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Deloitte Art & Finance : Art & Finance is uniquely position at the intersection of three
interconnected sectors
Finance

Culture

• Private bankers

• Large public museums

• Wealth managers

• Private museums

• Family offices

• Corporate collectors

• Private investors / collectors

• Private collectors

• Art/collectibles fund promoters
• Art insurance companies

• Public authorities (country, region, city,
etc )

• Art trading companies

• Etc.

• Etc.

Art &
Finance

Business
• Companies selling art

• Art & media companies

• Digital art companies

• ArtTech companies

• Art logistics companies

• Creative industries

• Art Fairs

• Etc.
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A unique set of macro trends leads to a new Art World
ART TRENDS

FINANCE TRENDS
Expanding class
of Ultra High Net
Worth Buyers

Globalization
Democratization,
transparency,
regulation,
professionalism
ArtTech,
digitization &
virtualization
New economic reality for
public cultural institutions,
soft power of culture,
World cultural heritage

New business models
and sales channels,
creative sector
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Financialization : Art
as a capital asset

ART
+
FINANCE

Art
secured
lending

Tax and
estate
planning

Risk management,
Collection management
and asset allocation
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Louvre Abu Dhabi : the world’s first and only radio guided highway art gallery
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Case study : 25,000 internet users communally purchased a single $2 million Picasso
painting
• Qoqa, a Swiss bargain commerce site,
put Buste de mousquetaire up for sale
last December, offering 40,000 shares
in the painting at a cost of $51 each.
Over the course of just three days,

25,000 people purchased a piece of the
artwork through the platform
• Each buyer has been issued a card that

entitles them to see the painting, on
view in Geneva until October. Where
the artwork goes next will be decided
by the thousands of proud new owners
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Private art museums and philanthropy

317

privately funded contemporary art museums around the world

20%

set up in the past five years

45%

Europe

33%

Asia

70%

founded after 2000

15%

North America

•

Private museum founders want to give back something to the region in which they live. 59% of them
decided to build the museum in their respective place of residence.

•

The mission of most private museums is not only to be a venue for showing an art collection, but also to
demonstrate the philanthropic mission of supporting and enhancing the city’s or region’s cultural
landscape.

•

Close relationship between art and philanthropy, and an opportunity for wealth managers to address this
growing trend
The Private Art Museum Report (Dec 2015), an international research project initiated by the art collector database Larry's List and Art Market Monitor of Artron, is one of the first systematic
efforts to understand the rapid rise of private museums over the past decade. The survey authors collaborated with 166 private museums from more than 40 countries.
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Art & Technology – Six keys facets – ARTTECHS
Analytics

title runs here

Digitization

Big Data: Better
data and analytics
shifts the balance
of power

New technology
brings new
mediums for
artists

Security
Transparency,
traceability,
copyrights, KYCAML

Art +
Technology
Experience

Geography

Technology is
making it easier to
access and enjoy
art

Reach: technology
connects artists
and diffuses art on
a global scale

Social
Social media
influences art and
promotes artists
Social
communities
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Blockchain
Use Cases
August 2016
ArtTracktive
https://www.youtube.com/watch?v=u5SBhWgEE80

Public
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Online art sales (USD billion)
% online share of global art market (Tefaf Report & UBS Art Basel Report 2018)
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Source : Hiscox Online Art Trade Report
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Wealth : Some of the Findings of the UBS and Art Basel Art Market Report 2018

Million HNWIs in 2016
16,4 + 7.5%
5,7 million HNWIs collect
•

Trillion USD in 2016
63,5 + 8%

Trillion USD in 2025
Highest level in history

+ 8%

34% UHNWIs + 9%

11% of respondents reported that they had used credit or loans to purchase
works of art or objects in their collections. The Cap Gemini and RBC Wealth Management
Global HNW Insights Survey revealed that 9% of HNWIs held some kind of credit to finance purchases of
investments of passion in 2015. This source quoted that there were 16.5 million HNWIs worldwide. Applying these
shares to the latest figures on the HNW population and previously published estimates on the share of art and other

569,000 HNWIs used credit to
finance purchases of art, antiques and collectibles in 2017.
assets in investments of passion indicates that nearly

•

106

Only 32% of collectors felt that the expected financial return on their
investment was important, although this was higher (at 47%) for those with
wealth over $5 million. The majority of the collectors surveyed (86%)
reported that they had never sold a work from their collection.
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•

If as low a portion as
0.1% of that increase
in investable wealth
were to be invested in
works of art over the
eight-year period, this
alone could add a
further $40 billion to
art sales, bringing the
market well in excess
of $100 billion
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Some of the Findings of the Tefaf Art Market Report 2016

•

The high-end segment (sales over $1 million) increased by over 400% from 2005-2015 (over four
times the increase of the low and medium segments)

•

Ultra-high end sales (above $10 million) have performed best with an increase of more than
1,000% over then years, and a compound annual growth rate of 27% per annum

•

It is estimated that at least 675,000 millionaires are mid to high-level art and antiques collectors

•

The fastest growing segment of the high net worth population is ultra-high net worth
individuals(UHNWIs) who are estimated to account for up to 38% of spending in the art market or
$25bn

•

Just over one third of the buyers that dealers had in 2015 were new to them in the last year
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Cultural shift in the fine art world – 2016 U.S. Trust Insights on Wealth and Worth®
Survey
•

One in five (22%) of the wealthy is collector of fine art

•

Collectors still overwhelmingly buy art for aesthetic and lifestyle reasons but they are increasingly

interested in how their art behaves as a capital asset
•

One in five invests in art as diversification strategy

•

One in ten leverages art as a finance strategy : Younger collectors (Millennials) and UHNW collectors

do not see fine art to be risky and are apt to use their collection as collateral for a loan
•

The majority of art collectors (71%) plan to pass their collection on to family members but
millennials are far more comfortable to sell their art (52%)

•

Art plays a role in philanthropic gifting strategies : One in four art collectors plan to give
their art, led by younger collectors and the UHNWs
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Global UHNWI Art & collectibles Wealth 2016 to 2026 Estimates
US$ 1.622 billion in 2016 to US$2.706 billion in 2026

Source: Deloitte Luxembourg &
ArtTactic Art & Finance Report 2017
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On average 9.6% of wealth held in treasure assets

(Profit of

Pleasure, Barclays report, 2012)
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Innovation in Wealth Management : Holistic advisory approach
• Holistic advisory looks at a client’s total balance sheet beyond assets held with a wealth manager, i.e.,
clients are being served with respect to their entire financial wellbeing
• A shift from mainly providing investment advice to managing all the financial affairs of clients will open up
new sources of revenue and strengthen client relationship: however, this will require banks to build
expertise in new areas
• The holistic advisory approach requires banks to go beyond the current core and develop adjacent
innovation types and create opportunities for new products and profit models
Holistic advisory relationship with clients as key for performance

64%

64% of surveyed Wealth
Managers consider holistic
advisory relationships as
key for their future
business performance

Consider holistic advisory as key for performance
Do not consider holistic advisory as key for performance
Source: Deloitte in Switzerland, Innovation in Private Banking & Wealth Management, 2017
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Typology of Art Wealth management services
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Le Freeport Luxembourg – September 17th, 2014

SOME KEY FACTS
The Luxembourg Freeport – a high-end, ultra safe facility
for the storage of valuable goods:
• Approximately 21.000 m2 on 4 floors (incl. underground).
• A neutral platform open to specialized, licensed forwarders.

• Located at Luxembourg airport, with air- and land side accesses.
• In a free zone-supervised by the customs authorities - where no
customs duties or VAT apply on imported goods while in storage.
• Managed by a leader in art transportation and storage who already
owns/ co-owns/ manages or operates Freeports in Geneva and
Singapore.
• Generating jobs for both qualified and unqualified people.
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The Deloitte / ArtTactic Art & Finance Report 2017

What is it?

5th edition of the Art & Finance Report (1st one in December 2011)
Table of contents
1. The state of the global art market
2. Art & wealth management survey
3. Art-secured lending
4. Art as an investment
5. Art and technology
6. Risk management and regulation

Purpose

About the industry’s evolution in the last 18 months
The report investigates the perceptions and motivations among wealth managers, art
professionals and art collectors related to art as an asset class. It’s a barometer for the Art &
Finance industry.

Methodology

• Survey of 69 private banks and 27 family offices
• Survey among 155 art professionals (galleries, auction houses and art advisors) and 107
major art collectors
• Interviews with U.S. and European art funds, as well as public records on art
investment trusts and art funds in China
• Interviews with 42 key opinion formers in the Art & Finance and Venture Capital
industry

New this year

Art-secured lending section and a risk management section

Source: Deloitte Luxembourg & ArtTactic Art & Finance Report 2017
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88% of wealth managers (up from 78 percent in 2016) believe art and collectibles
should be part of a wealth management offering
What has been an assumption and a “test” in the beginning, has now been widely recognized –
Art & wealth management is now part of a long term trend

Strategy Consulting : Unfold Dubai March 2018dit Master text styles
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Emotions vs. investment
The emotional and social aspects of collecting art combined with the potential for
increasing or safeguarding value that seem to be the driving motivation
Figure 34. Why do your clients buy art? (art professionals)

Figure 35. Why do your buy art? (art collectors)

Source: Deloitte Luxembourg & ArtTactic Art & Finance Report 2017

Wealth managers need to integrate those motivations when they design their art and
wealth management products to bring passion into wealth management
Strategy Consulting : Unfold Dubai March 2018dit Master text styles
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Estate planning is viewed as the most important art and wealth management service
by wealth managers, art professionals, and collectors
28% of private banks said that their clients had sufficiently addressed their art
collection in the estate plans versus 72% of the family offices surveyed.
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When it comes to collection management and estate planning, family offices seem to
have their house in order
61% of family offices said they maintain an updated inventory of their clients art
collection, compared to only 13% of private banks
Where your art will go?
Family/
Private foundation

80%

Sold

15%

Public museum

Strategy Consulting : Unfold Dubai March 2018dit Master text styles
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Art-related wealth be included in wealth reporting to move from a more reactive
towards a more proactive approach
69 percent of the wealth managers (down from 73% percent in 2016) said their clients
wanted to include art and other collectible assets in their wealth reports in order to
have a consolidated view of their wealth

Strategy Consulting : Unfold Dubai March 2018dit Master text styles

22

The US art-secured lending market is expanding at 13% from 2015
In this year’s survey, 67 percent of wealth managers said their institution now offered
art-secured lending services

Art collectors

US Art secured
lending market
estimate
US$ 17-20bn
in 2016

Demand

46%

Private banks
Offer

70%

Art professionals
53%

Family offices
55%

Source: Deloitte Luxembourg & ArtTactic Art & Finance Report 2017
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Art Market Performance 2001 - 2017
The long-term performance indicates positive annual returns for all art prices indices
monitored by artnet
Table2. Art market returns by time period
Art market price index returns -1,5,10 and 15 years based on artnet indices

Source: artnet | The returns are nominal and do not include transaction fees. The 12-month return is from April 2016 to April 2017.

In terms of correlation across all asset classes, safe haven art categories (impressionism and old masters) are highly
correlated with safe haven asset types (bonds, real estate), whereas riskier movements (contemporary, Chinese art
etc.) exhibit greater correlation with riskier asset types (stocks, commodities)
Strategy Consulting : Unfold Dubai March 2018dit Master text styles
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Art Market Regulation
Top 3 - Biggest threats to the reputation of the art market

Authenticity

Price manipulation

Art
collectors
Art Prof.

81%

63%

Wealth
managers

83%

Art collectors
Art Prof.

82%

71%
Wealth
managers

76%

Lack of transparency

Art Prof.

Art
collectors

69% 62%
Wealth
managers

79%

Source: Deloitte Luxembourg & ArtTactic Art & Finance Report 2017
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Government Regulation vs Self-Regulation
The majority of the respondents are in favour of a self regulated art market
Survey 2017

Wealth
Managers

Government
regulation

Self-regulation

Art
Collectors

60%

Self-regulation

Gov.
regulatio
n

regulation

76%

24%

Self-regulation

Art
Professionals Gov.

40%

Responsible
Art Market
Initiative
(RAM)

77%

23%

Source: Deloitte Luxembourg & ArtTactic Art & Finance Report 2017
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Key priorities in relation to overcoming challenges and encouraging further investment
in the development of the Art & Finance industry

Regulation - addressing
the reputation of the
art market
(Transparency – standards
- guidelines)

Strategy Consulting : Unfold Dubai March 2018dit Master text styles

New technology and
risk management
(Transparency –
valuation –authenticity
– collection / reporting
– risk management)

Art and wealth
management related
issues
(Leadership – proactivity
– professional
development –
collaboration between
sectors)
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Deloitte is a multidisciplinary service organization which is subject to certain regulatory and professional restrictions on the types of services we can provide to our clients, particularly where an audit relationship exists,
as independence issues and other conflicts of interest may arise. Any services we commit to deliver to you will comply fully with applicable restrictions.
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