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Today’s program

Welcome!

Hour Item

08.00 - 08.10 Introductory remarks by on behalf of the Aga Khan University, 
Graduate School of Media and Communications

08.10 - 08.30 Presentation about Deloitte’s 2016 Mobile Consumer survey 

08.30 - 10.00 Interactive session 

Vote of thanks 
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Introductory Remarks
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Game of Phones

Mobile Consumer Survey
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Over 5,000 people − young and old, urban and rural, male and 
female

African Mobile Consumer Survey 2015/16

South Africa
1000 

respondents

Zimbabwe 
449 

respondent
s

Kenya
2712 

respondents

Nigeria
1000 

respondents

Uganda
500 

respondents
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What we looked at

Game of Phones

Mobile Internet 

Explosive growth in data consumption is 
the next and possibly the last of the 
organic growth waves in the 
telecommunications sector. 

Africa’s population by 2025 will be nearly 
1.5 billion and within that a meaningful 
portion will be shifting into the emerging 
middle class. 

Device ownership habits in Africa 

In most of the markets surveyed, the 
new phone market is significantly 
stronger than the used phone market.

The transfer of used phones to relatives 
is also the most prevalent scenario 
during phone upgrades, with the 
exception of South Africa,

Smartphone usage 

The use of mobile phones has 
become an integral part of our daily 
lives.

Mobile data provides a constant 
connection into our work, social and 
personal contacts as well as a 
wealth of real-time information. 

Reliability and Speed in a brand-
neutral continent 

Mobile network subscribers view the 
reliability, coverage and speed of the 
voice and data network as the most 
important criteria for choosing an 
operator. 

Consumers are relatively brand neutral 
in their choice of devices in all the 
markets except South Africa. More than 
half of the consumers own non-premium 
brands in each market
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Q. How would you rate the 4G service you subscribe to compared to the 
speeds you were previously getting when using your mobile network?

The explosion of rich media local content requiring high speed 
connections drives 4G adoption 
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The speeds on my phone are faster There is no difference in the speed The speeds on my phone are slower I don't know

Source: Deloitte Global Mobile Consumer Survey, Kenya, South Africa, Nigeria, Uganda and Zimbabwe
Base: All who connect with 4G/LTE: 491
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Game of Phones

A few insights
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Driven by 3G/4G Network expansion, growing middle class, decrease of 
data prices and low cost devices. 

Closing the magic 50% Smart Phone Penetration?
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Call and data subscriptions probably included, driven by:

• Free Wifi-pick up and FON-solutions

• Simless phones

The device eats everything
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Prices will erode, disruptive propositions will come and access 
will be democratized or demonetized. 

Mobile Network Operators need to refocus on the mid term

2005 2006 2007 2008 2009 2010 2011 2012 2013

Voice

Non-voice

Data

Fixed Line and DSL

Example Revenue Trend for a leading EU provider
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Insurance 

Alternative Income Streams
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Game of Phones

Interactive session
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The potential for digital and mobile is growing
Most respondents are comfortable adopting a different form of mobile payments. 
More people trust their mobile operators over their banks to process their 
transactions

If a solution whereby you would be able to pay 
in shops by using your mobile phone, similar to 
how you use cash or a debit or credit card, 
would become available, would you use it?

30%
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5%

9%

3%

3%

1%

0% 10% 20% 30% 40%

My bank

Financial institutions

My mobile operator provider

Money transfer service

App store providers

I do not have a preference

None of the above

I don't know

Other

Yes, but for 

small payments 
only, 40%

Yes, regardless of 

the amount, 29%

No, 14%

I already 

use this 
service, 

11%

I don't 

know, 6%

Who would you prefer to process your 
transaction?
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Ken Okwero - Head of Strategy, Safaricom:

How do you expect the current mobile 
financial services to evolve, in order to 
enable growth of mobile and digital in 
business?
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Mobile users have dabbled with mobile commerce as shown by 
percentage of once-off mobile commerce transactions.

Phone usage for retail related activities Kenya
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Make an online purchase

Make a payment in-store

Check your bank balance

Pay/Transfer money to a business for a service or product

Browse shopping websites/apps

At least once a week One Time
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Wambui Mbarire - CEO, Retail Trade 
Association of Kenya:

What do you see as the future of 
retail, and how does mobile enable 
customer engagement?
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Which of the following devices do you own or have ready access to (at work or 
home)?

Mobile device ownership across different age groups
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Mark Kaigwa - Founder, Nendo :

How should companies engage with this 
demography?
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The extent to which people are using their mobile devices is increasing in Kenya. 
SMS and the use of social networks growth across a wider audience is likely 
driven by bundled services from MNO’s. 

Mobile device use is still on the rise

33%

18%

8%

45%

38%

21%

41%

Voice calls

Voice calls using the internet (VoIP)

Video calls

Text messages (SMS)

Instant messaging

Emails

Social networks

Which of the following do you do more frequently this year compared to 12 
months ago?



Game of Phones: Mobile Consumer Survey© 2016 Deloitte Consulting Limited 22

Rhonda Breit – Associate Dean, Graduate 
School of Media and Communications The 
Aga Khan University.

Given tomorrow’s ‘digital’ business 
operations, would you say that our 
education system is fit for purpose?
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The consumption of short-format (SF) video and news is a trend 
to watch for content producers, advertisers and MNOs
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Reading the news is the 

least data intensive activity 

thus there is not a 

significant decline when out 

and about
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Churchill Otieno Managing Editor -
Convergence/Digital, Nation Media Group:

What role will mobile play as a media 
channel of the future?
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It’s at least an 17 hour day for >50% of all smartphones in 
Kenya

Smartphones are not just a part of our lives, they are our lives
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Within 5 minutes
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Within 30 minutes
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Within two to three hours
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25%

28%
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11%

10%

4%

3%

4%

0% 5% 10% 15% 20% 25% 30%

Immediately

Within 5 minutes

Within 15 minutes

Within 30 minutes

Within an hour

Within two to three hours

Longer than three hours

Don’t know

Q. Typically how long is the interval between you waking up and looking at your phone for the 
first time?

Q. At the end of the day, typically how long is the interval between you looking at your phone 
for the last time and preparing to sleep?
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The distraction carries on all through the day. Including at this 
meeting.

Socio-economic impact of mobile devices
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While driving

When crossing the road

When in a business meeting

None of these

While out shopping

When eating in a restaurant  with my family or friends

When meeting my friends on a night out

When eating at home with my family or friends

While at work

While walking

When spending time with my family or friends

When talking to family or friends

While watching TV / a film

When using public transport
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Maggie Ireri - CEO, Tifa Research 

What then is the likely impact on consumer 
and social behaviour?


