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Hours of TV 
sports watched
Americans of all
ages and genders
(per week)

Who’s betting? And how often?
American men age 18–34 who watch TV sports

$
Weekly betters
Non-betters

Bet on sports
once per week 
or more!

60%
40%

Bet on 
sports

Men age 
18–24

Men age 
25–34

Hrs

20.4
10.3

TV sports
and betting
Does TV sports have
a future? Bet on it.


