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Long-term goals, meet short-term drive
Global family business survey 2019

Between 14 January and 20 March 2019, Deloitte’s Family Business Center polled 791 executives of family-owned businesses from 58 countries.
We asked them how they balance their long-term orientation with short-term demands to support their organization’s continued success. Here are
some of the most significant findings; access the full report online at https://www2.deloitte.com/insights/global-family-business-survey.
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