Mid market 60-second survey results: June 2015
Deloitte Growth Enterprise Services conducts an occasional brief, anonymous online survey designed to assess the views of mid-market professionals.
This survey was conducted from May 26 - June 1, 2015, with 319 respondents.

What do you think is the most
important reason for middle
market companies to have a
presence on social media?

In the next 12 months, do you
believe the number of mid-sized,
privately-held companies active
on social media will...

Compared to a year ago, how
active is your company on social
media?

Extend brand awareness
62.2%

Increase significantly
36.2%

Much more active
25.0%

Increase trust and organization
transparency among key audiences

Increase slightly

Slightly more active

13.7%

Yes
37%

50.5%

Drive sales

Stay the same

10.8%

39.0%
Remained the same

12.1%

Improve customer service

Decrease slightly

6.3%

1.3%

Attract potential talent

Decrease significantly

6.0%

0%

Does your company have a clearly defined social media strategy?

Yes: 37%

Not sure: 27%

No: 36%

What is the greatest benefit you
have realized from your social
media presence?

Why hasn’t your company placed
on emphasis on social media?

Increased brand awareness
57.1%

Our target audience is not active on
social media

23.4%
Less active
2.2%
We are not on social media
10.4%

Increased trust and organization
transparency among key audiences
25.0%

7.1%

1.0%

Appropriate personnel with social
media knowledge are not on staff
31.0%

Driven sales

Elevate executive profiles

37.3%

Management views it as being
too risky
8.2%

Attracted potential talent
5.4%

Our competition is not active on
social channels
7.3%

Is your company’s senior leadership actively engaged on social media for business purposes?

Elevated executive profiles
3.6%

Yes
42%
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No
58%

Improved customer service
3.6%

I’m not sure
16.4%

