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The number of
US cord cutters is likely to
be 1% in 2016

The pay TV penetration as a 
percent of total population will 
fall more
than
2% in
2016
to 81%

The number of antenna-only 
homes to increase by less 
than one million in 2016

The daily TV minutes for
the adult population will 
continue to fall to 

Trailing millennials, 18-24 year
olds, will watch about 12% less 
traditional TV in Q1 2016 than
the year prior at an average of

The monthly TV 
bill in 2016 will 
be about 5% 
higher than
the average
in 2015

32 minutes
per day in
Q1 2016 15 minutes
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