
 Diving deeper into leisure:

Leisure  
 Travel 
Consumers are increasingly looking to use holidays as an opportunity 
to learn new skills and explore destinations off the beaten track. 

Holidays are special 
Holidays have a special place in consumers’ leisure 
plans. Short breaks and long holidays have remained 
one of the categories with the strongest spending. 
Many consumers also prioritise holiday spending over 
other leisure categories, above all, presumably, when 
their budgets are tighter: 39 per cent said that they 
would prefer to save for a holiday rather than spend 
money on other leisure. 

Figure 1. Net leisure spending by category  
2016-2019
% of consumers spending more in the category in the 
three month period

Source: Deloitte Leisure Consumer

Heading to the sun: positive outlook for 2019
Our research has shown that consumers remain 
positive about their future spending on leisure travel 
with planned net spending in the second quarter 
hitting positive territory. Similarly, a forward looking 
report by ABTA found that at the end of 2018 summer 
bookings for 2019 were up by one per cent.1 The study 
also found that most holidays planned by Britons 
(60 per cent) were at that point to Europe, although 

interest in long haul holidays has also grown since the 
EU referendum.2

While the traditional holiday operators have had a 
challenging first half of 2019 and the Brexit delay does 
not seem to have boosted overall holiday demand, a 
few specialist operators have reported some positive 
short-term impact. Most notably, ferry bookings to 
cross the English Channel surged 40 per cent overnight 
after the Brexit extension was announced.3 

Domestic travel companies are expected to do well in 
2019 as estimates from the end of 2018 suggest that 
59 per cent of UK consumers plan to holiday in the UK. 
This is expected to amount to around £20 billion in 
spend, up from £14.3 billion in 2018. 

Going 'off the beaten track' in the future
While holidays continue to be one of the most popular 
areas of leisure spending, consumer expectations 
on what a holiday is have evolved notably over the 
last three years. The experience-seeking consumers 
are increasingly using holidays as a way of enriching 
their lives by immersing themselves in new cultures 
or learning new skills. Consumers increasingly see 
holidays as an opportunity to escape their ordinary 
lives and to try something different, whether through a 
yoga or health retreat, an expedition cruise or courses 
and workshops. Holidays with classes and workshops 
have seen a 90 per cent increase in consumer demand 
between 2017 and 2018 while demand for wellness 
experiences grew by 69 per cent globally.4  

Also, as the level of tourism and travel globally 
has increased, over-tourism and its social and 
environmental consequences have become bigger 
concerns for both consumers and the industry.  
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Some policy-makers have put up barriers to protect 
local communities; and consumers have started 
to divert their attention to less crowded locations. 
Explorative travel to locations ‘off the beaten track’ has 
increased notably in popularity, in the last couple of 
years.  

The industry has responded by evolving its offerings. 
Oslo, for example, has launched advertising campaigns 
highlighting a less popular destination as a new 
alternative for travellers.5 Similarly airlines have focused 
on developing new flight routes, and hotel chains are 
exploring extending their footprint in lesser known 
destinations. For instance, some low cost carriers have 
launched new routes to Jerez, Rimini and Aalborg and 
Bydgoszcz in 2018 and 2019 to entice consumers to 
explore lesser known places.6

Recent travel sector mergers and acquisitions (M&A) 
and partnerships have also largely focused on allowing 
established brands to buy into strategic innovation, 
mainly on the customer experience side. Innovation-led 
M&A could very well continue in coming years as the 
sector focuses on digitising its internal operations to 
improve productivity and operational efficiency.  
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