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The Mobile Readiness for Work survey provides 
the first comprehensive insight into the state 
of mobile readiness among Germany’s work-
force, how they currently use technology, and 
the possible opportunities to leverage mobile 
devices and apps in raising workers’ productivity. Device usage  

for work

74% of German workers use a PC  
(desktop or laptop) for work pur- 
poses; 51% use a mobile device 
(smartphone or tablet); 14% don’t 
use a device for work purposes.

Device provision 
by employers 

Only 20% of workers in Germany 
are provided with a smartphone  
by the organisation they work for.

Analogue 
inefficiencies 

36% of German workers still fill 
out forms on paper; this is most 
common in healthcare and social 
work (54%), legal (43%), education 
(41%) and chemicals and pharma-
ceuticals (38%).

Mobile 
apps

The top 5 mobile apps used by 
workers are: Email: 67%, Calen-
dar: 69%, Instant Messaging Apps 

(WhatsApp/Facebook Messenger): 
72%, Navigation Apps (Google 
Maps): 66%, Camera: 67%.

BYOA

Among apps used for work pur-
poses, the majority appear to have 
been on a “BYOA” (bring your own 
app) basis, rather than employer 
recommended apps, or from a 
company store. This behaviour  
can introduce risks.

Impact of technology – 
a worker’s view

A large proportion of respondents 
see a positive outcome from using 
technology in the workplace across 
a number of work tasks: 67% of 
respondents find it easier (“a lot 
easier” and “somewhat easier”) 
to access information quickly and 
easily at work because of techno- 
logy. This is followed by the ability 
to work more flexibly (51%) and 
ability to collaborate with col-
leagues (53%). The level of satis- 
faction is greatest among younger  
age groups.

Tech adoption by 
organisations

36% of respondents feel their 
workplace is advanced when it 
comes to adopting new techno- 
logies. This varies significantly  
by industry with IT and communi- 
cation leading in the level of  
agreement with this statement 
and health care leading in the 
level of disagreement with the 
statement.

The research reveals the 
following key findings:
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SINCE JULY 2018 MORE THAN

FROM APPLE APP STORE

THE AVERAGE SMARTPHONE USER SPENDS

ON APPS PER DAY

COMPANIES GAIN AN EXTRA

PER YEAR DUE TO MOBILE WORKING

Mobile is not the future – 
it is the now
Mobile devices are ubiquitous to today’s society and integral to how 
people run their daily lives. Yet, despite workers believing that tech-
nology can simplify and actively support their day-to-day work, these 
same mobile devices have not been adopted with the same level of 
enthusiasm for work purposes.

Today’s hyper-connected business environment, growing expectations 
of customers, and demands of the modern workforce bring a new 
reality for enterprise leaders. One where delivering simplicity and 
speed are now essential for the next generation of transformation.
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We are living in the  
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When thinking about the future workspace, it’s 
necessary to consider the current average worker. 
In Germany’s Manufacturing, Retail, and IT busi-
nesses, more than half of workers are sitting in 
front of an electronic device every day.
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in Germany?
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Employees don‘t 
feel prepared for 
the future of work

Employees do 
their best work 
when they have 
access to the 
best tools 

of workers feel that their work-
place is advanced when it comes 
to adopting new technologies.

of employer-provided mobile 
devices have less than 5 apps 
installed for work purposes. 

of the apps used for work 
purposes are custom-built by 
companies. There is a trend 
for “bring your own app”.

Embracing a mobile-first position can help employers 
keep up with employee expectations, prepare for the 
future of work, activate the digital organization, and 
deliver new efficiencies across the enterprise. 

Before companies talk about the future of work they 
have to face the current age we are living in. Coming 
from a industrial revolution and going through an 
information and technology age, we are facing the 
people as the central point of the current era. 

Employees feel that mobile 
is an afterthought for their 
companies.



So how can a 
worker feel 
understood and 
prepared for 
the present age?

It’s all about the beginning – 
enterprise digital transformation 
involves more than building mobile 
apps. It’s about bringing those 
apps to life with business strategy, 
operations, security, back-office 
integration, organization, and an 
intuitive experience. So where do 
we start to integrate mobile de- 

vices and how can it affect your 
entire business? A good example  
of this is the handling of forms. 
While this varies across industries, 
some are proving that mobile  
devices can not only save the  
environment but also save time –  
a way of thinking that can trans-
form business strategy.

Mobile will affect more 
than just your digital 
operations – it will 
transform your entire 
business



Filling out forms on a handheld 
device varies between industries. 

It is most common in:

CON-
STRUCTION 

27%
IT

21%

RETAIL

8%
LEGAL

9%
WHOLE-

SALE

6%

Whether filling out papers is 
part of someone’s job strongly 
depends on the industry. 

The majority of workers in health care and the  
construction sector still need to fill in paper forms. 
Employees in IT and advertising only have few points 
of contact with paper forms. 

Health care and 
social work

Construction 
and property

IT and 
communication

Advertising,
marketing and
public relations
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Ability to 
collaborate 

with 
colleagues

Ability to access 
information 
quickly and 

easily at work

Ability to 
work more 

flexibly

A lot easier Somewhat easier
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Impact of technology

From a workers view, technology has a positive 
impact on the accessibility of information at work, 
the collaboration with colleagues, and even on 
the ability to work more flexibly.

Devices used for work purposes

74% of all workers use a PC for work purposes. Less than 
half of the workforce (51%) use a mobile device, and 

about 14% of workers do not use any device at all.

Employees experiencing 
the power of technology
The impact of technology is not only being reshaped by the convergence 
of social, mobile, cloud, big data, and technologies in general. It’s all about 
the employees and their point of view. Mobile devices certainly unlock an 
incredible opportunity to connect everything in a new way and transform 
the way we live and work. 

Mobile technology also creates positive collaboration and information 
accessibility in the workplace, something the next generation sees as an 
even greater impact.
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Employees want to 
work the way they live 
– and companies need 
to deliver user-centric 
experiences
Take a closer look at the available 
market and you may notice there 
are plenty of communication and 
organization offerings. These offer-
ings can help you to communicate 
and become more organized, but 
they can’t transform the enterprise.

A mobile device is more than a 
communication tool. It has the 
potential for true digital disruption.  
To capitalize on quickly evolving 
opportunities, you need an inter-
connected solution that can adapt 
to a changing marketplace.

Most used apps

72%
WhatsApp
Facebook 
Messenger

67%
Email client

69%
Calendar

TODAY, ONLY 

35% 

of information workers 
are satisfied with the 

quality of the mobile apps 
their company provides

JUST 

37% 

say the apps have a 
good user experience

Source: Forrester, The Future of Enterprise Mobility, 2017



Reimagine work.
Free the enterprise.

Issue
Supporting Daimler Group’s focus on innovation, 
the M&A and Corporate Strategy department of this 
world-renowned automotive corporation is continu-
ously optimizing its business portfolio. Yet, M&A pro- 
ject managers were still using manual faxes to get 
their proposed transactions approved and excessive 
e-mails to committee members to keep these ap- 
provals on track and on time. They engaged Deloitte 
to help turn this outdated process into a user-friendly,
state-of-the-art experience that would allow them to 
work smarter, on the same connected mobile devices 
they use every day.

Solution
Deloitte understood that what Daimler needed wasn’t 
just an update, but a completely new way of working, 
designed for their management’s global workplace. 
Working closely with the Daimler M&A team, Deloitte 
developed myApprovals, a future-proof native app 
custom-built for both iPhone and iPad. We integrated 
existing backend infrastructure with an intuitive user 
interface that met best-in-class interface guidelines 
from the ground up. The new app takes advantage 
of the latest mobile technology, including biometric 
identification, split views of approval types, and swipe 
gestures, to create a friendlier and more user-focused 
experience.

Impact
Gone are Daimler’s days of sending faxes and request-
ing information via email. Now, employees at every 
level—from the M&A project manager to the Chair-
man of the Board of Management—have unprece-
dented insight in the palms of their hands. Recognized 
with Daimler’s internal Innovation Award, the new 
myApprovals platform also features real-time notifi-
cations on the go and additional security by on-device 
encryption.

Case Study

Smarter M&A approvals
for the mobile employee 
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Daimler myApprovals



For more information please visit:
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