Deloitte.
FNEME

2016EXSENEWRS

NREENSRREE

Global Powers of Retailing 2016

New Technology is Transforming
the Global Retail Landscape
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BE= . EfEFEEIEHIIEER  BEESEEER
EFEENEEER T SENMERS  EYREABAEAKRSEZTENEILT - EHRBERA
BENRERYE  EEBEBHTS - OC&C EMBEBATNRMBESMIEL - RRERH - EE -
ZE - PESERUAEFEHETSHERFERR=_FIEMN—Z - ZFZ 8,840 BEATHIKE ; XK
TEB AT AL  ERBIRERSNAHERE - 817E 2020 F@BNEAD - WGP ETISZEMR
BRANIEE B2C HETS  BrREFRENERZEBERKERNT—ELER - BEPBEER
MEMEPERIEARSEREREBERRBBANNL  EEoBEXEAMRNER - o IFRHE
EFE% B2C MEBENRSEEBEFHRERSNLERE—FTIRA - BRiTEBREFEHHEEED
838 20 8 - HPMIEEE (Alibaba) ~ REEM (JD.com ) B Amazon IR BINEBNHS -
IZME49 ( Dangdang ) EAMEmME ( VipShop ) tWINERICIEDEFEEIEZRE - DF&E  RIBERE
BE EEEEAAUSBIREEBNLEASE 40%  BrRRSERLKEEREEESRI KRS
% BEZERBEZESHE  HPBHoNZRBUEEE  HNEEHTERNSERESNZEHAE
BES  EYANBHSFEFEREETE  BCRIEIRGRENKE  BHREMRSZ/)I\MEN
BYEEEENRSR  BEMEZHEBI TRYR - R  EFIRSZEE - ABBSENLZE - @
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BISHM BN B ERFEEL -

2016 FRIKBENE 4



DEREHS G ENSHA

- TEEEHEERE

2016 FYIBEPBLENARIBRE - EFFEEHAERRBEERNEERE - TIKBEXER T
HEOHBES HFESN - EREEEEDUENERERS - IWINEREERTGERDERENRESFEHH
TENKE - BRETNLZZNERE - LRI EEE TREZCWBEERY -

SEXREFRHNEKEERE

ERERHEREIELERNTE

HCHBEARRE FE - XEEESAR - BNEE M AEERKINERRRGIE - SBETBEE
5, EFK BEEREERFTVBARETKREZEE  HEDSHARSRBEANIEEER
M ARBRIBEE - BINA 7 2XKEHEE  EFRE OHBEEHURTETRNEETR -
HRBEAMS - REBIHET - REARRBEERSNBE - BEMEBHMEHSRVED N
AHRS -

RIZURENRYHRIRIE R
REEEEEMNIEERDSHAAEARFEROFERS - RREN - BARRSHMEHENE
2FKRT - HERHEIN Y ZEHME ; XS EN/ERE  REMNERE/ERRTHEEENE
B BHREELHSENBEIRERBEFHRR - KRFEERHE R B 3 ¥4 h R R EAH R
ERRENIREEMR -

BERRIFSIEZEHRREGZGENIEE

BRESERRCEFRURMER - EPEECHRERIOBA T RENEEERIR - BEPEL
BRKIERR - MBREERAFRIWREE - 285 f EEBRAFZEERABSERESRK -
HEM F RROEMNERRMR - MERHNEEROBHIIARRIEEEHRARFEZE - Sl
BREZNVEFRERFANRERENES -

HREREERHSEERITE

=E

ZEHENAERTEEMERRBERMELE - MHEREARMNEEMAE  BROBATKFTEN
HEMEBERNLO - MEMEBBNRARBTHERNSNEK - MERUWAEN - EEHEE
HABESRARGHAEMMSZERLE - BHER - SEERINETFH F - HRAMBERLO -
EBEAFHSNO#HEE 3%WER - UREBYNURABTFABNNLERENE -

2016 FERBENE 5



DEREHS G ENSHA

i
hE&ERRELEEMFBLE  CPEBUNNERSBBRBSEFNEERREOGERARTHNE
B ; MERPASERERENEE A0S ARSHEETREOABABESHT HOES ; B
i - BKRRSS BRI ERAXBERESROAE - EMIS r EXREER - RAMS - PE
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HMSEBTE& o IR IR EE - BiE—NBEERHEGSNEMREMERNE KRR - EF
FEBOMNEZERLED  UAFREBENEFRREEE -

(=N
BE 2015 FE=_FHUHARIBREFARRENTZEEE GDP EMERE - BEXRNOFTKE
BREREN  RENZFERZENHE RS EBEEXHUEREBREONGEET) - BEMF
T ZERER ) RBRUANMBAE - ESBNHENERS| 7 ASEIEEEHRRELAEANDE
NBEFRER HREFTADGEFEZCETEFRADBHONE - BXREERBRIDARERE
%

w5

ZRPELENENTE  FTERMHBNEERRAIIEXNEA TREY - BFK - RRIETAHEERE
REAIINRWRENE -  e2HEFNEARRKERIST AKERE  MERMETERENER
2k - TtEH BERFRMNENKERE - k2 - IERIREREANADLRNEEMHE - 2
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WREHEE  FEFEERRCERENEZREER -

= KA 10 AEEXEFEUTE
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WR—OIHAT 10 KEBEERZE - BEUWIEAT 250 XA 29.9% - H "Wal-Mart ; IUEBEKES
SEEE  HEUWLAET 250 KABEUM 10.8%LLE < "Costcos MIEFE _EEFHER - FIBE=M
"Kroger., RIRAEEFEYF "Harris Teeter, B ERBREMRSED Vitacostcom,  FEHE
WAIRIER - IEEAM "Tesco, AIRRBERMITEEXNRSIE T 7A@  Carrefour 5 -
"Walgreen ; SEREZBRHNSRIEENREBARMNANTK - LIRHERE - BT 7EEH5+
ZH "Target, - DUtERIERE - OI35RAT 10 AEEFHTFHE 16.7 BERBEXRER - Fi980E
EEREWCR=H - E—REBXEE "Kroger, BIBIMER: - BEZMS - 2016 Al 10 KEEBHFEF
BHEWMRER 3.2% - HBRREFEMT 1.2% -

[£&—) 2014 EHFRA] 10 KASEXEEIIR

2014 fA5%F 201484 2014 74 2009-

bk 2014 fiF® sasy cum SRE 2014ME BONEE o morBEER
BREN  gmm  wms s Fumgns Ezme  BEGH
(RTEH) HEE
1 Wal-Mart Stores Inc. us. 485,651 2.0% 3.5% 8.4% 3.5% 28 28.3%
2 Costco Wholesale us. 112,640 7.1% 1.9% 6.3% 9.5% 10 28.6%
Corporation

3 The Kroger Co. us. 108,465 10.3% 1.6% 5.7% 7.2% 1 0.0%
4 Schwarz KG Germany 102,694 7.2% nia n/a 77% 26 59.2%
5 Tesco PLC UK. 99,713 2.1% 9.3%  -13.0% 1.8% 13 30.0%
6 Carrefour S.A. France 98,497 -0.3% 1.8% 3.0% -2.8% 34 52.7%
7 Aldi Einkauf GmbH & Co. Germany 86,470 6.6% nia na 6.8% 17 57.1%
8 Metro Ag Germany 85,570 -4.0% 0.3% 0.6% -0.8% 32 §9.3%
9 The Home Depot Inc. us. 83,176 5.5% 76%  159% 47% 4 10.2%
10 Walgreen Co. us. 76,392 5.8% 2.7% 5.5% 3.8% 2 1.5%

Top 10 $1,339,267

Top 250' $4,476,642
EIAITAmEIEEIK 250 KB EEWLLA 29.9%

[EERE] : e RAMGENEF

* BUN S EE R R BRI A FRE

AY 250 RZFEED - BOMEFRIDERS - #F 93 X - MAbER) 87 REFREUWILLER 44.7% - REEHKE
e [(RZ] - RREASE - BNEENRRRBAFHRHAE  MEZRAKEBEZK - RBE
FEAFRARRSEUAREENRE HPREEENRRAR - 2EMBONEREWMERER
BERERZANEIZRR - LPEEQXRSENTNEREREEWMARE FthER TRE - H
AREBE 11 BEFEE 2014 FROHBEFEXED - MEPEEFEE BB —FNTELEHE
FEWRERNE 2013 FEMS AEUFEE -
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(&) 2014 FREERERRR/ BREHNMEERR

: Reglon/country profiles, FYy201a : Levael of glob by reg ¥. FY2014
— e
L = e wL! D & L
MNumber of Average retail Share of Share of % of retail revenue  Average # %6 single-
! companics revenue top 250 top 250 | from foreign of countries country
I (USSM) companies revenue ] operations operators
Top 250 I 250 uUss17,9132 100.0% 100.0% | 23.4% 10.4 34.0%
Africa/Middle East : 8 Uss6,814 32% 1.2% : 32.3% 12.4 0.09%
Asia Pacific'* ] 53 uss11.419 21.2% 13.5% | 10.7% 3.9 43.4%
F Japan ! 28 uss10,173 11.2% 6.4% ! 10.3% 4.3 39.3%
- Other Asia Pacilic‘-‘-': 25 uss12,.815 10.0% 7.1% : 11.1% 3.4 48.0%
4 China/Hong Kong'< | 14 uss10.118 5.6% 3.2% ] 17.9% 4.1 57.1%
Europe | a3 uUss18,734 37.2% 38.9% ! 3B.1% 16.8 19.4%
I i
= France i 15 Us5$28,582 6.0% 9.6% | 45.1% 30.0 6.7%
* Germany ] 16 Us529,225 6.4% 10.4% | 43.8% 15.2 6.3%
L UK ! 16 uUss517,.848 6.4% 6.49% I 20.6% 17.8 18.8%
I i
Other Europe 1 a6 uss12,182 18.4% 12.5% | 37.0% 12.7 28.3%
Latin America | 9 USSEB, 141 32.6% 1.6% | 25.29% 23 44.4%
MNorth America | 87 uss23,022 34.8% 44 7% | 14.1% 82 46.0%
i i
-— us | 79 uss24,107 31.6% 42.5% | 14.6% 8.9 43.0%
Results reflect Top 250 retailers headguartered in each regionfcountry
T Average # countries excludes 1D.com, which ships 1o 78 countriesfregions
2 China and Hong Kong are considered as a single country tor this analysis
¥ Resulls for Qther Asia Pacific include ChinafHong Kong

BIMEELE - DUABRBHNZWLEAGRBEWNIEARES - B 45.1% ; BIMNARIEAHIRIERE
FZIKEZRX [RZ] -

HABMETEREHBEEWSCMIBIEIRRER R ZIKG 250 K2 E - B 2014 FRERBENEE
WA REMBE - BONRE 2.1% - IEEMES 2.5% - DREFRBERR ; Z - BRBRIE 5.7%
MARE [R=] - EXFHEHETKRERZE  HERNRESEAMCERERESAREARN
TE BREAREFRERT 43%  BARAAMUNREZIKE 250 KWBEFHETHEFMN 31 KT
PR 28 -

(R=] BXEER / BEEBWAREENRER

20%

15%

5%

2009-2014815 N 2oupEesmgmES U 2014t EHEBTE B 201stERESHS
SEENEEENES
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h - MREBIRES . ReMERGFHIZESWHNEEZRE

2014 FAEESREHERMARFIEEM
MWEEZEBE "H&M, - "Forever 21, &
MMBRIISIND IELIRABESRE ; 1

IR RAVETT - 19 ANREHE AR B B2 i 4
FNEREWRIE - LEEERBTRIR

& REBHEm ( Fast Moving Goods ) E
FrEMNEESWEEE 66.7% [RA] .
2009 - 2014 FERESEWAFEGHRREER
5 4.8% [&RIU] - HEF 50.4%0ER
ABRBHEMMWEE - 2014 F - IREDEAR
HEMNFEWRRRERARS - HEF
EREERMESFID 8.1%E2 8.6% [FE

9] ﬁ'ﬁﬁ%ﬂ@lﬁtiﬁ%%@]ﬁ’g{tﬂﬂﬁ‘“%ﬁﬂ
tehlEs - BEHARE 26 ERHX - BINE
WisiesEwa=m [RAL] - EBREA

TEHEMR®E 2014 FEBENEBIOMAE -

My -

(&) 2014 ERFTEERBRERBAME

U ! P
8% i IS o
% O B 182 )
% ' m j 3R W
mY RS Sl | R
4% ~B ) : "
2% : F i g
I | I =
G | | L SO
2%  Top250 | Apparel andlFast-moving/Hardiines | Diversified
accessonies consumer andleisure
goods goods
. 2009-2014544F | 20141 EEIR
SEBWRFERSHREE R
201481 I FI| % B 2oumsaERM=

H 2014 EMNEWRRIE 6.5% @ FH=XE 3.8% [&

[£FR) 2014 EREFEERERFR
; Region/country profiles, FY2014 : Level of globalization by regi ountry, FY2014
| — | I A
| m El < @ | ) = .
(- R R il
I S {u \S.‘J.:' 1} ?l‘:ll:' i:l:";l-l-:-: o A [ CUL'-t'-'E'.IGI:‘-S. vae -'J[;:L-"a'..‘?ra
| [
Top 250 : 250 $17,907 100.0% 100.0% : 23.4% 10.4 34.0%
i oS : 48 $9,082 19.2% 9.7% : 31.6% 259 14.6%
| [
Ry potamog : 126 $23,699 50.4% 66.7% : 22.2% 53 41.3%
ca r;;ﬂ'rigegogds : 54 $12,998 21.6% 15.7% : 24.5% 8.1 33.3%
| |
= Diversified | 22 $16,033 8.8% 7.9% | 22.2% 11.4 36.4%
el | [
- PRSI EERKERREIEEHTE
£ 2014 FNS AR 50 KD - H 2009-2014 FEEHRESIE 20.6% - @FIKEI 250 KEE¥F
EMNE % - HhBESIE 27 B1EHET 2013 FEASHE 50 KEHEEE - FEBEKEZETIUAA
FTERETEEAFREN - SERPEEFHELASTERE ( VipShop ) hiFEE [RA] - H 2009-

2016 EEREENE
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2014 F7FEERRESE 320.8% - BMUEFERN B2C BEEIRRRBE ( JD.com ) - REEIKSHE
50 KIEEFTOILIRIER - 2FESHEWEFER - EFEBNIERERATRENBHME ( organic growth )
EFNKAR - GRAZSTEXSARNERET -

[£75] 2014 E5AE 50 FEERT 10 B2

=R EIKE 50

HE= HE=

1 246 Vipshop Holdings Limited China 3,701 Non-store 320.8% 120.2% 3.3%

2 58 JD.com Inc. China 17,672 Non-store 106.3% 62.0% -4.3%

3 150  Axel Johnson AB/ Axfood, Axstores  Sweden 6,734" Hypermarket/Supercenter/Superstare 49.3% 2.4% 2.8%

4 a7 ABAcquisition LLC (now Albertsons g 27,199 Supermarket 453% 35.6% -4.5%
Companies Inc.)

5 101 Steinhoff Intemnational Holdings Ltd. 5. Africa 10,240 Other Specialty 41.6% 37.4% 9.8%

6 88 Southeastern Grocers LLC (formery U.S. 11,500° Supermarket 36.0% 13.6% nia
BI-LO Holding LLC)

7 169 Yonghui Superstores Co. Lid. China 5718 Hypermarket/Supercenter/Superstore 33.7% 19.9% 23%

8 162 OJSC Dixy Group Russia 6,043 Supermarket 333% 27.0% 2.0%

9 196  Chongging Department Store Co. Ltd.  China 4,712 Department Store 32.5% -1.2% 1.6%

10 137 Jumbo Groep Holding B.V. Netherlan 7,269” Supermarket 30.1% -4.4% 0.5%

Fastest 50 sales-weighted, currency-adjusted composite Top

50 sales-weighted, currency-adjusted composite

288 : e RIAMGELHF

t EFEBATEXEAREERERT  ZERBRTESHAT

EEi

EFBBCERRTEEMERABEUGRIRNEZEFRZ— - ZREMS - 2014 £ 173 XTEH
SHEKZEREFBHIFREBESRE  MREIKA 250 KRE - 140 RBEKEBFHH - HEF
B EWARETLEIZUWIAR 7.6% - SR 2013 F¥1IRV 6.5% - BISEENZE - E140XREEP - A
39 FNFEUMRAEE  MEFBBNZWEENBHEEERBR LNEMHIER  BrREFBE
HEERMERNEZMZFIEM -

EEIKAl 50 AEFBBESEXRBTEF - £—2{NF (Amazon ) UBEWER - kKEREBEFHH
SEMBNIEERE [(Rt] - £8BM (Apple ) L 206 BETHEFHIZENEE - REEZENR
A (JD.com Inc. ) B2 (Wal-Mart) - M 2014 £EEXREAZIKA] 250 KW DPREEFSHFHE AT
@ (VipShop ) RIIESE+_& - HEMRESE 120.2% - ZREMS @ A58 39 BABEZIKA
50 REFEBESERITENERARESEHEABREBE  CERERSERBIAEFIEN
hE 2R BREHMETEEEZRENNE  EEZTENMRBEEZBEBEZE ( Omni-channel
retailing ) UBN S EMHEHEE -
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[Ft] 2014 EEFEHHEAT 10 KHEH

2014 1% 2014 RIS . ATEE 2014 FIF 2014 #4F 2014 FE 2011-2014 R4
EEAT50 3K 250 nEEE FiEEl BYEHTER BrEETER BETHEEEHE TIEBHE
A& KREBEHE (%7 5%) BRETESLL RE®E HEER
i3 12 Amazon.com Inc. u.s. 70,080 100.0% 15.1% 18.6%
2 48 Apple Inc. us. 20,600° 49.0% 12.6% 29.9%
3 58 JD.com, Inc. China 17,672 100.0% 62.0% 73.2%
4 1 Wal-Mart Stores Inc. U.S. 12,200° 2.5% 22.0% 24.0%
5 76 Otto (GmbH & Germany 8,397 65.4% 5.6% 6.7%
Co KG)
6 5 Tesco PLC UK. 6,504 6.5% 20.0% 14.6%
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