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Prepandemic During the pandemic

THE HOME BECAME FAR MORE CROWDED DURING COVID-19

EVEN MEDICAL VISITS MOVED INTO THE HOME

PEOPLE USED THEIR SMARTPHONES TO REDUCE IN-PERSON EXPOSURE

ALL OF THIS PUT A STRAIN ON CONNECTIVITY

CONNECTIVITY IS MOSTLY ABLE TO HANDLE THE PRESSURE ... FOR NOW

personally attended a 
virtual doctor visit

were satisfied with their 
virtual doctor visit 

experience

will likely continue to attend 
virtual medical appointments 

after the pandemic

In March 2020, the home became the epicenter of American life, 
accelerating demand for a fast-evolving suite of connected devices and 
digital services—and testing the limits of connectivity and innovation.

Key findings from the 
2021 Connectivity and 
Mobile Trends Survey

HOW THE PANDEMIC

HOME CONNECTIVITY

55%
had at least one person  
working from home 

43%
had at least one person  
schooling from home

38%
connected more devices 

to their home internet 
since the pandemic 

began

31%
admitted to feeling 

overwhelmed by the 
number of devices and 

subscriptions they need 
to manage

25
is the average number of 

connected devices per household

PEOPLE USED TECHNOLOGY TO KEEP TRACK OF THEIR HEALTH THEMSELVES

Mobile food 
ordering 

Contactless 
payments 

In-store pickup of 
online purchases 

36% 28% 31%

56%
46% 51%

70%
said they would 
continue newly adopted 
smartphone behaviors  
after the pandemic

28%
32%

WORKERS SCHOOLERS

couldn’t connect to the 
internet from certain 
locations in the home

39%
of households with smart 
home devices increased their 
home internet speed 

50%
bought devices to improve 
home connectivity during 

the pandemic

Most cited human factors—
not connectivity and tech 
factors—as primary 
challenges to working and 
schooling from home

66%

of households have smart 
home devices

54%
say they plan to buy a 5G-compatible smartphone

52%
say they will sign up for a 5G mobile data plan with 

their carrier when it becomes available

70%

said their current Wi-Fi meets 
their needs for range and speed

BUT

AND

40%
are interested in 5G 

home internet

47%
say higher cost would 
prevent them from switching

CONNECTIVITY PASSED THE TEST OF THE PANDEMIC, BUT IT'S REACHING ITS LIMITS. 
AS DIGITAL NEEDS CONTINUE TO SURGE, 5G CAN HELP ENABLE THE NEXT LEVEL OF INNOVATION

Source: Deloitte connectivity and mobile trends survey, 2nd edition. 

32%
35%

37%
42%

59%

Steps per day
Workouts/athletic performance

Heart health
Sleep quality and duration

Calories

What do you use your smartwatch/health 
and fitness tracker to measure?

58%

said they have smartwatches or 
fitness trackers in their household

14%

bought a smartwatch or fitness 
tracker since the start of the 
pandemic

+50%
Use of smartphones for health 

and fitness during the pandemic

82% 62%52%


