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Deloitte has long been a purpose-led organization. In 2015, we
put that Purpose into words to inspire Deloitte professionals and
help us achieve our global strategy of being the undisputed global
leader in professional services.

Our Purpose statement is a clear and compelling declaration of why we exist. It says:
Deloitte makes an impact that matters.

Our desire to make a positive, enduring impact every day for our organization and its
stakeholders requires that:

+ We serve clients with quality and distinction, making a measurable and
attributable impact.

+ We inspire our people to deliver value—mentoring and developing future leaders
and colleagues for life.

+ We contribute to society, building confidence and trust, upholding integrity, and
supporting the community.

We lead the profession by challenging ourselves to do what matters most,
delivering innovative ideas that reflect our unique capabilities.

These Purpose-driven behaviors are guided by our network’s shared values—integrity,
outstanding value to markets and clients, commitment to each other, and strength
from cultural diversity.

Activities during the past year aimed at bringing our Purpose to life—through extensive
communication and engagement campaigns—have engaged and connected our
network’s 225,000-plus professionals to challenge themselves and each other to do
what matters most for Deloitte’s clients, its people, and the societies in which they live
and work.

Deloitte’s Purpose is enduring and informs our business decisions, guides our
operational strategies, and steers our activities as corporate citizens. With a defined
Purpose to lead us, Deloitte acts with courage and conviction to make an impact that
matters every day—across our businesses and around the world—by serving the most
sophisticated clients, tackling the world’s most complex problems, and promoting
integrity and trust in the marketplace.

This is what we do. This is who we are. This is our Purpose.

A strong sense of purpose is closely linked to positive
organizational performance, as demonstrated in the
Deloitte US “Core beliefs and culture survey” and
DTTL 2015 Millennial Survey.

Among businesses where Millennials say there is a
strong sense of purpose, there is significantly higher
reporting of financial success, employee satisfaction,
and effective talent recruitment.
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http://www2.deloitte.com/global/en/pages/about-deloitte/articles/impact-that-matters.html
http://www2.deloitte.com/us/en/pages/about-deloitte/articles/culture-of-purpose.html
http://www2.deloitte.com/global/en/pages/about-deloitte/articles/millennialsurvey.html

Contact us

GlobalReport@deloitte.com

Learn more

www.deloitte.com/GlobalReport

Stay connected
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“Deloitte”, “we”, “us”, and “our” refer to one or more of Deloitte Touche Tohmatsu Limited, a UK private company limited by guarantee (“DTTL"), its network of member firms, and their related entities. DTTL and each of its member firms are legally separate
and independent entities. DTTL (also referred to as “Deloitte Global”) does not provide services to clients. Please see www.deloitte.com/about for a more detailed description of DTTL and its member firms.

“Deloitte” is the brand under which tens of thousands of dedicated professionals in independent firms throughout the world collaborate to provide services to select clients. Deloitte provides audit, consulting, financial advisory, risk management, tax, and
related services to public and private clients spanning multiple industries. With a globally connected network of member firms in more than 150 countries and territories, Deloitte brings world-class capabilities and high-quality service to clients, delivering the
insights they need to address their most complex business challenges. Deloitte’s more than 220,000 professionals are committed to making an impact that matters.

This publication contains general information only, and none of DTTL, its member firms, or their related entities (collectively, the “Deloitte Network") is, by means of this publication, rendering professional advice or services. Before making any decision or
taking any action that may affect your finances or your business, you should consult a qualified professional adviser. No entity in the Deloitte Network shall be responsible for any loss whatsoever sustained by any person who relies on this publication.

For the convenience of the reader, a member firm of DTTL in a particular country is identified in the body of this report by the word “Deloitte” coupled with a country name (e.g., Deloitte Greece), in lieu of using the actual legal name of the member firm of
DTTL in that country. In many countries, services may be provided by the actual member firms but could also be provided in addition by—or solely by—subsidiaries or affiliates of the DTTL member firm in that country, which are often organized as separate
legal entities.

Specifically, with respect to the United States, Deloitte LLP is the member firm of DTTL and does not provide services. Services in the United States are provided by Deloitte LLP's subsidiaries; including Deloitte & Touche LLP, Deloitte Tax LLP, Deloitte Consulting
LLP, and Deloitte Financial Advisory Services LLP. All of these US entities are referred to in this publication as “Deloitte United States.” Certain services may not be available to attest clients under the rules and regulations of public accounting. Additionally, for
the purposes of this publication only, individuals are identified by their name and the nomenclature discussed above for referring to a DTTL member firm, whether that individual is a partner, principal, shareholder, member, director, or employee of that DTTL
member firm or one or more of its subsidiaries or affiliates (e.g., Paige Flanagan, Deloitte Ireland).

© 2015. For information, contact Deloitte Touche Tohmatsu Limited.
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