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Ouyeviég Gen Z kat Millennial mapapévouv motég otig agieg Toug o’ Evav
TOXEWG HETABAAAGHEVO KOOO,
ocupdpwva pe tn petvn £pevva tng Deloitte «2024 Gen Z and Millennial»
-Ztoixeia kat yia tnv EAAada -

e To kootog dtaBiwonc givat n Baoikn avnouyio the Gen Z kat twv millennials, ouwc undpyouv
evbeibeic atotodofiac yLa Tnv olkovouia Kot T MPOOWITLKA TOUC OLKOVOLULKC.

o JSyebov evvéa atou¢ beka Gen Zs kot millennials maykoouiwe aAda kat otnv EAAada SnAwvouv
OTL 0 OKOTIOG TNG EPYATLOG TOUC ELVOL GNUAVTIKO KPLTHPLO YLa TNV LKoVoroinaon mmou AauBavouv
aro auth. Eivat 6Ao kat o mSavo va amoppiouv i epyaoia n Toug EpyodOTec mou Sev
evBuypauuilovral ue ti¢ aéiec Touc.

o  Kadwc¢ n avnouyio yla tnv kAuatiky aAdayn auvéavetal, moAdoi emidiwkouv evepya va
evBuypauuioovv t™ otadiodpouia KoL TNV KATAVAAWTIK TOUG CUUTIEPLPOPA IE TIC
nieptBaAdovrikég Toug aéiec.

e To GenAl énutoupyei aBeBaldtnta kot emNPedlel TIC ATTOPAOELC yla TN otadlodpouic EVOc
Gen Z iy millennial, aAAa n ouxvn xprnion tou auéavel o psyaio Baduo tn Jetikn avtidnyn yi’
QaUTO.

e Hioopportia UETaEU emayyEAUATIKIGC KAl TPOOWTTIKNG {WHG AIMOTEAEL UYLOTN MPOTEPALOTNTA,
kaBwc¢ oL MoAAEC wpeG epyaaiac mpokaAouv ayxog.

e Ol TOALITIKEC EMLOTPOPNC OTO YPAPEIO EYOUV QVAUIKTH QITOTEAECUATA, UE OPLOUEVOUC Vo
QVOEPEPOUV OQPEAN OMwe N auénUEVn CUUUETOXN KoL n ouvepyaoia, evw didot Blwvouv
aUENUEVO ayXOC KOl UELWUEV TAPAYWYLIKOTNTA.

ABniva, 20 Mdaiou, 2024 — H épeuva «2024 Gen Z ko Millennial» tng Deloitte, mou Staviel to 13°
£€10¢ NG, ekmovnOnke pe oxedov 23.000 cuppeteéxovieg anod 44 xwpeg (300 €€ autwv amd v
EANGSQ), Kol HEAETA TIG OUVONAKEG TOU SLHOPPWVOUV TOV EPYACLAKO XWPO KOL TIC KOLWWVLKEC
EUMELPLEG AUTWV TWV YEVEWV TIAYKOOULIWG.

«H @etivr épeuva avadetkvuel U0 YEVIEC TOU MTAAEUOUV UE TNV OLKOVOULKN avaoc@dAsila, Ta uPnida
enmineda ayxyoug kol TIC QUENVOUEVEG KALUATIKEC avnouyiec. Eéetalel emionc mw¢ n TOXEWS
e€eAioaduevn teyvodoyia, omwe to GenAl, Ba emnpeaosl Ti¢c BETELG EpYaOiac KAl TIC UUKPOTIPOTECUES
ano@acsic yia ™ otadiodpouia toucy, avadépel n Elizabeth Faber, Global Chief People & Purpose
Officer tng Deloitte. «BAémouv ouw¢ Adyouc aiotodofiog yia To EMOUEVO ETOG Kol CUVEXI{ouv va
mElouv yla Tic aAdayEg mou F€Aouv va Souv aTov EpYacLaKO YWPO KAl TNV KOWWVI EUPUTEQO».

«Ta eAMnvika dedoueva tng Epeuvag entonuaivouv nwe ot Gen Zs kat ot millennials, kata cuvtpunTikn
nAsioYnpia (evwéa otoucg Séka), InToUV N Epyacio TOUG Vo UTTNPETEL KATTOLO OKOTIO UE TOV Omoio va
ouvtaooovtal. Elval 1o ayYwuUEVOL CUYKPLTIKA UE TOV TTAYKOOULO UETo 0po (53% yia tnv EAAada Vs
50% naykoouiwg ylo touc GenZs kat 41% yia tnv EAAada Vs 35% maykoouiwc yio toug millennials) ko
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yU auto avalntouv oL YwpoL Epyaciac va euvoouV Thv KaAUTEPN YUXLKN UYEla KAl Vo TTIPOGPEPOUV
eveliia, alda kat eukaipiec yia uadnon kat eE€AEn otnv kaptépa Ttoug», SnAwoe n Avaiia Kokkopn,
Audit Partner kauw People & Purpose Leader tng Deloitte EAAAS0G. «Ot epyodoteg mou nmpoonadouv
va udomoujoouv ta nopanavw, da EYouv Eva TILO LKAVOTTOLNUEVO, TTOPAYWYLKO, QPOCLWUEVO KOl
EVEAIKTO gpyartiko Suvaliko, To omoio Ja eivol KAAUTEPO TTPOETOLUNOUEVO VO TIPOCAPLOOTEL O€ Evay
KOO0 TTOU UETAUOPPWVETAL IUE TAXEIC PUTLOUGCY.

H owkovopki atolodofio av§avetal mopd TG CUVEXL{OUEVEG OLKOVOMLKEG OLVNOUXLEG

Mo tpitn ouvexn xpovid, to k6otog Lwng anoteAel TV KUpLa avnouxia tng Gen Z kat Twv millennials.
Ewdka yla tnv EAAGSa, ol Gen Zs katd 40% aAAd kat ol millennials katd 48% Katatdooouv To KOOTOG
Slopiwaong otnv mpwtn B£0n Twv avnouxLwy Toug. Maykooulwg, mepimou €L otoug S£ka Gen Zs (56%)
kat millennials (55%) Zouv pnva e Tov HAVA - TIEVTE LOVASES TIAPATIAVW YLOL TOUG Gen ZS CUYKPLTIKA
LE TIEPUOL KL OVTLOTOLXA TPELG LOVASEC tapamavw ylo toug millennials, evw mepinou tpelg otoug
S6€ka SnAwvouv OtL gv aloBAavovTaL OLKOVOULKA aohaAELC.

Qotooo, uTtapyel cuykpatnuévn atclodoia OtL ol ouvOnkeg pmopsl va BeAtiwBouv. Aiyo Alyotepo
oo 1o éva tpito TG Gen Z kat Twv millennials mioteUouV OTL N OLKOVOLLKA KATAOTAGN OTLG XWPEC TOUG
Ba BeATLwOEL KATA TO EMOUEVO £TOG - TO UPNAOTEPO TOGOGTO ard to 2020 dnwg Kataypadnke otnv
£peuva ylo toug millennials, n omola 8te€nxdn Alyo mpwv amd tnv évapén tng mavdnuiog COVID-
19.3xeb06v oL pLooi amo toug Gen Zs (48%) kol Téooeplg otoug S£ka millennials (40%) avapévouv OtLn
T(POCWTILKA TOUC OLKOVOULKH Katdotaon 0a BeAtwOel katd To emMOpUeVo £T0G.

DELOITTE GLOBAL 2024 GEN Z AND MILLENNIAL SURVEY

Top concerns

Top concerns:

Greece Gen Zs Global Gen Zs
cost of living | NEERGCEEE <o cost of living | 34%
Unemployment [N 24% Unemployment [N 21%
Crime/personal safety | 21% climate change [ 20%
Mental health of my generation [N 21% Mental health of my generation [l 19%
Economic growth - 20% Crime/personal safety - 17%
Greece millennials Global millennials
Cost of living _ 48% Cost of living 40%
Mental health of my generation _ 29% Climate change 23%
Income inequality / wealth distribution _ 26% Crime/personal safety 19%
Unemployment _ 22% Health care/disease prevention 19%

Climate change _ 22% Political instability/ global conflicts 19%

© 2024. For information, contact Deloitte Touche Tohmatsu Limited.
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Social and economic / financial outlook

Per ge of respond who expect the following to improve over the next 12 months:
Overall economic situation Their personal financial situation Overall social/political situation
40% 38%
35% 33%
0% 27% 32% 31% 21% 27% 25% 28% 26%
= Hls= l = I L P | =
| |
2023 2024 2023 2024 2023 2024
H Global Gen Zs m Global millennials
B Greece Gen Zs Greece millennials
Per ge of respond who feel they have moderate or significant influence over the following societal issues:

57% 56% 56% 57%  56% 535, O

III III III I I I I I46% 44% T 42% 1 39%

Protecting the Mental health Access to education Human rights Social equality Ethical use of Overall direction of Poverty alleviation
environment awareness technology their country
B Global Gen Zs B Global millennials M Greece GenZs Greece millennials

© 2024. For information, contact Deloitte Touche Tohmatsu Limited.

O oKOomAG eival To «KAELS1» yLa TNV LKOWVOTIOINON QMo TNV Epyacia

O oKoToG elval To «KAELSI» yla TNV LKAWVOTIOLNON KAl TNV EUNUEPLA OTOV EPYACLOKO XWPO, cUUPwva
pe oxedov evvéa otoug 6éka Gen Zs (86%) kat millennials (89%) 1000 MAYKOOWIWG 00O KAl OTNV
EAAGSa. OAoéva Kal TIEPLOCOTEPO, OUTEC OL YEVIEG €ivol POBUUEG va amoppiPouv projects Kal
£py080TeC BaoL{OUEVOL OTNV TIPOCWTTLK TOUG NOLKN 1 TG TIEMOLOAOELG TOUC - OL pLool amo toug Gen
Zs (50%) kot Alyo meploodtepol and técoeplg otoug Séka millennials (43%) SnAwvouv OTL TO €xouv
nén kavel. Ixedov alhol toool (44% twv Gen Zs kal 40% twv millennials) dnAwoav otL €xouv
anoppidel epyoddteg. OL Adyol yla tnv anoppun evog epyodotn 1 pog epyaociag mepthappavouy
TAPAYOVTEC OTWG N apvNTIKA TteptBarloviikn emidpacn f n CUUPBOAR oTNV avLoOTNTA HECW N
CUMTTEPANTITIKWY TIPAKTIKWY, KABWE KL TILO TIPOCWTILKOUC TAPAYOVTEC, OTWE N EAAeWPn uTtooTHPLENG
yla tnv Puxkn eunpepla Twv epyalopEVwy Kol N LooppoTtia LeTafy epyaciag Kol TpoowTkAg (wAC.
Ztnv EAMGda, ol Gen Zs mapouctalovtal Alyo mio emikpLtikol avadoplkd pe to mwg afloAoyouv Tn
OUUMAEUON TWV ALV TOUG [E AUTH TOU OPYAVLOUOU OToV omoio gpyalovtal Movo to 64% SnAwvel
OTL elval Kamwc/ oAU kavormolnpévo, S£ka mooootiaieg povadeg SnAadn katw arnod toug millennials
KOLL ETITA LOVASEC KATW CUYKPLTIKA LE TOUG Gen Zs TayKOOMIwG.
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Purpose
o

Percentage of respondents who said having a sense of purpose in their job Percentage of respondents who said their current job gives them a sense
is somewhat/very important for their job satisfaction and well-being: of purpose (those saying yes - somewhat/yes —a lot):

of Gen Zs in Greece of millennials in Greece of Gen Zs in Greece of millennials in Greece

9 9 79% 77%
86% J . 86%. 83% J .89%. . 81% o1 . 82% ot

Gen Zs globally millennials globally Gen Zs globally millennials globally
Percentage of respond who have rej | an assignment, Percentage of respondents who said they are somewhat/very satisfied
or a potential employer based on their personal ethics/beliefs: with the alignment of their current organization’s values and purpose

with their own:
66%
50%

74%
62% 60%
43% 49%  agm
. of millennials in Greece
of Gen Zs in Greece
. [] . [] l 64% § .. 71%. 74% § . 72%

Assignment/project Potential employer Gen Zs globally millennials globally

mGlobalGenZs  mGlobalmillennials  m Greece GenZs Greece millennials

@ 2024. For information, contact Deloitte Touche Tohmatsu Limited.

OL EMIXELPHOELG £XOUV TNV EUKOLPLA KOL TV amapaitnTn EMPPON yLa va powBnRoouv SpAoELg yia
TO KAipa

H mpootacia tou meptBallovtog sival n KOWWVLKH TPOKANGCn otnv onoia N Gen Z kat ot millennials
BewpoUV OTL OL ETUXELPNOEL €XOUV TN HEYOAUTEPN €uKalpla Kal TNV amapaitntn €mppon yla va
Tipaytonotjoouv kKamota aAayn. Meplmou €€L otoug 6éka Gen Zs (62% maykoouiwg Kat 64% yla
tnv EAAada) kat millennials (59% maykoouiwg kat 55% yia tnv EAAada) avadEépouv oTL aoBavovtat
Aayxog f avnouyio Tov TeAsutalo prva yla tv KApatikn aAlayn. Eival xapaktnplotiko ot ol Gen Zs
kot millennials xpnowomolouv T anmodpaoelg Toug ylo T otadlodpopio aAAG Kol TV KATOVAAWTLKA
TOUG CUMTIEPLPOPA YLa VA TILESOUV Ylat SPACELG TPOC AUTH TNV KatelBuvon.

Mepimou ot pLool and toug Gen Zs (54% maykoopiwg kat 45% yla tnv EAAGda) kat toug millennials
(48% maykoouiwg kat 41% yla tv EAAGSa) SnAwvouv otL ot idlol kat ot cuvadeldol Toug aokouv
Tiieon otoug gpyodOTeg Toug va avaAdfouv Spacn yla TNV KAATIKA oAAayr, TAon mou auEdavetol
otaBepd ta teAeutaia xpovia. Kat SUo otoug 6éka Gen Zs (20%) kal millennials (19%) €xouv ndn
oAAa€el Souleld ) kKAGSo AOyw TePIPBAANOVIIKWY AvNoUXLWY, eVw €va Ao Tétapto oxedlaleL va To
KAVEL 0TO MEAAOV. ELSIKA yla tnv EANGda, 17% 100 Twv Gen Zs 6o kal twv millennials SnAwoav otL
€xouv eite otapatnoel elte neplopioel v aAANAemiSpacr Toug e ML eTalpeia TG omolag Ta
TPOLOVTA 1 OL UTINPECIEG £XOUV APVNTLKEC ETUITTWOELG 0TO TEPLPAANOV.

Q¢ katavaAwTE, epinou ta duo tpita g Gen Z (64%) kat twv millennials (63%) eivatl mpoBupol va
TIANPWOOUV TEPLOCOTEPO YLO VO ayopAcouV TEPBaANoOVTIKA Blwolpa Tpolovia 1 umnpeoieg. Kat
TtoAAoL avaAapBAvVOUV TTPOCWTILKEG SPACELS 1) oXESLATOUV VA TO KAVOUV 0TO HEAAOV, OTIWG N aroduyn
tou fast fashion, n peiwon twv agpomnopikwv tafldLwy, n xoptodayikn r vegan dtatpodn A n ayopd
NAEKTPLKWY OXNUATWV.
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Career decisions and consumer behaviors driving climate action

Career decisions to pressure employers to take climate action
Respondents who agree/strongly agree with the following statements Climate actions taken or planned

64% 63%

54% 53% so%
48% as5% 419 39% 24%
14
6%
.. [ | A

My colleagues and | have put pressure on our Iam willing to pay more to purchase Research companies’ environmental impact  Change job due to environmental impact
employer to take action on climate change environmentally sustainable products or before accepting a job from them concerns
services
M Greece Gen Zs - already do/have done W Greece Gen Zs - plan to in the future

B Global GenZs  WGlobal millennials M Greece GenZs Greece millennials M Greece millennials - already do/have done Greece millennials - plan to in the future

Consumer behaviors to pressure businesses to take climate action

38% 379% 40%

32% 34% 33%
28% 26% 22% 20% 18% 21% 22% 17%

. 27% 22% 159 21% 179 125
m N Em N ml = Em N =l =

Avoid buying fast fashion Reduce air travel Research companies’ environmental Eata vegetarian/vegan diet Purchase an electric vehicle
impact before buying products from

them'
M Greece Gen Zs - already do/have done B Greece Gen Zs - plan toin the future M Greece millennials - already do/have done Greece millennials - plan to in the future

17% of Gen 2s 17% of millennials in Greece
have stopped or lessened a relationship with a business because their products/services negatively impact the environment

© 2024. For information, contact Delcitte Touche Tohmatsu Limited.

To GenAl dnuovpyei apeBadtnta kot emnpedlel T anopAacels yia tn otadiodpopia, aldda n
Oetiki avtiAnyn yU auto av§avetot o€ PeydAo BaBUo HE T GUXVH XPrON TOU

OLGen Zs kat ot millennials muotetouv 0tL To GenAl Ba €€l ONUAVTIKO QVTIKTUTIO OTNV EMAYYEALATIKNA
TOUG TTopELa KaL TOV TPOTIO e Tov omolo epyalovral. 2xedov 6L otoug 6€ka Gen Zs (59%) kat Alyo
TLEPLOCOTEPOL OO TOUG ptooU¢ millennials (52%) miotelouv OTL N eMkpAtnon tou GenAl Ba Toug KAveL
va avalnTroouV EUKOLPLEG Epyaoiag TTOU €lval ALyOTEPO EVUGAWTEG OTNV OLUTOUATOTOLNGN, OTWC T
€€eIlSIKEV PEVA ETMAYYEALOTA I N XELPWVAKTLKN gpyacia. MNa tnv EAAada, 45% twv Gen Zs kat 31% twv
millennials Bewpolv OtL To GenAl Ba BEATIWOEL KATIWE I OPKETA TO WG epyalovial HECA OTOUG
enopevoug 12 pnveg.

H aBeBatdtnta eivat to kopudaio cuvaiodnua mouv SnAwvouv ot viwBouv oL Gen Zs kat ol millennials
otav okédtovtalto GenAl. H épeuva Stamotwvel emiong 0Tt Liwg oL yuvaikeg ekdpalouv peyalliTtepn
afePfalotnta yia to GenAl amo o6,tL ol avdpeg Kat elvat Aydtepo miBavo va alobdvovtal Aveta va To
cupmneplapouv otnv epyacia toug. H éNewpn efokelwong pmopel va emtteivel Ta ocuvalocOniupata
opeBalotntag. OL Gen Zs kat ot millennials mou xpnotpomnotloUv to GenAl TNV €pyacia TOUG GUVEXWE
1 TTOAU cuyva eivat o mbavo va alobdavovtal eUniotoouvn Kal evBouolaouo, mopa apepatdtnra.
Eivat emiong o mBavo va rotelouv OtL To GenAl Ba aneAeuBepwoel To Xpovo Toug, Ba PeATiwoel
ToV TPOMOo £pyaciag Toug Kal Ba BeATIWOEL TNV LooppoTTia HETAED £pyaciag Kol TPOoWTKAG {WNG.
AN\G, avtiBeta pe ta mopandvw, oL cuxvol xprnoteg tou GenAl slval eniong akoun o mbavo va
£XOUV OPLOUEVEG CUYKEKPLUEVEG QVNOUXIEG, OMwWG N memoiBnon otL n autopatomnoinon pe Baon to
GenAl Ba katapyrosl Béoelg epyaociag kot Ba SuckoAéPel tnv €l0od0 TWV VEWV OTO €PYATIKO
SUVOULKO.

Q¢ amavtnon oe autol Tou €ld0oUG TIC avnouxieg, Kal oL SU0 YEVIEG ETUKEVIPWVOVTAL OTNV
gNaveknaideuon Kat tnv Kkataption. Qotdoo, uovo ol pLool mepinou amod toug Gen Zs (51%) kal Toug
millennials (45%) avadépouv OTL 0 EpY0dOTNG TOUG EKMALSEVEL EMAPKWE OXETIKA HE TIG SUVATOTNTES,
o 0dEAN KAt TNV afla tou GenAl.
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GenAl at work — engagement and understanding

Top three emotions about GenAl in Greece Percentage of respondents who

ilennial
Genzs mitennias agree/strongly agree that their employer is 42% 41%
26% Anxiety 34% Uncertainty sufficiently training employees on the GenZsin millennials in
26% Uncertainty 31% Anxiety capabilities, benefits, and value of GenAl Greece Greece
23% Excitement 18% Surprise
20% of Gen Zs and 13% of millennials in Greece are frequent users of How respondents describe their engagement with GenAl training or
GenAl at work (said they use it all or most of the time). Percentage of upskilling as a part of their professional development:

respondents who agree/strongly agree that GenAl in the workplace will...

I 75% 38% 36y 29% 38%

31%
Free up their time and improve work/life NN s 1% 26% 25%29% 195, 24%23% 24%
balance 58% 16% 9% 79
I 3% T ™ B .
I 71% Already undergone Plan to undergo within No plans Unsure about their plans
Free up their time to focus on more  IEEEEEGEGGGGNNNNNNNNNGNG 2% the next 12 months
creative/strategic work 67%
. 12% B Global GenZs M Global millennials W Greece Gen Zs Greece millennials
I 73%
Require them to reskill and impact their GGG 0% Percentage of respondents who think GenAl will improve the way
career decisions 67% they work somewhat/a lot over the next 12 months
I 53%
. 5%
Cause elimination of jobs 55;;%
of Gen Zs in Greece of millennials in Greece
I 9 9
51% 45% 31%
W Greece Gen Zs frequent users B Greece Gen Zs total population
Greece millennials frequent users* ® Greece millennials total population

@ 2024. For information, contact Deloitte Touche Tohmatsu Limited.  *Caution, small base (N=<30)

H wooppomia petal emayyeAROTIKAG KoL TPOOWTILKAG {wNG anoteAel UYLOTN MpoTEPALOTNTA

H Loopportia petal emayyeAUATIKAG KO TIPOCWTTLKA G {wNG TIUPAEVEL N BOCLKH TIPOTEPALOTNTO TOCO
yla toug Gen Zs 600 kat yla toug millennials katd tnv emiloyr] epyodotn. H tkavotnta Statripnong
pLaG B€TIKAC LOOPPOTILOC HETALY EMAYYEAMATIKAG KOl TIPOCWIKNAG {WNAC elval emiong auto mou
Baupdlouv Kuplwg oToug CUVOUNALKOUG TOUC, TTOAU TteplocOTepPo amd aAoug mapadootakols SeiKTeg
gmtuxiag, onmwg o TitAog gpyaociag kal ta UALKA ayaBd. Qotoco, moAlol Sev emituyydvouv tnv
Loopportia mou eriSlwkouv. Mepimou To éva TPITO TWV £pWTNOEVTWY TTIOU VIWOOUV TAKTIKA AyXog n
oTpeC SNAWVOULV OTL N SOUAELA TOUC KOL N LOOPPOTIiAL LETALY EMAYYEAUATIKAG KOl TIPOOWTTLKAC (WG
CUMBAAAOUV TIOAU OTa EMUMES A AYXOUG TOUG, LE CNUOVTLKI OLTia TIG TTOAAEG wpEeG epyaociag (51% kot
Twv 800 yevewv) Kat TNV EAAeLPn EAEYXOU YLOL TOV TPOTIO I) TOV TOTO £pyaciog Toug (44%).

To teheutaio £€tog mapatnpndnke otpodn MPog TNV epyacia oto ypadeio, pe oxedov ta dUo Tpita Twv
£pwWTNOEVTWY va SNAWvouV OTL oL gpyodotec Toug edbdppocav MPochata eVIOAr emoTtpodng oTo
vpadeio, eite emavadpEépovtag Toug avBpwoug MARPWE OTOV XWPO EPYACLAC, EITE TPOXWPWVTAG OE
£va UBPLOIKO POVTEND. AUTEG OL EVIOAEG £XOUV AIMOGEPEL AVAUELKTA AMOTEAECHATA, LE OPLOUEVOUG
va avad£pouv odEAN OMWES N AUENUEVN CUUHETOXH, N ETILKOLWVWVLAKI 6UVEEGN KAl N CUVEPYAOLA, EVW
AaAAoL Blwvouv auEnPEVO AyXOG KL LELWUEVN TIOPOYWYLKOTNTA.
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Levels of mental well-being and stress drivers

Percentage of respondents who say their current, overall mental Percentage of respondents who say they feel anxious or stressed all
well-being is good or extremely good: or most of the time:
63% 61%
53%
6% 399 40% 359 41%
of Gen Zs in Greece of millennials in Greece . . . .
; ; O
46% B .51% 41% B ..56% of
Gen Zs globally millennials globally 2023 2024
M Global Gen Zs W Global millennials ~ m Greece Gen Zs Greece millennials

38% of Gen Zs and 46% of millennials in Greece said that their job is a
Top three factors contributing a lot to their feelings of anxiety factor contributing a lot to their feelings of anxiety or stress. These are
or stress: “asked only of those wha feel anxious or stressed the top three aspects of their job contributing a lot to their feelings of
anxiety or stress:

70% 59%
a6% 4295 57 0% 50% 479 57% as% az% 50% 2 51% 51% 55% 51% 53% 55% 52% 29% 50% 52% 51%
The health/welfare of my My longer-term financial My day-to-day finances Long working hours l‘\!ot being Not feeling that.decis'\f)ns at
family Ffuture recognized/rewarded work are made in a fair and
adequately for the work i do equitable way
m Global Gen Zs m Global millennials mGreece GenZs Greece millennials B Global Gen Zs B Global millennials B Greece Gen Zs Greece millennials

© 2024. For information, contact Deloitte Touche Tohmatsu Limited

Noapa tn ¢detvl peiwon, To Ayxog Kat To otiypa tng YUXLKAG UyEiag otov Xwpo epyaciag
TLOLPOLUEVOUV

Ta enimeda ayyxoug kat n Puxkn vysia e€okohouBouv va amoteAolv iy avnouxiog, av Kot p£Tog
uTtapyouV Karmola onuadia BeAtiwong. Movo ot pLool mepimou amo toug epwtnBévtec afloAoyolv Tnv
PuxLKn Toug uyela wg KaAn f e€alpetika KaAr. Kol €éwg Kal TEcoeplg otoug déka Gen Zs (40%) kal
millennials (35%) 6nAwvouv OTL aloBdavovtal ayXwUEVOL CUVEXWG I TOV TIEPLOCOTEPO XPOVO (amo 46%
Kot 39% 1o 2023). MapoAo mou n epyacio amoteAel peyd@Ao mapdyovta AUTAC TG avnouxliag, ot
£pwWTNOEVTEG 0plloUV WC KUPLOTEPOUC TIOPAYOVTEG AYXOUG TO OLKOVOULKA TOUG, aAAG KalL TNV UyEia Kot
TNV EUNMUEPLA TNG OLKOYEVELAG TOUG.

O gpyod0TEG ONUELWVOUV Karola poodo doov adopd tn BeAtiwon tng PUXLIKAG UYELOG OTOV XWPO
epyaociag, aAAd uTtdpXoUV aKOUn TIoAAA eplBwpta BeAtiwong 6oov adopd Tn SuVaTOTNTA AVOLXTAG
oulntnong yU auto To B£pa.

Ixebov tpelg otoug déka Gen Zs kat millennials avnouxoUv OTL 0 TpoloTAEVOC TOUG Ba €kave
Slakplon e1g BAapog Toug av avedpepav To ayxoc i AAAeG avnouyieg yla tnv Puxkn vyeia, Kal tepimou
TPELG 0TOUG 8€Ka eV TILOTEVOUV OTL TO avwtata oteAéxn Sivouv mpotepalotnta otnv PuxKn vyeia
OTOV €pYyaOLaKko Xwpo. Ta mooootd autd elvatl g o avénuéva ya tnv EANGda (37% €vavtl 26%
TayKoopuiwg yLa toug Gen Zs Kat 53% évavtl 32% yla toug millennials).
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Workplace mental health and persistent stigma

Percentage of respondents who agree/strongly agree with the following statements related to workplace well-being/mental health:

54% 55% 61% 58% 56% 59% 62% 61% 52% 549 29% 60%
My employer takes the mental health of employees | would feel comfortable speaking openly with my manager My manager would know what to do if | told them | was
seriously about feeling stressed or anxious, or other mental health feeling anxious or stressed
challenges
m Global Gen Zs m Global millennials m Greece Gen 7s Greece millennials

Percentage of respondents who said they do not have the following support available where they work...

53%
47%
37% 38%
- = - = -34% -
Senior leaders who talk about the importance of prioritizing mental health Senior leaders who have shared their lived experiences of mental health
mGlobalGenZs  mGlobal millennials ~ m Greece Gen Zs Greece millennials
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Me0Bodoloyia

H £peuva Deloitte «Global 2024 Gen Z kat Millennial Survey» avtavokAd ti¢ anavinoeslg 14.468
atopwv Gen Zs kat 8.373 millennials (ouvoAika 22.841 gpwtnBévteg), amod 44 xwpeg tng Bopelog
Apeplkng, tTNG AATWIKAG APEPKNG, TG AuTIkAG Eupwmng, tg AvatoAlkng Eupwrng, tng MéEaong
AvatoAng, tng Adpikng kat tg Actag-Elpnvikol. H €peuva S1e€nxdn pe tn xpnon SLadkTuakng
OUVEVTEUENG, TUTIOU autoou UrmAnpwong. H épsuva nediou ohokAnpwOnke petay 24 NoguPpiou 2023
kot 11 Maptiou 2024. H ékBeon meplAapBavel amoomaopata and Toug epwtnOEVTEC OV apelyav
QTMAVTIAOELG O EPWTNOEL AVOLKTOU TUTIOU otV KUpLa €peuva. AUTEG oL amavinoelg anodidovrat
oToUC epwTNBEvTeC ava nAikia, ¢pulo kat tomoBeoio. Onwc opiletal otn HEAETN, OL EpWTNOEVTEC TNG
yeviag Z yevvnonkav petal lavouapiou 1995 kal Aekepppiou 2005 kat oL epwtnBévteg millennials
vevvnonkav petafl lavouapiou 1983 kat AekepuPpiou 1994,

Mo va pabete meplocoTEPQ YLa TO VPR AT TNG £peuvag «Global 2024 Gen Z and Millennial Survey
and the Mental Health Deep Dive» tng Deloitte pmopeite va emnokedpBeite 1o akoAouBo link:
www.deloitte.com/genzmillennialsurvey.

Ma neploocotepeg mAnpodopieg
Deloitte, KéAAu KoudomoUAou, Senior Manager, Brand & Communications

email: kkoufopoulou@deloitte.gr
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