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IN BRIEF

Artful investment

BLENDING ART INTO THE WEALTH MANAGEMENT PICTURE

N

O ONE IN the wealth management industry is oblivious to the opportunities offered by the art
market. Auction sales data has long indicated that art is a long-term asset whose value often remains
protected: a smart choice for high-net-worth individuals (HNWIs) looking to invest in collectibles.

So why haven’t art sales grown at the same pace as HNWI wealth over the past decade? Between 2008 and
2018, the average HNWI’s financial wealth more than doubled, yet global art market sales increased by only
9 percent. Something appears to be standing in the way of investors’ full commitment.
New findings from Deloitte’s 2019 annual art and wealth management survey, which polled art collectors, art
professionals, and wealth managers from around the globe, suggest several reasons for this reticence. One
key insight is that today’s HNWIs do not generally base decisions on the same factors as their grandparents,
or even their parents: They prioritize emotional satisfaction alongside financial gain when considering art
purchases. This perhaps reflects the younger generation’s greater technological connectivity, as well as a
heightened awareness of social injustice and their own global footprints. For these modern-day HNWIs,
buying a valuable painting is not always enough to bring them gratification. They also have their eyes on art
technology (ArtTech) start-ups, noncommercial art, and cultural projects and institutions, all of which they
could potentially fund through innovative investment and financing programs.
Global awareness has also put a spotlight on the art market’s transparency—or lack thereof. Today it is
common to demand an end to opaque practices that increase the risk that a work of art may be forged, or
that art purchases may be a front for money laundering. Anti-corruption measures extend to practically
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75 percent of this year’s surveyed art collectors said that
lack of transparency was the biggest threat to the art market’s
reputation, the strongest consensus on this point since the
survey introduced this question in 2016.

every industry, and art is no exception. Here, our survey makes clear that much of buyers’ trust in the art
market has eroded due largely to their perception that it lacks transparency. Indeed, 75 percent of this year’s
surveyed art collectors said that lack of transparency was the biggest threat to the art market’s reputation,
the strongest consensus on this point since the survey introduced this question in 2016.
Regulation and technology are stepping up to address opaque practices. The European Union’s 5th AntiMoney Laundering Directive, effective as of January 2020, includes the art trade and will likely have a
significant effect on all aspects of the market. Technology, too, is being brought to bear, with ArtTech startups using blockchain, big data, data analytics, and artificial intelligence to help increase transparency. Still,
achieving enough transparency to support a thriving art investment market requires action from all
stakeholders in the art and financial services industries, and potentially even from governments. A common
vision is needed, as well as standards and guidelines to achieve it.
Wealth managers should consider how their clients are perceiving art as an asset class. Adopting a new
approach to art and wealth management services can help wealth managers gain a competitive edge, satisfy
investors’ emotional as well as financial interests, and foster closer ties with clients. Eighty-six percent of
surveyed wealth managers said that they view art and collectibles as integral to a wealth management
advisory service—the highest percentage since our survey’s inception in 2011. These are the ones who have
spotted new opportunities in the art market’s rising tide of change, and who will likely be best positioned to
reel them in.

•

To learn more, read Artful investment: Blending art into the wealth management picture
on www.deloitte.com/insights.
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