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About the study

Survey timing

September 26 to October 17, 2022

Sample

The survey polled a sample of 6,048 

consumers in Southeast Asia 

(Singapore = 1,003; Thailand = 1,009; 

Indonesia = 1,003; Malaysia = 1,006; 

Philippines = 1,008; Vietnam = 1,019). 

The survey has a margin of error for 

the entire sample of +/-1.4%

Methodology 

The study is fielded using an online 

panel methodology where consumers 

of driving age are invited to complete 

the questionnaire (translated into 

local languages where applicable) via 

email.
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From September through October 2022, Deloitte surveyed more than 26,000 consumers in 24 countries (including 6,048 respondents in the SEA 
region) to explore opinions regarding a variety of critical issues impacting the automotive sector, including consumer interest in electric vehicle (EV) 
adoption, brand perception, and advanced technologies. The overall goal of this annual study is to answer important questions  that can help companies 
prioritize and better position their business strategies and investments.
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Main Findings



Vehicle 
electrification
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Interest in Hybrid Technology
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Motivation for Choosing EVs
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Concerns Regarding Use of Full BEVs
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Preferred Payment Methods for Public Charging
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Preferred Locations for Public Charging



2023 Global Automotive Consumer Study© 2023 Deloitte Touche Tohmatsu Jaiyos Co., Ltd. 11

Expected Charge Times
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Preferred Amenities at Public Charging Locations
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Willingness to Rethink EV Purchase in Favor of ICE Engines Capable of Utilizing Sustainable Fuel
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Expected Driving Range of BEVs
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Most Southeast Asia consumers looking to purchase BEV, except Indonesia and Philippines, are 
concerned about residual value of the vehicle given lingering questions around long-term 
battery health.

Q50: To what extent are you concerned about the resale/residual value of an all battery-powered electric vehicle?

Sample size: n= 631 (TH = 295; ID = 64; PH = 10; VN = 172; MY = 36; SG = 93)

Percentage of consumers who are concerned about the resale/residual value of an all battery-powered electric vehicle (BEV) 
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Future vehicle 
intentions
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Majority of vehicle owners across the region still prefer new vehicles for their next purchase. 
However, Singapore seen a noticeable rise of interest in used vehicle, likely due to increasing cost 
of COE (Certificate of Entitlement).

Next vehicle type intended to acquire

Q30. Will your next vehicle be new or used?

SOUTHEAST ASIA (SEA)Sample size: n = 4,781 (TH = 956; ID = 691; PH = 748; VN = 829; MY = 886; SG = 671)
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Purchase Considerations for Next Vehicle
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Q60: The next time you acquire a vehicle, how interested would you be in purchasing insurance directly from the vehicle manufacturer?;

Percentage of consumers who would purchase insurance directly from the manufacturer

Original equipment manufacturers (OEMs) may look at every potential profit pool going 
forward, including offering their own insurance products.
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Vehicle brand and 
service experience 
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3 in 4 consumers who acquired their vehicle new would prefer to service the vehicle back to 
the dealer, whereas 2 in 3 consumers who own used vehicle will go for independent 
aftermarket facility instead.

Preferred vehicle service provider by how current vehicle was acquired

Q24: Where do you normally service your vehicle?

Sample size: n= 3,564 [New] (TH = 697; ID = 516; PH = 420; VN = 689; MY = 773; SG = 469)  
SOUTHEAST ASIA (SEA)

Sample size: n=837 [Used] (TH = 147; ID = 113; PH = 161; VN = 106; MY = 170; SG = 140) 
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Reasons for Preferring a Vehicle Service Provider
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Q26: What is the most important aspect of a vehicle service experience?

Most important aspect of the vehicle service experience (by preferred provider)

Note: “Other” reasons not shown for choosing a vehicle service provider.
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When it comes to the service experience, customer service and cost/price rank as most 
important. For consumers in Thailand and Vietnam, check-in/out efficiency is more important 
than cost/price.
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Preferred Features for a Vehicle Brand App



Connectivity
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Interest in Connected Vehicle Features
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Southeast Asia consumers generally have concern if data related to connected services usage 
and vehicle’s location is shared. Among all, Vietnam has highest number of consumers who 
are concerned with data sharing.
Percentage of consumers concerned by sharing data with vehicle manufacturer, dealer, insurance company, and/or other third parties

Q56: As vehicles become more and more connected to the internet, how concerned would you be if the following 
types of data were shared with your vehicle manufacturer, dealer, insurance company and/or other third parties?

Sample size: n= 4,894 (TH = 967; ID = 674; PH = 739; VN = 818; MY = 932; SG = 764) SOUTHEAST ASIA (SEA)

ASEAN SingaporeThailand Indonesia Malaysia Philippines Vietnam

65%

65%

59%

58%

56%

63%

62%

61%

55%

51%

52%

53%

47%

51%

49%

53%

53%

45%

40%

42%

72%

69%

61%

61%

60%

73%

75%

67%

66%

64%

80%

76%

76%

75%

70%

Data related to the use 
of connected services

Data related to vehicle 
location

Biometric data 
collected by sensors 

in the cockpit

Data related to driving 
behavior

Sensor data related to 
vehicle status

*



2023 Global Automotive Consumer Study© 2023 Deloitte Touche Tohmatsu Jaiyos Co., Ltd. 28

Preferred Payment Arrangements for Connected Vehicle Services
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สรุป

1. Vehicle electrification พาหนะทีใ่ชเ้ครื่องยนตส์ันดาปภายในยังคงเป็นทางเลอืกหลกัของภมูภิาคเอเซียตะวันออกเฉียงใต้ 31% ของคนไทยคดิว่าจะเลอืก BEV เป็น
พาหนะคนัตอ่ไป นับเป็นสัดส่วนสูงทีสุ่ดในภมูภิาคเอเซียตะวันออกเฉียงใต ้เหตุผลส าคญัทีสุ่ดของคนไทยและภมูภิาคคอืตอ้งการลดรายจา่ยดา้น
ราคาเชือ้เพลงิ

ส าหรับผูท้ ีเ่ลอืกจะใช ้BEV เป็นคนัตอ่ไป ความกงัวลเกีย่วกบัสถานี Charge สาธารณะเป็นอนัดบัสูงสุดของคนไทยและภมูภิาค โดยที ่Charge ที่
สร้างเฉพาะส าหรับ BEV เป็นตวัเลอืกอนัดบั 1 และ รับไดก้บัการรอระหว่าง 10-60 นาท ีและ ระยะทีร่ับไดข้องคนไทยอยู่ในชว่ง 400KM +-

2. Future vehicle 
intentions

คนไทยและภมูภิาค SEA ระบุว่า อยากไดร้ถมอืหนึ่งเป็นรถคนัตอ่ไป โดยคนไทยจะตดัสินใจเลอืกซื้อรถคนัตอ่ไปจากจากคุณภาพผลติภณัฑ์ ระบบ
การท างาน (Features) และ ภาพลกัษณ์ของ Brand

3. Vehicle brand and 
service experience

Dealer ยังคงเป็นทางเลอืกทีผู่บ้ริโภคใหค้วามไว้วางใจมากทีสุ่ดโดยเฉพาะกบัรถมอืหนึ่ง แตก่ม็ชีอ่งทางส าหรับศนูย์บริการ After Market ในกลุม่
ลกูคา้รถมอืสองทีต่อบโจทย์ดา้นราคา และ ความสะดวกสบายมากกว่า

4. Connectivity กลุม่ตวัอย่างลกูคา้คนไทยเปิดใจทีจ่ะอนุญาตใหร้ถเชื่อมตอ่เพื่อแลกเปลีย่นขอ้มูลมากกว่าภูมภิาค โดยคาดหวังประโยชน์ดา้นการซ่อมบ ารุง การ
ประเมนิคา่บ ารุงจากนิสัยการขบัขี ่และ การแนะน าเส้นทางขบัทีป่ลอดภยั มคี าแนะน าทีเ่ฉพาะส าหรับการลดคา่ซ่อม 

ขอ้มลูทีค่นไทยยอมรับไดใ้นการใหร้ถแลกเปลีย่นกบัการเชื่อมตอ่ ไดแ้ก ่Biometric Data และ Sensor ตา่ง ๆ ของตวัรถ

หากตอ้งมกีารจา่ยคา่บริการเสริมอื่น ๆ เพื่อการเชื่อมตอ่ คนไทยและคนส่วนใหญข่องภมูภิาคเอเซียตะวันออกเฉียงเลอืกทีจ่ะจา่ยตามจริงสูงทีสุ่ด 
เมื่อเทยีบกบัการจา่ยครัง้เดยีว หรือ จา่ยรายเดอืน
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Business opportunities

Auto Non-Auto

OEM Dealers After Market
Consumer

Businesses

Energy, Resources 
& Industrials

Financial 
Services

Technology, Media 
& 

Telecommunications

1. Vehicle electrification

2. Future vehicle intentions

3. Vehicle brand and service experience

4. Connectivity
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Chodok Panyavaranant, Ph.D.,

Clients & Markets Manager

Deloitte Thailand

cpanyavaranant@deloitte.com

About Deloitte

Deloitte refers to one or more of Deloitte Touche Tohmatsu Limited, a UK private company limited by guarantee (“DTTL”), its network of 
member firms, and their related entities. DTTL and each of its member firms are legally separate and independent entities. DTTL (also 
referred to as “Deloitte Global”) does not provide services to clients. In the United States, Deloitte refers to one or more of the US member 
firms of DTTL, their related entities that operate using the “Deloitte” name in the United States and their respective affiliates. Certain services 
may not be available to attest clients under the rules and regulations of public accounting. Please see www.deloitte.com/about to learn more 
about our global network of member firms.

Contacts

This presentation contains general information only and Deloitte is not, by means of this presentation, rendering accounting, business, 
financial, investment, legal, tax, or other professional advice or services. This presentation is not a substitute for such professional advice or 
services, nor should it be used as a basis for any decision or action that may affect your business. Before making any decision or taking any 
action that may affect your business, you should consult a qualified professional advisor. Deloitte shall not be responsible for any loss 
sustained by any person who relies on this presentation.

Mongkol Somphol

Auto Sector Leader

Deloitte Thailand

msomphol@deloitte.com
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