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School bells will soon be ringing as students return to classrooms. Before long, they will be vying for recognition in their yearbook’s 
“senior standouts.” Deloitte surveyed over 1,000 parents with students in grades K-12 to determine the top standouts and consumer 
shopping trends for the back-to-school season:

Most Likely to Succeed: Digital & Mobile Most Communicative: Social Media 
Online sites increased from 

 
ranking tied for 2nd as the most 
popular shopping destination for 

the first time in the survey’s history.

19%  
in 2011

38%  
in 2014

Most Challenging: Data Security

Most Popular: Destinations, Timing, & Sources
Top shopping destinations:

84% own a 
smart phone today 
compared to

40%  
in 2011... 

60%  
of tablet 

owners will 
use them to 
assist with 

back-to-school 
shopping.

Most Influential: Financial

65%

51%

are concerned about the 
protection of their personal data 
when shopping online.

are concerned about the protection 
of their personal data when 
shopping in the physical store.

of parents plan to 
use social media 
sites in their back-
to-school shopping 
and among those...

18% 41%
...will visit retailers’ 
social networking 
sites compared  
with 31% last year.

Parents are most likely to get 
their back-to-school information 
from online sources...

Discount/value 
department stores85%

38%

38%

31%

Online sites

Office supply/ 
technology stores

Traditional  
department stores

54%  
expect to complete 
their back-to-school 
shopping less than 
a month before the 

school year and 26% 
after the start of the 

school year.

...while children 
look to their 
friends.

believe the economy is recovering from a 
recession. Furthermore, 76% of respondents 
say their financial situation is “better” or the 
“same” today than it was a year ago.

Families* expect to spend $543  
on average this year compared with  
$672 in 2013.

plan to use them to 
assist with back-to-
school shopping.
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Deloitte commissioned its seventh annual Back-to-School survey of 1,063 U.S. parents with children in grades K-12 from July 5-10, 2014. The 
survey has a margin of error for the entire sample of plus or minus three percentage points.
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*including children

73%

...and among today’s 
smart phone owners,

74%

https://www.facebook.com/sharer/sharer.php?u=http%3A%2F%2Fwww.deloitte.com%2Fview%2Fen_US%2Fus%2FIndustries%2FRetail-Distribution%2Fback-to-school%2Findex.htm%23.U9upW1f8wTE.facebook&p%5Btitle%5D=Deloitte+%7C+Back-to-School+Survey+%7C+Retail+%7C+Back-to-College+%7C+Consumer+Spending+2014&display=popup 
https://www.linkedin.com/shareArticle?mini=true&url=http://www.deloitte.com/view/en_US/us/Industries/Retail-Distribution/back-to-school/index.htm?id=us:2sm:3li:school2014:awa:retail:072514:shareb2spdf&title=%E2%80%A2%09Deloitte%202014%20Back-to-school%20survey:%20Rising%20to%20the%20head%20of%20the%20class&summary=Digital,%20data%20security,%20and%20social%20media%20are%20among%20the%20key%20impacts%20identified%20in%20this%20year%E2%80%99s%20survey.%20&source=
https://twitter.com/home?status=Explore%20results%20from%20%23Deloitte's%20annual%20Back-to-School%20survey%20%23Back2School_D%20http://ow.ly/zJ9eA
https://www.facebook.com/sharer/sharer.php?u=http%3A%2F%2Fwww.deloitte.com%2Fview%2Fen_US%2Fus%2FIndustries%2FRetail-Distribution%2Fback-to-school%2Findex.htm%23.U9upW1f8wTE.facebook&p%5Btitle%5D=Deloitte+%7C+Back-to-School+Survey+%7C+Retail+%7C+Back-to-College+%7C+Consumer+Spending+2014&display=popup 
https://www.linkedin.com/shareArticle?mini=true&url=http://www.deloitte.com/view/en_US/us/Industries/Retail-Distribution/back-to-school/index.htm?id=us:2sm:3li:school2014:awa:retail:072514:shareb2spdf&title=%E2%80%A2%09Deloitte%202014%20Back-to-school%20survey:%20Rising%20to%20the%20head%20of%20the%20class&summary=Digital,%20data%20security,%20and%20social%20media%20are%20among%20the%20key%20impacts%20identified%20in%20this%20year%E2%80%99s%20survey.%20&source=
https://twitter.com/home?status=Explore%20results%20from%20%23Deloitte's%20annual%20Back-to-School%20survey%20%23Back2School_D%20http://ow.ly/zJ9eA
http://www.deloitte.com/view/en_US/us/Industries/Retail-Distribution/back-to-school/index.htm?id=us:2el:3pd:school2014:awa:retail:072514:B2CPDF 
https://twitter.com/DeloitteCB
https://twitter.com/search?f=realtime&q=%23Back2School_D&src=typd


Back-to-College 2014
Rising to the head of the class
College students will return to their campuses and classrooms soon. They will strive to graduate with honors. Deloitte surveyed over 450 
parents of college students to determine the top honors and consumer shopping trends likely to impact their college spending plans:

Digital & Mobile 

 Social Media 

Destinations
Top shopping destinations:

89%

of college families plan 
to use social media sites 
in their back-to-college 
shopping and of those...

Discount/value 
department  
stores

Book stores/ 
university  
stores

Internet,  
excluding  
auction sites

indicated that their college student 
owns at least 1 or more credit cards.

Financial

on average this year compared 
with $1,360 in 2013.

Families* expect  
to spend

$1,223
*including  
  children

Smart phones Computers

84%

MP3 players 

51%

rank as the most popular electronic devices owned 
by college students.

59% 

42% 

of college parents will likely use  
their smart phone device while  
in the store to comparison shop  
and find the best prices.

of college parents are likely to 
purchase more items online to  
find the best prices.

77%

62%

44%

44%

...will visit retailers’ 
social networking 
sites compared with 
34% last year.

46%

79%  
are more likely to 

purchase from online 
retailers who offer 

free shipping during 
the back-to-college 
shopping season.

College households  
expect to take on average 4 
shopping trips when purchasing 
back-to-college items.

41%

Deloitte conducted its second annual Back-to-College survey of 453 parents of college students from July 5-10, 2014. The survey has a margin of 
error for the entire sample of plus or minus five percentage points.
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52%  
of college 
parents 

own 
tablets.
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