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2021 Global Marketing Trends

Customers have made it 
clear they have high 
expectations for brands.
Find your focus with the 
2021 Global Marketing Trends.

These include solutions they can trust, 
a brand purpose that aligns to their 
values, and experiences that enable 
them to act as co-creators rather than 
recipients of someone else’s vision. 
In the current environment, those 
expectations were heightened.

We surveyed 2,447 global consumers 
and 405 U.S. executives from global 
companies to understand how each 
are navigating current conditions. 

Unprecedented change has shifted 
seven distinct global marketing trends 
for 2021. 

This report shares clarifying insights 
and real-world examples to help global 
brands navigate these trends and thrive.

As customers align with businesses 
that share their values, companies 
that act with purpose are more 
positioned for success. 

HUMAN EXPERIENCE

PURPOSE

By deepening their understanding 
of their customers, employees, and 
stakeholders, companies can create 
tools, solutions and devices that 
make peoples’ lives better, not just 
always on.  

AGILITY

PARTICIPATION
With engagement now a two-way street, 
companies are thinking about customers 
strategically, as brand ambassadors, 
influencers, collaborators, and innovators 
in their engagement strategies. Companies 
are tapping into this passion to broaden 
their focus for more collaborative 
engagement with customers.

FUSION

As ways of working have shifted,  
marketing organizations have 
focused on ways to make their 
most valuable asset, their talent, 
a strategic force. 

TALENT

Organizations can better help the 
people they serve by creating innovative 
experiences through cross-industry 
partnerships, creating ecosystems that 
more holistically address human needs. 

TRUST
Trust is built on a brand’s promise and 
the delivery of their product or service. 
While trust takes years to build, it only 
takes seconds to destroy.

The current environment has 
tested business models in 
unprecedent ways and made clear 
that agility is a crucial, cultural 
mindset for organizations. 




