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Learn about the main laws, 
decrees, resolutions and 
agreements published in the 
Official Register.

Economic figures

We provide you with the 
economic figures of the 
following variables: inflation, 
interest rates, employment and 
unemployment, trade balance, 
exchange rates, among others.
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Tracking the 
Trends 2022

 

What awaits the mining industry in 2022? Explore the 
top 10 trends that will shape the industry in the next 
12-18 months.

T he next decade will be ine of the 
most exciting and transformative in 
the mining industry’s history. How 

will mining and metals companies succeed 
in a low-carbon, low-waste, purpose-driven 
future?

A convergence of factors has emphasized 
the need for change. Among them, of 
course, is the ongoing impact of the 
COVID-19 pandemic on the world of work, 
digitization, and the growing need to 
integrate environmental, social and 
governance (ESG) commitments with core 
business functions. But the biggest 
underlying driver and transformation 
opportunity lies in the green energy 
transition.

The 2021 United Nations Climate Change 
Confereence (COP26) held in Glasgow in 
November, highlighted the mining indus-
try’s integral role in supplying the metals 
and materials critical for a low-carbon 
future. The way in which mining companies 
position themselves today in preparation 
for this change, will determine their 

sustainability, and could make or break 
their competitive advantage over the next 
decade.

Change on this scale is undoubtably 
daunting, which is why Tracking the Trends 
2022 has focused on effecting 
transformation. The following 10 trends 
provide a toolkit to help mining companies 
start thinking through, and moving 
towards, their vision of future success.

In them, our global team of experts share 
insights and case studies designed to get 
ideas flowing. We explore how to evolve 
traditional mining and metals businesses 
through new business models, capital 
allocation, agile work practices, and 
data-driven technologies to create 
organizations fit for the 21st century; ones 
that can not only survive but profit from 
whatever the future might throw at them 
and leave a positive sociial impact in their 
wake.

Top 10 trends shaping the future of 
mining
1. Aligning capital allocation to ESG
Creating an advantage portfolio with an 
ESG lens

2. Reshaping traditional value chains
Laying the foundations for a low-carbon 
future

3. Operating in the new super-cycle
Navifating the post-COVID regulatory and 
tax environment

4. Embedding ESG into organizations
Creating operating models to support 
ESG commitments

5. Envolving mining’s world of work
Positioning organizations for an 
increasingly competitive labor market

6. Establishing a new paradigm for 
Indigenous relations
Creating partnerships for progress

7. Continuing the journey toward 
innovation-led organizations
Moving to action by embracing the 
change

8. Unlocking value through integrated 
operations
Using data to drive tthe long view

9. Closing the IT-OT vulnerability gap
The next frontier in cybersecurity

10. Preparing operations for climate 
change
Managing physical risks through digital 
insights

What will successful mining and 
metals companies look like in a 
low-carbon, low-waste, 
purpose-driven future?

The beauty of this question is that 
there is no definitive answer. 
While the core objective of the 
mining industry remains 
unchanged going forward: to 
extract and provide metals and 
minerals to downstream sectors, 
many of the factors that have 
influenced how mining companies 
should look, feel, and act in the 
past, have shifted in reecent years.

Redefining mining

he Global Automotive Consumer 
Study informs Deloitte’s point of 
view on the evolution of mobility, 

smart cities, connectivity, transportation, 
and other issuees surrounding the 
movement of people and goods.

From September through October 2021, 
Deloitte surveyed more than 26,000 
consumers in 25 countries to explore 
opinions regarding a variety of critical 
issues impacting the automotive sector, 
including the development of advanced 
technologies. The overall goal of this 
annual study is to answer important 
questions that can help companies 
prioritize and better position their business 
strategies and investments.

Willingness ot pay for advanced tech 
remains limited
A majority of consumers are unwilling to 
pay more for advanced technologies in 
most global markets as they have been 
trained to expec new vehicle features as a 
cost of doing business for brands looking 
to differentiate themselves from their 
competitors.

Interest in EVs driven by lower running 
costs and beter experience
Consumer interest in electrified vehicles 
(EVs) centers in the perception of lower 
fuel costs, environmental consciousness, 
and a better driving experience. However, 
driving range and lack of available charging 
infrastructure remain barriers to adoption.

In-person purchase experience still 
preferred by many
Most consumers would still prefer to 
purchase a vehicle at an authorized 
dealership. However, a perception of 
increased convenience and ease of use will 
likely support continued growth of virtual 
purchase processes.

Personal vehicles continue as the 
preferred modee of transportation
Shared mobility services like ride-hailing 
and car sharing have been slow to return 
to their prepandemic pace of growth as 
people prefer using personal vehicles to 
satisfy their transportation requirements.

Advanced technologies and vehicle 
connectivity
Consumer willingness to pay for advanced 
technologiees, including alternative 
powertrains and vehicle connectivity, is 
limited in most global markets.

Depending on the market, consumers will 
share personal data in exchange for less 
congested and safer routes, and vehicles 
health reporting/lower maintenance costs.

Vehicle electrification
Consumer interest in BEVs is highest in 
South Korea, China, and Germany while 
Japanese consumers prefer HEVs. ICE still 
dominates future intentions in the US.
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2022 Global 
Automotive 
Consumer 
Study
For over a decade, Deloitte has been exploring 
automotive consumer trends impacting a rapidly 
evolving global mobility ecosystem.

T he Global Automotive Consumer 
Study informs Deloitte’s point of 
view on the evolution of mobility, 

smart cities, connectivity, transportation, 
and other issuees surrounding the 
movement of people and goods.

From September through October 2021, 
Deloitte surveyed more than 26,000 
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opinions regarding a variety of critical 
issues impacting the automotive sector, 
including the development of advanced 
technologies. The overall goal of this 
annual study is to answer important 
questions that can help companies 
prioritize and better position their business 
strategies and investments.

Willingness ot pay for advanced tech 
remains limited
A majority of consumers are unwilling to 
pay more for advanced technologies in 
most global markets as they have been 
trained to expec new vehicle features as a 
cost of doing business for brands looking 
to differentiate themselves from their 
competitors.

Interest in EVs driven by lower running 
costs and beter experience
Consumer interest in electrified vehicles 
(EVs) centers in the perception of lower 
fuel costs, environmental consciousness, 
and a better driving experience. However, 
driving range and lack of available charging 
infrastructure remain barriers to adoption.

In-person purchase experience still 
preferred by many
Most consumers would still prefer to 
purchase a vehicle at an authorized 
dealership. However, a perception of 
increased convenience and ease of use will 
likely support continued growth of virtual 
purchase processes.

Personal vehicles continue as the 
preferred modee of transportation
Shared mobility services like ride-hailing 
and car sharing have been slow to return 
to their prepandemic pace of growth as 
people prefer using personal vehicles to 
satisfy their transportation requirements.

Advanced technologies and vehicle 
connectivity
Consumer willingness to pay for advanced 
technologiees, including alternative 
powertrains and vehicle connectivity, is 
limited in most global markets.

Depending on the market, consumers will 
share personal data in exchange for less 
congested and safer routes, and vehicles 
health reporting/lower maintenance costs.

Vehicle electrification
Consumer interest in BEVs is highest in 
South Korea, China, and Germany while 
Japanese consumers prefer HEVs. ICE still 
dominates future intentions in the US.



About the study

The 2022 study includes morre than 
26,000 consumer responses from 
25 countries around the world.

Study methodology
The study is fielded using an online 
panel methodology where 
consumers of driving age are invited 
to complete the questionnaire 
(translated into local languages) via 
email.
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he Global Automotive Consumer 
Study informs Deloitte’s point of 
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smart cities, connectivity, transportation, 
and other issuees surrounding the 
movement of people and goods.

From September through October 2021, 
Deloitte surveyed more than 26,000 
consumers in 25 countries to explore 
opinions regarding a variety of critical 
issues impacting the automotive sector, 
including the development of advanced 
technologies. The overall goal of this 
annual study is to answer important 
questions that can help companies 
prioritize and better position their business 
strategies and investments.

Willingness ot pay for advanced tech 
remains limited
A majority of consumers are unwilling to 
pay more for advanced technologies in 
most global markets as they have been 
trained to expec new vehicle features as a 
cost of doing business for brands looking 
to differentiate themselves from their 
competitors.

Interest in EVs driven by lower running 
costs and beter experience
Consumer interest in electrified vehicles 
(EVs) centers in the perception of lower 
fuel costs, environmental consciousness, 
and a better driving experience. However, 
driving range and lack of available charging 
infrastructure remain barriers to adoption.

In most countries, consumers who plan to 
purchase virtually would prefer to buy from 
dealers (except Japan, where consumers 
would buy direct from tthe OEM).

Convenience coupled witth ease of use and 
speed are the main reasons for consumers 
to consider a virtual process for acquiring 
their next vehicle.

Mobility services
Personal vehicles are the preferred mobility 
choice across markets, particularly in the 
US. Public transport is the second most 
preferred mode in South Korea and Japan.

The idea of a vehicle subscriptiton service is 
significantly more interesting to consumers 
in China and India as compared to other 
majorr global auto markets.

Consumers would most prefer a 
subscription service that focuses on 
convenience, flexibility, and availability of 
vehicles.

In-person purchase experience still 
preferred by many
Most consumers would still prefer to 
purchase a vehicle at an authorized 
dealership. However, a perception of 
increased convenience and ease of use will 
likely support continued growth of virtual 
purchase processes.

Personal vehicles continue as the 
preferred modee of transportation
Shared mobility services like ride-hailing 
and car sharing have been slow to return 
to their prepandemic pace of growth as 
people prefer using personal vehicles to 
satisfy their transportation requirements.

Advanced technologies and vehicle 
connectivity
Consumer willingness to pay for advanced 
technologiees, including alternative 
powertrains and vehicle connectivity, is 
limited in most global markets.

Depending on the market, consumers will 
share personal data in exchange for less 
congested and safer routes, and vehicles 
health reporting/lower maintenance costs.

Vehicle electrification
Consumer interest in BEVs is highest in 
South Korea, China, and Germany while 
Japanese consumers prefer HEVs. ICE still 
dominates future intentions in the US.

For the most part, people are drawn to an 
EV because of an expectation of lower fuel 
costs, or they are concerned about climate 
change and want to reduce emissions.

More people in Japan, India, and the US 
plan to charge their PHEV/BEVs at home, 
while demand forr public charging is high in 
South Korea and the SEA region.

Among those who plan to charge ttheir 
PHEV/BEV at home, consumers in India, 
China, and the SEA region plan to use both 
regular grid and renewable power.

Consumers not planning to charge a 
PHEV/BEV at home say they either can’t 
install a charger or the cost of installing a 
charger is prohibitive.

Potential incrreases in the price of 
electricitty may sway a significant number 
of consumers away from a PHEV/BEV 
purchase in most global markets.

Consumers who said they are not 
considering an EV as their next vehicle 
cited range anxiety and a lack of public 
charging infrastructure as their biggest 
concerns.

US consumers expect fully charged BEV 
driving range to be north of 500 miles, 
while those in China, Japan, and India are 
content with a range of around 250 miles.

Twice as many consumers in the SEA 
region see BEVs as having a lower 
environmental impact than ICE vehicles as 
compared to South Korea.

Future vehicle intentions
COVID-19 has had a relatively higher 
impact on Indian and SEA consumers. Thay 
plan to buy their next vehicle to avoid 
public transport.

Consumers would most prefer an 
in-person experience to purchase their 
next vehicle. Having said that, there is 
significant potential for virtual sales 
processes to grow.

For more information, please 
visit www.deloitte.com/ec

Informativo Gerencial | 2022 Global Automotive Consumer StudyInformativo Gerencial | 2022 Global Automotive Consumer Study

A perception of increased 
convenience and ease of use 
will likely support continued 
growth of virtual purchase 
processes.



In our Health Care Sector Outlook 
2022 study, we analyzed 6 topics 
that we consider essential to design 
resilient health systems and, 
therefore, obtain better results in the 
care of the population.

• Health equity
• Mental health and wellness
• The future of medical science
• How to reimagine public health
• The environmental, sustainability 
   and governance agenda for the 
   sector
• Digital transformation and health 
   care models

I

Are we finally seeing the long-promised transformation?

s the long-awaited seismic shift in 
health care finally here? A collision of 
forces - a global pandemic of historic 

proporttions; exponential consumers; and 
a movement from disease care to 
prevention and well-being - proving to be 
tthe catalyst for the clinical, financial, and 
operational transformation that health care 
has long promised tto the world.

2022 marks the second full year of the 
COVID-19 pandemic, and it continues to 
dominate health systems’ attenttion and 
resources:

• Global COVID-19 cases have climbed 
above 270.9 million as of Decemberr 14, 
2021, and the death toll has exceeded 5.31 
million. 

• Low vaccination rates have hampered 
many countries’ ability to contain the 
pandemic.

• Recognizing the interconnectedness of 
ourr global populations, The World Health 
Organization (WHO) and other aid groups 
have appealed to leaders of the world’s 20 
biggest economies to fund a $23.4 billion 
plan to bring COVID-19 vaccines, tests, and 
drugs to poorer countries in the next 12 
months.

• Health care workers are experiencing 
incredible emotional, physical, and 
professional stress from responding to 
COVID-19.

• The pandemic has also decreased access 
to and consumer demand for 
non-COVID-19-related medical care.

Despite COVID-19’s many devastating 
impacts, it does presentt the health care 
sector witth a powerful opportunity to 
accelerate innovation and reinvent ittself. 
As we have been envisioning the Future of 
Health and what the ecosystem may look 
like in 2040, we had anticipated many 
changes that are occuring today. What we 
hadn’t predicted, was that the global 
pandemic would be the catalyst to kick 
start and accelerate those changes so 
quickly.

COVID-19 has accelerated numerous 
existing and/or emerging health care 
trends; among them, shifting consumer 
prreferences and behavior, the integration 
of life sciences and health care, rapidly 
evolving digital health technologies, new 
talent and care delivery models, and clinical 
innovation. As sector stakeholders and the 
consumers they serve face an unfamiliar 
world of remote working, virtual doctor 
visits, and a supply chain marked by 
shortages of medical supplies, personnel, 
and services, the sector is transforming to 
meet the new challenges. This sector is 
also elevating the human experience of the 
workforce and reshaping what, how, and 
where worrk is performed; swiftly scaling 
virtual health services for COVID-19 and 
non-COVID-19 patients alike; and forming 
new partnerships to produce desperately 
needed vaccines, and supplies.

Despite continuing challenges on multiple 
fronts, there is a growing optimism that 
many nations are now better equipped to 
manage the impact of COVID-19.

Analysis
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For more information, please 
visit www.deloitte.com/ec
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Official 
gazette
Learn about the main laws, decrees, resolutions and 
agreements published in the Official Register.

W e present the most important 
official records of the year:

Tax Matter
Official Gazette No. 618 
Second Supplement,
January 14, 2022
Internal rents service
Resolution No.61
The rules for the application of the unique 
and Temporary Tax Regime for the 
Regularization of Assets abroad of 
Ecuadorian tax residents are issued.

Official Gazette  No. 618 
Second Supplement,
January 14, 2022
Internal rents service
Resolution No.62
The regulations for the declaration and 
payment of the Temporary Contributions 
for the Economic Boost and Post-COVID-19 
Fiscal Sustainability established in the 
Organic Law for Economic Development 
and Fiscal Sustainability after the COVID-19 
Pandemic are issued.

Official Gazette No. 618 
Second Supplement,
January 14, 2022
Internal rents service
Resolution No. 62
Value added tax withholding percentages 
are established for sales of oil derivatives 
to distributors.

Official Gazette No. 593 
Third Supplement,
January 08, 2022
Internal rents service
Resolution No. 7
The guidelines are established for 
employers who act as withholding agents 
at the source of income tax for their 
workers, the deduction of values   will be 
made monthly by employers to their 
workers.

Official Gazette  No. 604 
Second Supplement, 2
January 3, 2022
Executive Function
Decree 327
The Foreign Currency Outflow Tax (ISD) rate 
is reduced to zero for transfers, shipments 
or transfers of currency abroad, in cash or 
through check writing, transfers, shipments, 
withdrawals or payments of any nature, 
including compensations carried out with 
or without the intermediation of financial 
institutions for imports of fuels derived 
from hydrocarbons, biofuels and natural 
gas.
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Economic figures
We put at your disposal the monthly economic figures of the following 
variables: inflation, interest rates, employment and unemployment 
rates, exchange rate,  stock indices, among others. 

01
Basic Indicators

02
Population Composition | National

03
Employed population according to activity condition

Underemployement Unpaid employement Suitable employemetNon-full employment

26,80

30,90

13,00

22,90

Apr - Jun 21

26,50

32,00

12,50

22,70

Jan - Mar 21

26,80

32,07

10,60

23,05

Jul - Sep  21

27,05

33,70

10,80

23,02

Oct - Dec 21

71,1%

Total Population Composition 
January 2022

WAP Composition
January 2022

Composition EAP
January 2022

Under 15 years old WAP

67,4 %

EIP EAP

95,9 %

Unemployed Employed

01

Inflation (CPI) 

0,72%
January 2022

Country risk 

768 points
January 2022

Suitable employement 

33,9% 
December 2021

Unemployment

4,1% 
December 2021

External debt (% GDP)

44,53% 
December 2021

102.561,10 dollars 
2021

GDP (Millons of US $)

724,39 dollars
January 2022

Basic basket

793,33 dollars
January 2022

Family income
Source: Instituto Nacional Ecuatoriano de Estadísticas y Censos  (INEC)

02

Source: Instituto Nacional Ecuatoriano de Estadísticas y Censos  (INEC)

03
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04 
Consumer Prices Index and its varitions

Source: Consumer Prices Index (CPI)

January

February

March

April

May

June

July

August

September

October

November

December

2021

Inflation

0,12 %

0,20 %

0,38 %

0,73 %

0,81 %

1,16 %

1,28 %

1,30 %

1,51 %

0,63 %

1,87 %

(1,04 %)

(0,81 %)

(0,83 %)

(1,47 %)

(1,13 %)

0,45 %

0,89 %

1,07 %

1,47 %

(0,69 %)

1,84 %

1,94 %1,94 %

104,35

104,44

104,63

104,99

105,08

105,45

105,57

105,58

105,80

104,89

106,18

0,12 %

0,08 %

0,18 %

0,35 %

0,08 %

0,53 %

0,12 %

0,02 %

0,21 %

(0,18 %)

0,36 %

106,26 0,07 %

Index Monthly Annual Acumulated Index Monthly Annual Acumulated

Inflation

2022

107,02 0,72 %2,56 %0,72 %

04

06
National and international benchmark interes rates

07
Benchmark interes rates by segment

2018 0,20 8,695,43 8,69

0,20 5,70 8,82 8,82

0,20 5,82 8,58 8,58

0,20 5,91 7,44 7,44

0,20 5,57 7,39 7,39

5,50

4,75

3,25

3,25

0,25 3,25

-

-

-

-

0,0487

-

-

-

-

0,0495

-

-

-

-

2019

2020

2021

2022

Benchmark interest rates Internacionational interest rates

Period Benchmark
passive rate

Benchmark
active rate

Prime
NY

Legal SOFR *

30 days 90 days 180 days

January

February

March 

April 

May 

June

September 

July

August

October 

November 

December 

0,0493

Federal 
funds

Source: Banco Central del Ecuador (BCE)

06

0,72

0,50

0,09

0,19

0,31

0,59

0,23

0,47

0,72

0,12

1,00

0,80

0,60

0,40

0,20

2013 2014 2015 2016 2017 2018
0

2019 2020 2021 2022

Source: Instituto Nacional Ecuatoriano de Estadísticas y Censos  (INEC)

05
Ceiling rates

25

20

15

10

5

0

8,867,38

16,03 16,77

11,26
9,99 9,56

10,40

19,74

22,05

Benchmark rates

Real stateConsumption Microcredit
accumulation extended

PYMES 
product

Corporate 
product

Source: Banco Central del Ecuador   (BCE)

07

(*) The LIBOR has been replaced by the SOFR since January 2022. This 
replacement is due to the fact that the SOFR complies with certain 
methodological principles and represents one-day operations.

2,50

1,75

0,25

0,25

05
Monthly inflation evolution in january months

Basic Central
Bank rate
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Currency

Bolívar soberano 4,54 4,554,55 4,55

0,89 0,89 0,89 0,89

0,74 0,74 0,74 0,74

3,84 3,84 3,84 3,84

6,83 6,90 6,90 6,90

799,87 800,00 800,00 800,00

3.937,01 4.000,00 4.000,00 4.000,00

5,31 5,31 5,31 5,31

115,00 114,94 114,94 114,94

105,00 105,04 105,04 105,04

Euro

Libra esterlina

Nuevo sol peruano

Peso boliviano

Peso argentino

Peso chileno

Peso colombiano

Real brasil

Yen japonés

Internacional
Price

Official 
rate

Transactions

Purchase Sale

Daily indicators

Dow Jones NASDAQ DAX NIKKEI 

10.000,00

20.000,00

40.000,00

30.000,00

1
Nov

9
Nov

17
Nov

25
Nov

2
Dec

10
Dec

18
Dec

26
Dec

4
Jan

12
Jan

20
Jan

28
Jan

Source: Banco Central del Ecuador   (BCE)

09

08

08
Stock indices

09
Exchange rate

(*) Values express units of each currency obtained per $ US dollar, corresponding to January 31, 2022
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