
A greater level of 
commitment to

small independent 
businesses that

can easily identify 
the provenance
of their goods.

More value placed
on the ‘self’ and 

socialising rather than 
out and out 

consumerism.

An increased 
focus on localism.

At the most simplistic 
level, a four-day office 
working pattern will 
potentially transfer 

20% of the lunchtime 
and evening 

discretionary spending 
from city centres to 

suburban high streets.

More focused 
shopping missions 
with higher spends 

but fewer trips.

The development
of ‘recommerce’ and 
independent fashion 
operators in reaction 

to fast fashion and 
the environmental 

impact of mass retail 
supply chains

The COVID-19 pandemic has accelerated a number of trends that were 
already under way and are now increasingly embedded in shopping habits:

In a recent Deloitte survey,
57% of consumers said they 

would be more likely to spend 
money at a business that offers 
locally produced products once 

the lockdown had been lifted.

Not one of the ten retail 
subcategories that have

shown the greatest net growth
in store numbers since 2013

sells a physical product. Instead, 
they focus on the 'self' e.g. health, 

hair, beauty and socialising.

Since the start of 2017
we estimate that the number

of chain stores across the country 
has decreased by 5.97%, while the 
number of independent stores

has increased by 1.28%.
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The high street is not a monoculture to the same extent as city centres (offices) 
or shopping centres (retail and leisure.) In fact, on average retail makes up just 

of the uses found on Britain’s high street, with the remainder 
comprised of residential, offices, leisure and community uses. 

The perceived weaknesses of the high street model,
its fragmented ownership, lack of centralised 

coordination, low rents and high vacancy rates become 
strengths lowering the barriers to entry that enable the 
experimentations and the fast failures that will lead to 

more flourishing and diverse local high streets.

29%

The high street has shown remarkable resilience
with the current vacancy rate of 12.5% broadly the same
as it was back in 2013 this supports the view that
while the high street struggles, it is also capable of 
constant reinvention. 

Especially as the internet can respond quickly and opportunistically to any void left by 
bricks and mortar retailing with total online sales peaking at 33.3% of all retailing and 
49.4% of all fashion retailing at the height of the first lockdown

Retail parks have
shown resilience through

the crisis, benefiting from a 
higher proportion of ‘essential’

retailers (28.7%)

compared with shopping centres
(15.4%), coupled with playing a

vital role in click-collect 
supply chains. 
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We project that there 
could be a further

30,000
NET STORE
CLOSURES

by the end of 2022
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Since 2010 nearly 1,400 retailers have entered administration. As a result, since 2016 
more shops have been closing than opening as the supply of space largely outstrips 

occupier demand  and the pace of closures is accelerating.

The high street is ideally placed to
reinvent itself in response to the 
structural shift in working  and shopping 
patterns that has resulted from the COVID-19 pandemic. 

What the future might hold for the

HIGH STREET


