
The ‘generation that won’t 
spend’ is spending a lot 
on media content 

will be spent on media content by the 83 million 
North American millennials in 2015 ($750 each).

$62 BILLION
This represents a significant 
contribution to the media sector from 
the generation of 18-34 year-olds often 
accused of defaulting to unpaid 
sources of content. 

Pay-TV $316

Music $125

Computer games $100

Movies $75

Books $60

SVoD $40

Live sports $25

Newspapers $19

TOTAL $750
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