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Customer & Marketing 1. Deloitte HX in Uncertainty Survey, May 2020
areichheld@deloitte.com 2. https://www.edelman.com/research/trust-2020-spring-update: Less than half of survey
respondents believe “national government leader”, “global health authority”, or “CEOs" are doing
an outstanding job to protect people during the COVID-19 pandemic
Mark Allen 3. https://www.edelman.com/research/trust-2020-spring-update
Customer & Marketing
marallen@deloitte.com 4. https://www2.deloitte.com/us/en/insights/industry/retail-distribution/consumer-behavior-
trends-state-of-the-consumer-tracker.html
5. https://www.deloittedigital.com/content/dam/deloittedigital/us/documents/offerings/offering-
Michael Bondar 20200626-safety-cleanliness-covid.pdf
Global Innovation 6. Deloitte HX TrustID Survey, May 2020

izl i@deliolite o) 7. Deloitte HX TrustID Survey, May 2020: 26.3% of employees who highly trust their employer

“never” seek outside employment, while 13.5% of those who do not highly trust their employer

. “never” seek outside employment
Deirdre O’'Connell et

Customer & Marketing 8. https://www.pewresearch.org/science/2020/04/07/polling-shows-signs-of-public-trust-in-
deoconnell@deloitte.com institutions-amid-pandemic/: 40% of Americans believe “ordinary people across the country” are
not taking the COVID-19 pandemic seriously enough

9. https://www2.deloitte.com/content/dam/Deloitte/ca/Documents/deloitte-analytics/ca-
Andy Sussman chemistry-of-trust-pov-aoda-en.pdf

Strategy & Analytics 10. 13 out of the 15 behaviors we tested were significantly stronger for brands where customers
ansussman@deloitte.com believed the brand was Transparent
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