Deloitte.

Our new

brand approach

Concept ey
Janeiro 2021 Sirose 5




Do you
ke
music?










But no matter the music style,
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Knowing our brand



Designed to be aligned by all of our people
and to differentiate the Deloitte brand
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Creating an iconic brand
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Imagine that Apple started an airline...
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Question 1

What would the interior of the Apple Air airplane be like?

Click on the photo that you think best represents Apple’s brand.

ey

Simple, functional seats in vibrantly
patterned fabric with @ minimum of
frills in the cabin

© 2021 Deloitte Central Services, S.A.

Tightly packed seats in a large cabin
with bright lighting and small
screens

Luxuriously equipped and exclusive
cabin with wide seats and discreet
lighting

Modern, high-gquality finishes in
muted colours with seamlessly
integrated technology and facilities

Connecting to our new brand rules

16



Question 2

What would the lounge of Apple Air be like?

Click on the photo that you think best represents Apple’s brand.

A retro-style interior with richly

patterned fabrics, traditional
furniture, and formal service

© 2021 Deloitte Central Services, S.A.

A clean and modern interior with an
open, welcoming feel in natural
colors and finishes and a relaxed,
approachable staff

%

A rich, atmospheric club feel with
deep chairs, low lighting, and
background music

Alarge, businesslike space with
strong colors, glossy finishes, and
various “zones”

Connecting to our new brand rules
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Question 3

What food and drink would be served aboard Apple Air?

Click on the photo that you think best represents Apple’s brand.

Authentic, regional cuisine served
on colorful, traditional plates with
drinks from the region

© 2021 Deloitte Central Services, S.A.

Healthy and beautifully presented,
with @ modern twist from around

. the world, served on simplg, elegant
dishes

A tray with fast food and a soft drink A no-frills, plastic-wrapped snack
and a bottled drink

Connecting to our new brand rules 18



Question 4

What words would people use to describe the experience of
Apple Air?

Click on the photo that you think best represents Apple’s brand.

Beautiful

Unconventional & Prestigious

bes
f Comfortable

Image of Unconventional and Quirky V ‘ Image of Basic and Comfortable ~ Image of Prestigious and Efficient
e

0
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Image of Beautiful and Intuitive




Quiz solutions

Quando falamos deste tipo de marcas,
quase todas as pessoas acertam neste
tipo de questdes. Estas marcas
comunicam de forma consistente com
aquilo que séo as nossas espectativas,
mesmo num produto ou num servico
que eles proporcionem.

© 2021 Deloitte Central Services, S.A.

Beautiful

Connecting to our new brand rules
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Quiz conclusions

As espectativas face a Apple ndo séo
geradas pelo logo mas pela experiéncia
que as pessoas tém com a marca.

E 0 mesmo acontece na Deloitte.

This is 7

© 2021 Deloitte Central Services, S.A.
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Connecting all...
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Brand architecture
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Brand architecture

Deloitte brand map

A nossa arquitetura é circular e converge desde o
Edge até ao Core. A maioria dos servicos da Deloitte
encontram-se no Core (cerca de 90% da atividade).

A nossa arquitetura de marca é o mecanismo onde
organizamos o nosso universo de ativos de marca. E
este mecanismo que indica o relacionamento entre
os ativos e define como sdo visualizados para obter a
melhor clareza do mercado.

© 2021 Deloitte Central Services, S.A. Connecting to our new brand rules 35



Brand architecture

Deloitte brand map

Este novo mecanismo, sustenta a nossa estratégia de negécios
e modelo multidisciplinar, permitindo que a marca Deloitte seja
projetada com consisténcia e clareza nos mercados.

EDGE esta dividido por:

*  Standalone/Endorsed

*  Products, Platforms & solutions
* Alliances

*  Ventures

A Wingman e Seara estdo no Core, debaixo do “chapéu”
da Deloitte Digital devido a sua area de atuagdo.

A ACNE encontra-se no Edge. Sendo uma agencia de comunicagao
com a sua propria identidade.

Este modelo de arquitetura de marca foi criado para fornecer a
estrutura essencial necessaria para organizar e governar as identidades
dos varios ativos localizados no Core e na EDGE da marca Deloitte.

Por padrdo, espera-se que os ativos migrem ao longo do tempo da
EDGE para o nucleo, a medida que se alinham a marca Deloitte.

© 2021 Deloitte Central Services, S.A.
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Brand architecture

Asset classes chart

1. Deloitte

Deloitte.

Deloitte logo

2. Sub-brand

Deloitte.
Digital

Deloitte logo + sub-brand name

3. Acquisition

Deloitte. Casey Quirk

a Deloitte business

1. Acquisition folded 3a. Plain text of existing
into master (or 2.

Sub-brand)

name + ‘a Deloitte business’

© 2021 Deloitte Central Services, S.A.

ACNE RP C

a Deloitte bUSINeSS  servicios Legalt v,

s

3b. Existing logo + 3c. Existing logo

‘a Deloitte business’

4.Venture

EduScrypt

4a. Wordmark of venture
name

a Deloitte venture

4b. Venture logo + ‘a Deloitte
venture’

5. Products, Platforms and Solutions

Supply Cycle

5a. Name in plain text -
Open Sans Regular. No
differentiating layout or
placement or prominence.

6. Alliance

" ’ Deloitte.

6a. Alliance brand |
Deloitte logo

7. Ecosystems

Deloitte
Dgna

Connected with Sakesforce, Medaiha, Mulesoft & Sprinkie

CulturePath™

S5a. Wordmark of PPS name

Il Deloitte.
,'31 Digital

6b. Alliance brand |
Sub-brand logo

Deloitte

Dgral

DigitalMix™

COnmected with Satesfor ce. Medaia, Mus-oRt & Sprmi

AUVENIR

4c. Venture logo ‘White label’

Magnia
by Deloitte

5b. Wordmark of PPS name
+ ‘by Deloitte’

Deloitte.

ation with Datastax

6¢. Deloitte logo +
‘In association with
Alliance Brand'

DigitalMix™

Connecting to our new brand rules
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Brand architecture
Upgraded identity in action

Deloitte

Deloitte.
Tipia

High serfarmance
Lusiness
o
The futare of the
connccted homan
experience

L

Deloitte

Deloitte.

Platforns for
cannectivity

Névigating
change

Deloitte.

CrealiviLy
in business

Deloitte.
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Brand identity
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Brand identity

Primary & secondary surfaces defined - Codes

Deloitte.

1. The distinctive Deloitte ‘signature’ and green dot

3. Simple, clear space with green as hero

© 2021 Deloitte Central Services, S.A.

2. lconic circle motif inspired by the green dot

Confident
Clear
Human

4. Distinctive Deloitte personality

Connecting to our new brand rules
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Brand identity

Codes enable more consistency AND more flexibility

Primary surface

Everyone has
astory totell

ot vme ot v

Dynamic PDF title page

Deloitte

Deloitte.

Brochure cover DL leaflet cover

© 2021 Deloitte Central Services, S.A.

Secondary surface

Section title
divider slide OB o

. > -

Deloitte.com article Dynamic PDF section divider

Brochure spread

Connecting to our new brand rules



Brand identity

Core primary imagery techniques

Increasing from 4 to 16 techniques allowing for more flexibility than ever

Cut-out objects Concentric Portal Cut-out illustration

el

Interacting with the ci;cie ‘(people) Cut-out objects with typography Incomplete circle in motion Full bleed (people) Full bleed

i

Full bleed negative space Magnify Brezking out of the arcle (peoplé) Hoop (people)

© 2021 Deloitte Central Services, S.A. Connecting to our new brand rules
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Brand identity

Edge primary imagery techniques

A .
Photography with circular element that isn't the main focus Grid of graphic circles Multiple circle photography

Multiple circles intergrating with photography (subject)

Multiple circles intergrating with photography (background) Multiple circle illustration

© 2021 Deloitte Central Services, S.A. Connecting to our new brand rules 43



Brand identity

Logo | positioning | white background

Deloitte

© 2021 Deloitte Central Services, S.A. Connecting to our new brand rules 44



Brand identity

Logo | positioning | black background

Deloitte.



Brand identity

Logo | positioning | image background

Deloitte.

'_5,}‘? Hv n
that can be up to
three lines of text

Subtitle, date or author second line

Deloitte.

Document heading in
Calibri Light green that can
be up to three lines of text

Subtitle, date or author second line

© 2021 Deloitte Central Services, S.A.

MAKING AN
IMPACT THAT
MATTERS
Siite

MAKING AN
IMPACT THAT
MATTERS

Simte

>\ y i
Deloitte. =

that can ba up to th
lines of text™

Document
heading in Cs

Light green
thatcan beupto
three lines of

text

Subtitle, date or author second line

MAKING AN
WIMPACT THAT
MATTERS
Sipe |

7 >y

Connecting to our new brand rules
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Brand identity

Logo | positioning

O logotipo Deloitte é colocado com a maxima clareza e
consisténcia em todos os pontos de contato. Fica no canto
superior esquerdo na maioria das locais onde deve ser
aplicado.

A exepgdo é o mobile, neste caso fica centrado devido a
funcionalidade dos botGes de ambos os lados e ao
movimento responsive. Nesta nova marca, hd também mais
flexibilidade para colocar o logotipo em outros locais da
App (por exemplo, superior direito, inferior direito etc.).

© 2021 Deloitte Central Services, S.A.

Deloitte.

Engglist

| Fre

Deloitte.




Brand identity

Logo | Dos and dont’s

© 2021 Deloitte Central Services, S.A.

Deloitte.

DOMN'T change the arientation of the logo extept ir

D)

The future of Deloitte.
and business performance

DOMNT place the logo on a green background.

Ensure the Green Dot & akways visible

(X
Deloitte

DOMNT use the favicon in place of the Deloitte logo

Deloitte.

Deloitte.

The future of Deloitte
and business performance

Deloitte.

Deloitte.

Deloitte

48



Brand identity
Quiz

Deloitte.

Heading example

Subheading example

© 2021 Deloitte Central Services, S.A.
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Brand identity

Claims

Nas capas continuamos a ter uma relagdo entre Logo Deloitte,
imagens circulares e claims.

Temos sempre de ter um elemento verde Deloitte na capa que ndo
seja o ponto verde do logo. Quando a imagem ndo tem verde, o
calim (ou parte dele) deve estar a verde. Mas mesmo quando
temos uma imagem com fundo verde, podemos usar o claim a
verde. O importante é garantir que todas as capas tem o verde na
capa — é um dos codigos das capas.

© 2021 Deloitte Central Services, S.A.

Deloitte.

A taste of

things to come
Cybercrime and
lure of hacking

Connecting to our new brand rules
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Brand identity

Claims

Deloitte.

Document heading in
Calibri Light green that can
be up to three lines of text

Subtitle, date or author second line

© 2021 Deloitte Central Services, S.A.

Deloitte.

: sisif!

that can be up to
three lines of text

MAKING AN
IMPACT THAT
MATTERS
Sipte

Subtitle, date or author second line

Ambas estdo corretas.

MAKING AN
IMPACT THAT
MATTERS
Sitve [

Connecting to our new brand rules

51



Brand identity
Quiz

Deloitte.

Heading example
Subheading example

Subtitle, date or author second line

© 2021 Deloitte Central Services, S.A.

| maKing an
IMPACT THAT
TTER:

Deloitte.

Heading example
Subheading example

Date

| maKiNg an
| IMPACT THAT
W

Connecting to our new brand rules
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Brand identity

Logo | Posicionamento

© 2021 Deloitte Central Services, S.A.

Deloitte.

Connecting to our new brand rules
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Brand identity

Secondary images

ot i g nee | Paciin i gt A : . 4 - = A 2 Mgt s g heve | Bechen o it Mot

Story headline
goes here

Introduction bibedum sagitis nteger sit amet
mol estie lect us etiam nec erat sem auris sodal
CUSt eQUOS ex erum Magnisinus re ut iur sam
volor moloratque id quam rehenda ndipsun
tusam ipsunt nonsectotat ut ut venimpore cus
susaeped quatemn am rehen gue aliquia eveliti
sdunt qui ium es qui adis amus aut offictem @
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Typography hierarchy

Consistent across core & edge

Digital type hierarchy - No change

Headline Regular 30px

Page intro Regular 18px

Companent Heading  Regular 20px

Component Subtitle Bold 18px
Component Subtitle 2 Bold 14px

Bady capy Regular 14
simnall Lopy Reuilar 11

[« r.'r'|.‘|'r.|n Iterics l?px
Button Small Bold 16px
Quaote Regular 18px

© 2021 Deloitte Central Services, S.A.

Print type hierarchy - Addition of Regular

Appendix: Typography

Corrar haadline FT Serit Dotd Story heading specificathons
g 225t o BT Bt Fimonrbar e Bleakd
Covernubsaading PTSadf Light

Heading Lignt

Heading Regular

Heading Bold

Heading Light
Heading Regular
Heading Bold
Heading Light
Heading Regular
Heading Bold

Heading Light
Heading Regular
Heading Bold

Microsoft Office - Change to Calibri

Calibri Light
Calibri Regular
Calibri Bold

Exceptional use only

Open Sans Extra Bold
Open Sans Semi Bold

Open Sans Light Italic

Open Sans Regular Italic
Open Sans Semi Bold Italic
Open Sans Light Italic

Open Sans Extra Bold Italic

FULL CAPS
WIDE TRACKING
Centred type etc.

Limited use only - Open Sans Condensed

Open Sans Light
Open Sans Bold

Connecting to our new brand rules
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Color palette

Consistent across core & edge

Ja podemos fazer highlight no texto
em situagdes especificas:

Nunca usar com imagens circulares.
Uso prioritario em conteudos digitais

N&o pode ser confundido com
um link

Nunca usar em grandes areas
de texto ou cor

© 2021 Deloitte Central Services, S.A.

Limited use bright colors

#0df200 #3efacs #33f0ff
R13 G242 BO R62 G250 B197 R51 G240 B255
PANTONE 2286 PANTONE 3255 PANTONE 311

How to set up a highlight with typography

Highlight
depth is 2X the
cap height of
headline type.

Highlight extends
1/2 cap height
from left, right,
top or bottom
edge of the type.

1/2 cap height

Deloitte Green (primary palette) Bright Blue (limited use bright colors)

Connecting to our new brand rules
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Brand identity
Quiz

Text

example

© 2021 Deloitte Central Services, S.A.

Text

example




Typography hierarchy

Icons and timesaver assets

Iconography

N3ao usar os icons antigos, ndao sao iguais. Manter os icons como estao
disponibilizado nos templates - ou usar com preenchimento de cor ou em
traco. Existem excecOes, no caso de infografias e criacdo de alguns graficos
(exemplos: slides 224 e 225 timesaver).

HPHOOODOOO®O®

Anchor Bicycle Bridge 1 Bridge 2 Bridge 1 over  Rail bridge  River bridge  Road bridge Walk Don'twalk  Trafficsignal  Traffic signal Train

000000000000 0000000E0H0QE

Bridge 2 over  Briefcase Car Car share Direction sign Map pin Sail boat Chequered Petrolcan  Self drive car
water flag

0P O®O

Truck Binoculars  Speedometer Suitcase Map HGV Compass Bus MNavigation Stop Sign

© 2021 Deloitte Central Services, S.A.

Powerpoint timesaver

Connecting to our new brand rules
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Brand identity
Quiz

© 2021 Deloitte Central Services, S.A.



Brand identity

Color palette - Consistent across core & edge

Limited use bright colors

Limited use functional colors

Primary colors

© 2021 Deloitte Central Services, S.A. Connecting to our new brand rules 60



Brand identity
Defining sonic branding

Sonic Brand

A sinfonia, o DNA sonoro da nossa marca (podem ouvir
no brandspace).

Criamos também um logo Deloitte em dudio que
permite transmitir marca de forma subliminar,
principalmente nos tempos que correm com tanta
afluéncia a podcasts e outros conteudos digitais.

© 2021 Deloitte Central Services, S.A.

Connecting to our new brand rules
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Practical examples
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Templates Deloitte
Word | Powerpoint

Word | E-mail

| MAKING AN

— IMPACT THAT
eloitte |
L] 7

Site

W CEE] RS U poaal

= S S AL O T
PP A N,
.I':\.l-:-. S P LS
[

N PR T R R
P bR R
P g

[ |
02 @0

Powerpoint | 16:9 Onscreen

Deloitte.

Deloitte.

Powerpoint | 16:9 Sala Hub

Deloitte

Deloitte.

Deloitte.




Resources
Brand Space

Ha uma versao atualizada do Brand Space disponivel:

* Aparéncia modernizada

* Navegac¢do aprimorada

* Conteudo mais atraente e interativo
* Training e educacao

* Seccdo de Downloads melhorada:
- Modelos atualizados
- Novas imagens

Vé a nossa pagina de intranet - aqui.
(Aqui consegues ter acesso aos templates de PPT e Word)

Engagement para formagdes de brand:
(Cada RC tem um proprio, é isto que tem de escrever)

Agoes de Formagao CV Shared Formadores Deloitte

© 2021 Deloitte Central Services, S.A.

Deloitte. e

Ll b o iy Curhrand - Standards Dawnicada Reavarces My sccoumt Q

Promotional
headline goes here
and here

Hi [mamel whas can we help you find?

saia proce

Connecting to our new brand rules
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https://brandspace.deloitte.com/site/index
https://resources.deloitte.com/sites/pt/practice/mcbd/Pages/Brand.aspx

Templates Deloitte
Word | Powerpoint

Risk Advisory global brand page

Menu Q Search

- Positioning: Our Impact Statement describes, in one sentence, how we want to distinguish Risk Advisory in the marketplace. The foundation is the
shared global brand positioning platform for Deloitte - Connect for Impact.

+ Narrative: Our narrative is a Connection Story that brings the Deloitte positioning and our Impact Statement to life in a compelling story for Risk
Advisory. The narrative sets a clear direction for coherent behavior and communication.

+ Messaging: Consistent and distinct messaging and language for Risk Advisory. This includes our core message and guidelines to help you wri
speak from the narrative more broadly.

+ Visual Identity: A visual identit
addition to Deloitte’s common visual identity

and

at offers a cohe:

e and distinct set of imagery for Risk Ad
which is the foundation for o sion.

Y to reinforce our mess

ging. The imagery is an

r visual expre:

Learn more in the

We want to hear from you
if you have questions, feedback. or Hllu:

tive examples we can share please contact us at

‘- -

0 Jupite
Narrative Guides @ Global Positioning

Our Client Experience Evolution

Brand Guidelines and toolkit

Get to know our ne

omer Rela

Visual imagery Language and Style Guide

Templates

© 2021 Deloitte Central Services, S.A.

Risk Advisory brandspace imagery

Deloitte

Add ta My Favorites <

Downloads

sets

Audio library

Custam identity imagery

Our brand

Circular D

Circular C

Global Risk Advis

Circular B

Circular A

Standards

Resources

Downloads

Giobal | United States

My account Q

Download File

Email this file
B Add to Lightbox

£ Edit Metadata

Download File

B Email this file
M Add to Lightbox

# Edit Metadata

Download File

ail this file

d to Lightbox

£ esimeiodats

Download File

B Email this file
M Add to Lightbox

£ edimeiodats
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https://riskadvisory.deloitteresources.com/marketing/Pages/BrandIdentity.aspx
https://brandspace.deloitte.com/content/index/guid/custom_identity_imagery?parent=1619&list_size=24&assettag%5b1493%5d%5b%5d=1490

Meet the team
Brand team

Mateus Villar Rodrigo Correia



Obrigado!
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Deloitte.

“Deloitte” refere-se a uma ou mais firmas membro e respectivas entidades relacionadas da rede global da Deloitte Touche Tohmatsu Limited ("DTTL"). A DTTL (também referida como
"Deloitte Global") e cada uma das firmas membro sdo entidades legais separadas e independentes. A DTTL n&o presta servigos a clientes. Para mais informacgdo aceda a
www.deloitte.com/pt/about.

Esta comunicacdo é exclusivamente para distribuigdo interna e uso dos profissionais da Deloitte Touche Tohmatsu Limited, das suas firmas membro e das suas entidades relacionadas
(em conjunto a “Rede Deloitte”). Em conformidade, nenhuma entidade da Rede Deloitte é responsavel por quaisquer danos ou perdas sofridos pelos resultados que advenham da
tomada de decisdes baseada nesta comunicagao.
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