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Defining success
Welcome to the 10th issue of Deloitte Alumni News.
Deloitte Singapore is committed to providing platforms for former colleagues and old friends to stay connected and
build relationships through meaningful interactions. Our quarterly newsletter helps you stay on top of alumni news,
programmes and developments on the regional and global scale. As you will soon find out, it has been an exciting
first quarter for Deloitte Singapore.
Find out more about Deloitte’s happenings and get updates on the latest trends, news and thought leadership
relevant to the industries we serve. Here’s what you will find in this issue of Deloitte Alumni News:
Feature story
• The balancing act: Singapore Budget 2014 and its
impact on companies

Social news
• Deloitte volunteers bring festive cheer to the less
privileged

Around the region
• Global retail revenues continue to increase despite
economic woes
• Building opportunities for growth in the Southeast
Asia aerospace industry
• Deloitte Roadshow reveals strategies for the new
wave of financial crime
• Young trio wins inaugural ASEAN Risk Intelligence
Co-opetition

Industry updates
• Southeast Asia Beverage Sector Outlook
• Asia Pacific Dbriefs and Economic Outlook
• 2014 Global Chemical Industry M&A Outlook
• Technology, Media & Telecommunications
Predictions 2014

Deloitte Singapore highlights
• Building eminence with Channel NewsAsia’s StartUp
initiative
• Helping CFOs understand Business Chemistry

Alumni matters
• Deloitte’s Alumni Lunchtalk Series in March 2014
• Connect with us on LinkedIn now!

Feature story
The balancing act: Singapore Budget 2014 and its
impact on companies
Singapore’s Minister for Finance presented the 2014 Budget Statement on 21 February
2014.
The main focus of Budget 2014 is to continue on the economic restructuring path by
extending and tweaking incentives to enable productivity and innovation so as to drive
the economy. At the same time, the Budget recognises the need to strengthen the
social fabric of Singapore by providing senior citizens and the low and middle-income
groups with support as Singapore transforms itself and enters into a new phase of
growth.
Overall, Budget 2014 balances tax and non-tax measures to drive growth in a more
social, equitable and inclusive manner with a particular focus on productivity and
technology.
Deloitte Singapore conducted a post Budget sentiment survey to find out what the
local business marketplace feels about the various incentives announced. The survey
revealed the following key findings:
• The top two business concerns of small and medium enterprises (SMEs) were rising
business cost (55%) and talent shortage issues (45%). In comparison to the SMEs,
only 8% of the MNCs indicated that talent shortage is an issue for them.
• For the multinational companies (MNCs), 83% of those that responded said that
managing rising business cost is a key concern, followed by the need to boost
productivity (42%). The other top business concerns raised by the MNCs include:
Global economic environment (25%) and incentives for investment in innovation
(25%).
• When asked if the Budget sufficiently addressed their concerns, none of the
MNCs that responded said it did. Instead, 42% of the MNCs said that the Budget
was neutral to them while more than half (58%) of the MNCs indicated that the
initiatives introduced did not address their concerns sufficiently. Conversely, almost
half (46%) of the SMEs said that the budget sufficiently addressed their concerns.
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These results, among others, were first unveiled at
Deloitte Singapore’s Budget seminar held on 3 March
2014 during a panel discussion led by Low Hwee Chua,
Head of Tax Services, Deloitte Singapore & Southeast
Asia, and the panelists shared the following views on the
results:
Low Hwee Chua, Head of Tax Services, Deloitte
Singapore & Southeast Asia - “While it may seem like
there is little offering in this year’s Budget for MNCs,
MNCs should consider the measures introduced this year
in totality with the existing tax regime. The extension of
the PIC, R&D and IPR writing-down allowance schemes
relate to broad-based schemes that are available to
MNCs as well. It is also important for the MNCs to note
that last year the Government introduced the 3-year
transition support package, which is now estimated
to be a SGD7.3 billion package, much higher than the
originally estimated. This package includes corporate
tax rebate, PIC bonus as well as the wage credit scheme
which is a scheme whereby the Government will co-fund
40% of wage increases for Singaporean employees
earning a gross monthly wage of $4,000 and below.”
Song Seng Wun, Regional Economist, CIMB GK
Research - “SMEs are more nimble and hence in a
better position than MNCs to manage business cost.
For instance, they can relocate their operations to other
parts of Singapore to reduce rental cost if required as
they tend to be smaller in size. However, the talent
shortage issue is a real concern for SMEs. Many
Singaporeans are still gravitating towards the MNCs and
MNCs are still the more attractive employers when you
consider the whole employment package.”

Lee Tiong Heng, Tax Partner, Deloitte Singapore “The calls by SMEs for more help have broadly been
answered with this year’s budget. More support has
been given in the areas of investment in productivity,
innovation, adoption of Infocom Technologies, overseas
expansions and financing support. There are still areas
for improvements such as the communication between
IRAS and businesses on the process of agreeing
the PIC-R&D claims so that the gap between what
businesses and IRAS view as R&D can be closed. Also,
cash flow remains a key concern for SMEs. We will like
to see more help given to SMEs which are struggling.
For example, a higher level of cash payout for PIC can
be considered and the time period of cash payout can
be shortened.”
Robert Tsang, Indirect Tax Leader, Deloitte
Singapore, Southeast Asia & Asia Pacific - “There was
only one notable change for the Goods and Services Tax
(GST), which demonstrates that the Government values
stability and consistency for businesses in Singapore,
particularly in the fund management industry that
was affected by the change. More of the same steady
course; the business-friendly approach continues - IRAS
continues to watch what other countries in the region
are doing in relation to Indirect Tax, to ensure that
Singapore keeps pace.”
Download our Budget Commentary and visit our
Singapore Budget 2014 webpage for more
information.
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Around the region
Global retail revenues continue to
increase despite economic woes
increase in retail revenue. Interestingly, for the first time,
this year’s report shows that some of the top retailers
undertook a series of sell-offs in order to remain profitable
and ride out the tough trading period,” Kalish added.
Emerging markets enjoy strong demand
Retailers based in emerging markets continued to enjoy
strong consumer demand in fiscal year 2012. Unlike the
headwinds retailers in mature markets faced, emerging
market tailwinds continued to fuel aggressive organic
growth. Emerging market retailers accounted for more
than half (26) of the world’s 50 fastest-growing retailers
in fiscal year 2012 including all four Russian top 250
companies, six of seven Africa/Middle East retailers, and
six of nine based in Latin America.

Despite tough economic conditions, revenues for the
world’s 250 largest retailers reached $4.3 trillion* in the
last fiscal year (June 2012 through June 2013). Also,
the average size of the top 250 retailers exceeded $17
billion. This is according to the 2014 Global Powers
of Retailing report from Deloitte, in conjunction with
STORES Media.
“The global retail industry got off to a difficult start in
the last year,” said Dr. Ira Kalish, Deloitte’s Chief Global
Economist. “However, it is encouraging to see that the
world’s leading retailers were able to plough on through
the difficult period to reap the rewards of increased
consumer spend. This has served to provide a much
needed boost to global revenues with nearly 80 percent
of the top 250 (199 companies) retailers posting an
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“Over recent years, the developing economies have
emerged as one of the most promising retail markets,”
said Vicky Eng, Deloitte Global Sector Leader, Retail.
“Latin American retailers led the way with 15 percent
retail revenue growth followed by retailers in the Africa/
Middle East region. Retailers are successfully adapting
their strategies to adequately cater to the growing
middle-class consumers in emerging economies where
there is strong demand for consumer goods, ranging
from cars and electronics to personal care products.”
Asia/Pacific retailers (excluding Japan) posted solid gains,
but not at the double-digit level seen in the prior two
years. In Southeast Asia, retail sales are expected to
continue to see positive growth in 2014 but at a slower
rate compared to 2013.

World Retail Congress Asia Pacific 2014
The release of the report came ahead of Deloitte’s
involvement at the 4th annual World Retail Congress
Asia Pacific held in Singapore on 24 and 27 March. As
a thought leader in the retail landscape, Deloitte was
a proud sponsor of this highly-publicised event for the
third year in a row.

“In Southeast Asia, the growth of the middle class has
surged along with the levels of disposable income,”
commented Eugene Ho, Deloitte Southeast Asia’s
Consumer Business Industry Leader. “Complementing
this is the recent completion of high quality retail space
in emerging markets including Manila and Bangkok,
which will draw retailers to the region with the new
supply of prime retail space. Retailers already established
in Southeast Asia will continue to focus in these
emerging markets while those new to the region may
prefer to use Singapore as the entry point.”
“Simultaneously, retailers have also been hit hard by the
increasing cost to serve. Retail rental rates continue to
increase although at a much slower rate towards the
end of 2013. Price wars between retailers, intensified
by the rise of online shopping, means that these costs
cannot be passed on to consumers as was done in the
past. Instead, retailers have to employ various methods
of cost-cutting, such as floor space optimisation,
improved logistical efficiency, employing location
strategies that are focused on suburban areas, and
leveraging on economies of scale,” said Eugene.

More than 600 of the most senior retailers from across
Asia, as well as leading international brands and
multinational retailers gathered to discuss the rapid
retail evolution in developing markets and dynamic
opportunities in the fast-growing emerging markets at
this preeminent meeting in the retail calendar.
Antoine de Riedmatten, Global Industry Leader,
Consumer Business; and Eugene Ho, Southeast Asia
Industry Leader, Consumer Business, presented the
highlights of the 2014 Global Powers of Retailing
at a business stream session on 25 March 2014. On the
same day, Dr. Ira Kalish, Chief Global Economist, spoke
on the topic “Global economic outlook: What does it
mean for Asia Pacific retailing?”
To download a copy of the 2014 Global Powers of
Retailing report, please click here. For more information
on the report or Deloitte’s participation at the World
Retail Congress, please contact our SEA Industries team
at cmsea@deloitte.com
*Companies were ranked by total retail revenue, not just retail sales.
For purposes of this analysis, retail revenue includes royalties and
franchising/licensing fees as well as wholesales sales to affiliated/
member stores or other “controlled wholesale space” operations
(e.g., in-store shops or identity corners).
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Around the region

Building opportunities for growth in the Southeast
Asia aerospace industry
“It is anticipated that global revenues for the defense
sector will track to similar levels as in the past two years,
around minus 2 percent, as a result of continued efforts
by governments to cut defense budgets, particularly in
the U.S. and Europe,” said Tom Captain, Deloitte Global
Aerospace and Defense Sector Leader, who was in
Singapore from 11 to 16 March 2014 for the biennial
Singapore Airshow.
The Singapore Airshow is Asia's largest aerospace
and defense exhibition, and offers a prime venue for
Deloitte’s leaders to meet and engage with the major
industry players, discuss key trends in the industry and
to build industry eminence.
The continued decline of defense spending into
2014 will likely force new revenue streams for the
aerospace and defense (A&D) industry that may include
innovations in intelligence, precision strike technologies,
and cyber security. This is according to the Deloitte’s
2014 Global Aerospace and Defense Outlook,
which also projects the industry repeating a modest
growth of 5 percent, mirroring the growth rate of the
past two years.
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The commercial aerospace sector is expected to again
set records for the production of aircraft, due to the
accelerated replacement cycle of obsolete aircraft with
next generation fuel-efficient aircraft, and growing
passenger travel demand, especially in the Middle East
and the Asia Pacific regions.
“The Asia Pacific countries recorded one of the strongest
increases in the commercial aerospace sector during
the last year, contributing over a third to the total
growth in international premium travel, according
to the International Air Transport Association (IATA),
and this trend is set to continue in the future given
the positive economic growth expected across the
region,” said Hugo Walkinshaw, Deloitte Southeast Asia
Manufacturing Leader.

“In the defense sector, four countries from Southeast
Asia - Indonesia, Malaysia, Singapore and Thailand
are listed among the Global top 50 defense spenders
(Singapore with 8%, while Indonesia, Malaysia and
Thailand with 5%). Nevertheless, the global defense
spending in the region is expected to follow the global
downward trend in the following years due to a
declining government spending environment,” added
Walkinshaw.
The decline in defense spending will challenge the
industry to find new sources of revenue. These may
include innovations in next generation intelligence
surveillance, reconnaissance and precision strike
technologies, cyber security, opportunities in adjacent
markets, potential new commercial ventures, and also
acquisitions of synergistic businesses. On the other
hand, the significant demand for new commercial
aircraft will pressure supplier networks to continuously
improve its engineering design, manufacturing and
supply chain management capabilities, all the while
being able to be cost effective to meet tougher price
concession requirements from customers.
To download a copy of the 2014 Global Aerospace
and Defense Outlook, please click here. For more
information on the report or Deloitte’s participation
at the Singapore Airshow, please contact our SEA
Industries team at cmsea@deloitte.com

Deloitte Alumni News Defining success 7

Around the region

Deloitte Roadshow reveals strategies for the new wave
of financial crime
The Asian symposium series brought together over 250
senior risk and compliance executives from a range of
industries such as Financial Services, Life Sciences and
Health Care and the Public Sector. The topics addressed
included the assessment of risk and emerging analytical
tools; managing anti-bribery and corruption related
risks; making management, Boards and staff more
accountable for oversight and compliance; meeting the
challenges of cybercrime and virtual criminal networks;
as well as building a long term strategic approach to
addressing the risk of financial crime and protecting a
company’s brand and reputation.

Financial crime is a major concern for many businesses,
which is warranted given that trillions of dollars as well
as their reputation are at stake. In response to this clear
need, Deloitte launched a three-country symposium
series - the Financial Crime Strategy Roadshow. To help
companies create a holistic strategy to overcome the new
and complex wave of financial crime, our global financial
crime network was mobilised to combine our depth and
breadth of technical capabilities and industry knowledge.
The symposium series featured a proprietary, state-ofthe-art curriculum designed to help senior executives
understand the complex threats that financial crime
poses on their organisations. The Asian symposium
series kicked off in Singapore on 10 March 2014
followed by one in Jakarta on 12 March, and then
another in Hong Kong on 14 March.
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“The goal of these symposiums is to help corporations
to understand the impact of financial crime and the
need for a comprehensive proactive strategy to keep
one step ahead of the criminals. The best approach is
to treat financial crime as a daily threat and not only
to react to it when it occurs,” said Tim Phillipps, Global
Forensic Leader.
He added, “Deloitte once had different teams for
different elements of financial crime such as cybercrime,
fraud, or strategy and operations but the areas are now
consolidated under one umbrella. In the past, they
could deal with fraud by itself, for example. But now
everything is integrated, criminals are sophisticated and
regulators demand much more."

Expert speakers from various service lines (Consulting,
Enterprise Risk Services and Financial Advisory) and
countries (Australia, Canada, UK and Singapore) within
the Deloitte network discussed key financial crime
strategy topics such as the regulatory environment,
the use of analytics, technology and target operating
models.
IBM was the official partner for the series. Singapore,
Indonesia and Hong Kong are the first few nations
in which Deloitte is launching the programme before
rolling it out in Europe and the Americas. The next event
is slated to be held in Sydney on 1 May 2014.
For more information about Deloitte’s Financial Crime
Strategy, visit our Deloitte Forensic pages on
Deloitte.com.
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Around the region

Young trio wins inaugural
ASEAN Risk Intelligence Co-opetition

Team M.E.A.D from the Singapore Management
University displayed the right mix of aptitude, attitude
and knowledge of risk to emerge as the champions for
the inaugural ASEAN Risk Intelligence Co-opetition (RIC)
held on Saturday, 15 March 2014.
Held over a two-day period, finalist teams from their
local Deloitte Risk Intelligence Challenge Trophy,
held in Singapore, Malaysia and Indonesia, gathered
for a collaborative and cooperative competition
(“co-opetition”).
For this inaugural Deloitte ASEAN RIC, students came
to grips with the potential challenges of the ASEAN
Economic Community (AEC). At each step of the
competition, students were challenged to think about
the changing economic environment as a result of the
AEC, identify the potential hurdles and risks that come
with the change and how to mitigate them.

10

“With AEC, we are now seeing a new era of risk
management. Traditional risk management and business
models are becoming increasingly challenged. To
manage risk, businesses must be able to think beyond
the present and have the ability to intelligently sense
and anticipate the risks in the future. Also, it is important
for collaborative and cooperative competition - also
known as co-opetition - in today’s dynamic business
environment. We hope that through the ASEAN RIC
competition, participants will come to understand and
apply the concepts of co-opetition, both in business and
in life,” explained Dr Janson Yap, Regional Managing
Partner, Enterprise Risk Services, Deloitte Singapore and
Southeast Asia.
The winning team, Team M.E.A.D, made up of three
students from the Singapore Management University
- Alan Lim, Daniel Foo, and Elmer Tan, all aged 24 impressed the judges with their strong understanding of
the research topic and excellent analytical skills, as well
as a flair for public speaking.

Team leader Alan expressed his thrill at winning the
ASEAN RIC, “The Deloitte ASEAN RIC is a once-in-alifetime experience and we are proud to have been
a part of it. We takeaway with us not only a deeper
understanding of risk management and how it affects
us in our daily lives and our future careers, but lasting
friendships with the other finalists whom we have
cooperated and collaborated with during the course of
the competition.”

and businesses is wide-ranging - from regulations, to
distribution, to products, to talent, to operating cost
base, amongst others.

The winning team walked away with a cash prize of
S$2,500 and an overseas internship opportunity with
Deloitte Southeast Asia. Runners-up, Team Perfecto from
Multimedia University Cyberjaya in Malaysia, walked
away with S$1,500.

Businesses need to develop their strategies to embrace
these opportunities and mitigate risk. As future business
leaders, it is important for students to understand
what the AEC means and how it will affect the future
of organisations in ASEAN. More intrinsically, we want
students to think about how the AEC can impact them
as they aspire to take on leadership roles in their careers.”

The AEC, scheduled to achieve its integration goals by
end-2015, is expected to transform the world’s fastest
growing region into a more competitive, unified player
in the world economy. The impact on the economy

Jeff Pirie, Leader of Deloitte’s AEC initiative for Southeast
Asia, shared his thoughts on why the AEC was a suitable
topic for students to get involved in, “While the AEC will
open up many opportunities for businesses around the
region, it presents risks and challenges as well.
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Deloitte Singapore highlights
Building eminence with Channel NewsAsia’s
StartUp initiative
Deloitte has collaborated with Singapore-based news
broadcaster, Channel NewsAsia, to launch a new
initiative called The StartUp, targeted at aspiring
entrepreneurs, innovators and business owners. This
initiative aims to encourage entrepreneurship in Asia by
offering practical information that is easy to understand
and can help change the mindset that running a
business is fraught with many pitfalls.
There are two main components under this new
initiative: a microsite that will serve as a one-stop
information portal and practical demonstration
resource for those who want to start their own
business but are not quite sure how, as well as a
four-part TV programme, which will track the journey
of eight startups as they pitch for seed funding worth
S$2.4million.

The collaboration also further strengthens Deloitte’s
existing three-year partnership with Channel NewsAsia
which we have built up over the Luminary Awards,
which celebrates the region’s brightest minds in business
In December 2013, some of our leaders - Deloitte
Southeast Asia CEO Chaly Mah, Consulting Partner
Hugo Walkinshaw, and Financial Advisory Partners
Heath Snyder and Ng Jiak See - were featured in four
different TV trailers where they shared their views on
what is required to start a business.
To find out more about the initiative or watch past
episodes of the programme, visit the The Startup
website at www.thestartup.asia.

As knowledge partner, Deloitte designed and
implemented a comprehensive survey on what it takes
to be an entrepreneur. The results of the survey shaped
the direction and emphasis of the programme so that
it would be relevant and useful for the participants. In
addition, Deloitte also contributed various articles on
topics such as tax, accounting and funding, that would
serve as guides to aspiring entrepreneurs.

12

Deloitte Alumni News Defining success 13

Deloitte Singapore highlights

Helping CFOs understand Business Chemistry
Chief Finance Officers (CFOs) often have to juggle with
many diverse stakeholder personalities as part of their
job requirement. Knowing how to interact with these
individuals can often mean the difference between
success and failure. As such, a framework identifying
distinct patterns of behaviour - dubbed “Business
Chemistry” - was created by Deloitte with the aim of
not only improving individual interactions, but also
influencing strategy.
This was the topic covered at the recent CFO Forum,
which took place on 25 February 2014 at the Deloitte
Greenhouse in Singapore. The forum was hosted
by Southeast Asia CFO Programme Leader Hugo
Walkinshaw and facilitated by Akshay Chopra, Associate
Director, Deloitte Analytics.
The Business Chemistry lab session was very interactive
and it involved much discussion around their own
business personality type, as well as how to adapt their
personalities to interact and build better rapport with
opposing personality types.
Business Chemistry is not only about creating a personal
advantage, but also about creating a competitive
advantage by being better aligned within teams, have
better engagement and relationships with stakeholders
and a better understanding of how to change
perceptions and build credibility within the CFO role.
This collaboration between the CFO Programme and
Analytics is a unique offering by Deloitte. For more
information of the Deloitte CFO Programme, please
contact cfoprogramsea@deloitte.com.
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Social news
Our Deloitte volunteers bring festive cheer to the less
privileged
To start the Year of the Horse in a meaningful way,
Deloitte Singapore called for monetary contributions
to purchase Chinese New Year goodies for needy
households in the Tanjong Pagar-Tiong Bahru
constituency. This annual community outreach
programme, supported by Member of Parliament
and Senior Minister of State, Ms Indranee Rajah, has
been organised by the Tiong Bahru Community Club
Management Committee for the last three years as part
of their Lunar New Year celebrations for their residents.
Through the generous donations of our Deloitte
partners and staff, we managed to raise a total of
S$11,099 in cash, which was used to purchase 1,000
packets of instant noodles, chocolate gold coins,
peanuts, lemon biscuits, and mandarin oranges carrier
bags. These items, together with those from other
sponsors, were packed into Deloitte eco-bags and given
out to the needy families and senior citizens living in the
five blocks of rental flats in the Tiong Bahru area.
The goodie bags were distributed to the residents by
close to 60 of our Deloitte volunteers and the volunteers
from the Tiong Bahru Community Centre on the
afternoon of Sunday, 26 January. Audit Partner, Ong Bee
Yen, who is part of the Tiong Bahru Community Club
Management Committee, also joined in the distribution
of goodie bags to the residents. Member of Parliament
and Senior Minister of State Ms Indranee Rajah, was the
Guest-of-Honour for the event.
For more information on our volunteers’ programme or
if you would like to be a part of our volunteering efforts,
drop us an email at sgalumni@deloitte.com.
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Industry updates

Untapped or tapped out? Southeast Asia Beverage Sector Outlook
Southeast Asia is at an inflection point. The region will soon be home to one of the world's largest middle-class
populations, whose rising domestic consumption and increasing appetites for simple affordable luxuries provide great
opportunities for consumer business companies.
The industry is on the precipice of change. Scale, route to market and distribution capabilities will be essential for
success, as will the need to provide value for money offerings to cater to the emerging middle class. Beset by logistical
challenges, natural disaster risks, paucity of market insight and significant diversity, Southeast Asia will prove to be a
challenging market to serve. Those most able to adapt to and capture these opportunities stand to be well-rewarded.
For more information on this publication, please contact our SEA Industries team or visit our Consumer Business
webpage on Deloitte.com.
Asia Pacific Dbriefs
Dbriefs Webcasts feature our professionals discussing critical issues that affect your business. Our Asia Pacific Dbriefs
are 60-minute live webcasts that offer a variety of timely, relevant business topics aimed at an executive level audience.
Webcasts archived in the last six months can be accessed from the Dbriefs Library. Select the Programme Guide for
the complete programme schedule and topic information on upcoming webcasts.
For more information, visit the Dbriefs website.

Asia Pacific Economic Outlook reports
Asia Pacific is the fastest growing and arguably the most important economic region in the world with most
businesses, large and small, having interests there.
Changes in this region are fast-paced and Deloitte's monthly Asia Pacific Economic Outlook, published by the Deloitte
University Press, provides readers with a forward looking economic point-of-view on developments in the region. The
reports track major macroeconomic events, particularly those impacting businesses, with the intent to analyse and
provide an outlook.

2014 Global Chemical Industry M&A Outlook
Deloitte predicts a rise in global chemistry mergers and acquisitions (M&A) activity in 2014 due to downstream valueadded opportunities, continued strength in specialty chemicals, and portfolio realignments in North America.
The report provides insight into the megatrends like expanding global middle class, population growth, and food
security, which will influence global chemical M&A opportunities in key end markets.
In the Asia Pacific region, transaction activity continues to be driven by China as global chemical companies capitalise
on new market opportunities for high-value applications, product lines, and technologies. While the report zooms
in particularly on China, Southeast Asia will also play a significant contributing role in M&A activity in the larger Asia
Pacific region.
View the report on www.deloitte.com/chemicals
Technology, Media & Telecommunications (TMT) Predictions 2014
Deloitte's TMT Predictions are based on worldwide research - including in-depth interviews with clients, Deloitte
alumni, industry analysts, global industry leaders and more than 8,000 Deloitte practitioners. The Predictions presents
Deloitte's view of key developments over the next 12 to 18 months that are likely to have significant medium- to
long-term impact for companies in TMT and other industries.
For 2014, Deloitte has included the Southeast Asia TMT Practice’s perspectives on the direction and applicability of
trends in the region. While the global TMT Predictions will likely have similarly significant impacts on Southeast Asia, it
is worthwhile to explore how the unique economic, political and social nuances in the individual markets will alter the
trajectory of these trends as they unfold.
Download the full reports for more information:
• TMT Predictions 2014 - Global Edition
• TMT Predictions 2014 - SEA Edition
For more information, please contact the SEA Industries team or visit our TMT webpage on Deloitte.com

Download the full reports for more information:
• March 2014
• April 2014
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Alumni matters
Deloitte’s Alumni Lunchtalk Series in March 2014
In March 2014, we organised two lunchtalks aimed at providing our alumni members with insights on the latest
Deloitte news as well as updates on the industries we service.
13 March 2014: A seminar on valuation for M&A
Valuation or the ability to extract value is the main
reason, if not the only reason, that Mergers &
Acquisitions (M&A) are pursued, and to say that
valuation is a critical decision-making tool in the M&A
process would be to understate its importance.
Titled “What’s your company worth?”, the alumni
lunchtalk held on 13 March 2014 covered the common
valuation approaches and methods to assess the current
worth of a business and its potential worth in the future.
The talk attracted close to 70 attendees.

Mr Andrew Ooi, Financial Advisory Executive Director
and Valuation & Financial Modelling Services Leader, in
his presentation, delved into the two essential questions
professionals should ask themselves before embarking
on the M&A process: “How much is the business worth
now?” and “How much could it be worth?”, where the
difference between these two answers would be the
value proposition for undertaking an M&A.

27 March 2014: FTAs and its impact on businesses
The increasing number of Free Trade Agreements (FTAs)
covering goods traded with and within the Asia Pacific
region present significant opportunities for businesses
to reduce the landed cost of goods and increase their
competitiveness in a global marketplace. Businesses
often struggle in determining whether their products
can satisfy the different rules set out in the FTAs, as well
as the procedures and documentary requirements.
Titled “Free Trade Agreements and its impact on
businesses”, the alumni lunchtalk held on 27 March was
presented by Mr Bob Fletcher, Customs & Global Trade
Leader, and Ms Diyanah Anuar, Tax Manager.

The intimate session of 25 participants allowed them
to get an update on the FTAs currently available in the
Asia Pacific region; information on FTAs that are under
negotiation and in the pipeline; a progress report on
the ASEAN self-certification scheme; as well as the key
points of consideration from an operational perspective
when utilising FTAs.
For those of you who missed the lunchtalks, you may
download the slides via the links below:
• What’s your company worth? A seminar on
valuation for M&A - 13 March 2014
• Free Trade Agreements (FTAs) and its impact on
business - 27 March 2014
If you have any queries regarding the Deloitte Alumni
events, please contact us at sgalumni@deloitte.com,
or visit our website at http://sgalumni.deloitte.com/
for more information.
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Connect with us on LinkedIn!

Alumni matters

Deloitte Singapore Alumni is on now LinkedIn! This exclusive group has been created for our Alumni members,
making it easier for our over 1,800 members to tell their professional stories and build relationships through
meaningful interactions.
Reconnect with old friends, like-minded professionals and your peers. Get updates on the latest trends, news and
thought leadership relevant to the industries we service. You will also receive exclusive invitations to our networking
events and technical updates.
Click here to connect.
Refer a friend
Know of a friend, colleague or relative who is a Deloitte Alumni but not registered in our network? Invite them to
visit our website at http://sgalumni.deloitte.com or simply email sgalumni@deloitte.com to register to be an
Alumni member.
Upon successful registration, they will receive a confirmation email that will enable them to log-on our alumni portal
and gain access to exclusive materials.
If you have any feedback, please contact us at sgalumni@deloitte.com. We look forward to your views as we
continuously evolve the Deloitte Singapore Alumni experience.
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Deloitte refers to one or more of Deloitte Touche Tohmatsu Limited, a UK private company limited by
guarantee (“DTTL”), its network of member firms, and their related entities. DTTL and each of its member
firms are legally separate and independent entities. DTTL (also referred to as “Deloitte Global”) does not
provide services to clients. Please see www.deloitte.com/sg/about for a more detailed description of DTTL
and its member firms.
Deloitte provides audit, tax, consulting, and financial advisory services to public and private clients
spanning multiple industries. With a globally connected network of member firms in more than 150
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