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£ US0{7t AUCE'. J2{Lf HEfH A=

MIZ2SHE2 HIEfHALL Zb HEHHAO

UB), ECt 2220|101 2EEH ALEAt QIET0|A

9| 712
2H|ZHHES, Al
oro

LS EE‘"O|0‘|7|'
[ E

BH|, MHA B Z2NAS FASte ZREZ9| EES)
(J2 288 Y+ Y& Z2= sl Zslor 2 S8 2AY),
ZH= 3 FYEE Ak AHEAO: HO[E] Z2{0[HA|
U LA™ AL 27-H) S SHZSHOFR 2| S0 LHAtsH ALt




2022 = = 2=2E2A(Roblox)0fl CIA|E NS HEACE 2N AF2 LY 7[0St oY =TT

FOHE 4 UACE 3 AF 2= FUD 7H2 ARUACE IR = 2= 7MY HEWS MR 71|21 3,400 2t 52

4,115 20| THHCEH> T<=O0| shE HE2 NFT7F OFL Q47| MZ0fl A{4HAS LIEHE Q1S0[Lt THY A[F QISA(a
single ownership certificate)= ULt IHO0| = =27} THH O] Af2i|= CIR|E A|Ae| 222 B0{=LCt.
20214 2 HEHHA MOl H|mj| E(Zepeto)0f|A 50742 Z2IM S HZIGHTES,
= 2022 98 w2ujMQ|3 7|2k SO 72| HA| 49t 2SEA FEO| LR[H HHU
45 Sl ME2 ZANS HEACE CIRE MA A-AES2 2252 SO 2 A2 LA HES 1S = AUCH.
= 270l HIEFHAE TH2I5H 7| O 2, A|0|HS0| ZELO|E(Fortnite)ojlAf 2t88t 4= Ql=

NFT QMM Z| Z2ldS 2 ISHC.
= OIMZ A/Z(Mythical Games)?| S&fF 4 Ite|(Blankos Block Party)Of|Al Af7|
B(Sharky B) Z2MS NFTZ SAIRICH. 242, HEM, £HZ ALt 22 MA|ME|E Zelst olie 222 oF 400t

E21{0]] teh2A| 0f2 = A

rIJIII

= HEAL B 20073 71517 | LIoH AbAll HIEHHA H|E| 2 A Q1 20| & A (Louis
the Game)2 EAI3Ct 22|0|01= THYS RO|H|S 2073 DRIEQL MAHE 0|83l HHZIE S FAE{DI0|2E 4 ULt
S AIY LHOIM EAMQL EHE 7IEESS s 2M TS HAL| Chali Bi=E 4 QUCH O] A/A0l= OfE|AE HIE

(Beeple)O| CIAQISH 30712] LA NFTZF Lo, Zf NFT= AH|S E2{[0[sH0F 22 4= U1 g o= SiCke.

20214 9g = EHL|E =E4|(Domenico Dolce)?t AH|Lt: 7HH}LK(Stefano
Gabbana)7t 21 LISt =3 9F ZHMQl ‘HUA|A Z2H(Genesis Collection)22 NFT HEHHAO] &S
SXUCH NFT ZaM2 T2 M2t Z3HE 72|0/25k= OEIE|0]A UNXDOI|A 1885.719 O|C{2|=(2F 6008k
=)0l ZoH=[ACH".

20224 8, = AUEZI(CryptoPunk) AQAE CHACE SHYT UEH WHE
HlOj| ZE| Z(NFiffs)2 EAISI0] WH2H| DjRIAIZICE IEEZHIE DISAM 27|Q= 27| NFTZ
CIZ™ 3tA {2z 2ol Uon Z 12007 YHE|ACE E|OH [T = 250712] HlojZE|=
JYUEHIOINFTE AE HHERZ 318

LU
_l;jrk
=
;;"HH
L2
e
r

o

fi== CIZIE o0k

w2, B, of2|, Y2teo| 40 TS| 37} 0tRE|E

SHSH HEHHA E2HE F ofLiQl CIMEZ2E(Decentraland)=
21201 202214 33 M|A| 2|=9| HIEFHA THHEI(MFW)E ZHZ|AHCH 4% 2t| CIR|Y THMT= HA| HiEAIXH
CHFSt O[HIEQL THMA-E WO, TiH 4 AZO|LH EY OO e 4= U= ZAMS ME0|7| = SHC
=A|H7HHFDolce & Gabbana), GIEZ(Etro), EIO[RIL|7(Tommy Hilfigher), Z& “Eil?_I(PhiIipp Plein),
Ol AE| 2C](Estée Lauder) & 600{7H HEHET} 0| THMP(F0f| ZIC3HCt. MEHHAC| 22 S OfaliSt= HE BHMET}

SO|L AoH, 4H HAUF SQoHE 4 ULt MY &= O|FLL
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FY2021

FY2021

FY2021

oz g FY2020 LHH| = = = = g FY2021 FY2021 FY2021
FY2021 22212 7| = BE 1= =2 =7t 5 SE0EY 202 IFOE =T =u oo
- cEEET =9l Uosioonh  Usstoosh  Ssbe | =OIUE™ AMO[oE-  CAGR
1 LVMH R o oA « 0 54.938 75,920 55.9% 19.8% 10.1% 17.5%
LVMH Moét Hennessy-Louis Vuitton SE
Ao o
2 ) fei= 2N « 0 20,861 20,861 34.7% 18.5% 10.5% 8.9%
Kering SA
AE|R[
3 ol I,i-l ‘ o= « 0 16,215 16,215 13.4% 17.7% 13.1% 5.8%
The Estée Lauder Companies Inc.
AP o
4 L = f 2 15,639 15,639 54.7% 25.7% 25.9% 12.0%
Chanel Limited
oF 24 A
5 EE{I’E =& oYA « 0 14,597 14,597 21.3% n/a n/a 9.6%
L'Oréal Luxe
ZA=RE 12
6 alzl"_;"f' L ARA ‘ 2 12,862 15314 -6.9% 9.8% 3.6% 0.1%
Compagnie Financiére Richemont SA
o2 A o
7 N . fri= N f 2 10,619 10,619 40.6% 27.3% 17.7% 14.6%
Hermes International SCA
zoie
8 Chow Tai Fook Jewellery Group Limited z2/22 1 2 8937 9,050 23.2% 8.8% 9.6% 6.2%
BAXTEREEAFIRAE)
ECIN
9 ARA f 2 8,750¢ 8,750¢ 37.9% n/a n/a 10.1%
Rolex SA
R
10 China National Gold Group Gold Jewellery Co,, Ltd &= 17 7,825 7,865 50.3% 1.6% 7.2% 7.4%

FEESEARSKRERG BRI

Top 10*

Top 100*

Top 100-= Top 102| H|S

ZARHETZE Z 02 2
2. CAGR = A+ g&&(Compound Annual Growth rate)
3.Top 100 HE 7Y =012 & S Top 10 EF 7| HIS (&0

e=42|(estimate) n/a=AZ +2(not available)

A EO
.&0[Qg2 A

|22 SAlRH787H 7Y 7 |2)

171,243
304,703
56.2%

&7|20[%(net income)S 7|20 & AHAE!

“Top 102 Top 100 DHES 27180 818 22 50| 7|20 2 J|EHASI0] A

"Top 102! Top 100 402

= o o
THSEE

WA BREH B HEFR021)0 HPAH 2

ikt

I8 2 AHUBL 15 7|2 HASTTE 42

ZX: Deloitte Touche Tohmatsu Limited. 22 FE A 2022, 7|19] Hat 2 1A, At

233

194,829
345,357
56.4%

18.1%
12.2%
-z

2 7|EFAIRE AKBSI0] 20211 17 1URE 2021H 128 31
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Top 10 FZ 7|, Top 100 7| L M 75 =i

Top 100 7|2 BE 0fZ Z Top 100] AAISH= HIF2 2 ChH| 4.8% S713HCE Top 10 7|22 Top 100 7|e| 0i&
=
o

S 5 81.4%, 0|2 S7t& = 84.7%0]| 7|0434LCt.

J3 2. FY2021 Top 100 = 7| &= Top 102| H|F

M Top10 [ Other 90

71 = Y= 0= Y= Oy = £0[9
7IE(%) 7IE(%) SR 71E(%) 71E (%)

H A
o

"
| HA2f H DA, AR 2H2| 2 7|EF AR E AFRSI0 2021E 12 1LRE] 20215 122 3120t

1A
TE
£
= o

0[012 ZAI3t Top 100 7| & 7871 7|, Top 10 g S8 TIde
2{: Deloitte Touche Tohmatsu Limited. 22% HE A 2022. 7|19
2| SREIE 3A AZ(FY2021)9] P 2L Y %%% &2

g

AFE2 2|ZZE JET 2 Y HAES H|Z 1 4900 ST, o 20| A0t FIHE2 £ AT YS3UCE Top 1004 MEAH
HetE 7|H2 EHA ST EE AECR, 22 9912 1090 ZIYSHCL A|'tsh Top 100f] SUH O 2R AE|FH= A FA|
HZo=Z AL FE iEY FH0| 2715 Top 100(Af HL=|ACE PVHE COVID-19 HE|2{e| o= Efn|Zm|7 2t
A3 240l 00| ZASHHA Top 1004 2T Top 100f 257 | I8 2[4 FE HHEN 7|22 78 HHAUCH
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JZ 3. Top 10 H= 7| D= S718
FY2019~FY2021
[ Fy2019 M FY2020 [ FY2021
60%

55.9% 54.7%

50.3%
50%

40%

30%

20%

11.7%

10% 8.2%.rvcicf et b el L....
0%
-0.7
-10%
-11.8%
14.7% -13.4%
-20% -17.5% -17.6%.
of I
Top100 LVMH #oiz olaeizel aw  ZHE azee ozua zoe  swa S3ES

Z4]: Deloitte Touche Tohmatsu Limited. 22 HE A 2022, 7|HQ| Mt H UM, A 22| 2 7|EF AR E AFRS10] 20213 19 12EE 2021 12€ 3127t
2| EECl= B H=(FY2021)0] PAY U JEBSS 24,

o

I 222 Yl

CHERR2 Top 10 BF 7|22 21 D2 ZA0A VAR O R EIS3CE FE 7|”S2| Fr2021 DfEH2 HH 9| O] 22 o
|_ A

[ [=] =
2IRZE Q52 Ef 7|gS0 CE 252 EU=, Y 71gel SAHE S2 AlZ|7H H2t HH|D) 0122| IHEXY SI=AI7H A=
SIEE(R] QIU7| 2O SMEICE CH2 7|RE0| FY2021 Z4AME2 202114 12€0(Q{OLt, 2|2|2E 1F0| ZAME2 382 FY2021

=447(7t0] 202013 4215E{ 20213 3EFA|KCE 12 FY2022(2022'H 38 &) 2|2 2E B9 BE &M 72 50.1%%LCt.

H 2. FY2021 Top 10 BE 7|gio| 27 U HEZ H 82 3§
oF L At 71t L AN SHEUL BEMYAAR Lol HE Top 10

= 2 2
oga 1 3 4
AQJA 2 2

a3 1 1

o= 1 :
Top 10 2 4 4 10

S2E HE UG HUM U 0|F S22 oF T 4le, 71 L MA|AM2| 7|%0] Top 10 BF 7|0l 2IUSHR| ZJICE



FY2021 M|7| Top 100 B 7| 0iZY BHAI= 3,050 E2{E 7|F3HCt. Ol= FY20202| 2,520 E2{0f|Af S8 42|0|H,

FY2019(COVID-19 HH| F&F 0]7)2| 2,810 HHE 23t SOt SF HOHZ 2 509 F2] o ¢ IfEHS FHdsh15

i 7|40] Top 100 7|Y| FE UHE &A S 322 2 0|2 AA|etTh= MM M= 7| P S0 S2&=7t E2{ Tt IjEH 10
7

2 =2 0512 457l 7|Y2| HIS2 6.7%0| S234Ct Top 100 7|0 2157 | I3t 2|4 0HEY 7|F2 29 442 H2NUCH

JdE 4. 328 Top 100 EEH HE 7|
FY2021 HE 0j29 7|2

[ >uss$ 5B US$1-58 [ US$0.5-18 M <US$ 0.5B

100%

90%

80%

70%

60%

50%

40%
40%

30%

20%

10%

0%
718 M= 712 (%) YE HEY 71= (%)

Z2: Deloitte Touche Tohmatsu Limited. 22 2022. 7|42 A} M, A 22| B T |EF AR E AFRSI0 20219 18 1YRE 2021H 128 31

HE A
E
(FY2021)712| BRI 37| Y=l AR AX U YABES 24

J?L

FY2021 Top 100 7| Q2| A124 SHH= COVID-19 MH|L F3F ZEAQL AH|Zt 42 5202 I§20| UHSHSS HOJZCE. Top
100 7|gle| BE &M S7He2 WA S7| UiH| 21.5% 2 5334Ct &0|2S SAIS Top 100 7| & 787HAR| FY2021 &A|
«=0|UE2 A iy 24K o4 S7ket 12.2% 2 O O|MELCH ZUCEH

=



J3 5. Top 100 22 BE 7|Ye| A 7| tit] BE 2N 3718, £0|YUE, AHit2lE
FY2019~FY2021
[ Fy2019 M FY2020 [ FY2021

25%

20%

15%

10%

5%

0%

-10%

-15%
YE =Y 37te &0[AE" AR
*FY2021 Top 100 7191 & FY2019-FY20210f £0[0] 2 ZAAS AR 7|2 84

ZX: Deloitte Touche Tohmatsu Limited. 228 H&E 41 2022, 7| Q| A2t B 1M, A 2H2| L 7|Ef A2E AFESHH 20213 18 1226 20214 122 31Y
(FY2021Y71A] S2El= o A= M2 2 FUESS =4,

172 6. Top 100 224 BE 7|9 HHE 20|

A S7) the| BE Of22H0] STt L= HA%H 7| HIS

(i)

1 <10% 0to-10% [ 0-9.99% [ >10%

FY2018 CliH| FY2019 FY2019 CHH| FY2020 FY2020 CHH| FY2021

Z2: Deloitte Touche Tohmatsu Limited. 22E HE A 2022, 7|F0] Hap H M, A 24| 2 7|Et AR S AFRSH0] 20213 1€ 12EE 20213 12€ 3127t
A S2El= 3A AE(FY2021)2] HPAH L JUHSS 24,

FY20200i Top 100 7| & HE UH=H0| S7I34H 7|0] 20710l Sk 24t "2, FY20210fl= 737 7|29 EE 0HEA40|
S7B4Ct LVMH, AfE(Chanel), LA (Chow Tai Seng), QIE{IHE(Inter Parfums) & A 2ISH A0HHMIE(Grupo de
Moda Soma) 2= HE 0§EH0| 50% 0|4 S7HCE FY20210]| = A4 OiE ZAE 7|E5H 3|AM= 22702 FY20209| 62
THOll A ZA3HEE. OIS 227K 7|Y2 BF 2|A HE7H 2021 7|0l SR &= 7| ”0|H, CHEk2| S|AH=7F2021E 1270
SEEIQC 0| 2 2021 Zoi| SAAEI S E 7|ZSECH COVID-19 HH|2o| £YA Foo| Tf IA HHFECt.



J2 7. Top 100 22E HE 7| £#0|AUS
FY2019~FY2021

I <10% 0to-10% [ 0-9.99% M >10%

10%
0% 1%
FY2019 FY2020 FY2021

ZX]: Deloitte Touche Tohmatsu Limited. 22 A1 2022, 7|40| Haf HIAf, ARt 22| 2! T|Ef At RS AEOI0 20213 1€ 1S 2021 12 3197t
A SrEE A AE(FY2021)2 HEHH U PSS =M

27]#0|AEE FY20210] 3= E|RACE Top 100 7| S 2F 80%7t FY20210] 0|2S HICt FY2020 Top 100 7|2 & 61%E10|

O[22 th Z0f I3 270 S7H3t £R/0ICk. 3t 237 7|2 A4 £0/24F2 JIZHCH Top 100 719 F2021 £0[fo)
o 85%% BE T U £014 BEUM HEE 2| QU Top 10 22 HE 7|Q0IA LT

FY20210] 187 7|0| & A+=2| I1E2M F7H8 Y &0|UES SAI0| EHYHCE of7|0fl= o|EHz|ot S22 E(Moncler) &
Top 10 HE 7|9 Aut0| Z&HE|0] UL LVMH, #H|0{Z(Kering), AF&(Chanel) ¥ 223|2(Monclerys 25 Z|Lt 51 SOt
247t £ 2240|112 Z7H2TH £0|SS 7| SHCHTL|Y 7|2kl 202043 A[2)). O 20| A(Hermes International)= O&

hn B |
ST 2o O TS| &2 4TS T Uc

M&A, b2}, StELH A2

| 7|7 SOF HAQUT MRA ZES 202147} 20 =
SA 28, CAY QS P 7|52 BHHD, T THN TE BHCO| T0RT S HHAHHO| CA|

srolg|9irt.

rE

7|gE2 i F HHE| CHA| FSSHEM £ Y0t S8 LY HS =017| 2foh =HUCE 2HH BT AFA2 AH|2 7|21t
APETHEOf| T O§ZFSHCE

20212+ 20221H0]| 2I¥E Top 10 & 7|YS2| F2 2= 012 A TEHY &2 Ch3at 2Tt
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MRA 2=

n}m| x| (Farfetch)o 0414243

20224 8% 2|32 E Richemont) ABIAQ] 22}01 ZHE LA |EFE ZE|(YNAP) |5 47.5% Q14

202114 122 2{Mz2| B2B MDY SHE HAZ2A|Z(Luxclusif) 24

20224 194 0|7 B2B 22| KE|AAI HIO| 22! T2{0|(Violet Grey)S QI3ICt T sty HAHAPalm
Angels)Q| LHHZ| A 2= Q14510 AqH #E

20214 Sk Ti-0| CIAIR 7| 21 2148 BAIZIOH Y2 HlHKAlbaba), 2|2,
A A%

E(Richemont) St 223

Z0|1(Pu ig)u,45,45,47

20213 1 1ULE| 37 £22 AMGI0] A LR E AH, A
(Charlotte Tilbury) AFH &

BT
I.OH:Il:l

AMME| HE0 HE|IIM AIEE AFR Ela|

0 of| 215t F2{0FFUriage)2t OHIHH|EHApivita)S S&fet Cii{Derma)

2022 32 B 202
DL MK 3| THf), Q1= 0| OFR.2H|CHAyurvedic) E2HE 0| HE| 2 A #|0] A|ZQ

Ayurveda) Q14

H}O[2|=(Byredo), Z2H|0te| 2E42(Loto del Sur, 2IEl OfH2|7} Al 2
0| 710} 0L ZH|CHKama

E|TiL|o A(Tiffany & Co.)*

2021 18 LVMHO|| Tl St 7+ £ 2 A2ie)o] oM AR S 2452 sl |2 &olEt & Q&

AHLKZegna)®

202114 120j| Ot=LHAgnona) BE 0142 AR ofzt
0% 0|Z2|ofe| o4& g 2IZ ME 7|AQI El|A|Fat 24| 2E| = (Tessitura Ubertino)o| 212 60%<} FHAID|0f
MARAZ|Ol HELE| H|OFBZ| 2H|AE(Filati Biagioli Modesto)] A& 40% Q14

4='_E|(C0ty)5“'51

20214 19 2 FICEA|QH YA E(Kim Kardashian West) AL} 2| 20% Q14
20211 119 ZA 2E2} T2|0|Y AZI7H|0] HE QH|CHOrveda) 210414 91

29|t £2(0Onward Holding)>

20214 39, 21 MC|(il Sander) E2HE 2| 100% OTB1:S0]| 0§Z

223|2(Moncler)s5

202114 38 AEORUBHE(Stone Island) HEHE A Q201 Am29]|0] ZTL|(Sportswear Company) Q14

E}0|Et ZTL|(Titan Company)*

20214 32 20 AJYI L =X HEHCo|| R1Z517| o5 E3H A2ko| Usto 2 512t EX} BAI0I

(Montblanc India)2] |2 49%Z Montblanc Services BVZ 02t

S= 2ltjof

o 22i(Ralph Lauren)ss’

20214 58 23 o
HMA(Chaps) E3HE:

Lt3(Club Monaco) ofZt
£ 214 2JO|MA H|RL|A TEZ X5}

20214 62 Of| 2H|L{|2 = ALKErmenegildo Zegna)ot M| &304 O[£r2|0} FHA|D|0] ABAtRIx| Hate| HoFE2]

IalCHPrada) 595 | AE(Filati Biagioli Modesto) Z[2S 40%% Q14
* 20224 98 Tajrh= Ef2] 4+I]2|0f(Tannery Superior SpA) 2| 43.65% Q14
OF2{2[0KAritizia)" * 202111 6% Z2|0|% 252 BlALRI #l0|' M (Reigning Champ)2] | 75% Q14
Olm|(Aeffe)* * 202114 78 BAF|(Moschino) A1 30%E 6,6602t 2:20]| Q14:510{ 2|2 100% &
OlE2(Etroy: * 20214 78 LVMH 7|2 At2HE & FHEIE(L Catterton)o] CQ| O E 2 A% 914
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M&A SE

AM[0|=(Shiseido) 566768697071

20214 78 HAS 0] AlR] 2|E2] CH5E:2 CVCHTIZHELIA(CVC Capital Partners)of 159} 2i2{of of2t
20214 128 R 2|t 0|2 A0§YH|Q! 222 101(Douglas101) LHFEFQ! O =HIE QIE{LEA'Z(Advent
International)oi| -2 H[0]2Q HE H|0{0|14[ZH(bareMinerals), HA(BUXOM) & 22} H|2A|0f|(Laura
Mercier) 0§12}

202114 82 EA0H7 LK Dolce & Gabbana)2to| 22 2H0|MA UL FH| LE

20211 58 150f(Accenture)e} 812 £2 SIALRI AMIO| = QIE{AE| S HE|(Shiseido Interactive Beauity)
A5 IR OIS Y CIRIZYIT 2121 Mu|A 321

20224 38 714 H0| 3RS 52 B4 U 1B A5 Y| THEE FTH2O|(Perfect Corp.)ofl 3}

2022'3 92 G= DO|3 2HIO|Z A7IH|0] HHEQI Z2|L|(Gallinée Ltd) Q1=

PVH™

20214 82 Ef0[ZT|7{(Tommy Hilfiger)@t 2 1Z321l(Calvin Klein) 2 E0i| 22451112} 52 |E|2|(Heritage)
HEE AfRS OMIE] iR TZ(Authentic Brands Group)of| 02t

FLIZE Z2{E(R]| FE|
(Unilever Prestige Beauty)”

20214 8 0jZ2 1z

CENEIES

AZ1H|0] SJAfOI IRE2FA 20| A(Paula's Choice Inc.)2] A1 100%2 1821 1,8002t

Ot=3[HA|=(Amore Pacific)*7>

20214 9% MZA[CH AH|RHE Z2ISH= K-BE| HAFD AZIF|0] E2HE FARNACOSRX) A5 38.4% 121
5,3002F Z20j| 2l
2022\ 92 0|2 42| 22| HE|(clean beauty) 2= EIE} 51T(Tata Harper) Q14 §to| &

OIE{I{E(Inter Parfums)’s77.7

20214 102 AtHIE| H2}7H2 (Salvatore Ferragamo) 8= Al L 20| MA QI
20224 222 2(Moncler) ¥ 0K+ €7t2(Emmanuel Ungaro)et 22 210|MA Aok
20224 78 122E G-IOIIHZ(G-Il Apparel)t =Lt 712K (Donna Karan)ik DKNY gk 20144 AHIoF 2|12

G-IlIOfT{ (G-Il Apparel)=

20219 108 20| 2142 | IHMBEZHE ALI0[2|7|%(Sonia Rykiel) 2l
2022'4 62 ZH 2{HHE (Karl Lagerfeld)2| 2= 2|2 &t

of222i(Marcolin)e!

202111 1224 0L0|9)|0f EZHE 22| @ A(Thélios) 2|2 49%S B2 THEL] LVMHOY| 042t

Tzl Pandora)2&3&4

202154 297} 744! Of& Q1=
2022\4 38 50| 2|c T2H[0| 201 4l B2|2| FH2{(Ben Bridge Jeweler)| 3771 OjZ Q14
202214 62 Z2EZ AMYO| | 273 HEE 2ol FSYA HIMRL=HE(Visdo do Tempo) O3 347K 2l

EX(Tod's)s

2022'4 8% 2{|(Della Valle) 2212t 7}Z0] ZICH 324 8,8002+ S-20]| 2H0§ 2| f2! Aot
20213 EX 252 10%71R] SHE LVMHE Al431M 2|5 Q2 0 F
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Ao A4S 27} EH|R AHEIUCE BE 719 B2 2AF AU Q10| KM CHEE SR £ 2440| 2244 24 7|
HAZH A A0 H4 EICKD TF3CL 2 242 Top 100 7| 98K ChHo.2 Sict.
THONE FEE E3h, BYA, S, 020, Y, ATQL, A9IA, 02, ¥ 97 278 BE2 2AZOR 1

bt

Q| =7h= 7|Efo| e Ef.

1% 8. FY2021 =71 Top 100 H|S

| e LIS ENCEN 2= MW= MEC 7|Ef e =2 W 2he

71 P4 71E(%) YE =2 71=(%)

2| Y 7|EF A2 E AFESI0] 20211 18 1YRE 2021H 128 3120t

o

Z2: Deloitte Touche Tohmatsu Limited. 22 HE A 2022, 7|Q| 3t 2 1M, A
A BEEE A HE(FY2021)9 {PAA 2 YesE 2

12 9. FY2021 HE Dj29 27p8 B3P
£h2|: uS$100gt

13,076

3167 2831 2,696 .
3,000 - @ u e

1,25 1,102 1059

Top 100 =ZZA  AA  OF e = o2z 7Ief  AmQl  oJEZ0r =

22 Deloitte Touche Tohmatsu Limited. 228 HE A 2022, 7|¥O| Haf H M, A 242 2 7|EF A2 S ARSI 202143 1€ 1252E 20213 12€ 31Y
(FY202171 B2EK= 31| HEO| YR U FsES 2X
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3% 10. FY2021 2708 HE Tojj 43

¥ Top 100 Exl oA H = ozzjor Ml ¥z M Ame M AfA g2 Moo= 7|Et

50%

45.2%
42.4%
40%
30.6% 31.2%
30% o
- 21.5% 19.8%
0 17.0%
12.2% ord 13.3%
= 536 5% 6.3% 5.4%
1.1% 7%
0% 0.1% 0.1%
-1.2%
-3.2% 3.6% -1.7%
-10%
FY2021 271 HE &N S71= FY2021 271¥ & 0|YUE FY2021 3712 HE CAGR

Z2{: Deloitte Touche Tohmatsu Limited. 228 = A1 2022, 7|Q10| HIap A, A1 22| ! 7|Ef AR E AFRSI0] 20213 12 1YUEE 20213 122 31Ut
2| SRl 2 AE(FY2021)0 A PAY 2 SYEEE 24

& 11. FY2019-FY2021 Top 100 7| ¢}

o| F7HE E M2 3718

A 57|ty
[ Fr2019 FY2020 FY2021
50% 45.29
42.49
40%
30.69 31.2%
30% 27:29
21.59
20% &G0 16.5% 15 74
10% 88% 7.7% 98%
J 5.1% 4.4% 3.6% 3.9% 4.7% I 5.5% 5.4% 3 195
-1.29 3.2%
-10% 6.9% F-1% 7:6%
-11.9% -11.8% -11.8% -12.8% -13.6%
-20%
22.8% 21.1%
_30% ’)ﬁ'GOU
Top100 23 IZYA SY oo} AR A  AYA @I 0=F  JJEt

*5hg 2 50| U129 7|20 2 JHELH510] AME
Z2]: Deloitte Touche Tohmatsu Limited. 22 &= A 2022, 7|Q2| Hap A, M) X2 2 7|Ef AR S AFEoE0] 2021H 1€ 19EE 2021H 129 3147t
2| BRE|E 3A AE(FY2021)2 PAH L JUHES 24
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mgyA0) 87} 7I940] FY2021 Top 100 7I2) HE 40| 320| 1 0142 XA EYA 7|95 HE ML H4 chy

6.2%p Z71C 0|F 0} Y22 A 23t DE 27} COVID-19 Y ZAR Top 100 7|20| HE HfZ40| S5t T,

AT|9l, 53, 52 U 0[22(0} IS BE Top 100 7/20) 317 02 S7H891 21.5%ECt 52 SIS 7|SHCh, TyAet
o

Y20 BAIS £ 7|QE0| FY2021 £0|ASS 242 19.8%2} 17.0%2 Top 100 7|QQ| 3HH| £0|AS2 AF3|3HLCE.

e

Top 100 22Y HE 7|¥ 3 = 7IY2 11742 AGHELE 270 O S7I34Ct 07]0fl= M2 &8st

= Af M ARl ZHE JF(Lanvin Group)dt ICCF ZIE(ICCF Group)o| 2|0 QUCL FY2021

SIAHETE2021E 12710 SEE 27 SIAE H|Qlst 22 SALF A4 422 7|1F3HCH FY2021 3=
7|HE0| A 2 S7H2 30.6% R L, B #=0|UE2 5.0%E A|'HsH HIAMOIMELCEH0.8%p =RALE.

o2k A
===

FY2021 Top 1000f &5t ZZA 871 7|Q| OjEH H|ESS 34.3%=2 A CiH| 6.2%p S7H3HCt 874

7|ge] A «=O0|AUEE 19.8%E 24 ¢ =7t § 7t =UCH, IEYW HPAHAER 39 F
2|0 £FQ 133%E 7|B3CL ZZAN 2AE & =22 400 FE 7IQ LVMH, A 0{&H(Kering),
O|2H|A(Hermes), 2 HA(L'Oréal Luxe)7t M-S F=HCt E5| LVMHZt E|TH | (Tiffany &

=
Co)& Q45 2L AVL S2F2(Clarin) &4 22 Adts S M&ATL OIS 30| 3 7|0{&

57 =Y HE 7|0l FY2021 XA CHH| DfEUS 31.2% Z7t5l FY20200] 7|23t -26.9%2| ZAME
=]

HOJL} S| YHSHCH $THA(Hugo Boss)7t S HE 719 02 3 7Y 2 HIZS AN FREA
DS Qmatol Y KoL 42 B1=OR 43.2% B7KAOH CIAY B 55% S7HCH $1HAO)
SOl HSHI0 S 7|%0| B £0/2EL 6.1%8 7|

olgz/ot

Top 100 22E FE 7|% & 237 7|Y0| O|H2(0t 7|Y0[A|2 FF HEH H|IS2 8.3%0| S1I5ICt.

O|R2|0} 7| Hat DHEU2 11 Z2{E Top 100 O HrQl 30N EHe{ECH &M AL} CHEE] 7|Yo|
O3] JHRIO|L i THE ARQ ALVt WYl MEO R HQICh FY2021 0|0 7|&e| A oiE
3782 27.2%=2 HEALQ| ZAME HORCE S22 (Moncler), BfAOREKMax Mara), ZE[L

(Valentino) 2! Ot2Z&(Marcolin)0| &+ At&l4= £0|2US S LWHSIFH T CHEE 7|9l £2M0| SULCt

24
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570 2= 71¥Q| FY2021 FE MEW2 XA F7| CHH| 1.2% Z25IRAC 571 7|9 & 371 7|2 A
SEY0[20211H 1=27|2 37| S| S SO ZH A|7|0[H, 371 7| D EH0| = A2 245

5to|Ct. Z4H0] 2021 12221 AJM|O|=(Shiseido)2| Z2 atdE F &4 OfE0| 20.4% S7I34C.
LS Helet ZE I7H0f|M Tt 2| S E|H SAHZHEEH A0|C.

Aol

ATOI0| BE U129 Z7HB2 45.2%2 BE 27} & 7% £UCH 55| ATQI £2 YE 7|9 20| 1(Puig)
o EA(Tous)Q| FY2021 O 3! ~0]2/0| 2t 3|=AHIE EACH F£0|10| M CiH| IjEH 722
68%= Top 100 7| & & HMZ ULt FY2020 22 EHZ|(Charlotte Tilbury), F2|0tF(Uriage),
OfmiH[EHApivita) Ql=7t LR HeFS 02 A2z EAMEIL,

Top 1000 43t AQIA BZ 7|92 8712 ZALICH 27 AT AIA 7|0 BE 0B Sl Hidct
16.5% 71510 31|18 HYCH SAHETE 20214 3YR ZREI= 2INRES

TAH] 0 B0 ZHASH X3 DHEO| 6.9% ZHAHCE ¥IB1 ZAIH0| 20221 3YE ZRE|E FY2022
WA BOIAE DHEHO| 46% S7HUCH FY2021 AQIA Top 100 BE 7|20 87 20242 10.1%2
A\t SHCH Y O} 94T,

3=

A=22| 1071 S|At S HHE|(Burberry), AF&(Chanel), 7FE2|EY A(Capri Holdings)7t Il M| CHE RS
ZA|5t2 UL & AD|A(Paul Smith)Qt HHHZ|(Mulberry)= 25 FY2021 DfEH ZAZ Top 1000(A
HRIE|RACE A (Chanel), KL 2|H(Unilever), T X|(Farfetch), 12t (Graff Diamonds)= & CHH|

31%~ 55%2] 02 H&2 HEu3ict

e

Top 100 7| & 0O/ 7| e & HME BAT, BE 0HEN H|S2 A/ 5 18.8%01A 51215104
14.6%E 7| 23HLCY. E|DHL| A (Tiffany & Co.)= LVMHO|| 214=%|0] Top 1000i|Af A|2|=|A 1, G-Il O{m{E
(G-Il Appare)1E0| MZ ZISHCE FY2021 HE DIEHS2 214 H 3.2% L4010 7 4 5 7H3
ZZ3UCE Ol 2 PVHe} ZE2#|(Ralph Lauren)S E&SH 67 7|RI0] 17%~ 37.5%2] 0iE ZAE
HHI| G20|Ch FY2021 0|2 7|20] 8| £0|2USL 5.3%%LC}. 0 AE|2C{(Estée Lauder), EJIAE

(Tapestry), QIE{HE(Inter Parfums)2 FY20210]| &= A=l +=0|2E EISHCY.

o

=
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7|Et

EE 71 2 707t 24 71Yo|ck. sl 771 J|Uols S5 ZIZE Top 1000] 215 CHotA QIE{LIM'E
(Damas International)at Q1= | 474, HIOf=Z9| Tt=2HPandora) & E2}&9o| H|HI2KVivara)7t Z&HEICt IHM 7|82
4742 FHLtCte| of2|X|OoHAritzia)t HERale| AOHiM1E(Grupo de Moda Soma), OFRE{R0] ME7 Y2l FHLCHA
SICE 271 7|2 SHEE L T4 7|2 2 UM Aadt 97)

2309| ZEA|Z(L'Occitane)0|Ct. AOf129]

7B} =72l 1374

(Canada Goose), AQJEHI9| 0t3 | ARLC|2(Acne Studios)7t 0|0]] &
IS 57t 2 IHEUS 7|15 St Ot 2| T AL S L

210f 2312 2 7 ot
o 27122 63.2%2, Top 100 22 BE 7| & 39| 7|SYC £t HjHta}, CHOtA, Tza), OfRHHALE £

HE o2
A2i4 HAES 7230k J[EF 27t 80| 43 7|S HEES &2 20[0l2 JISFCH FY2021 B 20122 8.0%SICt

J% 12, FY2021 HE 012 &2 37HA HR

7[Et =7t

B ormamAm

[ mee}

Efolg 2|

B 21071

Z2: Deloitte Touche Tohmatsu Limited. 22
o

A FREIE S HE(FY2021)9] HRAX & FASES
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719 7H4=712(%)
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Z£3: Deloitte Touche Tohmatsu Limited. 22 HE AQf 2022, 7|0 Gxt B 1A, Al 242| L J[EF A2 S AFRSI0] 20213 12 1UHE] 20213 128 31247}
2| EREl= S HI=(FY2021)0] A PAY U JYESES 24



el

YE TOi= S HeSt RE RE0AM WH Y 0] YES Y35t

0| IFZE FBSh= BE 712 tjE 2 do] S33UCt

FY2021 387} ojM

A3} CHZZ0|C}, HAL

N
11°)
=
e
12
°
w
N
c,\°
ot
_l:'_
2
i)
__>..1_
.|
_OI'I_
A
9
|'l|
;
T
12
o
N w
(0]
~
X
“I“
0[N
rol
>.\I —r—

LA, SHE Y S BEE 2420 19.3%, 16.5%2] F 2SS &S

= o
2lofo] GBS W Tl U ANME| LR FY20210] 19.8% HARCE

Lkl HIE 22

FY2021 Top 100 7| & 40| HZ2E 235H 1071 7|¢0] TE 012 B2 39.6%2 S5, HHE&AS
M £7| CjH] 38.7% S7I34Ct.

Top 20 222 ¥E 7|¥ S 77 7|0 il AEFS FEdhs 71822 2RE0 L0k LVMH, #0j2
(Kering), Af&(Chanel), Of| ZH|A(Hermes), Z2ICHPrada) 25 HE 0fEH0| 329| 1 0|4 S7IBHCH ZAHI0|
2021 AHE7|Q1 374 7|Y¥(Ft=E|E2YA(Capro Holdings), HEZ|(Burberry), 23KCole Haan))2 TGS
0|22| 3|5M|7t BHF=(A] Qf0F = Af0| HE f2M A4S EUCL 9| AEFS Fesck= 7I1¥S2 &4
&0|2AE2 FY20202| & H{Of| E6H= 19.5%Ct.

24 YA

24 3 AIA| L2001 Top 100 7|9 & SHAR $ 7|0| £Xs) YO, £3T} 01E, A9IA 7|90 FE5tT
QUL} E3| {222 Top 1000] &5t 2M L A|A| S|AL S S H[SO0| 71 SUCH AA 7|™H0fl= 7HQ! AR2
2 HE A EHE 67| A, THRITE, QO|0|A|, 2|2t E, ALIE, HEO|EJ)R HA L A|A 222
=229 2|2l 2|X|2E(Richemont) & Aetx| & (Swatch Group)0| Z&HEICE

FY20210] 24 2 A[A| 7|2 307HAL D242 M CH| 19.2% S7I3HCE &0]22 JAISH 2271 7|12 FY2021
H 40|82 MACNH| 2.5%p Z7I5t 7.3%2 7|23HCE A9 1&(Swatch Group), TEEKPandora),
LHA4(Chow Tai Seng), S5 (Luk Fook), 12t=(Graff) L H|H[2HVivara)e T AtEl4 0| &2 SM3HCE
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E20j| 351 7| 4= Top 100 22 HE 7| 2 7k UR|0h HZ 0EH 72
A Adr 22 3871 7|Y S At 0|g0] 03| iRl AR0|H FRIKK)7E £A[5HL U
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= IHEH0| ZAst FUTH HEO0|ACK-3.2%). 2AAHEIt 20211 12RE] 420
SREE 137 7|G(HFA! P
1

#(Ralph Lauren) Z3h0| ME[2] ®to= 0j£0| LAY

2RI 227} 7|l FE iEAU2 ME S7| tiH| 10%~67% S7H34Ct.
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o|Zo MY HZo| FY2021 £0[UBLS -0.9%F £AAS HIS QUS H20[9C) Ol ME7[YQ
PVH7} 215t 119 Zajo| &AM Tj20|Ch PVHE |8t LIHZ| 3071 7|e| & £0|ASS 2.3%%UOH,
224 2(Moncler), ZADIEKMax Mara), 22IE| - (Valentino), A0KSoma), HiH(Barbour), OF3L|(Acne)=
£ £ 24214 01288 7|2

SIAE U 5f4 B2 7| 157AF = 107)AKS O], TZA, Q= 7|0|C} CHEE 7|Q10] T OjZ0H0| FY20210]|
3A =R CH, 1171 7|YH0| F A4 HAS 7|S34LC

SHHE YT+ EE7|US2| 2N B2 38 22 Top 100 22 HE 7| B2 &3[SiCh
7hd 2 A M2
Top 100 7| & 7t & MA|MZ| 220 £5t 7|€2 7HE HE £=2 S 7t2 A0k ofig 22 7|8 2 B2

591 6,5002+ =F2{0|LC}.
i Y NA2| HE2O| FY2021 IHEY S7HE2 19.8%HOH, A9l 57 BIAL 22.3%~57.5% Afo|o] &

2 HAAE] 7| 0| BHA| £0|UBL 9.2%2 F HAZ =Tt 20214 12€ Of222I(Marcolin Group)
LVMHSt| SH2EZIE Z25t1 010]90] 7|Y 2| A(Thélios) A12-2 IHZI5IHA] 12 6,7008 20|
24



% 14. FY2019-FY2021 Top 100 7|i0| 4= K2 o= nj2 o 2718+
24 £7) el

M Fr2019 FY2020 [ FY2021

40% 38.7%

35%
30%
25%
20%
15%
10%

5%

0%
-5%

-10%
15% -11.9%

21.5%

19.8%

-0.1%

-3.2%

-8.8% -10.6%

-12.9%
-20%

-25%
-30%

-28.3%

Top 100 JE UMY MUANAE  BIEUFSE  ENIAA  ORoyEes

"8 23 50| 0129|202 JIEBA0| A
ZX{: Deloitte Touche Tohmatsu Limited. 22'E H& At 2022. 7|YHQ| Hat B UM, A 22| L 7|EF AR E AHESH0] 20213 18 12€5E 2021H 12& 3197t
2| BREIE 87 AZ(Y2021)2 WY U FULEE 24
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1 (Amore (Iitiaélcn 1C}:)l;_?)!oration) Chetal= ECEEL S 3731¢ 11.6%
30 (G-I i:gﬁ":%if Ltd.) ot= Shm At 205 35.0%
63 ( A(:ir;!:ﬂc.) FHLCE olF A 4k 643 -12.6%
78 (Grupo iult/lﬁgsals%ma SA) ger R 385 67.1%
81 (Lar?‘\"/:fgfup) 2z oz 9 Al 365 38.7%
88 . C'Eﬁgfffp) 23 olm Al 307¢ 19.8%

BHLo| JE2| CHatA QIE{LHAE
89 (Mannai Corporation/Damas FIEI2 HA al AJA| 289 32.6%
International Limited)

=

= =9| o|= ol Algt e 0

% (Falke KGaA) == e 279 10.0%

A BAIE 7 |YE T2 STHER] 7|8) e AR IHHe 2t AYPIALL 712 ELIA0M Top 100 210l £ 0] U= 718

HHE 7|YS2 HIolE H2d 2 7HE-40[ =00 2t 100910 A1Y

e=242|(estimate)

Z2]: Deloitte Touche Tohmatsu Limited. 222 HE A 2022, 70| Hap 2 TA, A 2242 L 7 |EF AFRE AFRS0] 2021 1€ 12 EE{ 2021 122 3127t

2 nE
for
fn
HJIO

A ZRE= A A (FY2021) o AHPAH U F

FY2021 Top 100 22 HE 7|00f 1071 7|20| A YLt XS HSMat o2 o A 7|9 67f, B4 U A, 313E
9 B4 H20|A 242t 271 70| Al UL,

TMOIAE HOJE A U 74240| SO0FRIBA HE| 7|2 2717t Top 1000 A7 2QsHCE 199)2 Al
OlRBTIAILE B2 fESHS K-HE| 7902, Ciso] HACT} 2{Ma] Y majn|Yl HE| HE20| 43t S22 AZIF0f
S20|0 m2tAL 0|20 0[0f A Al HAE 2 SE 4230|ck,

S0 ZAE £ 22 4|4 7|2 SLZE(Unilever)2] THAE|Z] HE| Al 20141 SH3H 22 ¥ 2
HELE 7K513 QUCh 97He] 2R AZIH0f HEHES FY2021 HSO2 109f R OlAte IE2 SAEON, 0] £ Zt 0|4f0]

22tQl T2 LHSHCH. FLIH|H T AE|Z] REIE 4692 M 2L
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=234 7|% Top 20

5. 24% 7% Top 20

FY2021 FY2018-FY2021 FY2021 24 CHH|
P FY2021 5 0o 29| = CEREL! o oj2of wEugy 00
= (US$1008H HHANAE(%) Z718(%) =
T3] . ;
1 54 (Farfetch Limited) = 1,078 104.7% 31.0% n/a
E'IiI.E BEI AO|A e 0
2 43 (Richard Mille SA) AQA 1,236 55.6% 43.4% n/a
T4
0l|ERZ|O e 0
oo (Golden Goose SpA) =20t 456 27.2% 45.0% n/a
ANfNIE g
22! 0 0
4 78 (Grupo de Moda Soma S.A). Hapdl 385 24.3% 67.1% 10.7%
SO A2 = 0
5 42 (Chow Tai Seng Jewellery Co., Ltd.) = 1,241 23.8% 3.8% 13.3%
LVMH
OZfA 0/
6 1 (LVMH Moét Hennessy-Louis Vuitton SE) 22 54938 17.5% 259% 19.8%
FLCEA
FHLIC] .
7 61 (Canada Goose Holdings Inc.) HHACF 683 15.2% >.7% 7:8%
8 7 H=m2 oA 10,619 14.6% 40.6% 27.3%
(Hermés International SCA) e ! ’ ’ ’
2E|||:||‘!1|7‘|| AQ|A e Y
9 36 (Audemars Piguet & Cie) AQA 1,728 13.5% 43.6% n/a
S22
O|Ek2|0 0
10 27 (Moncler SpA) [Efz|ot 2419 12.9% 42.1% 19.2%
S CH) Y
11 65 (Guangdong CHJ Industry Co., Ltd. == 629 12.7% 41.8% 7.7%
[THRABREX WS HIRAT)
Hajo|gY AOlA e 0
12 59 (Breitling SA) AQA 744 12.3% 41.7% n/a
13 4 Ard = 15,639 12.0% 54.7% 25.7%
(Chanel Limited) © ’ ’ ) )
L4
14 12 (Lao Feng Xiang Co., Ltd. e 7,261 11.5% 23.1% 4.2%
ZRiERBBIRAE)
lutat o
2R 0
15 95 (Vivara Participacdes SA) Hapd 272 11.4% 40.0% 20.4%
FE0[Hz|o}
O|E|O e (v
16 64 (Euroltalia ) |Ek2]ot 637 10.9% 44.5% n/a
Eg|Hz|
o € 0
17 39 (Tory Burch LLO) = 1,500 10.9% 25.0% n/a
18 23 (P:l-i‘g)ISJ L) AQl 3,056 10.2% 68.2% 9.1%
guA
19 9 (Rolex SA) AQA 8,750¢ 10.10% 37.90% n/a
oF B4 A
20 5 'Eiila - oA 14,597 9.6% 21.3% n/a
(L'Oréal Luxe)

SHU7|UTop 20* ** 127,867 14.70% 44.80% 19.50%

22 HE 7|%UTop100* ** 304,703 5.20% AR 12.20%

Z2: Deloitte Touche Tohmatsu Limited. 22 TE A 2022. 7|10] Gt HIIA, A 22| D 7|EF AR S AFRSI0 20213 12 1LEE] 20214 122 3147t
2| BRE[= S| HE(FY2021)2 HPAH 2 FUEES 2
12052 HAMRHE 7|2 M2 L F7|20( 7|02 ALt
e=estimate; n/a=not available

*IEASTIEE BHe 2 59| U2 71202 7S E 50 AME
*&0|UE2 M2 Y Y7(20(2 S 7HEHSH] A4t



SHA7|Y Top 202 3EH(FY2018-FY2021) Zte|
(CAGR)2 7|20 2 MAE|AULCE

37| Top 2001 &5t 7|
Top 100 HE 7| HEA

=58%7|%Top205

oty 2| (Farfetch)= CHE

O|EtZ|of 7|0l BETA(Golden Goose)?t 22| 2(Moncler)= IiFY
M0 TS AH|IZE £2 J7t2 FY2021012 44S 0|0t FIAEL
(Superstar) BHE 5 HME| ALFAZRZ RYSH ZEFAE SHE7IY Top
200i|Af 2HE &CF S A|THAS3HCY

FY20210|l= Top 10 22 HE 7
CRA| ZIUSHCE LVMH, O|2H|A, A
55% ALt LVMHS| A&+ E|TH|QHA(Tiffany & Co.) Q142 Z2IE|ICE.
2|YBA(L'Oréal Luxe)E FZ2{(Mugler), OfAtZ(Azzaro)@} EIZH0|(Ta-
kami)Q| Q142 MAME HHLCE

THZ7|Y Top 20 & 0[S SAISH 117 7|2i9| #+0(|AE2 FY2021
19.5%2 FY20202| 5%0||A SZJICt $£2M0| £ £Q ME 7|2(LVMH,
Ol2mA L AFd)0| SHA7|Hol AMLRH7| WOt OlF 7|”E Top
100 22% HE 7|9 & 712 &2 «0|UES ECh S93s 2070 7|
#0|2UE2 Top 100 7|9| 0| AEEL} 7.3%p ZUALE.

FY2021 S437|% Top 202 AIE S2EE A4TEH 24 U A|AQt TiM
SIARZL =0 EICt sie 22 7| = & 67H0llM 8702 S7I3HCE. 87K 7|
Ol= 2914 HE A HZYA 47HARE = 24 A 37HAITH Z&E[0f

I FE| THAM 7| 4= FY2020 107H0iA FY2021 6702

7t ZEE|QUC 7Hd 2 o 3

t
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[££] Global Powers of Luxury Goods Top 100, FY2021

Global Powers of Luxury Goods Top 100, FY2021

FY2021 Change FY2021 FY2018-
Luxury in Luxury FY2021 FY2021 FY2021 FY2021
goods  ranking goods Total Luxury Net Luxury
sales from Country Selection of sales revenue  goodssales profit  goods
ranking FY2020° Name of company of origin luxury brands (US$M) (US$M) growth margin' CAGR?
1 - 0 LVMH Moét Hennessy-Louis France Louis Vuitton, Christian Dior, Fendi, 54,938 75,920 55.9% 19.8% 17.5%
Vuitton SE Tiffany & Co., Bvlgari, Loro Piana, Emilio
Pucci, Off-White, Acqua di Parma,
Loewe, Marc Jacobs, TAG Heuer,
Benefit Cosmetics
2 <= 0 Kering SA France Gucci, Saint Laurent, Bottega Veneta, 20,861 20,861 34.7% 18.5% 8.9%
Balenciaga, Alexander McQueen,
Brioni, Boucheron, Qeelin
3 - 0 The Estée Lauder Companies Inc. ~ United States  Estée Lauder, Bobbi Brown, La Mer, 16,215 16,215 13.4% 17.7% 5.8%
Jo Malone London, Aveda, Dr Jart+;
Licensed beauty & fragrance brands
inc Tom Ford Beauty
4 | ) Chanel Limited United Chanel 15,639 15,639 54.7% 25.7% 12.0%
Kingdom
5 0 L'Oréal Luxe France Lancoéme, Kiehl's, Biotherm, Urban 14,597 14,597 21.3% n/a 9.6%
Decay, IT Cosmetics, Mugler, Azzarro
Licensed brands including Giorgio
Armani, Yves Saint Laurent, Valentino
6 ‘ -2 Compagnie Financiére Richemont  Switzerland Cartier, Van Cleef & Arpels, Buccellati, 12,862 15,314 -6.9% 9.8% 0.1%
SA Piaget, Montblanc, Jaeger-LeCoultre,
Vacheron Constantin, IWC, Chloé,
Panerai
7 t 2 Hermes International SCA France Hermes, John Lobb 10,619 10,619 40.6% 27.3% 14.6%
8 f 2 Chow Tai Fook Jewellery Group China/HK SAR  Chow Tai Fook, Hearts on Fire, T Mark, 8,937 9,050 23.2% 8.8% 6.2%
Limited Enzo, Soinlove, Monologue
FIRERRESEEERAR
9 f 2 Rolex SA Switzerland Rolex, Tudor 8,750 € 8,750 € 37.9% n/a 10.1%
10 17 China National Gold Group Gold ~ China China Gold, Jin-Rujin, 7,825 7,865 50.3% 1.6% 7.4%
Jewellery Co., Ltd Jin-ShangYin
HREE SR SR E RO BER AR
" f 2 The Swatch Group Ltd. Switzerland Omega, Longines, Breguet, Harry 7,668 7998 31.4% 10.6% -5.1%
Winston, Rado, Blancpain; Licensed
watch brands
12 f 3 Lao Feng Xiang Co., Ltd. China Lao Fengxiang 7,261 9,094 23.1% 4.2% 11.5%
ZREEBHERAF]
13 ‘ -5 PVH Corp. United States  Calvin Klein, Tommy Hilfiger 6,275 7133 -251%  -15.9% -5.2%
14 t 2 Tapestry, Inc. United States  Coach, Kate Spade, Stuart Weitzman 5,746 5,746 15.8% 14.5% -0.8%
15 t 3 Shiseido Company, Limited Japan SHISEIDO, clé de peau BEAUTE, IPSA, 5,655 € 9,425 20.4% 4.3% 1.5%
Drunk Elephant, NARS, Benefique;
Licensed fragrance brands
16 -4 Ralph Lauren Corporation United States  Ralph Lauren, Polo Ralph Lauren, 4,401 4,401 -28.6% 28%  -10.7%
Lauren Ralph Lauren
17 ‘ -3 CapriHoldings Limited United Michael Kors, MICHAEL Michael Kors, 4,060 4,060 -26.9% -1.6% -4.9%
Kingdom Jimmy Choo, Versace
18 15 Prada Group Italy Prada, Miu Miu, Church's, Car Shoe 3,979 3,979 38.9% 8.8% 23%
19 new  Amore Pacific Corporation South Korea  Sulwhasoo, Amore Pacific, Hera 3731¢€ 4,245 11.6% 3.7% -2.3%
Laneige, Mamonde
20 t 1 Pandora A/S Denmark Pandora 3,719 3,719 23.1% 17.8% 0.9%
21 t 5 Hugo Boss AG Germany BOSS, HUGO 3,294 3,294 43.2% 5.2% -0.1%
22 ‘ 2 Burberry Group plc United Burberry 3,060 3,060 -11.0% 16.0% -5.0%
Kingdom

" Net profit margin based on total consolidated revenue and net income. May include results

from non-luxury goods operations if these are <50% of group revenue.
2 Compound annual growth rate
* Change in ranking vs FY2020 ranking from the Global Powers of Luxury Goods 2021 report
*Top 100 sales growth rates are sales-weighted, currency-adjusted composites

**Top 100 net profit margin and return on assets are sales-weighted composites

e=estimate

n/a=not available

Source: Deloitte Touche Tohmatsu Limited. Global Powers of Luxury Goods 2022. Analysis of financial performance and operations for financial years ending within the 12 months
from 1 January to 31 December 2021 using company annual reports, industry estimates, and other sources.
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Global Powers of Luxury Goods Top 100, FY2021

FY2021 Change FY2021 FY2018-
Luxury in Luxury FY2021 FY2021 FY2021 FY2021
goods  ranking goods Total Luxury Net Luxury
sales from Country Selection of sales revenue  goodssales profit  goods
ranking FY2020® Name of company of origin luxury brands (US$M) (US$M) growth margin' CAGR?
23 f 7 PuigS.L. Spain Paco Rabanne, Carolina Herrera, Jean 3,056 3,056 68.2% 9.1% 10.2%
Paul Gaultier, Nina Ricci, Penhaligon's,
Charlotte Tilbury, Dries Van Noten;
Licensed fragrance brands
24 « 0 Coty Inc. United States  philosophy, JOOP!, Lancaster; Licensed 2,719 4,630 4.3% -4.4% -5.4%
fragrance brands including Hugo Boss,
Gucci, Calvin Klein, Burberry
25 ‘ -3 Titan Company Limited India Zoya, Favre-Leuba, Nebula, Xylys, 2,705 2,943 -3.3% 4.5% 7.9%
Tanishg
26 f 6 Chow Sang Sang Holdings China/HKSAR  Chow Sang Sang 2,563 2,829 52.1% 2.9% 5.2%
International Limited
JEAE A S E PR AR A
27 f 6 Moncler SpA Italy Moncler, Stone Island 2,419 2,419 42.1% 19.2% 12.9%
28 t 1 Giorgio Armani SpA Italy Giorgio Armani, Emporio Armani, A|X 2,387 2,398 26.3% 8.4% -1.4%
Armani Exchange
29 l -4 Kosé Corporation Japan DECORTE, SEKKISEI, ADDICTION, JILL 2,060¢ 2,635 -13.3% 4.2% -1.6%
STUART, KOSE, ALBION, Tarte
30 new  G-lll Apparel Group, Ltd. United States  DKNY, Donna Karan, Karl Lagerfeld 2,055 2,055 -35.0% 1.1% -9.9%
Paris, Sonia Rykiel
Licensed brands including Calvin Klein,
Tommy Hilfiger
31 t 8 Max Mara Fashion Group Srl Italy MaxMara, SportMax, Marina Rinaldi, 1,805 1,847 27.4% 13.8% -1.5%
Max & Co, PennyBlack
32 f 2 Fossil Group, Inc. United States  Fossil, Michele, Relic, Skagen, Zodiac; 1,804¢ 1,870 17.3% 1.4% -9.7%
Licensed brands
33 ‘ -5 'Occitane International SA Luxembourg  L'Occitane en Provence, Elemis, 1,792 1,792 -6.5% 10.2% 5.2%
Limelife, Melvita, erborian, L'Occitane
au Brésil
34 ' 2 OTB SpA Italy Diesel, Maison Margiela, Marni, 1,759 1,963 17.3% 8.6% 1.9%
Viktor&Rolf, Jil Sander
35 - 0 Clarins SAS France Clarins, myBlend 1,755 1,755 15.1% 6.4% -2.5%
36 f 9 Audemars Piguet & Cie Switzerland Audemars Piguet 1,728¢ 1,728¢ 43.6% n/a 13.5%
37 t 4 Patek Philippe SA Switzerland Patek Philippe 1,673¢ 1,673¢ 27.5% n/a 1.8%
38 f 6 Ermenegildo Zegna N.V. Italy Zegna, THOM BROWNE 1,528 1,538 27.4% -9.8% 3.0%
39 f 3 Tory Burch LLC United States  Tory Burch, Tory Sport 1,500¢ 1,500¢ 25.0% n/a 10.9%
40 f 8 Valentino SpA Italy Valentino, Valentino Garavani, 1,450 1,455 39.5% 10.2% 0.1%
41 t 6 Salvatore Ferragamo SpA Italy Salvatore Ferragamo 1,340 1,342 24.0% 71% -5.3%
42 f 20  ChowTaiSengJewellery Co, Ltd. ~ China Chow Tai Seng 1,241 1,419 93.8% 133%  23.8%
43 f 8 Richard Mille SA Switzerland Richard Mille 1,236¢ 1,236¢ 43.4% n/a 55.6%
44 1 5 SMCP SAS France Sandro, Maje, Claudie Pierlot, De 1,228 1,228 19.0% 2.3% 0.7%
Fursac
45 ‘ 2 Pola Orbis Holdings Inc. Japan Pola, Jurlique, Three, Itrim, Amplitude, 1191 1,627 3.6% 6.6%  -10.1%
Fiveism x Three
46 new  Unilever Prestige Beauty United dermalogica, Hourglass, Murad, Ren, 1182¢ 1182¢ 42.9% n/a n/a
Kingdom Tatcha
47 ‘ -16 Onward Holdings Co., Ltd. Japan Nijyusanku, Joseph, Kashimaya, 1,166¢ 1,645 -34.3% -13.0% 14.7%
ONWARD DD
48 ‘ -11 Kalyan Jewellers India Limited India Mudhra, Tejasvi, Nimah 1152 1,162 -15.4% -0.1% -6.8%
49 ' 1 Safilo Group SpA Italy Smith, Safilo, Carrera, Blenders, Privé 1146 1146 24.3% 21% 0.2%
Revaux; Licensed eyewear brands
50 ‘ -10  Dolce & Gabbana Italy Dolce&Gabbana 1139 1,169 -15.4% 2.6% -8.8%
51 ‘ -13 Luk Fook Holdings (International)  China/HK SAR  Luk Fook, Goldstyle, Dear Q 1129 1143 -21.3% 11.5%  -14.2%
Limited
HEER(ERERAR
" Net profit margin based on total consolidated revenue and net income. May include results _
e=estimate

from non-luxury goods operations if these are <50% of group revenue.

2 Compound annual growth rate
* Change in ranking vs FY2020 ranking from the Global Powers of Luxury Goods 2021 report
*Top 100 sales growth rates are sales-weighted, currency-adjusted composites

**Top 100 net profit margin and return on assets are sales-weighted composites

n/a=not available

Source: Deloitte Touche Tohmatsu Limited. Global Powers of Luxury Goods 2022. Analysis of financial performance and operations for financial years ending within the 12 months
from 1January to 31 December 2021 using company annual reports, industry estimates, and other sources.
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Global Powers of Luxury Goods Top 100, FY2021

FY2021 Change FY2021 FY2018-
Luxury in Luxury FY2021 FY2021 FY2021 FY2021
goods  ranking goods Total Luxury Net Luxury
sales from Country Selection of sales revenue  goodssales profit  goods
ranking FY2020° Name of company of origin luxury brands (US$M) (US$M) growth margin'  CAGR?
52 f 3 Le Petit-Fils de L.-U. Chopard & Switzerland Chopard 1,094¢ 1,094¢ 38.9% n/a 3.0%
Cie SA
53 ' -7 Joyalukkas India Limited India Pride, Eleganza, Apurva, Ratna 1,087 1,091 0.5% 5.8% 3.0%
54 § 2 Farfetch Limited United Off-White, Palm Angels, Stadium 1,078 2,257 31.0% n/a  104.7%
Kingdom Goods, Heron Preston, Marcelo Burlon
County of Milan, Browns, Ambush
55 f 1 TOD'S SpA Italy Tod's, Roger Vivier, Hogan, Fay 1,064 1,064 39.2% -0.7% -1.8%
56 ‘ 3 Revlon, Inc/Elizabeth Arden & United States  Elizabeth Arden; Licensed fragrance 932 932 14.4% n/a -2.4%
Fragrances brands
57 f 7 Inter Parfums, Inc. United States  Lanvin, Rochas; 880 880 63.2% 12.5% 9.2%
Licensed fragrance brands
58 f 3 Brunello Cucinelli SpA Italy Brunello Cucinelli 842 854 30.9% 7.8% 8.8%
59 f 6 Breitling SA Switzerland Breitling 744¢ 744¢ 41.7% n/a 12.3%
60 t 8 Graff Diamonds International United Graff 698 704 47.4% 12.8% 5.2%
Limited Kingdom
61 ‘ 3 Canada Goose Holdings Inc. Canada Canada Goose, Baffin 683 683 -5.7% 7.8% 15.2%
62 new Gerhard D. Wempe GmbH & Co. KG Germany Wempe, Wempe Glashdtte, By Kim 667° 667° 28.4% n/a 2.5%
63 new  AritziaInc. Canada Wilfred, Babaton, TNA 643 643 -12.6% 2.2% 4.9%
64 f 5 Euroltalia S.r.l. Italy Reporter, Naj-Oleari, Atkinsons 637¢ 637¢ 44.5% n/a 10.9%
1799, | Coloniali; Licensed Fragrance
brands: Moschino, Versace, Missoni,
Dsquared2, Michael Kors
65 f 9 Guangdong CHJ Industry Co., Ltd. ~ China CHJ, VENTI 629 718 41.8% 7.7% 12.7%
T AR EES R B RRAR]
66 f 1 MCM Group Germany MCM 551 551 15.2% 14.3% -1.9%
67 t 12 Zhejiang Ming Jewelry Co., Ltd. China Ming 550 555 41.5% 3.8% -4.6%
WHLBARE B E AR A A IR AR
68 t 9 Marcolin Group Italy Marcolin; Licensed eyewear brands 538 540 339%  33.4% -1.9%
69 f 13 Samsonite International S.A./Tumi  United States ~ Tumi 507 507 57.5% n/a -12.7%
brand only
70 ‘ -10  Movado Group, Inc. United States  Concord, EBEL, Movado, Olivia Burton, 506 506 -27.8%  -22.0% -3.8%
MVMT; Licensed watch brands
71 f 4 De Rigo SpA Italy Police, Lozza, STING, Yalea Licensed 493 508 22.3% 6.4% -0.9%
eyewear brands
72 f 8 LiuJo SpA Italy LiuJo 486 504 35.2% 41% 3.8%
73 ‘ -1 Marc O'Polo AG Germany MARC O'POLO 463 463 2.3% 33% 0.5%
74 4 12 Golden Goose SpA Italy Golden Goose 456¢ 456¢ 45.0% nfa  27.2%
75 1t s STous SL Spain Tous 454 454 36.9% 6.3% 0.3%
76 ‘ -22  Ted Baker plc United Ted Baker 453 461 -442%  -241%  -16.9%
Kingdom
77 ‘ -18  Cole Haan, Inc. United States  Cole Haan 450¢ 450¢ -37.5% n/a -9.2%
78 new Grupo de Moda Soma S.A. Brazil Animale, FARM, Fabula, A. Brand, 385 517 67.1% 10.7% 24.3%
Foxton, Cris Barros, Maria Filé, NV
79 1 6 Aeffe SpA Italy Moschino, Pollini, Alberta Ferretti, 384 394 20.6% 3.6% -2.2%
Philosophy di Lorenzo Serafini
80 ‘ -23  PCJeweller Ltd. India PC Jeweller 381 384 -45.7% 22%  -33.5%
81 new  Lanvin Group China Wolford, St. John Knits, Lanvin, Sergio 365 365 387% -24.8% n/a
Rossi, Caruso
82 ‘ -1 Furla SpA Italy Furla 362 362 5.2% 04%  -153%
83 ‘ -20  Sanyo Shokai Ltd. Japan Mackintosh, Paul Stuart 358 358 357%  -132%  -13.7%
84 ‘ -13 VeraBradley, Inc. United States ~ Vera Bradley 356 468 -171% 2.3% -7.8%

" Net profit margin based on total consolidated revenue and net income. May include results

from non-luxury goods operations if these are <50% of group revenue.
2 Compound annual growth rate
# Change in ranking vs FY2020 ranking from the Global Powers of Luxury Goods 2021 report
*Top 100 sales growth rates are sales-weighted, currency-adjusted composites

**Top 100 net profit margin and return on assets are sales-weighted composites

e=estimate
n/a=not available

Source: Deloitte Touche Tohmatsu Limited. Global Powers of Luxury Goods 2022. Analysis of financial performance and operations for financial years ending within the 12 months
from 1 January to 31 December 2021 using company annual reports, industry estimates, and other sources.
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Global Powers of Luxury Goods Top 100, FY2021

FY2021 Change FY2021 FY2018-
Luxury in Luxury FY2021 FY2021 FY2021 FY2021
goods  ranking goods Total Luxury Net Luxury
sales from Country Selection of sales revenue  goodssales profit  goods
ranking FY2020° Name of company of origin luxury brands (US$M) (US$M) growth margin'  CAGR?
85 ‘ -9 Zadig & Voltaire France Zadig & Voltaire 349 349 2.5% n/a 2.4%
86 ‘ -8 TseSuilLuen Jewellery China/HK SAR  TSL | #iHEk 334 342 -9.5% 17%  11.7%
(International) Limited
TSL | wFe
87 f 3 Fashion Box SpA Italy Replay 328 338 23.1% 1.8% 6.6%
88 new ICCF Group China Icicle, Carven 307¢ 307¢ 19.8% n/a n/a
89 new  Mannai Corporation/Damas Qatar Damas 289 3,933 32.6% n/a -8.0%
International Limited
90 ‘ -6 JBarbour & Sons Ltd United Barbour 287 287 -10.2% 13.4% 2.5%
Kingdom
91 f 5 Gefin SpA Italy Etro 283¢ 288¢ 24.9% n/a -5.7%
92 f 8 Cris Conf SpA Italy Pinko 281 287 49.3% 2.4% 6.3%
93 new  Falke KGaA Germany Falke, Burlington 279¢ 279¢ 10.0% n/a 0.1%
94 ‘ =i Acne Studios Holding AB Sweden Acne Studios 276 278 1.1% 10.8% 4.4%
95 f 2 Vivara Participagdes S.A. Brazil Vivara, Life By Vivara 272 272 40.0% 20.4% 11.4%
96 ‘ -2 Laboratoire Nuxe SA France Nuxe, Resultime 260¢ 260¢ 10.0% n/a 0.0%
97 ‘ -31  TFGBrands (London) Limited United Hobbs, Whistles, Phase Eight 256 256 -497%  -96.6%  -14.2%
Kingdom
98 ‘ -28  Kurt Geiger Limited United Kurt Geiger London, KG Kurt Geiger, 247 247 -44.6% -81%  -16.0%
Kingdom Carvela, Carvela Comfort
99 ‘ -26  Sociedad Textil Lonia SA Spain Purificacion Garcia; Licensed brand : 242¢ 242¢ -445%  -15.0%  -14.7%
CH Carolina Herrera
100 ‘ -13 Morellato Group Italy Morellato, Sector, Philip Watch, 240 253 -18.5% 7.2% 5.4%
licensed brands
" Net profit margin based on total consolidated revenue and net income. May include results o
e=estimate

from non-luxury goods operations if these are <50% of group revenue.
2 Compound annual growth rate
? Change in ranking vs FY2020 ranking from the Global Powers of Luxury Goods 2021 report
*Top 100 sales growth rates are sales-weighted, currency-adjusted composites

**Top 100 net profit margin and return on assets are sales-weighted composites

n/a=not available

Source: Deloitte Touche Tohmatsu Limited. Global Powers of Luxury Goods 2022. Analysis of financial performance and operations for financial years ending within the 12 months

from 1 January to 31 December 2021 using company annual reports, industry estimates, and other sources.
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1. Designing safe and sustainable products requires a new approach for chemicals. European Environment Agency.
February 2021. https://www.eea.europa. eu/publications/designing-safe-and-sustainable-products-1/delivering-
products-that-are-safe
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3. Ellen McArthur Foundation. https://ellenmacarthurfoundation.org/

4. Circular economy: definition, importance and benefits. European Parliament. April 2022, https://www.europarl.europa.
eu/news/en/headlines/ economy/20151201STO05603/circular-economy-definition-importance-and-benefits

5. How digitalization can help build a circular economy ecosystem. World Economic Forum. August 2022. https://www.
weforum.org/agenda/2022/08/why-a-global-circular-economy-requires-a-digital-business-ecosystem/

6.  Exploring EPR for textiles: taking responsibility for Europe’s textile waste. European Union. September 2021. https://
circulareconomy.europa.eu/platform/ en/news-and-events/all-events/exploring-epr-textiles-taking-responsibility-
europes-textile-waste

7. Cnmida vita al nuovo consorzio dedicato al riciclo tessile ‘Re.Crea’. Pambianco. October 2022. https://www.
pambianconews.com/2022/10/17/cnmi-da-vitaal-nuovo-consorzio-dedicato-al-riciclo-tessile-re-crea-356479/

8. Circularity Ambition. Kering. Accessed 28 October 2022. https://keringcorporate.dam.kering.com/m/4188d2a9d3d67c90/
original/KERING-CIRCULARITYAMBITION.pdf

9.  Life 360, an alliance of Nature and Creativity. LVMH Group. April 2021. https://r.lvmh-static.com/uploads/2021/05/
life_360_en_externe_def.pdf

10. Deloitte Global State of the Consumer Tracker - The cost of buying green. July 2022. https://www?2.deloitte.com/us/en/
insights/industry/retail-distribution/ consumer-behavior-trends-state-of-the-consumer-tracker/sustainable-products-
and-practices-for-green-living.ntml

11, Luxury resale market value worldwide from 2021 to 2025. Statista Research Department. May 2022. https://www.
statista.com/statistics/1307612/market-value-luxury-resale-global/

12. Rethinking business models for a thriving fashion industry. Ellen McArthur Foundation. https://ellenmacarthurfoundation.
org/fashion-business-models/ overview

13. Designer bags with the best resale values. Harper's Bazaar. November 2021. https://www.harpersbazaar.com. sg/
gallery/designer-bags-with-best-resale-values/?utm_source=facebook&utm_medium=social-paid&utm_ campaign=fb-
landingpageview&utm_content=2022_Feb_SG_20-50_F LAL&utm_term=20220210_Fashion-Shopping_DesignerBagsWith
BestResaleValues&fbclid=IwAR2GUHyDKN3VvYxjui5)5RCRVUXEHITXyBF2beVX8MOIZRmyndXH6EKfe YDWI

14. The Real Real x Stella McCartney. Accessed 20 October 2022. https://promotion.therealreal.com/stellamccartney/

15. Luxury brands are embracing circular fashion. Harper's Bazaar. July 2001, https://www.harpersbazaar.com/fashion/
designers/a36577366/circular-fashionjune-july-2021/

16. What does Kering's deal with Vestiaire Collective mean for secondhand fashion & the entire industry? Vogue UK. March

2021, https://www.vogue.co.uk/ fashion/article/kering-vestiaire-collective
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Re-Sell Program. Balenciaga. Accessed 20 October 2022. https://www.balenciaga.com/en-us/re-sell-program

LVMH presents Nona Source, the first online resale platform for materials from LVMH Fashion & Leather Goods
Maisons. April 2021. https://www.lvmh. com/news-documents/news/lvmh-presents-nona-source-the-first-online-resale-
platform-for-materials-from-lvmh-fashion-leather-goods-maisons/

Richemont to buy Watchfinder as pre-owned watch market heats up. Reuters. June 2018, https://www.reuters.com/
article/us-watchfinder-m-a-richemontidUSKCN1IX5HQ

Upcycled by Miu Miu. Accessed 20 October 2022. https://www.miumiu.com/gb/en/miumiu-club/special-projects/
upcycled-by-miumiu-fw22.html

Brand Approved: Alexander McQueen. October 2022. https://faq.vestiairecollective.com/hc/en-us/
articles/360017709477-Brand-Approved-Alexander-McQueen

Valentino Vintage. Accessed 20 October 2022. https://www.valentino-vintage.com/en/manifesto

Aura Blockchain Consortium is joining HRH The Prince of Wales' Sustainable Markets Initiative Fashion Task Force. Aura
Luxury Blockchain. July 2022. https://auraluxuryblockchain.com/news/aura-blockchain-consortium-sustainable-markets-
initiative-fashion-task-force

Social sustainability. United Nations Global Compact. Accessed 20 October 2022. https://www.unglobalcompact.org/
what-is-gc/our-work/social

Sustainability at Montblanc. Accessed 20 October 2022. https://www.montblanc.com/en-us/discover/company/
sustainability

Sea Beyond. The Prada Group. Accessed 20 October 2022. https://www.pradagroup.com/en/sustainability/cultural-csr/
prada-re-nylon-sea-beyond-unesco.html

The metaverse and Web3: The next internet platform. Deloitte. 25 July 2022. https://www2.deloitte.com/us/en/insights/
industry/technology/web3-andmetaverse-the-future-of-the-internet.html?id=us:2em:3pa:technology-media-and-telecom
munications:eng:di:072522

A whole new world? Exploring the metaverse and what it could mean for you. Deloitte. April 2022, https://www2.deloitte.
com/us/en/pages/technology/ articles/what-does-the-metaverse-mean.html
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Retail in the metaverse: Understanding opportunities. Deloitte. April 2022, https://www?2.deloitte.com/us/en/pages/
consulting/articles/metaverse-for-the-future-of-retail.html

A whole new world? Exploring the metaverse and what it could mean for you. Deloitte. April 2022. https://www?2.deloitte.
com/content/dam/Deloitte/us/ Documents/technology/us-ai-institute-what-is-the-metaverse-new.pdf

A digital-only Gucci bag sold for $4,115 on Roblox, as brands continue to look to gaming to reach Gen-Z. The Fashion
Law. May 2021. https://www. thefashionlaw.com/a-digital-only-gucci-bag-sold-for-4115-on-roblox-as-brands-continue-to-
look-to-gaming-as-reach-gen-z/

Ralph Lauren announces an exclusive partnership with Zepeto. August 2021. https://corporate.ralphlauren.com/
pr_210825_ZepetoPartnership.html

Tommy Hilfiger announces New York Fashion Week Metaverse show. Metaverse Post. June 2022. https:/mpost.io/
tommy-hilfiger-announces-new-york-fashion-week-metaverse-show/

Burberry announces new partnership with Mythical Games. June 2022. https://www.burberryplc.com/en/news/
brand/2022/burberry-announces-new-partnership-with-mythical-games-.html

Louis The Game: il videogioco con la storia di Louis Vuitton, uomo e azienda. Art Tribune. August 2021. https://www.

artribune.com/progettazione/newmedia/2021/08/louis-the-game-videogioco-louis-vuitton/
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Dolce & Gabbana: asta milionaria per la collezione virtuale. Vogue Italia. September 2021. https://www.vogue.it/news/
article/dolce-gabbana-asta-6- milioni-collezione-genesi-nft

NFTiff FAQs. Tiffany & Co. Accessed 20 October 2022. https://nft tiffany.com/fag/

Richemont, Farfetch and Alabbar cement partnership to advance the digitalisation of the luxury industry. 24 August
2022. https://www.businesswire.com/ news/home/20220823005877/en/Richemont-FARFETCH-and-Alabbar-cement-
Partnership-to-advance-the-Digitalisation-of-the-Luxury-Industry

Farfetch acquires luxury resale platform Luxclusif. 9 December 2021. https://aboutfarfetch.com/news/press-releases/
farfetch-acquires-luxury-resaleplatform-luxclusif/

Farfetch to acquire cult favorite luxury beauty destination, Violet Grey. 28 January 2022. https://www.farfetchinvestors.
com/financial-news/news-details/2022/FARFETCH-to-acquire-cult-favorite-luxury-beauty-destination-Violet-Grey/default.
aspx

Farfetch unveils beauty portfolio. 20 April 2022. https://www.businesswire.com/news/home/20220420005522/en/
FARFETCH-Unveils-Beauty-Portfolio

Farfetch Limited Annual Report 2021

Puig ramps up its business with an ambitious growth plan. 9 December 2020. https://www.puig.com/webroot/
downloads/news_and_press/press._ releases/2020/Puig_CompanyNewOrganization_December%209_2020_English.pdf
Puig acquires a majority stake in Byredo. 31 May 2022. https://www.puig.com/en/news-and-press/latest-news/puig-
byredo

Puig acquires a majority stake in Loto del Sur and will continue to boost its international expansion. 27 July 2022. https://
www.puig.com/en/news-andpress/latest-news/puig-loto-del-sur

Puig acquires a majority stake in Kama Ayurveda and consolidates its presence in India. 14 September 2022. https://
www.puig.com/en/news-and-press/ latest-news/puig-acquires-kama-ayurveda

LVMH completes the acquisition of Tiffany & Co. 7 January 2021. https://www.lvmh.com/news-documents/press-
releases/lvmh-completes-the-acquisition-of-tiffany-and-co/

Ermenegildo Zegna N.V. 20F Filing 2021

Coty Completes Purchase of 20% Stake in Kim Kardashian West Business. 5 January 2021. https://investors.coty.com/
news-events-and-presentations/ news/news-details/2021/Coty-Completes-Purchase-of-20-Stake-in-Kim-Kardashian-
West-Business/default.aspx

Coty adds ultra-premium skincare brand Orveda to Prestige Portfolio. 18 November 2021. https:/investors.coty.com/
news-events-and-presentations/ news/news-details/2021/Coty-Adds-Ultra-Premium-Skincare-Brand-Orveda-to-Prestige-
Portfolio/default.aspx

OTB acquired Jil Sander Brand. 5 March 2021. https://www.otb.net/data/press_42993/fiche/374/rassegna_stampa_otb_
jil_sander_799b8.pdf

Moncler. 31 March 2021. https://d2jb2t40p81ydg.cloudfront.net/wp-content/uploads/2021/05/Comunicato-CLOSING-
ENG.pdf

Partial demerger of Sportswear Company Spa in favour of Moncler Spa. 18 May 2021. https://d2jb2t40p81ydg.
cloudfront.net/wp-content/ uploads/2021/05/Moncler_Press-Release-CS-18-May-2021-ENG-2.pdf

Titan completes exit from Montblanc JV. 13 March 2021. https://economictimes.indiatimes.com/markets/stocks/news/
titan-completes-exit-from-montblanc-jv/articleshow/81480623.cms

Ralph Lauren announces sale of Club Monaco to leading private equity firm Regent. 13 May 2021. https://investor.

ralphlauren.com/news-releases/newsrelease-details/ralph-lauren-announces-sale-club-monaco-leading-private-equity
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Ralph Lauren reports second quarter Fiscal 2021 results. 29 October 2020. https://investor.ralphlauren.com/news-
releases/news-release-details/ralph-lauren-reports-second-quarter-fiscal-2021-results

Prada Group and Zegna Group acquire the Filati Biagioli Modesto S.p.A. 22 June 2021. https://www.pradagroup.com/en/
news-media/news-section/ acquisition-filati-biagioli-modesto.html

Prada Annual Report 2021

Prada Group acquires 43.65% of Tannery Superior S.p.A. 15 September 2022. https://www.pradagroup.com/en/news-
media/news-section/22-15-09- prada-group-acquires-tannery-superior.html

Aritzia accelerates expansion into men's with acquisition of premium athletic wear brand Reigning Champ. 14 June 2021.
https://investors.aritzia.com/ investor-news/press-release-details/2021/Aritzia-accelerates-expansion-into-mens-with-
acquisition-of-premium-athletic-wear-brand-Reigning-Champ/ default.aspx

AEFFE acquires the 30% Stake in Moschino reaching the 100% ownership. 28 July 2021. https://aeffe.com/
documents/001_HeaderMenuDocuments/020_ InvestorRelations/028_Comunicati/Inglese/2021/2021-07-
28%7CAEFFE%20Acquires%20the%2030%20percent%20stake%20in%20Moschino.pdf

Etro announces strategic partnership with L Catterton Europe. 18 July 2021. https://www.prnewswire.com/news-
releases/etro-announces-strategicpartnership-with-I-catterton-europe-301336069.htm!

Notice of company split (simple absorption-type split) and other changes accompanying the transfer of the personal
care business. February 2021. https:// corp.shiseido.com/en/newsimg/3082_d2m04_en.pdf

Shiseido closes sale of beauty brands bareMinerals, Buxom and Laura Mercier. 7 December 2021. https://www.
cosmeticsbusiness.com/news/article_page/ Shiseido_closes _sale_of beauty brands_bareMinerals_Buxom_and_Laura_
Mercier/181105

Notice of transfer of the professional business. 9 Feb 2022. https://corp.shiseido.com/en/news/detail.
htm[?n=00000000003324

Shiseido and Dolce&Gabbana change their business model for the Beauty License with a partial termination of their
agreement. 28 April 2021. https:// corp.shiseido.com/en/newsimg/3127_i7011_en.pdf

Shiseido and Accenture establish Joint Venture “Shiseido Interactive Beauty Company, Limited” in July. 11 May 2021.
https://corp.shiseido.com/en/ newsimg/3132_h2j11_en.pdf

Shiseido and Tencent form Global Strategic Partnership. 21 December 2021. https://corp.shiseido.com/en/news/detail.
html?n=00000000003287

Shiseido commits to invest in Perfect Corp. 3 March 2022. https://corp.shiseido.com/en/news/detall.
html?n=00000000003350

Shiseido to acquire Microbiome skincare focused brand Gallinée. 28 September 2022. https://corp.shiseido.com/en/
news/detail.htm[?n=00000000003488

PVH Corp. completes sale of Heritage Brands to Authentic Brands Group. 2 August 2021. https://www.pvh.com/news/
press-releases/PVH-CorpCompletes-Sale-of-Heritage-Brands-to-Authentic-Brands-Group

Unilever closes acquisition of Paula’s Choice. 2 August 2021. https://www.unilever.com/news/press-and-media/press-
releases/2021/unilever-closesacquisition-of-paulas-choice/

Amorepacific signs Strategic Partnership with COSRX 17 September 2021. https://www.apgroup.com/int/en/news/2021-
09-17-b.html

Korean cosmetics giant Amorepacific announces the acquisition of luxury clean beauty brand Tata Harper. 1 September
2022. https://www.apgroup.com/ int/en/news/1330849_19469.html

Salvatore Ferragamo S.p.A. and Inter Parfums, Inc. sign agreement for Fragrance Business and license. 7 July 2021.
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https://www.businesswire.com/news/ home/20210707005803/en/Salvatore-Ferragamo-S.p.A.-and-Inter-Parfums-Inc.-
Sign-Agreement-for-Fragrance-Business-and-License

Moncler and Interparfums SA sign a license agreement for Fragrances. 11 June 2020. https://www.businesswire.com/
news/home/20200611005684/en/ Moncler-and-Interparfums-SA-Sign-a-License-Agreement-for-Fragrances

Estée Lauder to close down designer fragrances division. 30 September 2021. https://fashionunited.in/news/business/
estee-lauder-to-close-down-designer-fragrances-division/2021093030817

G-lll Apparel Group, Ltd. announces agreement to purchase luxury fashion brand Sonia Rykiel. 23 September 2021.
https://www.businesswire.com/news/ home/20210923005079/en/G-lll-Apparel-Group-Ltd.-Announces-Agreement-to-
Purchase-Luxury-Fashion-Brand-Sonia-Rykiel

G-Il Apparel Group completes acquisition of iconic Karl Lagerfeld brand. 2 June 2022. https://giiiapparelgroup.gcs-web.
com/news-releases/news-releasedetails/g-iii-apparel-group-completes-acquisition-iconic-karl-lagerfeld

LVMH and Marcolin joint statement. 10 December 2021. https://r.lvmh-static.com/uploads/2021/12/en-lvmh-and-
marcolin-joint-statement.pdf

Pandora announces partnership with Macy's for nationwide rollout of Pandora shop-in-shops in key market

locations across the U.S. 22 February 2022. https://pandoragroup.com/investor/news-and-reports/press-releases/
newsdetail?id=24951

Pandora expands owned and operated footprint with largest acquisition of North America franchised stores. 9 March
2022. https://pandoragroup.com/ investor/news-and-reports/press-releases/newsdetail?id=25016

Pandora acquires store network in Portugal. 21 June 2022. https://pandoragroup.com/investor/news-and-reports/press-
releases/newsdetail?id=25216

Tod's owners in $344 min bid to take it private, split group. 3 August 2022. https://www.reuters.com/markets/deals/tods-
founder-launches-bid-delist-shoe-maker-2022-08-03/

K-Beauty: How did Korea make its mark in the world of cosmetics? 18 October 2021. https://www.premiumbeautynews.
com/en/k-beauty-how-did-korea-make-its, 19204

Unilever Prestige Beauty: a presentation for investors. 6 June 2022. https://www.unilever.com/investors/results-

presentations/unilever-prestige-beauty-a-presentation-for-investors/
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