadores

Ltda., Deloitte Ltda. and D Profesionales LTDA., depending on the service each provides.

01

03

Wi-Fi 6 or 5G: Which will lead
the future of enterprise
wireless connectivity?

High connectivity requirements
across the digital world
accelerate adoption of
advanced wireless initiatives.
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The digitization of payments

A way to boost the
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Wi-Fi 6 or 5G: Which will
lead the future of enterprise
wireless connectivity?

High connectivity requirements across the digital world
accelerate adoption of advanced wireless initiatives,
and both technologies have a critical role to play, not
only for consumers, but also for businesses.

ith the generous investment in
press and advertising dedicated
to 5G, one might think that

next-generation enterprise wireless
networks will revolve almost exclusively
around that technology, while Wi-Fi 6
would play a more modest role among
connectivity options, but that scenario
doesn't seem to be that true.

Deloitte Global's Technology, Media, and
Telecommunications Predictions 2022
(TMT Predictions) report predicts that
more 6 Wi-Fi devices will be sold during
2022 than 5G devices - about 2,500
million 6 Wi-Fi units versus 1,500 million
5G devices.

One of the reasons for this situation is the
cost, as Wi-Fi 6 devices are more affordable
and more available than 5G. Acquiring the
right spectrum can also be a challenge in
some countries: while the first technology
uses free and unlicensed spectrum, 5G
typically requires companies to license
spectrum to network providers or
government entities.
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Ease of deployment is also likely to have
contributed to the initial advantage of
Wi-Fi 6. Wi-Fi networks are already widely
established, along with a large base of
such devices. As companies upgrade to
Wi-Fi 6 networks, they can take advantage
of backward compatibility, avoiding the
need to replace all older devices at once.

Familiarity with technology can also be an
advantage. While there are 4G LTE private
cellular networks, these are outnumbered
by enterprise Wi-Fi deployments, which
means that many IT departments already
have experience in deploying and
operating these networks.

By contrast, setting up an 5G network
(either private or with a network operator)
usually means learning something new
and potentially more complex, adapting to
a standard that is still being implemented,
and perhaps working with a provider that
is also catching up with this technology.

It's worth noting that the countries
showing the highest Wi-Fi 6 deployment

(Germany, Brazil, UK, China, and Australia)
are also the ones boasting the highest
levels of 5G testing and commissioning.
Again, it is clear that both technologies are
being adopted at the same time.

Both complement each other

Unlike previous generations of wireless
technology, Wi-Fi 6 and 5G are designed
to work together seamlessly and the
wireless industry seems headed towards a
future where devices can move safely and
seamlessly between all types of wireless
networks.

Deloitte's study, involving 437 wireless
executives, reveals that 45% of companies
are simultaneously testing or deploying 6
and 5G Wi-Fi for their projects. In fact,
almost all the leaders consulted (98%)
estimate that their organization will use
both within three years.

The projected investment also reflects the
adoption of the two technologies.
Enterprises expect to allocate 48% of their
enterprise wireless network spending to

Wi-Fi and 52% to mobile. This isn't entirely
a surprise, as Wi-Fi 6 and 5G have some
similar capabilities, but they also have
different, complementary strengths. Both
allow for higher speeds, lower latency, and

higher device density and network capacity.

The differences lie in areas such as scope,
mobility support and cost. Wi-Fi 6 and its
predecessors tend to be used for smaller,
less expensive local area networks, often
for home and office connectivity. Cellular
networks such as 5G are used for wide
area networks both indoors and outdoors,
often for devices that move across large
geographic areas, for example, for smart
city, port, airport, and autonomous vehicle
applications.

The future of connectivity

Because advanced connectivity is a key
enabler of other innovative technologies,
organizational leaders must increasingly
treat advanced networking as a key

component of their company's architecture,

changing the way they operate, as well as
how they develop new products and
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business models, as well as their relationship
with customers.

For effective implementation, companies
must determine which usage scenarios
they want to target their application
requirements and usage restrictions.
Understanding the specific capabilities of
6 and 5G Wi-Fi, identifying the associated
costs, and determining which would be
best suited for different situations can
also help in decision making.

Deloitte Global's
TMT 2022
Predictions

If you would like to expand on the
recommendations to consider
when adopting these wireless
technologies, we invite you to
explore Deloitte Global's annual
report: TMT Predictions 2022,
which provides insight into these
and other trends in technology,
media and telecommunications
that will impact and transform the
world's business and consumer
ecosystems.

@ For more information, please
visit www.deloitte.com/co
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International
Sustainability
and Climate

Standards (IFRS

S1 and IFRS S2)

In order to prepare a new global financial reporting
framework, adhering to sustainability criteria, in March
2022, the I1SSB published two draft standards: one on
General Requirements for Disclosure on Sustainability
Related to Financial Reporting (IFRS S1) and another on
Climate-Related Disclosure Information (IFRS S2).

Any business strategy that wants to
T last over time must be based on the

creation of value, in a sustainable
way. In recent years, Environmental, Social
and Governance (ESG) issues have become
more important not only for companies,
but also for investors, regulators, custom-
ers and suppliers, which has driven the
need to publicize what organizations are
doing in the field, in a congruent, complete,
comparable and verifiable way.

In this context, the International Sustain-
ability Standards Board (ISSB), created by
the IFRS Foundation and whose objective is
to issue, soon, a single regulatory frame-
work for companies to report non-financial
information related to sustainability and
climate.
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But what factors explain the emergence of
these standards, what challenges and
opportunities will they represent for
companies? In this paper, we discuss these
and other concerns arising from this new
context in which sustainability will become
an important part of the global regulatory
environment.

=
-
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Rules change

The concern of society about the care of
the environment is not a new issue and it is
in the hands of the different actors to
ensure that development is sustainable.
Therefore, on November 3, 2021, during
the United Nations Conference on Climate
Change (COP 26), the main economies of
the world agreed to carry out some actions
to reduce the environmental impact.

What do these rules actually consist of?

+ IFRS S1 establishes general requirements
regarding sustainability issues that
companies must disclose periodically, for
example, what type of governance
structure they have to identify, assess and
monitor climate- or societal-related risks;
how they manage and mitigate these risks;
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the company's strategy to address
significant sustainability-related risks and
opportunities; and, their metrics and
targets, that is, the commitments they have
to combat climate change, the
measurements they make in this regard
and the actions with which they plan to
meet their goals.

+ IFRS 2 focuses specifically on the issue of
climate and the disclosures that companies
must make specifically regarding their
environmental impact; for example, the
measurement of greenhouse gases (GHG)

The organizational turn and the
challenges to come

The new financial rules on sustainability
represent an important milestone in what
has to do with preparing the accounting
information of companies, for two reasons:
the first is that it will be possible to have a
comprehensive and unigue framework that
promotes social responsibility and care for
the environment; the second, that this
framework will use a structured language
that is understandable for the areas that
prepare the accounting or financial reports
of the companies.

But moving towards a sustainable
approach should not only be limited to the
exclusive work of accounting teams, but
should cover all areas of the organization.
Today, as a path has opened up to include
in the financial statements information that
was previously considered non-financial,
sustainability issues have become highly
relevant on the agenda of CFOs, Boards of
Directors, investors, regulators and among
the different participants of the global
business ecosystem.

When a company adopts a sustainability
strategy, it is actually creating a value
strategy, and this implies making
investment decisions, financing, mergers
and acquisitions, tax planning, legal
aspects, as well as production processes
(for example, the organization may modify
its supply to meet its sustainable strategy
and commitments to reduce GHG
emissions)
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New rules, new opportunities

Having a new framework to align with
financial and sustainability trends can also
bring various benefits for companies. For
example, if an effort is made to convey the
new organizational approach to employees,
the issues that concern them would most
likely be addressed at the same time. This
would help generate greater loyalty and
commitment from talent to companies.

In the future, let's not forget, the younger
generations, which are those who show
greater concern about issues such as the
environment, diversity and the structure of
business governance, will become the largest
workforce in the market, and therefore,
companies must begin to address those
issues of interest, as soon as possible.

On the other hand, if organizations show
genuine concern about issues that in the
future may impact not only businesses but
communities and the planet itself, the
benefit they could obtain would be their
differentiation among competitors. This is
another element to consider sustainability
in long-term strategies, beyond regulatory
compliance.

Conclusions

As part of a new era of finance and
business, in which sustainability
has taken a preponderant role,
making transparent the commit-
ments, strategies and results
related to Environmental, Social
and Governance (ESG) aspects, as
well as climate change, are tasks to
which companies must begin to
adapt.

To do this, to have approved
criteria in the matter, that allow
companies to report their actions
and sustainability strategies - such
as the regulatory framework
proposed by ISSB -, becomes a
fundamental necessity, to provide
investors and regulators with a
clearer, more unique and
comparable picture of the
performance of the organizations
themselves.

@ For more information, please
visit www.deloitte.com/co

The world's major economies
agreed to take some actions to
reduce environmental impact.
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The digitization
of payments

In a highly interconnected environment, digital payment
systems represent, for the goods and services offered by
a business, an ideal, convenient and affordable link with
banks, collaborators, suppliers and new markets.
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hese systems take on a special
T relevance especially in the current

context, characterized by a consumer

accustomed to seamless payments,
in daily transactions, and with increasing
expectations for integrated and secure
ways of paying for any product or service.

The digitalization of payments represents,
in short, an essential strategy for the
competitiveness of a business.

Manual payments in a digitized
landscape, a good decision?

Deciding to maintain a manual payment
system involves high opportunity costs that
could affect a company's performance.

First, manual payments entail a more
detailed and exhaustive record of
transactions, in order to ensure legal
compliance and internal control, in
accordance with established policies. This
translates into the intensive use of man
hours (in contrast to a digital payment
system) and the imposition of more
robust control measures to mitigate an
increased risk of fraud and errors.

Maintaining this type of payment
represents, secondly, the development of
a higher level of control, with the purpose
of avoiding security breaches and
protecting customers. To do this, it may be
necessary to request certain information
for registration, a process that could be
impacted by the rules concerning the
privacy of the information.

The advantages of payment digitization
The digitalization of payments represents,
for a business, a profound transformation
that streamlines and optimizes processes,
which implies qualitative and quantitative
benefits of a high level.

Among the benefits that this change
brings, the most notorious is to achieve a
greater degree of security and control.
Card numbers are linked to individual
transactions rather than the card itself,
and each purchase is limited to the
pre-approved amount.

Making and receiving digital payments can
also increase profitability by reducing
operating costs and making it easier to
manage business contracts, delivery
records and accounts receivable.

Digitalization of payments: the path
to implementation

Before putting digital technology into
action, it is necessary for the company to
calculate the Return on Investment (ROI)
of the project, the time that will be saved
in manual processes or if it will obtain any
return. Articulating the clear benefit of
digital payments will make it easier to get
leaders to join this initiative.

In the same way, it is essential to analyze
the way in which the organization currently
makes its payments, to determine the
opportunities to move the current process
towards digital alternatives.
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The Deloitte
experience: how we
can help you

Thanks to our extensive experience
in the digitalization of payments, the
advisory team of Deloitte Treasury
Advisory Services can provide you
with end-to-end support in the
implementation of this technology,
regardless of the turn of your
company, through different activities,
such as:

Diagnosis of the payment

process.

Design of payment policies and

process development.

Automation and digitization of

payments.

Support and training related to

the digitization of payments.

@ For more information, please
visit www.deloitte.com/co

10



Deloitte

Deloitte refers to Deloitte Touche Tohmatsu Limited, a private liability company Limited in the United Kingdom
to your network of the signatures member and their related entities, each a of the them as a entity legal only e
independent. See www.deloitte.com to learn more about our global network of member firms.

Deloitte provides professional audit and assurance services, consulting, financial advice, advice in risks taxes and
services legal related with our public and private clients from various industries. With a global network of
member firms in more of the 150 countries Deloitte provides capabilities of the class world and service high
quality to their customers providing the experience necessary for do front to the more complex business
challenges. Deloitte's more than 345,000 professionals are committed to impact significant.

As used herein, Deloitte & Touche Ltda., Deloitte Asesores y Consultores Ltda., D Contadores Ltda., Deloitte
Ltda. and D Profesionales LTDA., which have the exclusive legal right to become involved in, and limit their
business to, the provision of audit services, consulting, tax consulting, legal advice, Risk and financial services,
respectively, as well as other professional services under the name “Deloitte”.

This presentation contains only general information and Deloitte is not, through this document, providing audit
and accounting advice or services.

This presentation no replaces these tips or services professional or must use as a basis for any decision or
action that may affect your business. Before taking any decision or take any measure what can affect your
business should consult to a advisor professional qualified. No provides no representation, warranty or promise
(neither explicit nor implied) about the veracity or integrity of the information in this communication and
Deloitte shall not be liable for any loss suffered by any person what trust in this presentation.

© 2022 Deloitte & Touche Ltda., Deloitte Asesores y Consultores Ltda., D Contadores Ltda., Deloitte Ltda. and
D Profesionales LTDA., depending on the service each provides.



