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WILL YOU PREVAIL?
Are you aware of risks? 
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GLOBAL
RISK HORIZON

Source: 
WEF, Global Risks Perception Survey 2021-2022 results
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When will risks 
become a critical 
threat to the world?
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WILL YOU PREVAIL? 
Are you meeting your consumers’ 
needs in terms of sustainability
in the mid-to-long term?
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of respondents declare support for new 
regulations aimed at climate protection, even if 
they might make some goods or services more 
expensive or unavailable

respondents in Poland declare that they have 
changed their activities or purchasing behavior to 
help to address climate change 

CENTRAL EUROPE

56% of respondents declared making 

sustainable purchases in the last four weeks

CONSCIOUS CONSUMER – Importance of climate actions for consumers

74%
of responders declare that they reduce
food waste often or always

O N  A V E R A G E

41%

61%
of respondents declare adjusting their 
activities and purchasing behaviors to 
help address climate change 

of respondents declare ordering less delivery
packages

37%

POLAND

Seven out of ten

Source: 
Deloitte, Sustainable Actions Index, n= 4 000
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WILL YOU PREVAIL?
Economic balance of “act now” vs. “do nothing”



7

Source: Deloitte, Europe’s Turning Point

Economic balance of “act now” vs. “do nothing”
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WILL YOU PREVAIL?
Decarbonisation is not an option any more in line with 
Paris Agreement obligations and SBTi commitments

Are you there?
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Major food, beverage, and apparel companies are 
making science-based emissions reduction 
commitments1

Notes/ Sources: 1AgriPulse 2Carbon Disclosure Project 3DSM seeks approval of additive that minimizes methane from cattle 4Greenbiz 5Indigo surpassed its program’s first-year goal of 3M acres signed and 
currently has 18M of acres held by farmers 6World's First Major Carbon Neutral Food Company, Maple Leaf Foods, reaffirms its commitment to lead in sustainability with its Carbon Zero logo on packaging
7Australian red meat and livestock industry has set the ambitious target to be Carbon Neutral by 2030 (CN30)

Set bold emissions reduction targets Engage PLAYERS IN THEIR supply chain

Gain on leading market disruptors TAP opportunities to differentiate

Market leaders are investing ~ $1.5B USD to fund 
carbon marketplaces4

~25 Food & agriculture
industry

Global players have made 
commitments to

Corporates are engaging their suppliers to reduce 
the carbon intensity of products

Industry leaders are targeting carbon neutrality and 
differentiating products by carbon intensity6,7

*low CO2e product

The value from decarbonization is a significant opportunity

50% CO2 reduction in a decade. Are you there?

Are you
there?

JOIN the discussions for members of 
supervisory boards

Program supports the development of 
competencies of corporate management 

and supervisory bodies

https://www.agri-pulse.com/articles/14799-corporate-giants-climate-pledges-take-root-pressing-farmers-to-go-green#:~:text=Dole%20Foods%20Co.%2C%20which%20produces,emissions%20in%20half%20by%202030.
https://www.cdp.net/en/companies/companies-scores#446647786929955804cc9a3a08ef1eb4
https://cen.acs.org/business/food-ingredients/DSM-seeks-approval-additive-minimizing/97/i30
https://www.greenbiz.com/article/how-carbon-smart-farming-catalyzing-big-bucks-needed-transform-way-america-eats
https://www.greenbiz.com/article/indigo-ags-plan-compensate-farmers-carbon-removal-attracting-funders-such-fedex
https://www.bloomberg.com/press-releases/2020-10-20/maple-leaf-foods-makes-history-with-one-year-of-carbon-neutrality-kghvyr94
https://www.mla.com.au/research-and-development/Environment-sustainability/carbon-neutral-2030-rd/cn30/


Climate change is not a choice. 
It's billions of them. 


