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As a new decade approaches, the impact of the technology, media and telecommunications sectors on society, business, and consumers’ 
daily lives remains as broad as ever. 

The last ten years have delivered multiple, mainstream shifts, from smartphones to subscription video on demand; from cloud computing 
to biometric authentication; from near-perpetual connectivity to ever broader, deeper data trails. The next ten years are likely to be equally 
disruptive, with some of the most significant technology advances in our lifetimes having their foundations in 2020. 

The next release of the 5G standard has the potential to reinvent enterprise communications, particularly in industrial environments. 
The last few decades have been about connecting people. The next tranche of 5G standard should enable every machine and every 
tool to become connected, generating more data, enabling more insights and delivering higher productivity. We forecast 100 companies 
around the world will have deployed 5G by end 2020; by the end of the decade, 5G could be enabling hundreds of billions of pounds 
worth of value.

5G enables machines to become more autonomous. This includes service robots, which can be better connected through 5G, more 
capable due to edge computing, and operate for longer thanks to better battery technology. We forecast 2020 is the year in which half 
a billion service robots will be sold, generated over £13 billion in revenues. 

Better batteries are also a core enabler of the reinvention of commuting, an evolution that will take many years to complete. The lithium 
ion battery enables bicycles to be reimagined and repurposed. Adding a 2.5 kilogram battery to a bike means it no longer needs to be 
optimised for weight. A bike with a battery can be reinvented as a compact multi-person vehicle, powered by pedalling, but assisted by 
battery power, particularly for starts, up-hills and headwinds. It can become a delivery vehicle, an urban taxi or a powered wheelchair. 
We predict that the proportion of commutes that include a cycle ride could double over the next three years, resulting in tens of billions 
more cycle rides per year. 

Commutes have long been accompanied by radio, and increasingly they will be accompanied by podcasts in 2020. We predict that 
podcasts will be a £20 million business in the UK in 2020, but $1.1 billion (£850 million) globally. 

The podcasts may be listened to on wireless earbuds, which are part of the growing smartphone multiplier market. Sales of hardware, 
software, content and services related to smartphones should be close to half a trillion dollars in 2020, with mobile advertising being the 
largest component. The value of smartphone accessories alone, at $77 billion (£60 billion) is multiples of the forecast revenues for tablets, 
wearables or smart speakers.

As we approach 2020, TV viewers are being spoilt with an ever-widening array of some of the best television content ever made. The surge 
of the subscription video on demand (SVOD) market should continue in 2020, and this will be complemented by the rise of advertising 
video on demand (AVOD). TV advertising is a £5 billion market in the UK; AVOD, which is a subset, will be over £500 million. By the end 
of 2020 there will be many more new names in SVOD, but there will also be a growing number of AVOD providers, including the recently 
launched Pluto.TV and Plex, as well as smartphone optimised Quibi.

The new decade beckons; the tech, media and telecoms markets are ready. 
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Smartphone sales, to state the obvious, are big business, globally 
and in the UK. But that market may soon be emulated by total 
revenue from products and services that are sustained by, 
and depend on, smartphone ownership— also known as the 
“smartphone multiplier”. From selfie sticks and screen protectors 
to mobile ads and apps, smartphone multiplier revenues are likely 
to forecast smartphone sales a few years. 

We predict that the smartphone multiplier will drive $459 billion 
(£361 billion) of revenue globally in 2020 alone.103 This is a 15 
percent increase over the prior year.104 With smartphone sales 
in 2020 expected to reach $484 billion (£381 billion),105 the 
entire smartphone ecosystem—smartphones plus smartphone 
multipliers—will be worth over $900 billion (£700 billion), or close 
to one trillion dollars. Spend on cellular and fixed-broadband 
connectivity is additional to this, and is likely to be hundreds of 
billions of pounds in spend in 2020.106

The UK’s smartphone multiplier is also in glowing health, and will 
be close to £16 billion in 2020, 12 percent higher than in 2019.107 

This compares favourably to the mobile operators’ retail revenue 
value of £14.6 billion generated in 2018.108 

In the medium term, we expect global smartphone multiplier 
revenues to grow at between 5 to 10 percent annually through 
2023, lifted by continued robust growth in its largest constituents. 

What does the smartphone multiplier 
consist of?
The smartphone multiplier includes a wide array of products and 
services (figure 1), most of which fall into one of three categories:

• Hardware, including audio accessories, power-related
accessories, adjunct devices such as wearables and smart
speakers, camera accessories, cases and screen protectors,
phone stands, and spare parts

• Content, including mobile advertising and software content
spanning games, music, video, and many other content types

• Services, including repairs, insurance, cloud storage, and
business software

Revenues related to the sale of wearables and smart speakers can 
also be linked to smartphones. While these are distinct devices in 
their own right, their utility is highly dependent on smartphones.

Figure 1. Global smartphone multiplier value in 2020 (£ billion)

Source: Deloitte analysis of data from App Annie, IFPI, Zenith, and others.
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In 2020, we expect the three largest elements of the global 
smartphone multiplier to be mobile advertising, apps (mostly 
games), and hardware accessories. We predict these three 
elements together to generate £291 billion, 81 percent of the total, 
in 2020. 

Mobile advertising: Billions of pounds’ 
worth
Mobile advertising, the smartphone multiplier’s top money-maker, 
has thrived despite the smartphone’s small screen. While the 
phone’s screen is far smaller than TVs or laptops, it is ubiquitous, 
heavily used, deeply personal and offers functionality (such as 
multiple cameras and near-permanent connectivity) which is not 
available on other devices on which ads are displayed). We predict 
that smartphone advertising will reach about £138 billion in 2020, 
a 18 percent year-over-year increase. The UK market will near the 
£9 billion mark, rising at between 10 to 15 percent.

Mobile advertising spend may continue to grow strongly in 
subsequent years, with growth of 13 percent in 2020-2021 
globally.109 Particularly notable is that online ad growth is being 
propelled by online video and social media—genres that are 
bolstered primarily by sustained advances in smartphone 
technology.110 New mobile ad formats such as visual search, whose 
usage remains nascent in the UK, should also prove popular on 
smartphones. 

Accessories: Going wireless 
The second largest contributor to the smartphone multiplier 
market in the UK is accessories, expected to generate £1.9 billion 
in 2020, and £60.2 billion globally. This market consists of three 
principal subcategories: audio, power, and protection. Of these, 
audio and power are likely to experience significant growth over 
the medium term.

Some consumers may choose to enhance their existing 
smartphones through accessories and defer the purchase of the 
latest device. They may prefer to accessorise their phone with a 
new pair of wireless headphones, or, more prosaically, replace their 
battery. 

The aggregate spend on accessories should be bolstered in the 
medium term by mass market upgrades to categories such as 
wireless headphones or wireless charging – as of 2020 both are 
niche, with only a minority of smartphone owners having upgraded 
thus far. As of mid-2019, only a quarter of UK adults respondents 
had wireless headphones (fitting over the ear), and 17 percent had 
wireless ear buds (fitting in the ear). 

We would expect tens of millions of UK smartphone owners, 
especially those in younger age groups, to spend over £100 
annually on ancillaries. 
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Apps: Games, games, and more games
The third-largest component of the smartphone multiplier 
market is apps, expected to generate £93 billion globally in 2020.111

We expect the value of app stores to continue to grow in the near 
term, driven primarily by spend within existing apps.

Smartphone-based game apps are the most lucrative. They are 
expected to generate £63 billion globally in 2020, up by over 
10 percent from 2019.112 For the UK, consumer spend on mobile 
(smartphone and tablet) games is forecast to reach £1.2 billion in 
2019, growing nearly 20 percent year on year, according to App 
Annie. Deloitte estimates that the 25 million UK consumers who 
play smartphone games, spent close to one billion pounds on 
games in 2019. Revenues may be lifted further by the availability 
of mobile games subscription services. 

Bottom line
The smartphone market is nearing its peak in terms of unit sales 
per year. However, the UK’s smartphone revolution is far from 
complete: its power as a foundation for multiple associated 
revenue streams – hardware, content, advertising, and services – is 
growing apace. 

Smartphone vendors and mobile operators are likely to put 
stronger emphasis on these categories to offset the decline in 
smartphone sales. 

Content providers, financial service providers, high street retailers, 
central and local government and indeed every other sector will 
look at how to grow revenues from the vast base of smartphones 
owned by UK consumers. Despite the high level of adoption, 
the reliance on smartphones is still patchy – and therein lies the 
potential. For example, in 2017, only 5 percent of UK POS spend 
was through a mobile wallet. By contrast in China the volume of 
mobile payments was $41.3 trillion (£33.7 trillion) in 2018.113
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