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Deloitte surveyed 450 parents of college students to find out more about 

their back-to-college shopping plans.  Here are a few highlights from the 

2013 survey, conducted between July 5-10. 

Source: Deloitte’s 2013 Back-to-School Survey

This publication contains general information only and is based on the experiences and research of Deloitte practitioners. Deloitte is not, by means 
of this publication, rendering business, financial, investment, or other professional advice or services. This publication is not a substitute for such 
professional advice or services, nor should it be used as a basis for any decision or action that may affect your business. Before making any decision 
or taking any action that may affect your business, you should consult a qualified professional advisor. Deloitte, its affiliates, and related entities shall 
not be held responsible for any loss sustained by any person who relies on this publication.

As used in this document, “Deloitte” means Deloitte LLP and its subsidiaries. Please see www.deloitte.com/us/about for a detailed description of 
the legal structure of Deloitte LLP and its subsidiaries. Certain services may not be available to attest clients under the rules and regulations of public 
accounting. Copyright © 2013 Deloitte Development LLC. All rights reserved. Member of Deloitte Touche Tohmatsu Limited.

Top destinations for shopping:

58% Book stores/
university stores 

51% Internet

84%Discount/value 
department stores

College students are most likely to  
get their shopping advice from …

Top electronic devices owned by college students:  

Parents expect  
to spend on average:

$907
Parents expect their children 

to spend on average:

$453

80%
Friends

49%
Social media

45%
Online

88% of parents 

indicated their college 

student will buy more 

used textbooks or 

textbook rentals to 

help stretch budgets.

82%

82% 
Computer

52% MP3 player

47% Digital camera

80% 
Smart 
phone

18% 
Tablet

Parents are most likely to get their  
back-to-college shopping advice from …

56%
Online

53%  
Family members

50%  
From the college/  
university itself

81% of shoppers will seek more 

discounts, coupons and deals when 

back-to-college shopping this season.

Top three items that college 
families intend to purchase:

College 
supplies

Clothes

Shoes

94%

64% 37% of college students 

own 1 or more credit cards.

75%  

of respondents  

expect to spend the 

same or more on  

back-to-college items 

versus last season.
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