
79% of South African consumers expect 
store assistants to be knowledgeable 
about products, while 64% of 
consumers expect store assistants to  
inform them on price discounts 

Over 33%  
of consumers will be spending less on 
holidays, furniture, entertainment and 
leisure than they did in 2014

Consumers are  
spending more on essentials, with 63% 
spending more on groceries, and 52%  
on healthcare than they did last year
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During the months of September and October 

2015, Deloitte conducted a survey with over 

800 South Africans from across the country, 

to learn more about their holiday shopping 

plans for the 2015 holiday season. 

Although conservative, 55% of 
consumers still want to spend more to 
enjoy their holidays instead of focusing 
on the poor economic situation

The top 4  
gifts holiday 
spenders will be buying for their 
loved ones are chocolates, books, 
gift vouchers & CDs

Educational toys are the top gift 
consumers will be purchasing for 
kids below age 12, with 51% of 
consumers saying they would prefer 
to give this gift over others such as games & dolls 

Socially conscious 
consumers (72%) do 
not buy products involving 
child labour

48% of 
consumers 
want to use their loyalty points 
to buy gifts and 69% indicate 
a medium to high influence of 
loyalty programmes on their 
shopping behaviour

81% of consumers admit 
that promotions are likely 
to influence their spending 
for the holidays 

69% of survey respondents want 
to avoid the rush and buy their gifts 
before the 15th of December

Only 27% of consumers who shop in 
physical stores would switch to an online 
platform if a product were not available in a 
physical store. 67% of respondents would 
go to another physical store

Email us at consumerbusiness@deloitte.co.za for any queries. The full report can be downloaded at www.deloitte.com/za/holidaysurvey2015.  
Join the conversation on Twitter @DeloitteSA, #DeloitteHolSurv

Considered holiday spending

for shopping experiences
Higher expectations

Shopping venues –

What’s in the stocking?

41% of consumers  
want to receive cash as a gift. However, cash 
does not feature in the top 10 gifts consumers 
are willing to give

        when, where and how?

About 80% of consumers still prefer physical 
stores for their purchases, however, of the purchases 
made online, most are dominated by products such 
as video games, music and books


